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ABSTRACT 

 

The objective of this thesis is to understand the effect of social gender segregation and 

other gender issues on entrepreneurship in North Cyprus, particularly their role in the 

selection of business sector by entrepreneurs. Cultural and social norms play an 

important part in the nascent entrepreneur's initial analysis of deciding on which 

business sector and business type they would like to create. North Cyprus has a unique 

patriarchal culture where social gender segregation is still a part of modern life, yet 

outwardly the culture appears to be like any other European nation. The objective of the 

research is to analyse the depth of social gender segregation and its influence on 

entrepreneurs and their choice of business sector.  

 

This thesis describes a research study conducted over three years (2005-2007) in 

entrepreneurship in the Turkish Republic of Northern Cyprus. The research 

methodology is split into two parts; a quantitative analysis and a qualitative analysis. 

The aim of the quantitative analysis is to discover the realities of entrepreneurship 

within North Cyprus. A survey instrument, a questionnaire, has been administered to 

one thousand entrepreneurs, using the block sampling methodology and the drop and 

collect technique. The qualitative analysis includes thirty in-depth interviews with both 

male and female entrepreneurs, to find out their specific problems in their difficult 

economic climate, their motivations, the extent of their entrepreneurial exposure, and 

their previous experience of entrepreneurship.  

 

The results of the data analysis showed that the percentage of female entrepreneurs in 

the region was higher than documented by government statistics, with one third of the 

sample comprising female entrepreneurs. While many similarities were found between 

the male entrepreneurs and the female entrepreneurs, there were stark differences in the 

way they prefer to organize their enterprises, with women preferring family members as 

business partners, while men preferred partnerships with business associates. In terms of 

the entrepreneurs’ perception of the factors that inhibit their entrepreneurship, men were 

concerned about lack of finance, while women worried about their lack of business 
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experience. In an Islamic context, it is interesting to note that Turkish Cypriots, both 

male and female, exhibit different locus of control to the entrepreneurs of Western 

based literature, as they have external locus of control. Another important factor was 

motivation, and Turkish Cypriots have been “pulled” into entrepreneurship, despite the 

insurmountable difficulties with the economy, living in a non-recognised country, with 

high levels of unemployment. Another anomaly was the Turkish Cypriots high levels of 

entrepreneurial exposure. In disparity with the preconceived ideas of the patriarchal 

culture, both qualitative and quantitative data revealed the respondents to have liberal 

views on the participation of women in the workforce, including entrepreneurship. 

 

An exploratory factor analysis revealed “attitudes to risk” to be a major factor in the 

Turkish Cypriot entrepreneur’s perception of entrepreneurship, followed by gender 

attitudes in the region, and entrepreneurial exposure. 

 

The results of the research study will be relevant to all organisations who are interested 

in how gender and social issues affect entrepreneurship in a developing nation, 

especially one where patriarchal values are very strong. To date there have been no 

studies of entrepreneurship in North Cyprus. By researching male and female 

entrepreneurship in North Cyprus, the research will, for the first time, give information 

about the types and variety of entrepreneurship in North Cyprus, and some insight into 

the motivation for this entrepreneurship. In addition, the second part of the methodology 

will give an in-depth view on the diversity and depth of problems experienced by 

female entrepreneurs in a heavily patriarchal society. This research will consequently 

make a significant contribution to the understanding of female entrepreneurship in 

Islamic nations and other regions where the patriarchal system is socially very strong. 
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GLOSSARY 

 
Preface table  i : Glossary 
camlet Fabric made of camel hair and goat hair 

coup 
d’etat 

sudden overthrow of a government 

enosis union with the Motherland Greece 

EU European Union 

gecekondu A house built overnight, without permission, shanty type dwelling 

GEM Global Entrepreneurship Monitor 

Greenline United Nations Buffer Zone in Cyprus 

helva Sweet confection made from sesame seed paste 

kismet fate 

KKTC Kuzey Kibris Turk Cumhuriyet [TRNC[ 

KOBIGEM 
Kuzey Kibris Turk Cumhuriyet Kucuk ve Orta Olcelik Isletmeleri Gelistirme Merkezi (Turkish Republic 
of Northern Cyprus Small and Medium Enterprise Entrepreneurship Centre) 

lokum Turkish delight, a sweetmeat made of cornstarch 

MENA Middle East and North Africa 

muhtar Elected village head 

narghile Hookah or waterpipe for smoking  tobacco 

SME Small and Medium sized enterprizes 

taksim partition, and union with the Motherland Turkey 

TRNC Turkish Republic of Northern Cyprus 

UN United Nations 

UNECE United Nations Economic Commission for Europe 

UNIFEM United Nations Development Fund for Women (merged into UN Women, 2011) 

WHO World Health Organisation 

YAGA Cyprus Turkish Investment Development Agency 
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CYPRUS PLACE NAMES 

 

In the text English place names have been used where they exist. Where there is no 

specific English name for a town or village, the Turkish name has been substituted. 

 

This is not an exhaustive list, but covers the areas concerned in the research study. 

 
Preface table  ii : Cyprus Place Names 

Anglicised names Turkish Greek Ελληνικά 

Cyprus Kıbrıs Kypros Κύπρος 

Nicosia Lefkoşa Lefkosia Λευκωσία 

Famagusta Gazimağusa Ammochostos Αµµόχωστος 

Kyrenia Girne Keryneia Κυρήνεια 

Morphou Güzelyurt Morfou Μόρφου 

 Akçay Argaki Αργάκι 

 Aydınköy Prastio M Πραστειό Μ 

 Bademliköy Loutros Λουτρός 

 Bostancı Kato Zodia Κατω Ζωδια 

 Doğancı Elia M Ελιά Μ 

 Gaziveren Gaziveran Καζιβερά 

 Gemikonağı Karavostasi Καραβοστάσι

 Lefke Lefka Λεύκα 

 Yedidalga Potamos tou Kampou Ποταµός 

 Yeni Erenköy Gialousa Γιαλούσα 

 Yeşilırmak Limnitis Λιµνίτης 

 Yeşilyurt Pentayia Πεντάγια 

 Yilmazköy Skylloura Σκυλλούρα 

 Zümrütköy Katakopia Κατωκοπια 
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1. Introduction 
 

1.1 The Research Focus 
This thesis investigates the relationship between the business sector choice of the 

entrepreneur and the cultural constraints arising from male and female social gender 

segregation that exists within the Turkish Republic of Northern Cyprus, aiming to report 

on an academically untouched topic, and region of the world. In order to explore gender 

segregation’s impact on business sector choice from a feminist perspective, different 

disciplines of entrepreneurship investigation were uniquely combined; namely, 

entrepreneurship and motivation, entrepreneurship and risk, entrepreneurial exposure, 

female entrepreneurship, entrepreneurship in a Muslim context, and the impact of 

culture on entrepreneurship. The thesis utilised a mixed methods research design, within 

the framework of a post positivist epistemology.  

 

This chapter defines the context that the research is in, starting with the background to 

the formation of the Turkish Republic of Northern Cyprus, which is followed by the 

cultural context of the Turkish Cypriot community. The atypical economy of the TRNC 

is then discussed, with a summary of the state of female entrepreneurship in the region, 

inside the context of female entrepreneurship in Europe. The additional constraints of 

the glass ceiling and gender equality in the region are highlighted, along with perceived 

additional barriers and constraints for female entrepreneurs in the TRNC. A brief 

discussion of the research problem, framework, and methodology follows. 

 

1.2 Background 
The Turkish Republic of Northern Cyprus is a small, non-recognized de-facto state, 

segregated and isolated from the southern Republic of Cyprus. Partitioned in 1974, the 

island’s ethnic communities of Greek Cypriot and Turkish Cypriot remain divided to 

this day, despite continuing peace talks brokered through the United Nations. The map, 

Figure 1-1, below shows UN buffer zone, also known as the Green Line, Attila Line, or 

simply the Line. 

 

The population of North Cyprus, calculated to be 265,100 from which 66.6% are 

Turkish Cypriot; the remaining made up of Turks (29.3%), and other ethnic groups 
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(4.0%), such as Greek Cypriots and Maronites (TRNC Prime Ministry, 2007), and is an 

area of 3,355 square kilometers (North Cyprus-Demographic, 1991). A recent 

population census of December 2011 has calculated the population to 294,906, but these 

figures have been refuted by labour unions and politicans as being an undercount 

(Kıbrıs Gazetesi, 2011). 

 

 

Figure 1-1 Map of Cyprus (University of Texas Library, 2003). 

 

After partition, and unable to continue just as a community, the Turkish Cypriot 

community leaders established the region as the Turkish Republic of Northern Cyprus 

in November 1983 (2011, TRNC Public Information Office), a state which is only 

internationally recognized by Turkey. Its international isolation has prevented it and its 

populace from taking part in any political, economical, social, cultural, education, or 

sporting events, as embargoes exist to this day. Personal travel is difficult for Turkish 

Cypriots, as TRNC passports are only processed by the United Kingdom, their former 

colonial rulers, and even then, Turkish Cypriots need to acquire entry visas for the UK. 

To travel to other countries, Turkish Cypriots traditionally acquired a Turkish passport, 

but since Cyprus joined to the EU in 2004, 54,595  Turkish Cypriots have crossed south 

to the Republic of Cyprus to acquire a Republic of Cyprus passport (Trimlikliniotis, 

2009). 

  

By acquiring a Republic of Cyprus passport, the Turkish Cypriot gains European Union 

status, and the land that they stand on is in Europe, as the Greek Cypriots forwarded the 
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whole island for membership of the EU. It is only their government that is not 

recognized. Their legal status inside the European Union is therefore complex. The EU 

acquis in the North is suspended. Turkish Cypriots with EU passports are entitled to EU 

benefits, but the benefits are limited by the suspension of the acquis. They cannot, for 

example, take part in EU elections. 

 

The history of Cyprus is rich and complex. The Turkish Cypriot’s culture has evolved 

from mainland Turkish culture, yet it can be viewed as a blend between Western and 

Eastern cultures. Cyprus has a colourful past, as its very geo-strategic location have 

made it vulnerable to conquests by whoever was ruling the Mediterranean at the time, 

with each dominating power leaving their imprint on the small island. Control of the  

island has passed from Hittites, Egyptians, Assyrians, Persians, the heirs of Alexander 

the Great, the Roman Empire, the Byzantine Empire, Richard the Lionheart (King 

Richard I of England), the Knights Templar, Frankish Lusignan dynasty, Venetians, the 

Ottoman Empire, the British Empire, through to independence from Britain in 1960 

(North Cyprus 2003).  

 

Turkish Cypriots point to three centuries of Ottoman rule for the ethnic character of 

their culture and social mores, with the three centuries of Ottoman rule in Cyprus, as the 

Turkish Cypriot population are said to be descended from Turks following the Ottoman 

conquest of the island in 1571. Under the previous Venetian rule, the population was 

mostly Greek (Skoufari, 2008). 

 

After the Ottoman conquest the population changed drastically. The war of 1570-1571 

led to an abandonment of 76 villages. Recognising the agricultural potential of Cyprus, 

one of the advisors to the Turkish Sultan Selim II promoted resettlement of the island. 

The firman sent people with a variety of crafts, to ensure the island would recover from 

the war, such as shoemakers, tailors, weavers, silk dyers and manufacturers, saddlers, 

tanners, carpenters, master builders, stone cutters, and goldsmiths. Additional 

immigrants were agriculturalists. This was actually forced emigration, but in order to 

sweeten the blow, the émigrés were exempt from duty and tax. A small colony of 

Cypriots in Venice were also encouraged to return. Serfs became free citizens, and were 

allowed to worship freely. Sale of land and inheritance laws were introduced. As 4,000 

soldiers had remained on the island, and in order for them to be able to marry, 

unmarried girls were shipped in from other regions in Anatolia. According to records of 
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the time, 8,000 families were brought by 1581.The entire population of Akşehir was 

transferred to Cyprus, after being razed twice in 1573. Eventually, some 30,000 people 

were transported. Some went to the abandoned villages and places, others built new 

villages. When the original occupants decided to return to their village they were 

allowed to, and this was the beginning of the formation of the mixed communities 

within Cyprus (Gazioğlu, 1990). Interethnic marriage was very rare, and although the 

communities were friendly with each other, they still kept a distance of intimacy from 

each other (North Cyprus – Demographic, 1991). It has been suggested that many of 

these Turks were in fact rebellious Turkmen tribesmen (Beratlı, 2008). 

 

The Turkish population on the island at the end of the sixteenth century has been noted 

as 40,000 to 60,000, and this is similar to the figure reported at the end of the eighteenth 

century by the British consul in Syria, with Turks outnumbering Greeks by a ratio of 

two to one (North Cyprus – Demographic, 1991). However, by 1881, the first British 

census lists Greek Cypriots at 140,000 and Turkish Cypriots as 42,600. One reason for 

the reduction in the number of Turkish Cypriots is thought to be migration back to 

Turkey after the British administration took over Cyprus in 1878 (North Cyprus – 

Demographic, 1991).  

 

Cyprus has always been an important trade centre between the Middle East and Europe. 

While under Latin rule, the Catholic élite managed the commercial trade on the island, 

but after the Turkish took over, the native Greek Orthodox population emerged as the 

commercial rulers. A small number of Turkish Cypriots were involved in international 

trade in the 19th Century. Most Turkish Cypriots were involved in agriculture and 

manufacture at this time, and the Turks who lived in the towns were employed as civil 

servants, in the police force (Gazioğlu, 1990). 

 

In 1873, the Archduke Louis Salvator of Austria visited and wrote a book about his 

experiences there. In his accounts of the bazaars of Nicosia he makes it clear that there 

were a mix of Greeks and Turks working in the bazaars. In particular, he describes 

certain areas where the Turks outnumbered Greek traders, such as the calico bazaar, 

including the halva (helva) makers and Turkish delight sweetmeat makers, quilt makers, 

and Turkish slipper makers (Gazioğlu, 1990). 
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Mrs Esme Scott Stevenson visited in 1878 and wrote her accounts of her observations in 

her book Our home in Cyprus (1880). She vividly describes the commercial activities 

on the island, and differentiates the shop owners by their stance outside their shops: 

 

…the owner generally, if a Turk, squatted on his bit of carpet on the floor, 
smoking a narghile; if a Greek, gossiping outside on chair.”  

(Gazioğlu, 1990, p.162) 
 

After the demise of the Ottoman Empire, the Turks continued to live on Cyprus, 

keeping their folklore and customs (Luke, 1989). The Turkish Cypriot population are 

said to have an Osmanli dialect of Turkish, as they still use words that were in common 

usage in the Ottoman Empire 400 years ago. More recently, all Cypriots have been 

heavily influenced by the British regime on the island from 1879 to 1960, with many 

English words being adopted by both Greek Cypriots and Turkish Cypriots. While 

Cyprus was part of the British Commonwealth, the British installed many Turkish 

Cypriots into the Police force.  

 

By 1960, Turkish Cypriots made up 18% of the population, with Greek Cypriots 

making up the majority at 80%, and the remaining 2% was made up of Maronites, 

Armenians and Latins (Hadjipavlou, 2006). However, until 1960, the distribution of 

Turkish Cypriots and Greek Cypriots was fairly mixed across the island. The map, 

Figure 1-2 , below shows the 1960 population distribution for Cyprus, including the 

mixed villages. 

 
Figure 1-2 Map of population distribution in Cyprus, 1960 and 1999  
(University of Texas, 2003) 
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The basis for Greek Cypriot enosis has some roots in the creation of the Greek nation 

state in 1824, and with this began the origins of the enmity between Greek Cypriots and 

Turkish Cypriots. By 1955 feelings were running strong in both communities, with 

Greek Cypriots fighting the British for enosis (to join to the motherland Greece), and 

Turkish Cypriots requesting taksim (patition), and this period showed a rise in ethnic 

tensions between the two communities. Cyprus gained independence from Britain in 

1960, but by 1963 the Turkish Cypriots were excluded from the Cyprus Parliament. In 

1963 there was a great escalation of violent episodes, and the Green Line was first 

created to keep Turkish Cypriots and Greek Cypriots apart from each other in Nicosia. 

By 1964 this line was being patrolled by the UN. In 1967 the communities were 

separated, with the Turkish Cypriots forming a ‘Provisional Turkish Cypriot 

Administration’. A military junta in Greece sparked a coup d’état in Cyprus in 1974, 

and in order to protect the Turkish Cypriot communities from potential violence and 

genocide, the Turkish Army launched a Peace Operation on 20th July 1974, and Green 

Line was rearranged to cut the whole island into two pieces. Later came population 

exchange, for Greek Cypriots and Turkish Cypriots to move to live in their appropriate 

community. 

 

Inter-communal tensions from the 1950s onwards caused many thousands of Cypriots, 

both Greek Cypriots and Turkish Cypriots to emigrate to other Commonwealth nations, 

mainly to Sydney and Melbourne in Australia, and London in the United Kingdom, and 

some to Canada. The migration can be seen as two phases, the first phase was from 

1950 to 1960 when Turkish Cypriots could easily settle in the UK due to British 

immigration policies at that time welcoming people from the Commonwealth (North 

Cyprus- Demographic, 1991). Most of these settled in London. A second and more 

intense phase of emigration occurred from late 1963, where living conditions for 

Turkish Cypriots deteriorated to the point where they felt they had to leave for their own 

safety (North Cyprus- Demographic, 1991). Following increasing violence from the 

Greek Cypriot community, 25,000 Turkish Cypriots moved from their mixed 

community villages to areas of safety, creating Turkish Cypriot enclaves in the area 

(North Cyprus- Demographic, 1991). By 1972 the Turkish Cypriot population had 

dropped to 78,000 (North Cyprus- Demographic, 1991).  

 

After 1974, Turkish Cypriots began to return to Cyprus, and the population increased 

(North Cyprus- Demographic, 1991). In addition to this, some 20,000 Turkish nationals 



 7

came to the island to work and to settle for a better way of life for themselves (North 

Cyprus- Demographic, 1991). The UK 2001 census shows that there are 78,000 

Cypriot-born Cypriots in the UK, of which around 20,000 are Turkish speaking (Cyprus 

Mail, 2006). Unfortunately, the UK census does not break Cyprus ethnicity into Turkish 

Cypriots and Greek Cypriots. If you add possible children numbers to this, it can be 

estimated that there are between 40,000 and 45,000 people of Turkish Cypriot origin in 

the UK. This figure is calculated to be from 80,000 to 120,000 by others, or even high 

(Struder, 2003). Over 80% of Turkish Cypriots in the UK live in the London area, in 

two specific clusters around North London (Hackney, Haringey, Enfield, Waltham 

Forest, Islington), and South London (Lewisham and Southwark) (Struder, 2003). The 

Australian 2001 census showed that there were 3,700 Cypriot-born Turkish Cypriots in 

Australia. Again, if we estimate their possible children to number 3,500, then there is an 

estimated figure of 7,000 Turkish Cypriots in Australia (Cyprus Mail, 2006). In addition 

to the Turkish Cypriots in the UK or Australia, there are a further 11,000 Cypriot-born 

Turks in Turkey too (Cyprus Mail, 2006). 

 

Turkish Cypriots have developed a small and vibrant economy, despite thirty three 

years of isolation from the rest of the world. The economy of the TRNC has the 

characteristics of a typical island economy with limited resources. It imports most of its 

consumables, and imports exceed exports. There is no heavy industry, very little light 

industry, and the economy is heavily dependent on tourism, the higher education sector, 

and on continuing economic aid from Turkey. Due to the economic embargoes, it 

cannot export its agricultural and textile products.  

 

Economic embargoes have existed since 1983 (Günçavdı & Küçükçiftçi, 2009). The 

ensuing economic isolation has destroyed the capability of the Turkish Cypriot 

economy to generate foreign currency resources, which are required for sustainable 

development in an island economy (Günçavdı & Küçükçiftçi, 2009). This leaves 

Turkish Cypriots extremely dependent on the Turkish state in the form of aid, and 

export earnings from Turkey (Günçavdı & Küçükçiftçi, 2009). These tight ties to 

Turkey also mean that the TRNC is susceptible to any money instability in Turkey 

(Günçavdı & Küçükçiftçi, 2009). The amount of aid is staggering, for example Turkey 

sent $217.2 million in 2005 (Özyiğit, 2008). The government has not tried to combat the 

effects of embargoes with import substitution, export promotion or more efficient 

production, and as such the trade balance has deteriorated over the past 20 years, with 
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the trade deficit being financed by other sectors of the economy. These other sectors 

cannot even begin to compensate for the enormous import expenditures, and so the aid 

from Turkey corrects the deficit (Özyiğit, 2008). 

 

The continuing economic embargoes have deprived the economy of any sources of 

foreign investment, and have made it impossible for aid agencies to operate in the 

region. This, as would be expected, has had a negative effect on productivity and the 

infrastructure. In consequence, the growth rates and per capita income lag far behind the 

Greek Cypriots in the south. 

 

Table 1-1GNP  per capita in Cyprus 

 TRNC Republic 
of Cyprus

Year $ US $US 

1996 4222 13600 

1997 3763 13690 

1998 4361 14770 

1999 4666 13630 

2000 4978 13440 

2001 4303 13410 

2002 4409 13590 

2003 5949 15480 

2004 8095 18410 

2005 10567 21500 

2006 11837 22880 

2007 14765 24130 

2008 16158 27460 

2009 13354 30480 

 

(Source: TRNC Chamber of Commerce, 2010; World Bank, 2011) 

 

In fact, Turkish Cypriots have always lagged behind their Greek Cypriot neighbours. 

Although figures before 1960 are not available, once data was collected in 1961 it was 

reported that Turkish Cypriots lagged behind by 20% on per capita income (Ayres, 
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2004). After 1963 the gap widened, and it has been assumed that again, after 1974, the 

gap continued to widen (Ayres, 2004). 

 

The traditional production of Cyprus was agriculture. In 1960, on independence from 

Great Britain, agriculture was the largest part of the economy of Cyprus as a whole, at 

one third of GDP, and making up 46% of the employment in the region. After division 

of the island in 1974, agriculture continued to be a major part of the economy, at 16.4% 

of GDP in the North in 1977. Its importance then started to decline, to 12% of GDP in 

1993, and down to 7.9% of GDP in 2000 (Ayres, 2004). 

 

Turkish Cypriots tended to work as administrators in the British Colonial times, and 

after partition in 1974 there was a deliberate creation of a large public sector, to ensure 

employment, and therefore income, in the region (Olgün, 1993a).This policy has 

continued, with 20.2% of the working population employed in the public sector (State 

Planning Organisation, 2003, 30). Some 56% of the working age population works 

(Thompson, 2005). There is a much-neglected infrastructure, due to the lack of 

investment over the past 30 years, which also inhibits the operation of enterprises. 95% 

of private sector organizations are small to medium size enterprises, and 88% of 

employees employed in the private sector are employed by these small and medium 

sized enterprises (Tanova, 2003). Within these enterprises it is typical for the 

entrepreneur to employ family members, as they feel obligated to employ those “less 

fortunate relatives”, even thought they may be less capable that an outsider (Tanova, 

2003). 80% of SMEs are sole-ownership or family-owned businesses (Güven Lisaniler, 

2004).  

 

The Turkish side of Cyprus expected to undergo a transition, with regard to its political 

life, economy, and social foundations, when Cyprus became one of the first new 

countries to enter the EU in the last wave of EU enlargement in May 2004. In a 

referendum on 23 April 2003, the Turkish Cypriots overwhelmingly voted to reunify 

with their Greek Cypriot neighbours, with the YES vote being 65%. However, at the 

same time Greek Cypriots voted NO to the Annan reunification plan, at 76%. This 

meant that while the whole of Cyprus as an island joined the EU, and all the Cypriots on 

the island became European citizens, only the government of the Republic of Cyprus 

[the Greek Cypriot administration] was recognized. Back in 2004, as a way of thanking 

Turkish Cypriots for supporting the Annan plan for reunification, the EU pledged 
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€259,000,000, as an economic package. However, this aid was blocked until 2006. A 

number of Turkish Cypriots travel across the border each day to work on the Greek side, 

as construction workers. This is thought to be as high 8000 workers (Cyprus Mail, 

2006), or even 10,000 (Pashardes, 2004) and is considered to be a major factor in the 

increases in GDP per capita in the North. Limited trade has now begun between Turkish 

Cypriots and Greek Cypriots, with amounts increasing each month, with the EU 

estimating the amount as €300,000 per month (EU, 2007),  with half this being goods 

moved from North to South (Turkish Cypriot Chamber of Commerce, 2006). The 

largest proportions of these are vegetables and electrical equipment (Turkish Cypriot 

Chamber of Commerce, 2006). Even with such a dire economy, the area has managed to 

create a number of very successful entrepreneurs. Some of these are internationally 

notorious, such as Asil Nadir (CEO of Polly Peck, currently awaiting a fraud trial in the 

UK), his sister Bilge Nadir-Nevzat (who created the successful publishing house Noble-

Reardon). Suat Günsel, the owner of Near East University, was listed by Forbes as the 

891st richest man on their list of billionaires (Cyprus Mail, 2007). Others are artists who 

seem to be business oriented such as Hüseyin Chalayan (fashion designer, insolvent in 

2001) and Tracy Emin. Many other entrepreneurs are very successful, owning 

supermarket chains, bank chains, poultry processing plants, and as importers. 

 

In fact, most of the population could be considered entrepreneurs. Even those with a 

regular day jobs are trying to earn extra income through various enterprises. For 

instance, as Olgün (1993a) points out: “Many civil servants (especially teachers, 

doctors, accountants, etc.) have their own unregistered small businesses or part-time 

jobs” (Olgün, 1993a, p.278). 

 

From 1975, liberal economic measure have resulted in high interest rates, severe 

competition from non-taxed exports, and the loss of European Markets due to the 

isolation policies of the EU towards the TRNC (Ertanin & Safakli, 2011). In common 

with many island economies, there is a very limited domestic market. This limited 

market has been further stressed by recent imports from the Greek Cypriots, plus the 

domestic purchases of Turkish Cypriots who are employed in the Republic of Cyprus. 

The TRNC Government concerns over the large amounts of spending by Turkish 

Cypriots in the South has led to some customs control at the border crossing, and 

confiscation of goods, and a redefinition of what can be accepted. With many goods 
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much cheaper in the South, many TRNC residents who live near to the border do their 

weekly shop there (Güven Lisaniler, 2004). 

 

Whilst the economy is starved of infrastructure and investment, it still grows each year. 

However, there are few foreign investors, due to the embargoes on international aid. 

Until recently, the TRNC has failed to win any economic aid from any state or 

international organization. Aside of national and local government employment, the link 

pin of this vibrant and developing nation is its hoards of entrepreneurs and SMEs. 

Widely acknowledged as the driving force of any economy (Henderson, 2002; Minniti, 

1999; Schumpeter, 1942; Zacharakis et al., 2000), the entrepreneurs in the TRNC face 

unique problems, at a macro and micro level. The de-facto state of the nation also 

means they are not eligible to apply for loans to the International Monetary Fund of the 

World Bank.  

 

In addition to this, the de-facto state also has inherited two millennia of cultural and 

social mores that are unique in the world. Mainly from their Ottoman past, but also from 

their Greek Cypriot neighbours and from the British Colonial past, the Turkish Cypriots 

exist in a heavily patriarchal society, where women are legally emancipated yet socially 

stifled. In their collectivist society, adherence to these social constrictions is very 

important, and hence can be seen as a restraint to enterprise development for both the 

male and the female entrepreneur. What we seen in the TRNC is a multiplicity of 

enterprises, mostly micro-enterprises and small enterprises, with entrepreneurs carefully 

selecting their industry and business sectors. 

  

One of the most fascinating factors of Turkish Cypriot social life, perhaps not 

immediately apparent to the tourist or visitor, is its social gender segregation. Men and 

women do not mix socially, and even in the workplace gender segregation is practiced. 

This is possibly a throwback to the times of the Ottoman Empire and the Sultan’s 

harem, or simply a continuation of social norms from ancient Mediterranean life, or 

maybe both. In daily life, outside the auspices of industry or commercial trade, men and 

women do not mix except within the family home. Women only have social contact 

with the men from their immediate family, and even then possibly only within the home 

or for a social event. For the men, the café society is central to their social structure. The 

cafe society is not just a way to relax, but serves as a meeting point for the male 

community, a way to hear the news of the day, and to organize their work for the next 
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day (Caretta Caretta, 2002). In agricultural communities, it is in the café that the prices 

for produce are compared and discussed, and where freelance agricultural workers find 

out where they may work in the coming days. The coffee shop remains a sanctum to the 

“single-sex sociability” (Scott, 2003), and small scale gambling is popular, along with 

alcohol, mainly zivaniye (grape spirit, possible illegally distilled) or Cyprus Brandy. 

The village coffee shops and sports clubs play an important part in maintaining the 

cultural idea of Cypriot masculinity (Scott, 2003). The men express their manhood in 

card playing and cock-fighting, and the gambling is an “arena for the expression of 

culturally-sanctioned masculine values in Cyprus (Scott, 2003, p.270). 

 

The labour force participation rate for women in the TRNC is 43.3%, with urban 

participation being 45.2% and rural participation set at 40.4% (Bhatti, 2004). In rural 

areas this means that 60% of women who could take part in the labour force are at 

home, defined as housewives, wives, and mothers. For these women we see social 

gender segregation at its strongest, for while their men folk are out at work, their social 

lives are severely constricted. In their daily lives, these women rarely go into town, and 

besides household duties must restrict their social life to visiting female friends, 

relatives and neighbours only. Most do not drive, and need to be driven and 

accompanied on visits to town. Their social lives broaden in the summer with weddings, 

where a family would congratulate the bride and groom as a party, and then sit to watch 

the proceedings in a gender segregated environment. Dancing at weddings is also 

segregated, with women establishing their own corner on the dance floor, dancing 

together. An occasional picnic outing would again involve gender segregation in the 

picnic seating arrangements, men cooking kebabs on a barbecue while the women 

prepare and serve the rest of the meal. Another socially segregated event is the visiting 

of shrines (Marcus, 1992), which in Cyprus involves a long bus journey to the south of 

the island to Hala Sultan Tekke, the tomb of an aunt of Mohammed who died on a 

journey in Larnaka, considered to be the third most important Islamic shrine. 

 

There is little communications infrastructure in place, and in many areas there has only 

been limited maintenance since 1974. This includes roads, water, telecommunications, 

electricity, and transport facilities at ports. While cosmetic upgrading of Ercan Airport 

and Kyrenia port was completed in 2007, the infrastructure is of a very poor standard 

(Güven Lisaniler, 2004). Financing for enterprises is usually supported by personal 

funds, including savings and family loans, as the banks require very high levels of 



 13

guarantees (Güven Lisaniler, 2004). Lack of investment has resulted in a lack of capital 

resources, and the labour force has become accustomed to very low levels of 

expectation (Güven Lisaniler, 2004). The Government sector is an attractive employer, 

with high wages and fringe benefits. Originally enlarged to create employment after 

1974, this sector is heavily overstaffed, with few people employed gainfully (Olgün, 

1993a). It is difficult for the entrepreneur to access information on many areas of their 

enterprise and its development. The sum total of all the above factors pertaining to the 

Turkish Cypriot community’s economy is that there are severe restrictions in 

opportunity for entrepreneurs. 

 

Female entrepreneurship is not a new phenomenon, but appears to be a very small part 

of the total economy. Only 2.2% of the working population are female employers, while 

self-employment is enjoyed by 4.6% of the working population. Female self-

employment is 15.6% of the female workforce, while their male counterparts are 33.6% 

of the male workforce (Bhatti et al., 2004). Overall 9.3% of women in the TRNC are 

self-employed or entrepreneurs, but this figure is out of date (TRNC Prime Ministry, 

1999). More recent accounts put Turkish Cypriot female self-employment as 13.7%, 

with most of these in tailoring, babysitting, cleaners, pharmacists, architects, doctors, 

and lawyers (Thompson, 2005, p.19). However, these figures could be very misleading. 

Much of the self-employment and business enterprises in Northern Cyprus are hidden, 

as entrepreneurs choose not to declare their businesses in a legal fashion, in an attempt 

to avoid taxes. Many of these are civil servants, who are legally not allowed to run their 

own businesses, yet still do. This hidden economy is suggested to be as high as 70% of 

the legal economy (Bıçak, 1997), or even 100% (Ayres, 2004). 

 

Recent research by Grilo and Thurik (2006) establishes the differences in 

entrepreneurship in the EU today. The highest levels of entrepreneurship are to be found 

in Greece, at 42% of the total working population, with the lowest in Latvia at 9% 

(Grilo & Thurik, 2006). Cyprus is listed as having 26% actual entrepreneurship, much 

higher than the UK figure of 19% (Grilo & Thurik, 2006). The research also lists figures 

for latent entrepreneurship, with Cyprus having one of the highest latency rates at 60%, 

the UK at 47% (Grilo & Thurik, 2006).  

 

The employment prospects for women in North Cyprus are more restricted than 

Western Europe. Recent research revealed that 92% of women work in the service 
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sector (Bhatti et al., 2004). This could be explained by understanding that women prefer 

to work in the service sector, or that the industrial sector is underdeveloped and not 

creating job opportunities for women, but it is probably simply because of both cultural 

and social pressure to stay in employment that is considered seemly for women, and not 

to go against the social norms and seek a job in a “man’s world”.  

 

Comparing the North Cyprus labour market gender performance compared other 

European nations shows that the North Cyprus performance in very low (Bhatti et al., 

2004). Men and women are equal under the constitution, and therefore in law, but 

research into both education and employment shows a different picture. 34% of women 

participated in employment in 1996, compared to a developing countries average of 

39% (Bhatti et al, 2004).  This participation rate climbed to 40.4%, but is still small 

compared to the male participation rate of 70.2% (Thompson, 2005). However, it is still 

relatively high compared to other European nations, higher than Italy or Greece. In the 

public sector, while overall employment seems equally shared, with 44% women and 

56% men, at the higher administrative posts, women are very poorly represented at 

9.8% [2001]. However, this is a significant improvement on the 1.87% figure of 1999 

(Bhatti et al, 2004). 

 

There is significant gender bias on both sides of the Green Line. On the UN “Human 

Development Index” Turkish Cypriots would come 53rd out of 177 countries (with 

Greek Cypriots at 33rd place) (Thompson, 2005, p.17). On the Gender Development 

Index, Turkish Cypriots would only score 55th from the 78 countries on the list, with 

Greek Cypriots coming 49th (Thompson, 2005, p.17).  

 

The unique conception of the TRNC has also passed on the deeply embedded tri-generic 

patriarchal cultures of its preceding rulers. Whilst staying close to its Turkish Ottoman 

past, and the patriarchal culture of Islamic Turkey, the Turkish Cypriots have also been 

influenced by the patriarchal culture of their Greek Orthodox neighbours, and by their 

patriarchal British Colonial rulers. Today, women in North Cyprus still have to cope 

with problems that emanate from the continuation of traditional patriarchal values and 

male dominated relations in many aspects of life. In the traditional family, girls and 

boys are brought up in a way that limits their ambitions along gender segregated lines 

(Sayiner, 2002).  
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In a patriarchal society such as Cyprus, the two sexes are socialized into different roles 

and are associated with different values. It is expected of each sex to behave according 

to the socially constructed roles, stereotypes, and expectations. In addition, the space in 

which each gender is expected to move and to be self-actualized is socially determined 

that is, the private space is associated with the female and the public with the male 

(Hadjipavlou, 2004). Hadjipavlou (2004) acutely points out that any movement by one 

gender from one space to the other results in a “social disturbance”, and any resulting 

social problems that occur are blamed on this anomaly. The poor behaviour of children, 

increases in divorce, and spousal infidelity is often blamed on the independence of 

women and their careers.  

 

The patriarchal values of the Turkish Cypriot community put heavy stresses on the 

female population, and not only in terms of household duties. Arranged marriages are 

still practiced, and the life of young women has been described as close to being an 

“open prison” (Cockburn, 2004). Now that women continue to work after marriage, 

they suffer the home/work conflict of their Western peers. Dress codes, although not 

legal, permeate into the woman’s life at the workplace, and they are told not to wear 

tight jeans or short skirts, even a female senior academic was asked not to wear trousers 

to trade union meetings (Cockburn, 2004). Adhering to the expected social norms is 

very important in North Cyprus. A daughter that has many boyfriends could become 

“unmarriageable” (Thompson, 2005). 

 

Another important point in understanding gender issues in Cyprus is that through 

widespread ignorance many women in the community do not know about what they 

don’t have, they seem satisfied with their lives and their opportunities because they 

don’t know that they are oppressed by their patriarchal society (Thompson, 2005). 

 

 

In addition to all the challenges the present themselves to male entrepreneurs in 

Northern Cyprus, the female entrepreneur has some extra factors to consider. The 

female entrepreneur must be able to create and operate an enterprise within the 

patriarchal social norms that exist in the region. Another large problem for female 

entrepreneurs, exacerbated by the patriarchal norms of the culture, is the work/home 

conflict dilemma that there is no escaping. 
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1.3 The Research Problem 
The aim of this thesis is to probe the underlying characteristics of this unique economy, 

and try to understand more fully the social and cultural constraints put onto the Turkish 

Cypriot entrepreneur, in the context of their rich and varied history, and also to 

illuminate what is it we understand about social gender segregation in the region and its 

effect on the type of business enterprise created by the entrepreneur. 

 

Even though the effects of a patriarchal society are more apparent in village life, the 

pattern of social gender segregation extends to town and city life. Educated women with 

careers are still expected to take a full part in their household chores and be a housewife 

(Erönen, 1999). 

 

This social gender segregation pervades all levels of society, from the village 

agriculture to the political sphere in the cities. While opportunities for women exist, 

they do not always take advantage of them. More men take part in further education, 

with 10.8% graduating from university, compared to 7% of women (TRNC Prime 

Ministry, 1999). 

 

Girls are encouraged to further educate themselves, but in the sphere of their small 

island world. Few girls are allowed to study abroad. Illiteracy levels are at 10.3% of 

women, compared to only 3.2% of men (TRNC Prime Ministry, 1999). Many girls 

cease their education at primary or secondary level, while a small number move onto 

further education (Güven Lisaniler, 2006).  

 

Possible the poorest example of gender equality in North Cyprus is in the representation 

of women in politics. Two of the 187 village mayors are women. Women were 

emancipated in 1960, but no female MP was elected until 30 years later. 1993 three 

women were elected to parliament, and this increased to 5 in 1999, but this equates to 

only 8% of the house, the highest level of representation that has happened. The recent 

election of a female muhtar resulted in a violent episode, where the new muhtar was 

violently assaulted by misogynistic opponents (Doğandor, 2010).  

In general terms, the progress of women in professions has been slow and steady, and 

women can be seen in all types of jobs, except for taxi drivers, fire fighters, caretakers, 

or builders (TRNC Prime Ministry, 1999). However, representation in some professions 

is still low, such as 6.5% of police officers are female (TRNC Prime Ministry, 1999). A 
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refreshing change to this can be found in the judicial system where 21% of public 

prosecutors are female, and in a recent drive to promote from within these, 45% of 

judges in the legislative arena are women. On Kıbrıs newspaper, 7 out of 10 journalists 

are women (Aliefendioğlu & Arslan, 2005, p.34).  

 

The Turkish Cypriot women have had a difficult emancipation. While Turkish women 

were emancipated by Ataturk in 1926, in Cyprus it was legal to trade Turkish Cypriot 

women to Arabs, at a price between ten and fifteen British pounds, until 1926 (Güven 

Lisaniler, 2006). Equal education rights were granted in 1952, while emancipation came 

with the establishment to the Republic of Cyprus in 1960 (Güven Lisaniler, 2006). 

Teaching has always been a popular profession for women in North Cyprus, making up 

57% of teachers at all levels (TRNC Prime Ministry, 1999), Secondary school teachers 

are 63.1% female (Thompson, 2005), but until 1960, female teachers had to leave their 

jobs upon marriage. Equal pay legislation came in 1977.  

 

Throughout the Ottoman Period and British rule there were no laws forbidding women 

to practice a profession (Güven Lisaniler, 2003, p. 22). There were, however, limitations 

on women with regards to education, although in 1900 the first girl’s school in the 

region was created. There were also limitations on ownership of land and businesses 

(Güven Lisaniler, 2003).  Strict inheritance rules at those times mean that many Turkish 

Cypriot women would convert their inheritance into cash, because if they had a business 

they were forced to pay some of the proceeds to their family. Some 30% of women 

owned property at the turn of the 21st century. Some women did work out of the view of 

the public; at home in domestic duties such as child care and care of the elderly. Before 

1974 there were very low numbers of Turkish Cypriot women in formal employment. 

However, many women were working on the family farms, or using small gardens to 

grow produce to eat and sell, while some women created and sold hand made artifacts 

(Cockburn, 2004). Women were also, until recently, responsible for the preserving of 

farm produce, using salting, curing, and pickling and drying of many farm fruits and 

vegetables and animals, so that the family would find food in the winter. They were also 

responsible for making the family clothes. Some women worked in the textile industry, 

especially in the Famagusta area, making camlet. By 1947 women were working in a 

number of trades, and this was documented by the Department of Labour (Güven 

Lisaniler, 2003). 
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These were mainly unskilled jobs, in the forest or in agriculture, even in construction, 

and manufacturing. Many women were employed as button makers, and in the tobacco 

industry. The Department of Labour sources revealed that women received mostly 30% 

lower wages than men for the same work. By 1957 the Department of Labour’s report 

indicated that women were 20% of the workforce, with 65% of them working at home, 

in textiles, embroidery and as tailors, and 3.6% of them were teachers. Other 

occupations listed were brick making, basket making, and sweet making, particularly in 

urban areas. The wages gained from this employment were higher than could be found 

as a housekeeper, and a shortage of housekeepers resulted in the passing off of young 

girls as old enough to be employed as maids. In 1957 it was made  illegal for women to 

work underground in the mines, or to work at night, and the first maternity leave was 

introduced. Most women gave up work upong marriage, and in some careers like 

teaching, they were forced to give up their careers (Thompson, 2005), or work for lower 

wages. By 1961 the working roles of women on the island had changed, and the 

numbers of professional women increased, with the new professions including nursing 

and hairdressing (Güven Lisaniler, 2003). Intercommunal unrest made is difficult for 

Turkish Cypriots to produce or trade from 1963 to 1974, and while there are no records 

of women’s employment at this time, discussions with elder members of the community 

reveals that individual women in the community were working (Güven Lisaniler, 2003).  

 

Further equality was not reached until the Family Law Act of 1998, and now women no 

longer need their husband’s permission to work outside the home, and following 

divorce 50% of their family assets would be awarded to the wife. Women are also 

allowed to continue using their family name, and are not forced to take their husband’s 

surname (Güven Lisaniler, 2006). 

 

The non-participation of women in the work force has much to do with the continuing 

patriarchal forces in the social environment. The social norm is for the wife to stay at 

home and perform their family responsibilities, of looking after children and/or elderly 

relatives, and to do 100% of the housework, childcare, cooking, and all other related 

household responsibilities. Women who work have the double burden, both physically 

and mentally, of their career plus their household responsibilities (Hadjipavlou, 2004).  

There is considerable gender segregation within the workplace, with women pushed into 

certain sectors. The employment prospects for women in North Cyprus are more 

restricted than Western Europe. Recent research revealed that 92% of women work in 
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the service sector (Bhatti et al, 2004). This could be explained by understanding that 

women prefer to work in the service sector, or that the industrial sector is 

underdeveloped and not creating job opportunities for women, but it is probably simply 

because of both cultural and social pressure to stay in employment that is considered 

seemly for women, and not to go against the social norms and seek a job in a “man’s 

world”.  

 

With regards to the levels of female entrepreneurship around the world, the following 

Table 1-2 below, reveals an EU average of 27%, with levels falling to 12% for the 

Republic of Cyprus. The TRNC level of 23% is lower that the EU average, but is much 

higher that the Republic of Cyprus (12%) or Greece (20.5%). 

 

Table 1-2: Levels of female share of total entrepreneurship around the world 

Region/country Percentage % reference 
USA 38.8 Verheul et al., 2006 

EU 27.0 Nearchou Ellinas  & Kountaris, 2004 

Portugal 35.3 Verheul, 2005 

Spain 27.2 Verheul, 2005 

Italy 23.4 Verheul, 2005 

Greece 20.5 Verheul, 2005 

TRNC 23.0 Güven Lisaniler & Uğural, 2001 

Palestine 15.5 Esim & Kuttab, 2001 

Republic of Cyprus 12.0 Nearchou Ellinas  & Kountaris, 2004 

Israel 6.0 Heilbrunn, 2004 

Saudi Arabia 1.0 Whitaker, 2006 

 

(Source: Esim & Kuttab, 2001; Güven Lisaniler & Uğural, 2001; Heilbrunn, 2004; 

Nearchou Ellinas  & Kountaris, 2004;  Verheul, 2005; Verheul et al., 2006; Whitaker, 

2006)  

 

From the traditional perspective, Western female entrepreneurs are found to be “less 

entrepreneurial” (Neider, 1987), and face start-up difficulties (Pellegrino & Reece, 

1982). Newer research tells us that female entrepreneurship is different to male 

entrepreneurship, as women have different value systems to men. Entrepreneurship has 

become gendered as male, starting from the initial texts of Knight (1921) and 
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Schumpeter (1934). Women have become “the other” (Bruni, Gherardi & Poggio, 

2004a) in reality as well as in entrepreneurship research. This effect may be difficult to 

determine, as Verheul et al. (2002) found that women are selecting different activities to 

men when choosing their business sector. 

 

Before and during the 1960s there was a sharp separation between the private and public 

spheres of life in Cyprus, which meant a separation of gender roles, gender 

expectations, and opportunities for self development of women (Hadjipavlou & Mertan, 

2010). Professions were separated by gender, and “these gender inequalities are part of 

historical culture and patriarchal structures” (Hadjipavlou & Mertan , 2010). In Cypriot 

patriarchal society, the two sexes are socialised into different roles, and are associated 

with different values. Each sex is expected to behave according to the socially 

constructed roles, stereotypes and expectations (Hadjipavlou, 2004). The private space 

of women and the public space of men is socially determines (Hadjipavlou, 2004). Any 

movement of persons from on space to the other causes “social disturbance”, and any 

problems that occur are blamed on this anomaly (Hadjipavlou, 2004). 

The labour market was further complicated for women in 2000 because of an economic 

crisis, where the value of the Turkish Lira fell by a half overnight. Although Turkey is a 

separate economy, use of the Turkish Lira led Turkish Cyprus into difficulties too. Six 

thousand people lost their jobs. As many of these jobs were in the service sector, 

women felt the brunt of this difficult time. In education, there are no gaps between boys 

and girls through all levels of school. At the university level there is little gap, with 

73.8% of female graduates participating in the work force, against 82% of men. As 

postgraduate level, 100% of women find jobs, compared to 91% of men. 

 

As a small island economy, it is clear that there are not the full breadth and depth of job 

opportunities or business opportunities as say a large European country. The 

manufacturing sector is very small, and resources are very limited. With such a small 

population, it is a very limited domestic market. With imports from Turkey and even 

China, it would be difficult to manufacture many items and be a profitable enterprise. 

Even farmers face a difficult task, as again imports from Turkey flood the market in 

times of harvest excess, and Greek Cypriots are exploiting the Green Line trade 

agreements and bringing in their own produces. 
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1.4 Research Objectives 
To date, apart from a developmental workshop paper on SME development in the 

TRNC (Güven Lisaniler, 2004) and a local journal, there have been no studies of 

entrepreneurship in Northern Cyprus, or any studies on the cultural constraints of 

entrepreneurs in the business arena. In order to fill this gap in the body of knowledge, 

this research study has been planned to understand more about the entrepreneurship in 

the region, particularly how entrepreneurs are restricted by the phenomenon of social 

gender segregation in their community and if this affects their business sector choice of 

the individual entrepreneur. 

 

It is also the purpose of this research to establish how strong an effect this gender 

segregation has on male and female entrepreneurs as they attempt to choose their 

business sector.  

 

 

1.5 Research Design 
The research design is split into two parts; a quantitative analysis and a qualitative 

analysis. This mixed methods study is a product of the pragmatist paradigm, where  

qualitative and quantitative approaches within different phases of the research process 

are combined. (Tashakkori & Teddlie, 2008, p.22) 

 

The aim of the quantitative research is to discover the realities of entrepreneurship 

within Northern Cyprus. The target population for the research was all the 

owner/managers of a small business (entrepreneurs), male or female, within the TRNC, 

with a business that employs more than one person, but with less than 100 employees. 

In this research, no distinction is made between an enterprise and a small business.  

 

A survey instrument, the questionnaire, has been translated into Turkish. Using the 

block sampling method, the survey instrument was been administered to one thousand 

entrepreneurs, from varied industrial and retail sectors, and in a range of geographically 

diverse settings. The survey instrument was administered by a drop-and-collect method, 

leaving a week between the “drop” of the questionnaire and its collection.   
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The questionnaire contains both personal details and demographic details on the 

entrepreneurs, and used Likert-type scales to allow collection of information on the 

attitudes of entrepreneurs and their perception of gender. The last question of the survey 

instrument asked respondents if they were prepared to be interviewed face-to-face for 

sixty to ninety minutes at a future date. From the positive replies to the request for 

further help, a list of 32 possible interviewees was created in a database. From this list, 

thirty entrepreneurs were chosen at random for the qualitative part of the research.  

 

The qualitative part of the research attempted to elucidate the details of the 

entrepreneurial experience of the individuals and how this has helped them. It also tried 

to discover the particular problems of starting the business, especially any gender issues 

that arose at that time. Their own motivation was be explored, and their specific reasons 

for selecting their business sector. Interviewees were also asked questions on the values 

and how they measure their success, and whether they are satisfied with the outcomes of 

the endeavours.  

 

By researching male and female entrepreneurship in Northern Cyprus, the research will, 

for the first time, give information about the types and variety of entrepreneurship in 

Northern Cyprus, and some insight into the motivation for this entrepreneurship. 

 

In addition, the second part of the methodology will give an in-depth view on the 

variety and depth of problems experienced by female entrepreneurs in a heavily 

patriarchal society. The research will consequently make a significant contribution to 

the understanding of female entrepreneurship in Islamic nations and other regions where 

the patriarchal system is socially very strong.  

 

1.6 Outline of the Thesis 
Chapter Two provides the literature review, starting with a précis of the available 

literature on female entrepreneurship. Business sector choice literature is also 

highlighted, as Western research on this phenomena will be pertinent to the business 

sector choices carried out the in the TRNC. Motivation is also discussed, as again, the 

Western literature has some gender specific ideas about entrepreneurship motivation. 

Newer research discusses entrepreneurship as a male gendered concept. This has been 

included as a backdrop to the research study, for much of the feminist writing in this 



 23

genre specifically details which direction female entrepreneurship research should take 

in order to remove itself from criticism, and is a direction that the author wished to take. 

 

A précis on female entrepreneurship in Islamic countries follows, for the reader to 

understand the research study in the context of similar environments and cultures.  

 

Chapter Three contains the research methodology for the quantitative research, where a 

survey was delivered to 1000 entrepreneurs in the region. The chosen methods for 

reaching the sample, block sampling and the drop and collect methodology are 

discussed. The design of the survey instrument, the questionnaire, is detailed. 

Limitations of the methods are highlighted. The response bias and response rate 

achieved is noted. As many of the respondents were Turkish Cypriot, or Turkish, the 

survey instrument needed to be translated into Turkish, and this process is described. 

The chapter continues with a discussion of the ethical issues involved in administering 

the survey instrument. The initial data entered into the database, from the survey 

instrument, was compared to the last population census information, to ensure that the 

data was valid and that block sampling had in fact achieved its aim. The chapter ends 

with listing the software used in the collation of the data. 

 

Chapter Three also contains the research methodology for the qualitative research. This 

includes an overview of why the additional data capture from a qualitative study was 

necessary for triangulation of the data. The problems of interviewer bias and power 

issues in the interview process are discussed. The interview questions from the semi-

structured interview plan are listed, and the way the sample was reached is explained. 

The computer software used to store the interview data is listed. The chapter ends with a 

note on the last 4 questions of the survey instrument, free form space left for the 

respondent to fill in, which have been included in the qualitative analysis. 

 

Chapter Four is the data analysis of the data obtained from the survey instrument, and 

contains descriptive statistics from each section of the questionnaire. Firstly, the 

demographics of the entrepreneurs are discussed. This is followed by descriptive 

analysis of the entrepreneurs’ profiles, attitudes to risk and other personality traits. The 

demographics of the enterprises are listed next, followed by some information on 

business start up. The reasons for business start up are discussed in the context of 
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push/pull factors. Entrepreneurial exposure is discussed. Finally, the chapter ends with a 

perspective on gender issues. 

 

Chapter Five is the qualitative analysis of the qualitative research study, and the 

narrative texts contained in the quantitative study. The texts from the survey instrument 

are discussed first, and major and recurring themes are outlined. A note on interview 

languages details the changes in language for individual interviews. The semi-structured 

interview questions are detailed in turn, and the emerging themes are noted. The chapter 

ends with a table listing the interviewee by enterprise, gender, age, and district.  

 

Chapter Six holds the discussion chapter, and attempts to bring together the main points 

of both the quantitative and qualitative data, within the context of the social norms and 

customs of the region, and answer the research question of whether social gender 

segregation affects the business sector choices of entrepreneurs in the TRNC. This 

chapter also makes policy recommendations in light of the findings of the research 

study. The limitations of the research study are also discussed.  

 

The thesis ends with Chapter Seven, which summarises the main points of analysis and 

discussion, along with some pointers on possible research for the future. 
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2. Literature Review 
 

2.1 Introduction 
To further understand the nature of entrepreneurship in the region, there are various 

themes inside the body of literature on entrepreneurship that need to be explored. In 

order to explore gender segregation’s impact on business sector choice from a feminist 

perspective within an Islamic context, different areas of entrepreneurship research need 

to be addressed; namely, entrepreneurship and motivation, entrepreneurship and risk, 

female entrepreneurship, the impact of culture on entrepreneurship, and 

entrepreneurship in a Muslim context. 

 

Female entrepreneurship as a theme makes up a small part of the whole body of 

literature on entrepreneurship; however, it is a growing subject for research, and is 

pertinent to the research study. An understanding of why female entrepreneurship is 

different, if at all, from male entrepreneurship is important to understanding the 

motivations and gender problems of female entrepreneurs in the region, even if the body 

of literature is Western biased. More recently, feminist female entrepreneurship research 

has promoted questioning the idea of entrepreneurship as a male-gendered concept, and 

this is a notion central to the thesis, as the methodology and analysis in the research 

study attempts to keep away from gendered stereotypes of the entrepreneur, and tries 

not to focus on the differences between male and female entrepreneurs. 

 

Motivations for both male and female entrepreneurs is also an important topic, as 

understanding entrepreneurship motivation as a push or pull effect can greatly enhance 

understanding of the aspects of entrepreneurship in a region. Business sector choice is 

also an important topic related to the thesis question, as it is important to understand 

motivation and the factors that support the business sector choice of the nascent 

entrepreneur. 

 

While the majority of entrepreneurship research is very Western based, emerging from 

the USA, United Kingdom, Canada, Australia and New Zealand, and some European 

countries, a small quantity of studies from North Africa  and the Middle East has come 

forth, as well as a number from the former Soviet and Communist states. A number of 
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studies based in Turkey and the Middle East are highlighted here for their similarities to 

the Turkish Cypriot culture. Entrepreneurship in the context of an Islamic nation is an 

important theme, even if the populace under scrutiny appears to have weak adherence to 

their religion. 

 

The chapter begins with an overview of the definitions of entrepreneurship, and then 

looks at the research on female entrepreneurship over the past 30 years, in order to 

establish the important and pertinent examinations into entrepreneurship and motivation 

of female entrepreneurs, entrepreneurship and risk factors deemed important to female 

entrepreneurship, culture and its impact on entrepreneurship, and a number of papers 

defining entrepreneurship in a Muslim context. As no previous studies on 

entrepreneurship in the TRNC have been undertaken, the review also underlines a 

recent study on Greek Cypriot female entrepreneurs as contrast, as it is a neighbouring 

state with a different religious background, but with similar cultural mores. Turkish 

Cypriots in the Diaspora are also referred to in the review, as Turkish Cypriots have 

been singled out in a number of ethnic entrepreneurship studies in the UK with 

interesting results. 

 

2.2 Concepts of entrepreneurship 
Within the body of literature a great many definitions of important terms and concepts 

occur. For this research study, it is important that the concept of entrepreneur is 

understood to be at its simplest level, and a brief overview of the term entrepreneur as 

used in the literature follows, as does the use of the term Small and Medium Enterprise. 

 

The earliest references are to the original use of the word “entrepreneur” in English, 

which has its roots in the French term entreprendre – to do something. Cantillon first 

used the term entrepreneur in 1730, and used it to mean “a self employed person with a 

tolerance for the risk that was inherent for one’s own economic well being” (Outcalt, 

2000). Early academic texts such as Knight (1921) and Schumpeter (1934) describe the 

entrepreneur as a “creative businessman” and as a “captain of industry” respectively. 

Schumpeter (1934) extended the concept of the entrepreneur from an individual 

responding to external forces to someone who drives market change through the use of 

innovation. Schumpeter saw the ability of the individual to innovate, to recognise a 

promising area, to introduce new products or services, in a more efficient way, as the 

differentiating factors between a business man and the entrepreneur. 
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In this research study, entrepreneurship is given the most simple and broadest definition 

of the entrepreneur, from Brockhaus’s (1987) definition of entrepreneur, which in 

essence is that anyone who starts a business is an entrepreneur. The difference between 

small business owners and entrepreneurs is a topic tackled by many researchers, with 

Drucker (1985), Kirchhoff (1991), and Hornaday (1992) all believing that the difference 

is that an enterprise must have some innovation (Virtanen, 1997). Gartner (1989) 

criticizes this focus on differentiation, as behaviour must be considered too.  

 

Referring back to the early body of literature, some texts refer to the fact that there are 

no great theories in entrepreneurship theory. It is in fact “a young paradigm” and needs 

distinctive methods and theories of its own (Brockhaus, 1987). The fact that there is no 

common definition for what is entrepreneurship is a recurring theme through the body 

of literature (Brockhaus, 1987; Gartner, 1989; Hornaday, 1992; Virtanen, 1997; Shane 

& Venkataraman, 2000). Hornaday (1992) reports that a prestigious group of 

academics, including Schumpeter, at Harvard, could not define entrepreneurship in ten 

years. There is no “consistent universal theory”, but approaches exist from the fields of 

psychology, sociology, anthropology, religious science, and economics (Virtanen, 

1997). 

 

Shane and Venkataraman (2000) see the lack of a definition of entrepreneurship as “the 

largest obstacle in creating a framework for the entrepreneurship field”. They lay the 

blame for this at the researchers who try to define entrepreneurship “solely in terms of 

who the entrepreneur is and what he or she does”, whereas they see entrepreneurship as 

the “nexus of two phenomena: the presence of lucrative opportunities and the presence 

of enterprising individuals” (Shane & Venkataraman, 2000). 

 

From January, 2005 the European Union re-defined their definitions of small and 

medium sized enterprises, and of micro enterprises (EU Publications Office, 2005). The 

EU defines a small business as one with personnel less than 50, and an annual turnover 

of less than €10,000,000. A micro enterprise is defined as an enterprise with less than 10 

employees and an annual turnover of less than €2,000,000 (EU Publications Office, 

2005).  

 

Within the framework of the EU definitions, the research study has 92.5% micro 

enterprises, 5% small enterprises, and the remaining 2.5% would be categorized as 
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medium sized enterprises. This range is typical in the TRNC economy, where there are 

very few medium or large sized private enterprises.  

 

The TRNC State Planning organisation uses the following definitions: 

a. A micro and small enterprise employs 1-9 persons. 

b. A medium enterprise employs 10-49 persons. 

c. A large enterprise employs more than 50 persons. 

(TRNC State Planning Organisation, 1998) 

 

According to the TRNC State Planning Organisation Industry and Business Census in 

1998, 88.5% of private establishments were categorised as micro enterprises, and small 

enterprises made up 6.9% of the establishments, and medium sized businesses made up 

3.9% of the private sector establishments replying to the census (TRNC State Planning 

Organisation, 1998). It must be remembered that the enterprises included in the 1998 

census were all legal, registered businesses. The higher figure of 92.5% micro 

businesses found in the research study, compared to the 88.5% micro businesses 

registered in 1998 reflects the number of unregistered businesses in the business 

community.  

 

For the purpose of this research study, an entrepreneur was defined as any 

owner/manager of a small business, male or female, of any age, race or nationality, 

within the TRNC, with a business that employs one person or more, but with less than 

100 employees. In this research study, all enterprises found in the research methodology 

were included, and no distinction has been made to determine if the business is an 

enterprise or if it is a small business.   

 

2.3 Female entrepreneurship: Motivation and gendered 

concepts 
While the research on male entrepreneurs is expanding (Cromie, 1987, p.252), there is 

little in the body of literature on female entrepreneurship. What research can be found 

on women’s experience of entrepreneurship dates back to the 1970s in the USA, and to 

the 1980s in the UK (Carter et al., 2001), but the sum of this research is estimated to be 

only 0.5% of the total research in entrepreneurship (Brush, 1992). This small amount of 

research is also criticized for having small sample sizes, for not representing the real 
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world and for its low reliability (Carter et al., 2001). The most notable aspect to this 

research however is the marked lack of consensus in research findings, particularly with 

regard to whether women and men actually behave differently with respect to 

entrepreneurship or whether the research methodologies are biased in favour of finding 

this. 

 

As Carter et al., (2001) point out, much of the early literature concentrated on 

descriptive characteristics of women entrepreneurs; their motivations, and their own 

experiences of entrepreneurship. A large part of the early literature focused on the 

psychological profile of female entrepreneurs, with studies varying from type 

characterizations, sex-role stereotyping, and career selection (Mukhtar, 1998). My 

major criticism of research from this period would be that it is conducted from a 

‘traditional’ perspective and as such, researchers made the error of accounting for 

female entrepreneurship as something anomalous, and over-emphasized the causes of 

the lack of female entrepreneurship. The female entrepreneurs’ “lack of business 

success” was found as being attributable to factors, such as the females’ attitudes being 

“less entrepreneurial” than their male counterparts (Neider, 1987). Other authors 

focused on the female entrepreneurs’ unique start-up difficulties (Pellegrino & Reece, 

1982) 

 

Scholars, once establishing that female run enterprises were typically of a small size 

with a low growth rate (Shonesy & Gulbro, 2000), continued to focus on the differences 

between male entrepreneurs and female entrepreneurs. Later specializations in the 

literature have emerged, namely divergent gender orientations in the management of 

enterprises, and gender discrimination in obtaining finances for enterprise creation. 

However, the research on differences between male entrepreneurs and female 

entrepreneurs in the pursuit of finance is contradictory.  In a review of 400 research 

articles in female entrepreneurship, it was found that studies to date were “unable to 

reach firm conclusions” about discriminatory lending policies at banks (Carter et al., 

2001, p.7). In contrast, Coleman (2000) found that female business owners pay higher 

interests on loans from banks compared to male business owners.  

 

Watson (2002) was one of the earliest researchers to adopt research from a social 

feminist theory perspective, and in his study on the performance of male and female 

entrepreneurs, he assumes that the male and female entrepreneurs are likely to be 
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equally effective in business, while accepting that they may have quite different 

approaches. In this same study, Watson (2002) found that when control variables, such 

as industry, age of business and number of days the businesses operated, are taken into 

account, female businesses generally outperform male business. Carter et al., (2001) 

however, report that it is inconclusive whether male entrepreneurs perform better than 

female entrepreneurs, in their report of the academic literature on female 

entrepreneurship to 2001. The findings of two studies that reported lower performance 

by female entrepreneurs reveal that the female enterprises were fairly new compared to 

the male owned enterprises in the study, citing Rosa et al., (1996). 

 

Again, there is much contradiction between researchers in deciding if indeed female 

entrepreneurs are different to their male counterparts. Research into the psychological 

differences between male and female entrepreneurs has continued, particularly in 

attitudes towards risk, with some research suggesting women have a lower preference 

for risk than men (Coleman, 2000). Other research contradicts this and suggests that 

there is no difference between men and women in their attitudes to risk (Sonfield et al., 

2001).  

 

While gender is acknowledged as an important issue in entrepreneurship, Kolvereid et 

al., (1993) found that nationality was a bigger factor than gender in a subject’s 

perception of the business environment, namely in differentiating environmental 

influences; but the authors note that the results are tentative as only three similar 

countries were studied (UK, Norway and New Zealand). Shane et al., (1991) found that 

there are no universal reasons of motivation to start a new enterprise, the only common 

factor they found was the desire for ”job freedom”. All other factors were found to be 

determined by an interaction of gender and nationality (Shane et al., 1991). Further, 

Ljunggren and Kolvereid (1996) state that gender differences in entrepreneurship are 

perceived differently in different countries. Unfortunately, research on female 

entrepreneurship in countries outside the USA and EU member states is very low.   

 

The bulk of the research on personality traits in entrepreneurship concludes that there 

are no significant differences between male and female entrepreneurs (Birley, 1989). 

Yet, in direct contradiction, Hurley (1999) found that female entrepreneurs are different 

from male entrepreneurs. Female entrepreneurs have been found to be less confident in 

making decisions, and less confident in the aftermath of those decisions (Sonfield et al., 
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2001). However, even this recent research treats female entrepreneurship as being 

different to the male norm, again defining the entrepreneur as a male creature. 

 

Verheul (2005),  focusing on gender differences in entrepreneurship, believes that most 

gender differences are for firm size and sector, as women’s businesses are on average 

smaller, and women are far more likely to operate in the retail or service business 

sectors.  Llunggren and Kolvereid (1996) found no differences between male and 

female entrepreneurs except that female entrepreneurs desired autonomy from their 

profession. Jones (2000) found specific differences between female and male 

entrepreneurs in the location they chose for their business, and then the growth 

opportunities stemming from this. Cliff (1998) argues that differences in enterprise 

growth between female and male entrepreneurs are due to the socialising processes, 

which give women different ways of thinking, and different values to men. 

 

Initially it was believed that bank personnel perceived female entrepreneurs as less 

entrepreneurial than male entrepreneurs, and were evaluated as lesser risk takers 

(Buttner & Rosen, 1988). Brindley (2005) examines barriers to female entrepreneurship 

with regards to the achieving their full potential, by examining whether barriers are 

personal to the entrepreneur or if they are from society. The ability to take risk is well 

documented in the literature as an inherent attribute of the entrepreneur’s personality 

(Brindley, 2005).  There are few studies, however, that have specifically focused on the 

female entrepreneurs’ risk attributes. Sexton and Bowman-Upton (1990) found that 

while female entrepreneurs scored lower on risk propensity on tests than male 

entrepreneurs, these female entrepreneurs were still higher risk takers than the general 

public. Cliff (1998) argues that female entrepreneurs deliberately chose a slower pace of 

growth for their enterprise, as female entrepreneurs are more concerned about risk and 

worried about expanding their businesses too quickly. 

 

More recently, a small number of researchers have moved away from trying to explain 

that there are differences in the psychological make-up of male and female 

entrepreneurs, emphasizing  entrepreneurship as a gendered concept. While very few 

studies have considered the effect of environmental factors on women and their 

enterprises (Brush, 1992; Hurley, 1999), Mukhtar (1998) makes a case for “gender-

based entrepreneurialism”, which shows that male and female entrepreneurs exhibit 

different forms of entrepreneurship, and it has been noted in the literature that women 
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have different value systems from men. Female entrepreneurs have shown that they 

measure success in different ways from their male entrepreneur counterpart; on the basis 

of self-fulfillment and achievement (Shonesy & Gulbro, 2000) rather than on the sole 

basis of business growth and performance. Hurley (1999) has suggested looking at 

entrepreneurship from a feminist point of view, as a paradigm shift. 

 

A number of authors in entrepreneurship research continue to take the view that 

entrepreneurship is a male-gendered concept (Carter et al., 2001, p.40-41), with success 

measured in terms of business growth and performance (Ricketts et al., 1993; Acar, 

1993; Watson & Everett, 1996, Blackwood & Mowl, 2000; Perry, 2001; Dennis & 

Fernald, 2001, Watson, 2002).  

 

The extent of entrepreneurship as a male-gendered concept is a developing topic in the 

body of literature on female entrepreneurship, with the main contributors being Hurley 

(1999), Carter (2001, 2006), Bird and Brush (2002), Ahl (2003, 2004, 2006), Bruni, 

Gherardi and Poggio (2004a, 2004b),  Neergaard et al., (2006), and Foss (2010). Ahl 

(2003, 2004, 2006) proposes that entrepreneurship is a male gendered construction 

simply because of our historic notions and definitions of what an entrepreneur is, 

beginning in the 18th century with Cantillon, and refined by male authors over the years 

until Schumpeter’s seminal text on what an entrepreneur is (Schumpeter, 1949). Bruni 

et al., (2004a, p.458) extends this received notion to include “the Spanish 

conquistadores and the frontiersmen of the West, synthesis of two occupations pursued 

by segregated men (the professions of soldier and the maritime trader)”, and they liken 

the Imperialistic ventures of Western Europeans to entrepreneurship, as it also involved 

the opening of new markets and the initiation of new production activities. This positive 

portrayal of the modern enterprising man continues today through the British media 

representations of the “great entrepreneurs” such as Richard Branson, Alan Sugar, and 

Stelios Haji-Ioannou, and the corresponding media circus of programming such as the 

Dragon’s Den and The Apprentice. Many researchers promote the idea of difference 

ways of researching and describing female entrepreneurship, as simple comparisons 

only reinforce the idea of entrepreneurship as a male gendered concept, even though it 

may be a historically grounded and socially constructed idea (Ahl, 2003a; Bruni et al., 

2004a, 2004b; Neergaard et al., 2006; Foss, 2010). 
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Mirchandani (1999) provides us with a detailed synopsis of previous work on female 

entrepreneurship in conjunction with feminist theory on gendered work. Like later 

feminist theory on entrepreneurship as a male-gendered concept, she dismisses early 

research studies on female entrepreneurship for focusing on identifying similarities and 

differences between female and male entrepreneurs, and on providing explanations for 

the differences identified (Mirchandani, 1999, p.225). Mirchandani (1999) argues that 

our knowledge of female entrepreneurship can be enhanced through understanding how 

we have constructed female entrepreneurship, and on the ways in which our connections 

between gender, occupation and business structure affect female and male 

entrepreneurship. Hurley (1999) also promotes that feminist theory should be applied to 

entrepreneurship research, as feminist research methods allow the researcher to be 

“contextual, inclusive, experimental, involved, socially relevant” and 

multimethodological. Neergaard et al. (2011) lament that while it is now being 

recognised that entrepreneurship is a gendered practice, there is still a reluctance in the 

body of literature to acknowledge a feminine experience of entrepreneurship, which 

they believe can only by analytically framed through feminist theory in 

entrepreneurship. 

 

Past literature on female entrepreneurship has typically tried to find the differences 

between male and female entrepreneurship in the socialization and orientation, looking 

at how women develop businesses that are located in less competitive industries sectors 

such as service and retail sector, that are smaller in size, and that are growing more 

slowly (if at all), and the differences in women’s ways of doing business (Chaganti, 

1986; Loscocco, 1991). The early 1990s began a more feministic approach to research 

on female entrepreneurship, and one of the first problems to be tackled was to readdress 

the sampling bias that had been prevalent in previous research. Greene at el. (2003) call 

attention to the work of several researchers who raised questions about the 

methodological bias inherent in conducting research on female entrepreneurs, in terms 

of the research designs, scales, and any interpretations based entirely on a male model. 

 

Feminist theorists debate that there are no differences between men and women, only 

what we have constructed to be male as opposed to female. This debate can be applied 

to analysis on female entrepreneurship, and we may judge some entrepreneurship 

research as constructing differences between men and women. Mirchandani (1999) 

make an example of Cromie’s study (1987, p.225), where reasons for business 
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formation include “child rearing”. Although only 13 out of 138 women (9%) selected 

this option, it is given as one of the differences between male and female entrepreneurs. 

Ahl (2003) would describe this as “making a mountain out of a mole-hill”. Bird and 

Brush (2002) also elaborate on the gendered perspective of enterprise creation, citing 

historical economic texts such as Knight (1921) and Schumpeter (1934) for portraying 

the entrepreneur as a “creative businessman” and as a “captain of industry” respectively, 

and thereby laying down the foundations for a century of entrepreneurship research as a 

male-gendered concept. 

 

Bruni, Gherardi and Poggio (2004a) add to the debate of entrepreneurship as a form of 

masculinity, tracing its constructed roots back to the mythological figure of Mercury, 

with his mercurial personality, where the entrepreneur is seen as “shrewd, pragmatic, 

creative, open-minded and adventurous”, and associated with the male personality. 

They go further than Schumpeter (1934) and associate the entrepreneur with the Spanish 

conquistadores and frontiersmen of the West. They also introduce the idea of 

entrepreneurship being inter-weaved with patriarchy. In a later article, Bruni, Gherardi 

and Poggio (2004b) discuss the portrayal of women in entrepreneurship as “the other”, 

and blame the media for the perpetuation of the male gender stereotype for 

entrepreneurs. While discussing the motivations of women entrepreneurs, they highlight 

that the joint effect of historical and cultural factors that have confined women’s choices 

to a small range of options have largely been ignored (Bruni, Gherardi & Poggio, 

2004b). 

 

Ahl (2006) used discourse analysis to reveal that research articles on female 

entrepreneurship have a “tendency to recreate the idea of women as being secondary to 

men and of women’s businesses being of less significance, or, at best, as being a 

complement”. However, the research community must be listening to the social 

scientists criticisms of their gendered outlook, as Ahl (2004) found that newer research 

is capturing “more and richer aspects” of female entrepreneurship. Ahl’s (2006) main 

advice for improving female entrepreneurship research is a two step for an expansion in 

the research object, and a shift in the epistemological position. By expanding the 

research object, Ahl (2006) proposes extensions to the research methodology, by having 

more factors, using contingency studies, and more comparative studies in the realm of 

objectivist epistemology. Within constructionist epistemology, Ahl (2006) proposes 

extending studies of the entrepreneur’s life and how the “do gender”, to include studies 
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of how social orders are gendered, and the mechanisms by which gender is 

reconstructed. Foss (2010) proposes adopting a post structuralist feminist theory 

perspective for future research on female entrepreneurship, in order to capture the 

essential differences in networking between male entrepreneurs and female 

entrepreneurs.  

 

In contrast, Verheul (2005) specifically deals with the existence of gender differences in 

entrepreneurship, at both a macro and micro level. At the macro level, Verheul (2005) 

finds that there is a positive relationship between female entrepreneurship and economic 

performance, just as there is for male entrepreneurship. It is at the micro level that 

Verheul (2005) points out that gender differences are mostly attributable to indirect 

effects, although evidence of direct effects have also been found. Evidence of 

differences between the male and female entrepreneurs in Verheul’s (2005) study 

included entrepreneurial self-perception, how the entrepreneur uses time, the start-up 

capital financing, and human resources practices (Verheul, 2005). Verheul (2005) noted 

that while most of the gender differences in the study could be attributed to indirect 

effects such as firm size, sector, part-time involvement, risk attitude and experience, 

other differences in male run enterprise and female run enterprises are attributable to 

characteristics of the enterprise itself rather than the gender specific barriers or and 

gender discrimination.  

 

Brush et al., (2009) propose a “5M” framework for analysis of any female gendered 

entrepreneurship, but extending the existing “3M” framework (market money and 

management) to include the extra dimensions of motherhood and meso/macro 

environment. The motherhood in this context reflects the household and family context 

of the entrepreneur. The meso/macro environment deals with concepts beyond the scope 

of the market, such as any social and cultural norms that will affect the entrepreneur 

(macro environment), and any structures or institutions in the environment (meso) 

(Brush et al., 2009). 

 

A recent study into the differences between male entrepreneurs and female 

entrepreneurs concluded that differences did occur between men and women in their 

motivation to start an enterprise (Kepler & Shane, 2007). While many women started 

their own business to give themselves flexibility to fit around their families compared to 

a regular job, men were more likely to start a business to make money or to build a 
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company (Kepler & Shane, 2007). The focus of a female entrepreneur’s motivation 

being family based has played a large part in the body of literature. The early female 

entrepreneur’s work creating businesses with catering or laundry were seen as 

extensions of a woman’s domestic duties. However, it is important that all enterprises 

are included in any research to give a fuller picture of reality. Even today, many female 

enterprises have developed from a woman’s experiences as a wife and homemaker, such 

as child minder services, personal shopping, party organizing, or catering in general 

(Birley, 1989). 

 

Unfortunately, much of the recent research in female entrepreneurship continues in the 

genre of trying to explain ‘women in business’ as a very unusual phenomenon, and 

compares the female enterprise builder to the “norm” of male entrepreneurship. More 

recently Western research has developed the notion of the “Glass Ceiling”, a quasi-

barrier that prevents women from reaching the higher echelons of management within 

an organization. Some research on female entrepreneurship has tried to account for 

women’s’ move from paid careers to entrepreneurship as an escape from the Glass 

Ceiling (Mukhtar, 1998; Shonesy & Gulbro, 2000; Sonfield et al., 2001; Lerner & 

Almor, 2002; Mattis, 2004). Carter et al., (2001) dismiss this factor, reasoning that there 

is insufficient evidence to show the move from a career to starting up your own 

enterprise is solely because of the glass ceiling effect. Orhan and Scott (2001) rightly 

point out that there are many other reasons why women decide to become entrepreneurs. 

Some of the motivations for female individuals becoming entrepreneurs have been 

described as “rejecting male-imposed identities” (Birley, 1989), such as the need to be 

flexible in work and family life (Brush, 1992; Gundry et al., 2002; Mattis, 2004; 

Shonesy & Gulbro, 2000). Whether being an entrepreneur is “liberating” for women or 

whether it is just another form of subordination in an exploitive capitalist system is 

being investigated by a number of researchers (Rosa & Hamilton, 1994; Mukhtar, 1998; 

Hurley, 1999; Bruni et al., 2004a). 

 

Initially, Cromie (1987) proposes that women are dissatisfied with their career 

progression, and wish to have a role where they have flexibility to be able to perform as 

a worker and as a mother. Later, Lawrence and Hamilton (1997) also poses the push 

factors of career dissatisfaction and unemployment, but include the pull factors of the 

rewards of self-employment such as autonomy and independence, plus achievement and 

the desire to exploit a market opportunity. From all the push and pull factors identified 
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by Lawrence and Hamilton (1997), in a twenty year longitudinal study of female 

entrepreneurs in New Zealand, they discovered that the main reason women started a 

business was, and remains, to exploit a commercial opportunity. The second and third 

most important pull factors were founder independence and creation of wealth 

respectively (Lawrence & Hamilton, 1997). 

 

In the same year the research team of Buttner and Moore (1997) also reported that pull 

factors are more important to the female entrepreneur, particularly where there were 

gender barriers to their career progression in regular employment. Buttner and Moore 

(1997) calculated that the highest pull factor was “seeking challenge”, followed by self-

determination. In contrast, Batory and Batory (1997) in the same time frame reported 

that “women are motivated by the same need for money and desire” as men. 

 

In Canada, research on female entrepreneurs in the region found that the top three 

reasons for women becoming entrepreneurs was the desire for independence, 

involvement in a family business and the lack of available work (Hughes, 2003). More 

recent research by Mattis (2004) suggests that flexibility is still the most important 

aspect to female entrepreneurs in their decision to become a business owner, with the 

female entrepreneur expecting the flexibility to help in their child care arrangements. 

Mattis (2004) reveals that these female entrepreneurs are not looking for reduced hours 

in their working week, but for more control over the hours that they do work. 

Interestingly, Winn (2004) in a study of female entrepreneurs in the same year in the 

USA discovered that most of the women in her study believe that business ownership is 

not compatible with raising a family. 

 

In summary, from 2000, researchers began to question female entrepreneurship as a 

gendered concept, and form a social feminist theory perspective (Carter et al., 2001; 

Watson, 2002).  We now believe that we create entrepreneurship as a male gendered 

construction, from the Victorian idea of what an entrepreneur is (Schumpeter, 1949), or 

from a more distant past (Bruni et al., 2004a).  Brush et al., (2009) extend the 3M 

framework of entrepreneurship to encompass the female domains of motherhood and 

meso/macro environment. While some research has contemplated female 

entrepreneurship as an escape from the Glass Ceiling (Mukhtar, 1998; Shonesy &  

Gulbro, 2000; Sonfield et al., 2001; Lerner & Almor, 2002; Mattis, 2004), reality offers 

the more mundane desire for flexibility (Brush, 1992; Gundry et al., 2002; Mattis, 2004; 
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Shonesy & Gulbro, 2000), rather than the liberation from the patriarchal capitalist 

system (Rosa & Hamilton, 1994; Mukhtar, 1998; Hurley, 1999; Bruni et al., 2004a). 

Pull factors are more prevalent (Buttner & Moore, 1997), as is the need to be 

independent (Hughes, 2003), or the designer to make money (Batory & Batory, 1997). 

The key findings of the body of literature of female entrepreneurship is represented in  

Table Table 2-1 below. 

 

Table 2-1 Key findings of recent research into female entrepreneurship 

 

Findings Authors 
Very little research into female entrepreneurship Brush, 1992; 

Cromie, 1997; 
Carter et al., 2001 

Traditional perspective Neider, 1987 

Start up difficulties Pellegrino & Reece, 1982 

Low growth rates Shonesy & Gulbro, 2000 

Gender discrimination in obtaining finance Coleman, 2000; 
Carter et al., 2001 

Socialist feminist perspective Watson, 2002 

Lower preference for risk Coleman, 2000; 
Sonfield et al., 2001 

Nationality bigger factor than gender Kolvereid et al., 1993; 
Llunggren & Kolvereid, 1996 

Personality trait differences Birley, 1989; 
Hurley, 1999; 
Sonfield et al., 2001 

Business sector preferences Jones, 2000; 
Verheul, 2005 

Low growth rates Cliff, 1998 

Entrepreneurship as a gendered concept Brush , 1992; 
Hurley, 1999; 
Mirchandani, 1999; 
Mukhtar, 1998; 
Shonesy & Gulbro, 2000; 
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Carter, 2001, 2006; 
Carter et al., 2001; 
Bird & Brush, 2002; 
Ahl, 2003, 2004, 2006 
Bruni et al., 2004a, 2004b; 
Neegaard et al., 2006 

Different ways of doing business Chaganti, 1986; 
Losocco, 1991 

Possible bias in early female entrepreneurship 
research 

Greene et al., 2003 

To fit around family/flexibility Cromie, 1987; 
Birley, 1989; 
Brush, 1992; 
Lawrence & Hamilton, 1997; 
Shonesy & Gulbro, 2002; 
Gundery et al., 2002; 
Mattis, 2004; 
Kepler & Shane, 2007 

Escape from glass ceiling Mukhtar, 1998; 
Carter et al., 2001; 
Sonfield et al., 2001; 
Lerner & Almor, 2002; 
Shonesy & Gulbro, 2002; 
Mattis, 2004 

Another form of subordination in an exploitative 
capitalist system 

Rosa & Hamilton, 1994; 
Mukhtar, 1998; 
Hurley, 1999; 
Bruni et al., 2004 

 

 

So far no consensus of opinion has been reached on the motivatation of women to 

become entrepreneurs, yet many factors contribute towards the motivation of female 

entrepreneurs, such as differing economic conditions, different perceptions of the 

acceptability of entrepreneurship as a career for women, different levels of education, 

the Glass Ceiling, and the promotion of the idea of women as entrepreneurs. The 
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research study will collect information on all of these factors in an attempt to discover 

the motivation of female entrepreneurs in the TRNC. 

 

2.4 Entrepreneurship and cultural systems 
Another important point to note in conducting a research study in a non-Western 

environment is that most of the body of literature points to Anglo-Saxon, male-centered 

entrepreneurialism. Thomas and Mueller (2000) recommend the study of 

entrepreneurship should be expanded to international markets to investigate the 

conditions and characteristics that encourage entrepreneurship activity in various 

countries and regions. While entrepreneurship in different countries may share some 

universal traits, they might also have other traits that are specific to their own culture. 

 

Hofstede (1980) showed us that managers reflect their national culture, and Begley and 

Tan (2001) extended this knowledge to show us that entrepreneurs, too, reflect the 

dominant values of their national culture. Many research studies have been carried out 

to determine why some groups are more inclined towards entrepreneurship than others, 

particularly by looking for explanatory variables that may be important to 

entrepreneurship in various cultural communities, and to purposely focus on the role 

that culture plays with respect to entrepreneurial behaviour (Jones, 2000).  It is still 

considered to be an under-studied and an under-researched part of the literature of 

entrepreneurship (Aramund & Terhune, 2010). 

 

Jones (2000), whilst acknowledging previous research on the role of culture in 

entrepreneurial activity, adds that while previous studies may support the idea that 

cultural values can be explanatory variables, this type of framework does not consider 

the structural environment which may influence cultural values that promote 

entrepreneurial behaviour. Jones (2000) points out that while some ethnic groups may 

become entrepreneurial as a direct result of their social values, and that they are 

supported by shared values in the community, it may still be the case that this 

entrepreneurial behaviour is a means of dealing with environmental constraints in the 

larger community, such as social immobility, a lack of legal or political framework, or 

an absence of business networks.  The very fact that as an ethnic group has been 

marginalised, and as such cannot find employment, creates economic hardship which 

forces the individual into entrepreneurship. More importantly in terms of the economic 

climate of North Cyprus, Jones (2000) points out that a country’s stage of economic 
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development is an environmental factor that, interlinked with cultural values, can 

influence the both the individual’s desire to be an entrepreneur. Countries which are 

considered to be in a “take-off” stage of their economic development were more 

prominent in providing the entrepreneur with “positive pull cues”, so the nascent or 

existing entrepreneur’s acumen would find or see the prospective opportunity. 

 

In order to illustrate the feature of culture as a factor in entrepreneurship, Saffu (2003), 

using five South Pacific island countries as a case in point, showed that culture impacts 

on the characteristics of entrepreneurs from these countries and accounts for differences 

between the characteristics of the Pacific island entrepreneurs and the characteristics 

found in the Western entrepreneurship literature. Thomas and Mueller (2000) also 

question the relevance of Western research to different contexts, and find that the work 

may not be transferable to developing countries.  Thomas and Mueller (2000, p. 289) 

note: “Since entrepreneurship, by definition encompasses the initiation of a new 

venture, frequently outside traditional boundaries, we would expect contextual factors 

such as culture to have significant impact”.  

 

Saffu (2003) believes that culture moderates the characteristics of entrepreneurs, and, as 

such, the propensity of an entrepreneur will differ in different societies. Saffu relates 

back to the previous management research of Hofstede (1980) to define what is known 

as culture, and the values within societies. Hofstede’s (1991) observations have an 

interesting subtext in relation to Turkish Cypriot culture. In relation to Hofstede’s 

(1991) cultural dimensions, Turkish Cypriots have a collectivist culture; and power 

distance is high, as nepotism and cronyism are rife, and closeness to a political leader 

has many advantages. Turkish Cypriots have low uncertainty avoidance, their lives are 

controlled by outside political forces, and they have grown accustom to their 

difficulties. This is also perpetuated by their Muslim beliefs, even though they are not 

strong upholders of the faith. Turkey has been identified as a feminine country in 

Hofstede’s cultural dimensions, and thus Turkish Cypriots must also be described as 

such. In summary, from Hofstede’s four main cultural dimensions on orientation for 

entrepreneurship, Turkish Cypriots only possess one factor, that of low uncertainty 

avoidance. So according to Hofstede’s cultural dimensions the Turkish Cypriots may be 

thought not to be suitable candidates for entrepreneurship. 
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The body of literature on entrepreneurship, in a Western context, suggests that 

entrepreneurial activity thrives where values such as individualism, risk taking, wealth 

generation, autonomy, achievement and long term orientation are ubiquitous. The 

beliefs that these values are universal are not proven (Thomas & Mueller, 1998).  For 

example, Kayed (2006), after extensive research into Islamic entrepreneurship in the 

Kingdom of Saudi Arabia, noted that “Saudi entrepreneurs could not think of any reason 

that prevents a faithful Muslim from having a successful business”. An overwhelming 

93% of respondents in Kayed’s survey believed that it is possible for an individual to be 

a good Muslim as well as being a successful entrepreneur (Kayed, 2006, p.335). 

 

Kayed (2006, p.5) points out that Hofstede’s dimensions are clearly rooted in Weberian 

principal, and that these modernistic viewpoints are “highly contested but the Islamic 

worldview”.  Kayed (2006) further contests this colonialist attitude of Western 

literature, that all developing nations should take a major transformation of their 

economies to a modernistic style, and he points out that instead of cultural 

transformation, cultures need to adopt their own models of entrepreneurship, including 

an African model, an Islamic model, or a Latin American model, as an alternative to the 

Western model. 

 

Saffu (2003) found that while individualism is a common thread that runs through 

entrepreneurs’ motives in advanced nations, the opposite is the case in the South Pacific 

island countries. As a collectivist culture, the motives of indigenous South Pacific island 

entrepreneurs are deeply rooted in their relationship with the local community and 

culture. In South Pacific island countries; even though economic security and profit may 

be major motives, they are not necessarily paramount because business objectives were 

often secondary to personal or social obligations.  

 

Saffu (2003) found that failure to adhere to traditional roles may be harmful to the 

entrepreneur in the long run as it can lead to being ostracised by the clan. This concept 

is expected to be found in the entrepreneur in North Cyprus, as it has rigidly defined 

gender roles. In the South Pacific, Saffu (2003) found that, while there are some notable 

female entrepreneurs in the region, one is more likely to succeed as a male entrepreneur 

given male dominance in the traditional setting where business is seen as a male 

preserve. Jones (2000) found that cultural differences between entrepreneurs may 

override social gender conditioning. Anderson and Jack (2002) demonstrated that 
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entrepreneurship is embedded within a social context, but they demonstrated this 

through entrepreneurship embedded in a rural context. In addition, the work of Ahmad 

(2011), and Dechant and Al Lamky (2005) to a certain extent shows the female 

entrepreneurs accepting of their social context, they see their Islamic culture not as a 

barrier to entrepreneurship, but as a context to work within. 

 

Since its inception fifteen years ago, though the networking literature, entrepreneurship 

researchers have seen entrepreneurs as tied through social relations to larger networks of 

contacts (Hoang & Antoncic, 2003). Networking theory has been procured by 

entrepreneurship researchers as a way to explore enterprise creation and development 

(Drakopoulou Dodd & Patra, 2002). Drakopoulou Dodd and Patra (2002) note that 

cultural variations in entrepreneurship give many different types of networking 

construction, basing much of their socio-cultural structures on the work of Hofstede 

(1980, 1991). The discrimination faced by female entrepreneurs from both customers 

and suppliers was seen as “battling networks” by Weller and Bernasek (2001). 

 

Culture is a determining factor in the choice of business sector for the entrepreneur, as 

the entrepreneur is embedded in the culture and society in which he or she operates. 

George and Zahra (2002) posit that culture is manifested in many forms, but 

entrepreneurship research has been concentrated on national level, and more research 

needs to be done at the regional and even society level. After analysis of a large number 

of articles in culture and entrepreneurship, Hayton, George and Zahra (2002, p.34) 

conclude 

 

In general, researchers have hypothesized that entrepreneurship is 
facilitated by cultures that are high in individualism, low in uncertainty 
avoidance, low in power-distance, and high in masculinity. Ceteris paribus, 
the greater the cultural distance from this ideal type, the lower the average 
individual and aggregate levels of entrepreneurship. 

 

Within the context of entrepreneurship in North Cyprus, the culture and social norms 

only supports one of Hofstede’s (1991) observations, in terms of low uncertainty 

avoidance. Greek entrepreneurs were the subject of research for  Drakopoulou Dodd 

and Patra (2002) , within the networking and entrepreneurship body of literature, and 

they discovered many differences between Greek entrepreneurs and their counterparts in 

other countries, showing that the entrepreneurs business network’s are deeply imbedded 

in their close knit social structures, where so far no model has been constructed. 
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Through the work of Hofstede (1980,1991) they describe the Greek entrepreneur as 

having a high power-distance score,  a much high uncertainty avoidance score, and a 

low individualism score, which in their view creates a “divergent, highly-contextualized 

style of entrepreneurial networking”. The Greek entrepreneur would not ask how to 

solve a problem, but would think about who they could bring in to solve their problem 

(Drakopoulou Dodd & Patra, 2002), revealing a large group of weak-tie acquaintances. 

While Turkish Cypriot entrepreneurs do not belong to the same culture as Greek 

entrepreneurs, there are more similarities than differences regarding Hofstede’s socio-

cultural structures, as  both cultures show  high power-distance,  high uncertainty 

avoidance score, and belong to a collectivist society.  

 

Thomas and Mueller (2000) note that the internal locus of control of an entrepreneur 

decreases as the individualism score decreases. In addition to this, collectivist cultures 

also have a need not to “lose face” in difficult situations, and Greek entrepreneurs are 

unlikely to share their enterprises’ problems with anyone except their very nearest 

friends and family. Drakopoulou Dodd and Patra (2002) point out that while the Greek 

entrepreneur has a very tight close network with family and friends, these small strong-

tie networks also give them access to larger secondary networks. 

  

Within many societies, what is possible for women to set out to do and achieve in a 

business enterprise can be quite restrictive. Focusing more on the specific business 

sector choices available to female entrepreneurs, the business sector chosen by women 

appears to be determined by the sector that they envisage has the least obstacles to 

success, with the most popular sectors being those with low technical barriers such as 

garment construction or retailing (Carter et al., 2001). There are additional influences 

such as low start up costs, and whether managerial experience is essential or not (Brush, 

1992, p.10). However, Carter et al., (2001) contend that there is not a conscious desire 

to set up a business that is uniquely female in orientation, but rather to select a business 

that is easy to start up. Birley (1989) suggests that the sector choice is also influenced 

by how flexible the working hours in that sector can be. We may even suggest that 

female entrepreneurs deliberately do not select business sectors where they feel male 

entrepreneurs would be in direct competition with them. One research team has noted 

that women are more likely to choose a business sector that has a higher expectation of 

success, even though the financial returns may not be as great as in other sectors (Davis 

& Long 1999). In the USA researchers have referred to the female entrepreneurs whose 
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business sector choice is in low-level service employment as “Pink Collar Workers” 

(Bachrach Ehlers & Main, 1998). 

 

It may be that more nascent female entrepreneurs have to “make a choice” about the 

business sector they would start an enterprise in, as a three-year study in the UK 

revealed that female entrepreneurs were far more likely to start a business from scratch, 

whereas male entrepreneurs were more likely to inherit or buy an enterprise (Rosa & 

Hamilton, 1994). Here again, we see entrepreneurship as dominated by the male, as 

fathers hand down businesses to sons, and daughters are left to start their own 

businesses. 

 

Until the 1980s some types of female entrepreneurship were totally ignored by 

researchers, particularly home based work such as catering and laundry services, as it 

was seen as an extension of women’s domestic duties. Hurley (1999) proposes that 

these female enterprises must be included to form a broader picture and more realistic 

idea of what female entrepreneurship entails today. Ideas for enterprises are often drawn 

from the female entrepreneur’s experiences as a homemaker (Birley, 1989), such as 

child minder services, personal shopping, party organizing, or catering in general. 

 

Nearchou-Ellinas and & Kountouris (2004) explain the high percentage of women in 

feminine sectors as a lack of confidence by women to enter traditional male industries 

and sectors, possibly due to community expectations and advice that they are given at 

school, as well as choosing sectors which have low barriers to entry.  

 

It has been acknowledged that the cultural traits of a society nay contribute towards the 

level of entrepreneurship in a region or country, and some researchers have considered 

the role of culture in entrepreneurship (Jones, 2000), but it is recognised that  more 

research is needed in this area (Aramund & Terhune, 2010). The effects of gender in 

entrepreneurial network research was highlighted by Hanson and Blake (2009).Some of 

the major points raised by Hanson and Blake (2009) are the limitations of women in 

entrepreneurship, as it is dominated by men who control the resources, conceptually 

labeling the women as outsiders, which then impacts on their ability construct networks. 

Women’s networks are seen as different to men’s, with a higher ratio of family and 

neighbours than men’s networks, and the people in the network know each other very 

well (Hanson & Blake, 2009).  Jones (2000) suggests we pay more attention to the 
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country’s stage of economic development than cultural traits, when looking at the rates 

of entrepreneurship. Saffu (20030 found that their research in the South Pacific could 

not be modelled in a Western Weberian framework. In contrast to the thriving 

entrepreneurship of Western society (Thomas & Mueller, 1998), Kayed (2006) found 

that Muslims can also be successful entrepreneurs. Saffu (2006) also finds that 

individuals from collectivist societies can be successful entrepreneurs. George and Zara 

(2002) suggest more detailed research at the regional level, rather than at a blanket 

national level, to highlight cultural differences in entrepreneurship. It is difficult to 

ignore the overwhelmingly difficult circumstances of some female entrepreneurs, yet 

some do go onto being very successful entrepreneurs (Minniti et al., 2006; Minniti & 

Naude, 2010).  

 

Following the review of female entrepreneurship internationally we might expect 

female entrepreneurs in the TRNC to have similar motivations, similar barriers, and a 

similar social construction of entrepreneurship as a male gendered concept. We may 

also expect social gender segregation as practised in the region to have a distinct 

negative effect on female nascent entrepreneurs, as social expectations and cultural 

mores would pressurize them into selecting from the more feminine business sectors 

from the total sectors that are available. The research study aims to test this hypothesis.  

 

Table 2-2 Key findings of the literature on entrepreneurship and cultural systems 

 

Findings Authors 
Under researched and understudied  Aramund & Terhune, 2010 

Entrepreneurs reflect values of their culture Begley & Tan, 2001 

A way of dealing with environmental constraints Jones, 2000 

Cultural values and the state of a country’s economic 
development is an important factor 

Jones, 2000 

Culture moderates the characteristics of entrepreneurs Saffu, 2003 

Wealth generation not necessarily common value for 
entrepreneurs 

Thomas & Mueller, 1998; 
Kayed, 2006 

Importance to adhere to traditional roles Saffu, 2003 

Culture as a determining factor of  business sector choice George & Zahra, 2002 

 

 



 47

A summary of section 2.4 in term of the major findings from the literature on 

entrepreneurship and culture systems is show in Table 2-2 above.. 

 

 

2.5 Entrepreneurship in Islamic countries 
While the bulk of the studies on female entrepreneurs have been Western or Anglo-

Saxon oriented, the past 15 years has shown a small amount of research coming from 

the former Soviet and communist countries of Europe, from Turkey and the Middle 

East, and from Africa. Barriers to female entrepreneurship have been noted in the 

Western world (Pellegrino & Reece, 1982; Birley, 1989; Kolvereid et al., 1993; 

Shonesy & Gulbro, 2000) and in developing countries (Hisrich & Ozturk, 1999). While 

female entrepreneurship in the USA is at high levels (Coleman, 2000, p.37), there are 

low levels of female entrepreneurship in developing countries (Hisrich & Ozturk, 1999).  

 

Minniti and Naudé (2010) have recently enlarged on the body of literature of patterns of 

female entrepreneurship across developing countries. They suggest the growing interest 

in female entrepreneurship in developing countries is a result of both the interest in 

entrepreneurship in developing countries and its importance in the economic 

development process, as well as the rapid increasse in female entrepreneurship in the 

developing world. Minniti et al. (2006) suggest that female entrepreneurship in 

developing countries tends to be at high levels because of ‘push’ factors, as well as 

barriers to the formal employment market. Luke and Munsh (2010) argue that women 

are more responsive to opportunities in the environment, as they have fewer ties to the 

traditional entrpreneurship community, even though they are less experienced, and there 

may be cultural and/or business environment restrictions. 

 

In order to gain a better understanding of the gender issues involved in female 

entrepreneurship in Islamic nations, this section looks at studies that have been done in 

the context of Middle East, North Africa and Turkey. 

 

While it is agreed that the body of literature on Western female entrepreneurship is low, 

the number of research studies on female entrepreneurs living in the Middle East or 

MENA countries is very low indeed, described by Ahmed (2011, p.124): 
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“There is a dearth of studies based on different social contexts especially in 
Islamic societies, where social and familial control over women, their 
economic dependence on men and restrictions on their mobility determine 
the differential access that males and females experience concerning 
education and other key supporting services.” 

 

Although Islam is a shared religious base in many countries of the Middle East, Arab 

nations and other countries, the customs, mores, and gender relations are not the same. 

The intricate social customs and traditions form and meld the way that women can start 

enterprises in their particular homelands. What works for women in North Africa may 

still be impossible for women in the Kingdom of Saudi Arabia where gender 

discrimination has kept women at low management levels (Tlaiss and Kauser, 2011). 

Women working in the Gulf and Arab states often have working conditions and job 

benefits in excess of their Western counterparts, with equal pay a reality since the 1970s 

in some countries (Goodwin, 1994, p.32). Virtually all the Arab states have maternity 

leave on full pay, and for longer than the USA (Goodwin, 1994, p.32) 

 

Women have gained equality in education, and thus made up 22% of academic staff in 

the Kingdom of Saudi Arabia, and 25% in Egypt, while the USA had 24% and Germany 

25% (Goodwin, 1994, p.31). These women, who have achieved great things in 

academia, belong to a subset of educated women who are successfully balancing their 

traditional beliefs within their culture with the “progressiveness that their careers 

demand” (Goodwin, 1994, p.31). However, only recently have women begun to join the 

workforce as managers (Tlaiss and Kauser, 2011). 

 

However, the lives of women in all these countries and states are still controlled by 

men. Their lot includes arranged marriages, marriages to cousins, obedience to their 

husbands, bride prices and dowries, and honour killings. The culture is so ingrained into 

their patriarchal societies, that they usually carry these peculiarities with them on 

emigration to the West. After marriage the woman’s life is controlled by her husband: 

what she does, where she goes, who her friends are, how to raise their children, and 

many other aspects of her personal life. In the Arab states and North Africa married 

women live with the spectre of the possibility of a second wife (or third or fourth). The 

polygamy suggested by the Prophet Mohammed was intended to protect the widows 

created by a great war at that time, but is now abused by the modern Arab male. 
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The United Nations Development Fund for Women (UNIFEM) set up an office in 

Jordan in 1994 to support women owned enterprises in Jordan, Syria, and Lebanon 

(Husseini, 1997). After the Gulf War in 1991 the region experienced economic 

hardship, and so the UNIFEM organization decided to put funds into promoting female 

entrepreneurship in the region (Husseini, 1997). Through their work there UNIFEM 

management realised that they were the only project supporting women in 

entrepreneurship, while government budgets were directed towards strengthening or 

repairing the infrastructure (Husseini, 1997). Lack of credit for women with small 

businesses was noted, as was the need for collateral to secure a bank loan, often not an 

option for women (Husseini, 1997). 

 

The Center of Arab Women for Training and Research (established in 1993 in Tunisia) 

conducted research in the Arab nations of Lebanon, Yemen, Egypt, and Tunisia, and the 

occupied territories of Palestine of both working women and women who had started 

their own enterprises. In the in-depth interviews they conducted, some interesting 

factors were identified about Arab women in their enterprise endeavours. Many of the 

successful female entrepreneurs were wholeheartedly supported by their husbands, in 

spite of opposing social pressure (Jabre et al., 1997).  

 

The push factor is also a large factor for some women in the region, who turn to 

enterprise in order to feed and clothe their children after family tragedies, illnesses, or 

simply economic hardship (Jabre at al., 1997). Typically, some of the women were 

encouraged by their fathers, business owners themselves. Quoting one woman’s 

experience: 

 

When a woman finds support and encouragement from her own husband, 
she is able to assert herself  

(Jabre et al., 1997, p.67). 

 

A small number of Lebanese women in the survey were forbidden by their husbands to 

start their enterprises, but they went ahead anyway. A Tunisian entrepreneur in the same 

survey eventually got divorced, as her husband could not tolerate her “strange” ways 

any longer (Jabre et al., 1997). The other women eventually brought their husbands 

round to see the positive aspects of their enterprise, and now these men support their 

wives’ decisions and business ownership (Jabre et al., 1997). 
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One common theme inside the Middle East and North African countries is that the 

women who were supported by their husband and family fared better in their enterprise 

creation and continuation. Most of the Middle East countries have liberal economic 

policies, and informal employment is high. As such, many women’s micro-enterprises 

are unregistered (Nabavi, 2009), as they feel there is no necessity to register a business 

that is run from their home. 

 

Iran is mentioned in this review as an Islamic, yet not Arab country. Since the 

revolution (1979), Iran has struggled with a growing population, falling agricultural 

production, and while the economy in Iran has experienced many difficulties over the 

years, Iranian women have chosen to help their families and have gone out to work. 

Women are working in the education sector or in government jobs, as it is nearly 

impossible for them to open their own businesses due to their movements being 

restricted (Goodwin, 1994). 

 

Iranian women are discriminated against in employment, marriage and at court 

(Moshavi & Dallas, 1998). They need their husband’s permission to leave the country, 

and cannot be seen in public with a man who is not a member of their family (Moshavi 

& Dallas, 1998). However, pushed into employment by the poor economic state of their 

nation, many women are employed in the traditional female roles of beauty therapist, 

retail clothes sales, teachers, and nurses (Moshavi & Dallas, 1998). While women are 

45% of university graduates, and have become judges and members of parliament 

(Moshavi & Dallas, 1998), no mention of Iranian women as entrepreneurs could be 

found. 

 

Recent developments in Saudi Arabia, however, may be the beginning of a huge change 

in gender segregation and the future of entrepreneurship in the region. Changes are 

happening which are opening the doors of the working world to women, and to the 

economic freedom that may empower them. While women in Saudi Arabia are not 

allowed to drive or vote, many thousands of Saudi women are running their own 

businesses, in computing or small retail outlets (Pope, 2002). Even more tasking is the 

realisation that women cannot contact Government offices alone, but need to go through 

a male intermediary (Ahmed, 2011). However outrageous we may feel this subjugation 

is for women in Saudi Arabia, for the women who live there it is, these restrictions are 

“structural in nature and are embedded in culture” (Ahmed, 2011). 
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The Saudi people are beginning to realise that keeping their wives and daughters at 

home is a large waste of talent and resources, considering that half of all university 

graduates are female yet only 5% of these are working (Whitaker, 2006). Some charity 

funded projects have opened factories for needy women to find employment, in a “man-

free” environment (Whitaker, 2006). Although still hampered by laws that prohibit 

women from driving and voting, they are now able to hold their own identity cards, and 

travel restrictions have been eased (Whitaker, 2006). More importantly in the realm of 

research on female entrepreneurship, they can now register businesses without needing 

a proxy (Whitaker, 2006). Women are a strong financial force in Saudi Arabia, holding 

US$25 billion in bank accounts, all of which could be invested in new female 

businesses (Whitaker, 2006). However, while 70% of the female workforce is in 

education and medicine, only 1% goes into business (Whitaker, 2006). In a recent small 

qualitative survey in the Kingdom, 19 female entrepreneurs were found to use their own 

savings or family money for starting up their business, even though half of them could 

have applied for a loan (Ahmed, 2011). Over 80% of these female entrepreneurs were 

pulled into entrepreneurship (Ahmed, 2011), but this is probably no surprise in such an 

economically rich nation. A similar disposition was found by Sadi and Al-Ghazaki 

(2010), where female entrepreneurs unreservedly said that self achievement was their 

motivation to enter entrepreneurship. The Saudi female entrepreneurs have many 

similarities to other female entrepreneurs of developing nations, in that they are pulled 

into entrepreneurship, and they are motivated by flexible working hours, the need for 

autonomy, the discovery of market niches, the desire to work, and their contribution to 

society. Similarly, they are also clustered in the service sector, and use little capital to 

start up the business. The women interviewed in Ahmed’s (2011) study felt there were 

many barriers in Saudi Arabia, with the main problems being stated as access to capital, 

lack of respect in the community, and lack of business management skills. Importantly, 

Ahmed’s (2011) qualitative research has brought to light that female entrepreneurship is 

deeply embedded into family and social relations “to a greater extent than extant 

literature on women’s entrepreneurship has recognised to date”.  

 

Sometimes the actual problems of social gender segregation create business 

opportunities. In Saudi Arabia, one young mother started a women only café, so that her 

friends and acquaintances could meet in public, without receiving the extreme hassles 

by teenage boys that would ensue if they met inside a normal café. However, social 

segregation is so strict in Saudi Arabia that a mother cannot attend her son’s graduation 
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from high school or university.; and single women cannot live alone (Goodwin, 1994, 

p.214). 

 

Social gender segregation in Saudi Arabia has led to the formation of bank branches 

staffed entirely by women to give banking services to women. The managers of these 

banks are women, and they run their branch autonomously. However, they are do inter-

bank and branch banking over the telephone, as they are not permitted to meet with 

male colleagues, and they are not allowed to attend meetings. Instead, detailed minutes 

of meetings are forwarded to them (Goodwin, 1994, p.223). 

 

One female entrepreneur in Saudi Arabia was prevented from being in her office, as it 

was deemed unnecessary for her to be there, and against segregation laws for her to 

meet business clients there. Under protest, she hired a male manager, who then 

embezzled money from her company. She has taken the reins again, and refuses to 

comply with the segregation rules (Goodwin, 1994, p.225). Many female entrepreneurs 

in Saudi Arabia have problems running their businesses, and have problems exercising 

their lawful rights as a business owner. One female owner of a construction company 

brought a contract dispute to court, but the judge refused to have a conversation with her 

(Goodwin, 1994, p.229). 

 

The 2009 Global Entrepreneurship Monitor figures included Saudi Arabia, and in a 

special report on entrepreneurship on the Kingdom of Saudi Arabia, Skoko, Wright and 

Santa (2010) reveal some very interesting statistics on female entrepreneurship in the 

kingdom. In terms of participating rates when analysed by gender, there are 2 to 4 male 

entrepreneurs for every single female entrepreneur, which leaves the Kingdom grouped 

with Pakistan, Iran, Egypt, and the West Bank and Gaza Strip, listed as “Factor Driven 

Economies” (Skoko, Wright & Santa, 2010). Since the previous report in 2009, there 

has been a doubling of entrepreneurship in general in the Kingdom, much of this has 

been due to the “large gains among  female entrepreneurs”, moving from 1% of the total 

entrepreneurship in 2009 to 6% in 2010 (Skoko, Wright & Santa, 2010). While these 

gains are substantial, it means that there is a “largely untapped source of entrepreneurial 

potential and an economic force” (Skoko, Wright & Santa, 2010). 

 

While the male rates of entrepreneurship participation are 24th in terms of only male 

entrepreneurship (above the rates of Germany, Australia, and the United States), there 
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are unusual factors to consider in the Kingdom of Saudi Arabia. The female labour 

force in the Kingdom of Saudi Arabia is quite small (15% female compared to 85% 

male), but this not directly attributable to social mores of women not working outside 

the home, but more to do with the very large numbers of male guest workers in the 

Kingdom (Skoko, Wright & Santa, 2010). Number of female entrepreneurs in the 

Kingdom of Saudi Arabia have increased so much that the Kingdom has gone from 

being ranked bottom in terms of female participation in entrepreneurship in 2009, to 

being in the middle of the rates in 2010, ahead of countries like the United Kingdom, 

the Netherlands, and Sweden (Skoko, Wright & Santa, 2010). So, while women only 

make up 14.8% of the work force in the Kingdom of Saudi Arabia, the participation of 

women in entrepreneurship is now 26% (Skoko, Wright & Santa, 2010). 

 

 Many of Saudi’s female entrepreneurs consciously do not make efforts to advertise 

their businesses, as they do not want the authorities to know that they do have a 

business, and hence avoid the authorities’ pressures to conform to gender segregation 

rules (Pope, 2000). 

 

In the United Arab Emirates, Arab men do not bring their wives to business functions, 

and they do not invite foreigners to their homes (Goodwin, 1994, p.135). Business 

women must meet male colleagues and customers at work, but they do not attend 

evening reception or functions, out of respect to their culture. Sakir Eroglu and 

McCrohan (2008) also acknowledge that within the UAE there are unique social norms 

that make it extremely difficult for women to be involved in any entrepreneurial 

activity.  

 

More recent research in Oman specifically details the barriers that exist for female 

entrepreneurs in Muscat (McElwee & Al-Riyami, 2003). Women in Oman are subject to 

social norms, some of which are legally upheld, in their patriarchal society, which 

severely restricts their ability to create and operate enterprises. In Arab society the 

family is at the core of society, and consciousness of one another’s families, their 

members, and their status is at the center of their political, economic, social, and 

religious life. While the woman’s role as wife, mother, and upholder of the family, it is 

indeed challenging for an Omani woman to work at all. Support services such as 

crèches are in limited supply. McElwee and Al-Riyami (2003) found that one of the 

factors directly relevant to the success of a female entrepreneur was the support of her 
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family and of her husband. In fact, husbands were found to play an important role in 

gaining finance for the enterprises by doing all the necessary administration and visiting 

all the necessary ministries on the wife’s behalf, and in gaining finance from a bank.  

Female entrepreneurs in Oman may have fewer difficulties with the work/home role 

conflict, as all the entrepreneurs interviewed by McElwee and Al-Riyami (2003) had 

full domestic helpers. This cultural difference exists as domestic labour is relatively 

cheap in Arab nations, and a social norm for middle class households. Again, because 

the female entrepreneurs were of a relatively high social and economic status, their 

motivations were different from many Western female entrepreneurs. These female 

entrepreneurs were motivated by role models, rather than a need for money. They did it 

do gain autonomy  (McElwee & Al-Riyami, 2003). 

 

Similar to many female entrepreneurs in the Western world, the researchers discovered 

the majority of the women’s businesses were concentrated in the service industry  

(McElwee & Al-Riyami, 2003). One major difference in Oman, compared to Western 

nations, was in the administrative systems of the various government agencies. Because 

of cultural norms, separate queues exist for men and women in the ministries. However, 

as the number of women requiring the services is low, it can be seen as an advantage for 

women as they rarely need to queue for services (McElwee & Al-Riyami, 2003). 

McElwee and Al-Riyami (2003) found that the female entrepreneurs in Oman, while 

their demographics matched those of other research studies into female 

entrepreneurship, they did not possess the same type of personalities as the typical 

Western stereotype of “entrepreneurial heroine” or maverick. 

 

Further research on female entrepreneurship in Oman alludes to a significant number of 

female entrepreneurs in the male dominated Arab society (Khan et al., 2005). Three 

thousand, one hundred and seventy four female entrepreneurs sought and won funding 

through an unemployed youth project in 2002-2004 (Khan et al., 2005). Other programs 

have been initiated over the years, and in 2004 a “Women in Focus” voluntary 

organization was formed, for businesswomen to contribute to their community, from 

which we can conclude that women have many role models within their traditional 

male-dominated society. Like many female entrepreneurs in the MENA region, the 

most common problem for female run businesses in Oman is that they are concentrated 

in the service sector, the businesses are small, and there is a lack of networking or 

forums for women to get together to share information (Khan et al., 2005). Dechant and 
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Al Lamky (2005) also found that Omani female entrepreneurs were accumulated in the 

service sector, and were very small businesses. Bahraini and Omani female 

entrepreneurs also reported they had little work/home conflict, as they could afford to 

pay for help at home in order to concentrate on their businesses (Dechant & Al Lamky, 

2005). Women networking for their enterprise was a contentious issue in Oman and 

Bahrain, as some of the entrepreneurs said it wasn’t a problem, and the rest said it was a 

grave concern, with one respondent commentating that “women do not seem to talk 

about their businesses…they either meet in funerals or weddings which is not conducive 

for serious discussion” (Dechant & Al Lamky, 2005). 

 

Academic research on returning entrepreneurs and return migration in Egypt doesn’t 

even mention women in enterprise (McCormick & Wahba, 2000). In Egypt social 

gender segregation mores are more keenly adhered to in the urban areas than they are in 

rural areas. Many women are incarcerated at home, unable even to attend weddings or 

go to the grocer’s store. They are simply unable to leave the building (Goodwin, 1994, 

p.341). 

 

Female entrepreneurship was studied in Morocco through the use of mini case studies 

and interviews (Gray & Finley-Hervey, 2005). While urban Moroccan women are not 

expected to be educated or to work outside the home, rural women help in their family 

farms (Gray & Finley-Hervey, 2005). Tradition dictates that women should be at home 

looking after their children, and thus Moroccan women have become stereotyped as 

being of less value than men, and this view has become reinforced by the reality that 

Moroccan women have the worse literacy rates in the Muslim world (Gray & Finley-

Hervey, 2005). 

 

The patriarchal system in Morocco, supported by women’s position in society, is an 

intrinsic part of the married life of a husband and wife, where according to Moroccan 

family law women must obey their husbands. Although this law was repealed in 2004, 

gender inequalities remain (Gray & Finley-Hervey, 2005). Social mores in Morocco 

rule out the intermingling of men and women in public, which has blocked women’s 

entry into business ventures. However, the culture has spawned women business owners 

who establish their businesses outside the public sphere (Gray & Finley-Hervey, 2005). 

It is the very public nature of the public sphere of their lives that restricts them, as on 

the street everything is related as a man’s space. Any woman wore dares to cross into 



 56

this public street is aware that she will be the object of men’s comments, as there is no 

protocol to street life, no respect, and no restraints. However, the private life of 

Moroccan people is very different,  secluded from public gaze by the high walls of their 

houses (Gray & Finley-Hervey, 2005).  

 

Values are changing in Morocco, as more women become educated, and a new social 

class of rich, modern and educated develops. Within this class, some women have 

branched out into creating businesses of their own. Below are highlighted some of the 

women that Gray and Finley-Hervey interviewed: 

 
Financed by savings and family help, a young unmarried woman created a 
retail business selling women’s clothes, even though she was a computing 
specialist. Finance from a bank was not an option.  
 
Another unmarried young woman began freelancing in graphic design for 
agencies and magazines, as she could not find employment as a make-up 
artist. 
 
Trapped in a polygamous marriage, another young woman wanted to start 
her own business to generate income for herself. On foreign trips with her 
husband she would purchase goods to be brought back to Morocco for sale. 
She opened a shop in a building owned by the family near to her house, and 
opens on appointment. Word of mouth in her own circle of friends has given 
her a successful business and income. 
 
An older widow, again needing to provide an income for herself, works as a 
wedding organizer. 

 (Gray & Finley-Hervey, 2005, p.210) 
 

 

From the above profiles, we may see that some of the entrepreneurs were “pulled” into 

entrepreneurship, while others were “pushed” into it. As seen above in the Ahmed 

(2011) study, Saudi Arabian female entrepreneurs experience the pull factor motivating 

them into entrepreneurship. The pull factor is present in many Middle Eastern regions, 

and in another small qualitative study in Oman and Bahrain, again the female 

entrepreneurs were found to have been motivated by pull factors (Dechant & Al Lamky, 

2005). 

 

Entrepreneurship research has shown that exposure to entrepreneurship early in life 

indicates a predisposition for entrepreneurship. This is linked to the strong pull factor in 

Moroccan women to become business owners, as they belong to a patri-lineal culture 

where many men are entrepreneurs (Gray & Finley-Hervey, 2005). In addition, like 
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their Western counterparts, some women feel restricted in their government positions, 

or experience the glass ceiling in their employment and feel that entrepreneurship will 

be a release from that. 

 

In Gray and Finley-Hervey’s (2005) research, 46.6% of the women interviewed 

identified a market opportunity in their chosen profession, while 26.6% found a niche in 

the market. The interesting thing about some of the women in Gray and Finley-Hervey’s 

(2005) study is that they have used their cultural idiosyncrasies to their own benefit to 

find a market niche or exploit a market opportunity. Those whose husbands need to 

travel abroad, use that opportunity to travel aboard themselves by joining their husbands 

and purchasing their goods to sell on return. They use social networks to sell their 

products.  

 

Further studies into Turkish and Moroccan female entrepreneurs in the Netherlands 

particularly focused on understanding the patriarchal societies the women came from, 

and the socialization that they were exposed to (Essers, 2007). Essers (2007) explains 

that in these migrant communities, the private and public domain are very divided for 

women, and they face many difficulties trying to fit their entrepreneurship into their 

constrictive social order. Women have “to watch how they behave”, as they must be 

very careful not to being shame on themselves and their families (Essers, 2007). In 

order to leave home, many of the interviewees married young, and ended up in 

repressive marriages (Essers, 2007). In conclusion, Essers (2007) found that the women 

she interviewed do not passively internalize stereotypical roles of gender and ethnicity, 

but found a strategy for themselves as female entrepreneurs where they could be more 

autonomous and to sustain their entrepreneurial identity. 

 

In a qualitative study in Jordan female entrepreneurs revealed that they started their 

enterprises to gain autonomy, and that they enjoyed their work (Ahmed, 2004). Again, 

the husband and family are cited as being a positive factor in influencing the women 

into starting their enterprise, and as support in coping with demands of business 

ownership, in giving encouragement, financial assistance, and the dispensing of 

business advice (Ahmed, 2004). 

 

Jordan is a country with a restrictive economy, there are few natural resources, and the 

political situation dampens investment. Due to “enshrined” gender differences, men are 
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favoured over women in any employment situation, as women are expected to be 

foremost a wife and mother. Employers feel that the woman’s role as homemaker 

interferes with their business life (Ahmed, 2004). 

 

Analysis of the data in this qualitative study revealed that Jordanian female 

entrepreneurs generally already had business experience and this is why they sought 

their own venture, and that the high status of entrepreneur in their society is something 

that they desired (Ahmed, 2004). Education was also brought out as an important factor 

in the decision to become an entrepreneur (Ahmed, 2004). Other items of note were that 

the married women in the survey felt they desired entrepreneurship for the challenge it 

presented and for independence from being an employee (Ahmed, 2004). The ‘over-35’ 

age group described job satisfaction as a major reason in starting their own business 

(Ahmed, 2004).  

 

In nearby Lebanon, micro-enterprises are very popular, and provide additional income 

for many families (Husseini, 1997). As gender stereotypes begin to fade in the Arab 

world, Jabre et. al., (1997) found that husbands are beginning to be more supportive of 

their wive’s endeavours into entrepreneurship, even offering to share the household 

responsibilities. In 2001 a report on the informal employment in the Occupied 

Palestinian Territories refers to the women’s labour force being very low, and as such 

not very different from any other Middle East country (Esim & Kuttab, 2001). 

Palestinian women are reported to be a small number of sectors, and within those 

sectors in a smaller number of jobs, such as teaching, nursing, and public sector 

employment (Esim & Kuttab, 2001). 15.5% of working women are classed as employer 

or self employed (compared to 25.8% of men) (Esim & Kuttab, 2001). In the Gaza Strip 

there are women’s micro enterprises in the sectors of dairy products and handicrafts 

(Esim & Kuttab, 2001). However, many Palestinian women chose not to register their 

self-employment (up to 70%) (Esim & Kuttab, 2001), and work mainly in commerce or 

services (Esim & Kuttab, 2001). 

 

The Lebanon is sometimes described as the most Westernised Arab nation, and their 

culture assimilates European, Christian, and Arab non-fundamentalist Muslim values 

(Tlaiss and Kauser, 2011). They were one of the first Arab nations to allow women to 

work outside the home. However, while Lebanese women are modern and participate in 

all forms of public life, there is no equality between men and women, with only 8.5% of 
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women in higher up administrative positions, with less than 5% in top management 

positions, and they earn less than their male counterparts (Tlaiss and Kauser, 2011). 

 

The recent research of Tlaiss and Kauser (2011) reveals that Lebanese women continue 

to be restricted in their careers by gender, family, and work related issues. While levels 

of education have been raised, and work experience extended, this has not resulted in 

women achieving senior management positions. 

 

One of the outcomes of the research by Tlaiss and Kauser (2011) was the importance of 

wasta (favouritism through connections and influence) in their social connections and 

progressions of their careers. Their work clearly shows that women from privileged 

backgrounds and a higher social class have greater access to education, and therefore 

more opportunities to advance in the workplace. Also, a marked difference was noted in 

the help available from the extended family in order to breach the home/work struggle, 

and the women in the research group were affluent enough to be able to afford childcare 

help and help with housework chores. 

 

A study by Dana (1999) focusing on small business in Israel had little to report on in 

terms of female entrepreneurship, except to define the differences in social norms for 

Jewish and Arab Israeli women. Jewish women, as a result of the kibbutz movement 

where they are expected to participate equally in the work of the kibbutz, and have been 

emancipated and have equal opportunity to pursue a career as an entrepreneur. Arab 

women, on the other hand, are not expected to have any dealings with men outside the 

extended family, which would seriously inhibit any desires they may have to create an 

enterprise. 

 

In a 2000-2002 study of Israeli entrepreneurs (Heilbrunn, 2004), the major constraints 

for female entrepreneurs were found to be their perceptions of the management 

experience and business skills, which they believed they lacked. In 2001, the total 

entrepreneurship rate in Israel was at 6%, at the bottom end of the list of countries 

measured in 2001, and the lowest percentage of new businesses by the Global Economic 

Monitor (Manigart et al., 2000). While it is recognised that women-owned businesses 

contribute significantly to economic development worldwide, the economic activities of 

both Jewish and Arab women are limited in Israel, due to traditional and religious 

cultural constraints (Heilbrunn, 2004, p.159). The ongoing conflict in Israel causes 
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economic instability, there is an overall market downturn, and capital investment is 

reduced (Heilbrunn, 2004). While large organisations lay off staff or even close down, 

the role of the entrepreneur in Israeli society has become increasingly important in 

providing jobs and economic growth. In the study, other difficulties raised by female 

Israeli entrepreneurs were raising money, marketing problems, and difficulties in 

recruiting employees (Heilbrunn, 2004). Overall in Heilbrunn’s study, 80% of the 

women’s enterprises employed five people or less. In contrast, the men in the study said 

that their main problems were in raising finance. They agreed with the women in the 

study on the topics marketing, management, and with recruiting workers. 

 

Using data from the 2004 GEM survey, Hattab (2012), in a cross-country survey reveals 

that there is no one factor driving Middle Eastern women into entrepreneurship. 

Hattab’s (2012) analysis concludes that in Jordan female entrepreneurs are starting 

enterprises to contribute to the family income, and to enjoy the flexibility of 

entrepreneurship, while in Egypt there is a pull factor to seek out an opportunity. In 

Syria the female entrepreneur is interested in balancing work and home life, and in the 

Lebabnon women entrepreneurs want to “enhance their roles in the economy” due to the 

unstable political situation (Hattab, 2012), which they have in similarity to female 

entrepreneurs in the Palestine. Push factors are also more evident in Yemen and in 

Algeria, wheras in Morocco women are pulled into entrepreneurship by the desire to be 

economically independent. 

 

Just as female entrepreneurship is a small part of the research in the entrepreneurship 

body of literature, one would expect that female entrepreneurship in a developing nation 

such as Turkey would be hard to come by. Although that was the case in the 1980s and 

1990s, the area has now begun to be researched by Turkish and internationally 

renowned scholars in the entrepreneurship field.  

 

Modern Turkish society has been troubled by long periods of economic instability, 

which has taught the Turkish people to deal with great difficulties, and to be self 

sufficient in order to survive. While the culture of Turkey is conducive to 

entrepreneurship and promotes it as an acceptable career path, it may be argued that 

entrepreneurship in Turkey is of the push nature, and is in fact considered to be a 

necessity-based entrepreneurship (GEM, 2001). 
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In context, although Islam is the religion of a majority of the Turkish population, 

Turkey has adopted a more Western style political and use of the economic market 

systems as well as its social lifestyle. As Istanbul strides both Europe and Asia, so does 

Turkish culture have similarities with Islamic cultures (such as Arab cultures) as well as 

Western cultures (such as Judeo-Christian cultures). However, recent political 

developments in Turkey, including the election of the AKP party to government, has 

begun to influence the populace and the headscarf is now freely worn in many circles, 

including university (after a ban from 1984 to 2010). Some comparative research 

between Turkish entrepreneurs and Irish entrepreneurs found some surprising results, in 

that many of the characteristics of the Turkish entrepreneur were found to be the same 

as their Western counterparts, despite distinct cultural differences (Turan & Kara, 

2007). 

Hisrich and Ozturk (1999) surveyed 216 female entrepreneurs in Eskişehir and Istanbul 

and found that they had different problems to female entrepreneurs in developed 

countries, whilst acknowledging that the amount of research on female entrepreneurs in 

developing countries is scarce. They found similarities with Western female 

entrepreneurs in that the motivations for starting their businesses were independence 

and achievement. The most frequently mentioned problems were finance, and obtaining 

a loan. Other significant problems for these Turkish female entrepreneurs were 

recruiting personnel, lack of guidance, lack of involvement with business colleagues, 

lack of managerial experience and lack of experience in hiring staff. Hisrich and Ozturk 

(1999) also found that women in Turkey have more barriers to enterprise development. 

Much of this is to do with gender segregation persisting in rural communities and in the 

work place.  

 

Turkish social norms would prevent female business owners from mixing socially or 

from becoming friendly with their male business colleagues in or out of the workplace. 

Talking or fraternizing with members of the opposite sex is culturally impermissible, 

and extreme measures are taken by some families in order to restore honour to their 

families. These measures sometimes entail honour killings (Arin 2001; Sever & 

Yurdakal 2001; Kuraner 2002).  

 

Although women are seen working in Turkey, and many women graduate from 

university, the range of skills and economic sectors they cover is limited. Hisrich and 
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Ozturk (1999) found that female entrepreneurs in Turkey were concentrated in the 

business sectors of tourism, food, health, and service industries.  

 

In 2000, Simnel Esim researched the informal economic organisations of women who 

were self-employed in urban Turkey. Esim (2000) reports that women in agriculture are 

employed in the most vulnerable employment, where they contribute to unpaid family 

labour, or both. Esim (2000) also reported that women in micro and small enterprise 

were more likely to sell to other women, and more likely to employ women rather than 

men. The fieldwork for the research was done in 1995, with a mixture of in-depth 

interviews, institutional interviews and 8 focus group interviews. A questionnaire was 

also conducted as a survey on 470 female entrepreneurs and 235 men in seven Turkish 

provinces. She found that women that were divorced, separated or widowed (10.8% of 

her sample) were almost all responsible as the sole or main provider in the household. 

Most of the female micro-entrepreneurs started their own business with self-finance, 

their own savings, while 40% borrowed off family or friends. These micro-

entrepreneurs were also finding their own markets, as they did not have access to 

mainstream markets. Creative marketing here included selling at gatherings at a 

woman’s home, in the lunch breaks in offices in town, and renting stalls at exhibitions. 

In town, the business ideas were generated  due to an absence of formal private services 

such as business management training. The focus groups were revealed that informal 

economic groups help provide solidarity amongst those facing work/home conflict, and 

those facing decriminalisation in the market place. The women in these informal 

economic groups proved to be supportive rather than competitive. Together they could 

bargain for better working conditions and it helps them with bargaining power against 

suppliers, customers and with the authorities. 

 

One economic group in particular was formed by women living in squatter areas around 

Ankara. (Squatters are common outside big cities in Turkey, due to an ancient law that 

allows individuals the right to live in a “house” should they manage to build it 

overnight. These dwellings are known as gecekondu.)   

 

Ufuk and Özgen (2001a) suggest that there is a low level of female entrepreneurship 

due to the importance of traditional values in a patriarchal society like Turkey, where 

being an entrepreneur is seen as “going against the norm”. They also suggest that role 

conflict is very strong for female entrepreneurs in Turkey. This has a further resonance 
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when describing female entrepreneurs in Turkey as they have the additional pressures 

from patriarchal society where upholding family life and traditions is considered to be 

essential to the well being of the whole of society. This creates additional work/home 

conflict for the female entrepreneur as she is pressured by society to be the perfect wife, 

mother, and homemaker. 

 

Research on 220 female entrepreneurs in Ankara from 1990 to 1995, reported much 

work/home conflict, yet simply “being” an entrepreneur had a positive effect on their 

social life and their economical well being (Ufuk & Özgen, 2001a). This research 

concluded that the factors most significant in causing work/home conflict were their 

business not being as successful as they wished, and the excessive expectations of 

family life, plus tiredness (Ufuk & Özgen, 2001a, p.95). 

 

Reporting on the same research survey, again in 2001 (Ufuk & Özgen, 2001b), the 

research team describe the reasons for Turkish women selecting the retail trade and 

service sector is that they need little knowledge or experience and feel more eligible to 

do them, and there is the opportunity for part-time work in these sectors. The main 

reason listed for this business sector choice is they are struggling with limited resources 

(Ufuk & Özgen, 2001b). One barrier to their success in these markets is that they 

perceive their entrepreneurship to be low status, and that it gives them less respect in the 

community (Ufuk & Özgen, 2001b), stemming from Turkish society’s view that the 

woman’s place is in the home. Ufuk and Özgen (2001b) also suggest that traditional 

feminist theory can have little to say about the women’s place in society in Turkey, as 

the culture is so different from their Western neighbours. 

 

Ozar (2002) reports that the number of micro-enterprises and SMEs in Turkey is 

drastically low, and tries to find the reasons for this. Statistical evidence points to 

women in rural areas as being 61% of the total self-employed or employed in the 

regions (Ozar, 2002). 

 

More recently research was carried on 54 female entrepreneurs in the Adapazari region 

of Turkey (Özen Kutanis & Bayraktaroğlu, 2003). The region chosen was considered to 

be between West and East, or between urban and rural areas of Turkey, and considered 

a “synthesis of different subcultures” by the researchers (Özen Kutanis & 

Bayraktaroğlu, 2003, p.7). Some respondents declared a problem of legitimacy in their 
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business dealings, and that the “sector types for them were limited” (Özen Kutanis & 

Bayraktaroğlu, 2003, p.8). 

 

More interestingly, perhaps, was the understanding of these women that they were 

experiencing role conflict, yet stressed that their families, husbands and children were 

very important to them and that their “entrepreneurial activities should not prevent this 

harmony” in their personal lives (Özen Kutanis & Bayraktaroğlu, 2003, p.8). 

 

Although not directly about female entrepreneurs in Turkey, Baycan Levent et al. 

(2003) studied Turkish female entrepreneurs in Amsterdam, as both an ethnic group and 

a female group of entrepreneurs. This research team believe that women are now 

entering non-traditional sectors of enterprise, such as manufacturing, construction and 

transportation, as the work environment has become more favourable to women. In an 

in-depth survey of 25 female entrepreneurs in Amsterdam found that the women were 

working exclusively in the service sector, with most of them being in new businesses 

that they started themselves (Baycan Levent et al., 2003). In this small sample, over half 

the women have parents who are entrepreneurs, while a third have siblings that are 

entrepreneurs, so their exposure to entrepreneurial activity is high (Baycan Level et al., 

2003). From the factors of motivation, Baycan Levent et al. found that the sample set 

chosen were motivated by the desire to be independent (60%), and to be their own boss 

(54%). Interestingly, one third of the sample have created a driving school enterprise, as 

they have found a clear ethnic and female niche in the market providing driving lessons 

for women by women (Baycan Levent et al., 2003). The customers prefer to learn in 

their own language (Turkish), and to be taught by a women (perhaps their 

fathers/husbands would not permit anything else), so the entrepreneur is satisfying both 

needs at once. Other niches found in the Amsterdam market has been ethnic clothes and 

accessories, so that the customer can find the identical articles to ones found in their 

home country. Hairdressing is another ethnic niche found by the Turkish female 

entrepreneurs in Amsterdam, there are other hairdressing services available, but the 

Turkish women in Amsterdam prefer to go to another Turkish woman. As the extended 

family is still an important concept in Turkish social life, and this has been extended to 

the Diaspora of Turkish families in Amsterdam, the Turkish female entrepreneur enjoys 

support from the family with regards to child care and help in their business 

arrangements (Baycan Levent et al., 2003). The summary of the research finds that the 

Turkish female entrepreneur in Amsterdam appears to be closer to the species of female 
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entrepreneur rather than ethnic entrepreneur, and are a very successful group in the 

region in terms of sales, profit and business survival (Baycan Levent et al., 2003). 

 

Bayrakceken Tuzel (2003) focuses on the operation of patriarchy in the workplace in 

Turkey, and although not specifically about female entrepreneurs in the state, she has 

provided a necessary insight into the forming of the modern Turkish nation and 

women’s place in this society. The more recent work of Turan and Kara (2007) also 

done in the context of entrepreneurship in Turkey, while not specifically aimed at 

research female entrepreneurs, does have some results pertinent to our genre.  The 

female entrepreneurs in the Turan and Kara (2007) study declared that “having more a 

network of family and friends that are self-employed” and that “relying more on their 

previous experience or training in the area that they establish their new venture” as very 

important. The authors suggest that this may because Turkish female entrepreneurs are 

more conservative in nature compared to Turkish male entrepreneurs.  

 

As well as a small amount of literature on the relevant countries of Turkey and Cyprus, 

the body of literature also includes reference to the Turkish population outside of 

Turkey, in the Diaspora, and much of this specifically relates to the Turkish Cypriot 

community. While there have been next to nothing written about Turks or Kurds in the 

UK, the Turkish Cypriots in London have been studied by a number of academics 

(Robins & Aksoy, 2001; Basu & Altinay, 2002; Inal, 2002 & 2007; Pattison & 

Tavsanoglu, 2002; Ostergaard-Nielsen, 2003; Struder, 2003; Bertrand, 2004; 

Constantinou, 2006;     Sepulveda, Syrett & Lyon, 2007). While most of this research 

has been focused on the Cyprus Problem (Constantinou, 2006), politics of the Diaspora 

(Ostergaard-Nielsen, 2003; Bertrand, 2004) or identity issues (Robins & Aksoy, 2001; 

Pattison & Tavsanoglu, 2002), some has been specifically about the Turkish Cypriot 

entrepreneur (Basu & Altinay, 2002; Inal, 2002 & 2007; Struder 2003), or includes 

them as a large part of a study (Sepulveda et al., 2007). 

 

Basu & Altinay (2002) point out that while Turkish Cypriots went to the UK because of 

difficult economic conditions and the political instability of the island from 1963 

onwards, their entrepreneurship shows push characteristics. With little entrepreneurial 

exposure, and lower educational levels than other ethnic groups in London, and no 

access to family finance, surprisingly push factors did not come out strongly; mostly 
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they have chosen entrepreneurship for financial gain, to be their own boss, or to gain 

work experience (Basu & Altinay, 2002).  

 

In a business community study by Sepulveda, Syrett and Lyon (2007), Turkish Cypriot 

were categorized as have high trading traditions compared to other ethnic groups in 

London, usually operating as a micro-enterprise or an SME, with good English skills. 

Their main economic activity area list was longer than the other ethnic minorities 

included in the same study, and included kebab houses and restaurants, fish and chips, 

groceries and corner stores, barbers, dry cleaners, travel agencies, import/export, money 

transfer and shipping, and professionals such as dentists, accountants, lawyers and 

others (Sepulveda, Syrett and Lyon, 2007).  

 

An interesting dichotomy arises from the literature when discussing Turkish Cypriots in 

their native Cyprus, compared to Turkish Cypriots in the Diaspora. As seen above, a 

number of research studies have found Turkish Cypriots to be a successful ethnic group 

of entrepreneurs in London, even though they have not had the advantage of 

entrepreneurial exposure, or family finance, and have list positive push factors for their 

reason to enter entrepreneurship. Back in Cyprus, the literature details Turkish Cypriots 

as non-entrepreneurial. A small part of the literature refers to the Turkish Cypriot 

community as having no experience of entrepreneurship before 1974. The traditional 

occupations of the Turkish Cypriot are agriculture and public service employee. Olgün 

has remarked that there seemed to be a “…disinclination of Turks in Ottoman times to 

engage in commerce” (Olgün, 1993a, p.270). This concept is expanded further: 
 

The current employment pattern is attributable to the agrarian 

background of Turkish Cypriots and to the traditional preference of 

Turkish-Cypriot urban dwellers for employment in the Public Service. 

This tradition was strengthened further in 1974 when, after the Turkish 

intervention, the North-Cypriot Government had to play a leading role in 

revitalizing the economy (in the absence of enough entrepreneurs) 

through the establishment of state economic enterprises in industry, 

tourism and agricultural marketing.  

(Olgün, 1993a, p.275). 
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Wilson (1992) reports that there is a “dearth of entrepreneurial talent in northern 

Cyprus”, while also stating that before 1974 the desire of Turkish Cypriots was “for 

secure employment in the civil service rather than being business entrepreneurs”. Later, 

in a study by Dana (2000), entrepreneurs on both sides of the Green Line were 

surveyed, and Dana, seeing little entrepreneurship on the Turkish side declares that 

changes in the TRNC “have caused most Cypriot entrepreneurs to flee”, and “many 

Turkish Cypriots are now entrepreneurs in London”. Dana (2000) claims that “life in the 

TRNC, even for entrepreneurs, is focused on religion and cultural identity”, possible 

intonating that they are not focused on their businesses. 

 

This section has highlighted a number of important findings in female entrepreneurship 

in the region over the past 15 years, and in some measure similarities have occurred in 

different countries with research by different authors. In order to clarify the major 

themes brought out by these research studies, a summary is presented in tabular format 

in Table 2-3 below. 
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Table 2-3 A summary of key findings in female entrepreneurship in Islamic countries 

Findings Country/Region Authors 
Levels of female entrepreneurship   

Barriers to female entrepreneurship Developing countries Hisrich & Ozturk, 1999 

Low levels of female entrepreneurship Developing countries 
Turkey 

Hisrich & Ozturk, 1999 
 
Ufuk & Özgen, 2001a 

Very low levels of female entrepreneurship MENA 
Israel 
 

Ahmed, 2011 
Heilbrunn, 2004 

Many female enterprises small and 
unregistered 

Middle East 
Republic of Cyprus 
TRNC 

Nabavi, 2009 
Nearchou-Ellinas & 
Kountouris, 2004 
Bıçak, 1997 

Large numbers of new female owned 
enterprises 

Saudi Arabia Skoko et al., 2010 

Motivation   

Push female entrepreneurship Iran 
Turks in London 

Moshavi & Dallas, 1998 
Basu & Altinay, 2002 

Female entrepreneurship in traditional roles Iran 
Republic of Cyprus 

Moshavi & Dallas, 1998 
Nearchou-Ellinas & 
Kountouris, 2004 

Mainly service sector enterprises Oman McElwee & Al-Riyami, 2003; 
Khan et al., 2005; 
Dechant & Al Lamky, 2005 

Female entrepreneurship in retail sector or 
computing 

Saudi Arabia Pope, 2002 

Restricted business sector choice due to 
limited resources 

Turkey Ufuk & Özgen, 2001b 

Pull motivation Saudi Arabia 
Oman/Bahrain 

Ahmed, 2011 
Dechant & Al Lamky, 2005 

Self achievement motivation Saudi Arabia Said & Al-Ghazaki, 2010 

Motivation – autonomy Oman McElwee & Al-Riyami, 2003 
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As well as focusing on entrepreneurship in Islamic countries, societies and cultures, it is 

also important to note the literature that is available on Cyprus, on both sides of the 

island, as all studies will have some relation to the research problem. 

 

 

 
Jordan 
Turkey 
Turks in London 

Ahmed, 2014 
Hisrich & Ozturk, 1999 
Basu & Altinay, 2002 
 

Motivation for over 35s, job satisfaction Jordan Ahmed, 2014 

Pull and push motivation Morrocco Gray & Finley-Hervey, 2005 

Professional Networking & Services   
Support from Youth programmes and other 
funding 

Oman Khan et al., 2005 

Professional networking problems Oman Khan et al., 2005; 
Dechant & Al Lamky, 2005 

Other important factors   

Importance of entrepreneurial exposure Morrocco 
Turks in Amsterdam 

Gray & Finley-Hervey, 2005; 
Baycan Levent et al., 2003 

High status for entrepreneurs Jordan Ahmed, 2014 

Previous business experience Jordan Ahmed, 2014 

Importance of social connections Lebanon Tlaiss & Kauser, 2011 
 

Work/Home conflict   

Supportive husbands Oman McElwee & Al-Riyami, 2003 

No home/work conflict, use of domestic help Oman 
 
Lebanon 

McElwee & Al-Riyami, 2003 
Tlaiss & Kauser, 2011 
 

Work/home conflict Turkey Ufuk & Özgen, 2001a; 
Özen Kutanis & 
Bayraktaroğlu, 2003 
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2.6 Entrepreneurship studies in the Republic of Cyprus and 

the Turkish Republic of Cyprus 

 
While the largest body of literature in Cyprus covers the “Cyprus Problem” in terms of 

political and international relations, there have been a number of studies on 

occupational segregation (Güven Lisaniler & Uğural, 2001), gender issues and local 

politics (Cockburn, 2004 & 2005; Güven Lisaniler, 2006), gender and the media 

(Aliefendioğlu & Arslan, 2005), gender equality and employment (Güven Lisaniler, 

2003), the challenges for SMEs due to the constraints of economic embargoes (Güven 

Lisaniler, 2004), and entrepreneurial intention in joining the family business 

(Hadjimanolis & Poutziouris, 2010). 

  

Dana and Dana (2000) report on the very different entrepreneurial environment on each 

side of the island, in the Republic of Cyprus and in the Turkish Republic of Northern 

Cyprus. The authors polarise and stereotype the Turkish Cypriot as a “subsistence 

farmer”, and incorrectly referring to the de-facto state as an “Islamic Republic”. The 

authors seem keen to portray Turkish Cypriots as deeply religious, dependent of Islamic 

banks and foreign investment, whereas the typical TRNC entrepreneur is more 

interested in the political situation and unfair embargoes.  

 

Interviewees claim that life in the TRNC, even for entrepreneurs, is focused 
on religion and cultural identity; this can be seen by the central role Islamic 
banks and investment companies play in the TRNC economy. In contrast, 
enterprise and material gain are the focus of life in the Republic of Cyprus; 
this is so even for the clergy who produce wines at their monasteries. 
Indeed, the economic development of a nation cannot but reflect the values 
and priorities of its ethnic composition.   

(Dana & Dana, 2000, p.86). 

 

In the Greek Cypriot administered state of the Republic of Cyprus, a study of 373 Greek 

Cypriot female entrepreneurs was carried out with the specific intention of gaining a 

greater understanding of the female entrepreneurs in the Greek Cypriot community, 

their demographic characteristics, and their company characteristics (Nearchou-Ellinas 

& Kountouris, 2004).  They reveal that much of Greek Cypriot female ownership of 

businesses is hidden in the republic, either because they are unregistered home-based 

micro-enterprises, or because they are government officials who are not allowed to own 
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businesses and therefore register the business in their husband’s name. This situation is 

very similar across the Greenline in the Turkish Republic of Northern Cyprus. 

 

In the Greek administered Republic of Cyprus 12% of all registered businesses have 

female owners (Nearchou-Ellinas & Kountouris, 2004), compared to 27% female 

business ownership in the EU. The 1996 TRNC population census (TRNC Prime 

Ministry, 1999) reports 9.3% of women as self-employed or an entrepreneur, so in 

percentage terms more Greek Cypriot women are entrepreneurs than Turkish Cypriot 

women.  

 

The Greek Cypriot study shows strong adherence to “feminine” business sectors, with 

83% of the sample operating in these areas, and from these the majority work (28%) in 

the clothing and shoe industry (Nearchou-Ellinas & Kountouris, 2004). Other feminine 

business sectors highlighted in this study are the medical and pharmaceutical 

professions (16%), mini markets or corner shops (15%), gift shops (12%), hairdressers 

and florists (12%) (Nearchou-Ellinas & Kountouris, 2004). The findings of this research 

study’s business demographics, detailed in the following chapter 5, tallies with this, as 

80.3% of the female entrepreneurship in the Turkish Republic of Northern Cyprus is in 

“feminine” sectors such as retail sales (61.5%), hotels and restaurants (8.2%), business 

activities (1.6%), education (0.8%), and other service activities such as hairdressers and 

beauty salons (8.2%). The remaining 19.7% are in different areas of manufacturing, 

travel, insurance, real estate, sport and recreation. 

 

The Greek Cypriot study concludes with expressing the importance of tertiary education 

in the Greek Cypriot administered Republic of Cyprus, and indicates that 53% of all 

enterprises created in the previous 2 years to the study were by Greek Cypriot women 

with tertiary education qualifications (Nearchou-Ellinas & Kountouris, 2004). In our 

Turkish Republic of Northern Cyprus, only 26.9% of the Turkish Cypriot female 

respondents have experienced tertiary education.  

 

Patriarchal pressures are felt on both sides of the Green Line in Cyprus. As well as the 

usual social norms that pressurize entrepreneurs into selecting their business sector for 

their enterprise, the entrepreneur of Northern Cyprus has additional factors to consider. 

The region is deeply patriarchal, social gender segregation is practiced, and this has a 

profound effect on an individual’s choice of employment, as well as an entrepreneur’s 
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choice of business sector. Within general employment in the region, there are no female 

fire-fighters and no male secretaries (Bhatti et al., 2004). 

 

The body of knowledge on female entrepreneurs in Northern Cyprus is very limited. 

Self employment is a total of 27% of the working population, with 22.9% being men, 

and 4.6% being women (Bhatti, 2004); and 15.6% of the female labour force is self 

employed, while male self employment is 33.6%. Of the whole female working 

population only 2.2% of these are employers (Erönen, 1999).The 1996 Turkish 

Republic of Northern Cyprus Government population census lists 9.3% of women as 

self employed (TRNC Prime Ministry, 1999). Within the self employed scientific and 

technical personnel, 21.8% of women work as doctors, engineers, architects, lawyers, 

teachers and nurses (Güven Lisaniler, 2003).  

 

The figure for female enterprise seem extremely low, considering the Mediterranean is 

characterized by high levels of female entrepreneurship, in particular Greece (20.5%), 

Italy (23.4%), Portugal (35.3%) and Spain (27.2%), although much of this is in 

traditional areas rather than any innovative entrepreneurship (Verheul, 2005).  

 

However, the figures regarding female entrepreneurship in North Cyprus should be 

examined with care. Much self-employment in Northern Cyprus is hidden, as 

entrepreneurs decline to register their businesses in an attempt to avoid registration and 

tax payments. Many entrepreneurs are Government officials by day, and it is illegal for 

them to seek further employment in addition to their salaried Government posts. The 

hidden economy is estimated to be as high as 70% (Bıçak, 1997). 

 

2.7 Concluding comments 
The primary aim for Chapter Two was to provide background information from the 

literature to explain and justify the research design which will be examined in the 

following chapter, Chapter Three. In doing so the immediate discipline of female 

entrepreneurship was reviewed, noting that the body of literature on female 

entrepreneurship is but a very small part, yet growing part, of the body of literature on 

entrepreneurship as a discipline. Of particular interest for the thesis is the more recent 

research on female entrepreneurship within a feminist framework, where 

entrepreneurship as a research discipline is described as a male-gendered concept, 

noting that nearly all the past and current research on female entrepreneurship is based 
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on finding the differences between female entrepreneurs and male entrepreneurs. In the 

research paradigm adopted for the research study, it was essential that the research focus 

be on female entrepreneurship as a concept, not on differences between entrepreneurs of 

different genders.  

 

The literature relating to the main concepts of motivation for female entrepreneurs, and 

barriers and difficulties for female entrepreneurs were included, as well as the impact of 

culture on entrepreneurship. Specific literature on female entrepreneurship inside the 

Islamic nations of North Africa and the Middle East was included in the review, in 

particular the Kingdom of Saudi Arabia, Jordan, Tunisia, Iran, Oman, Morocco, the 

Lebanon, the Occupied Palestinian Territories, the Gaza Strip, as well for Arab – Israeli 

women inside Israel. Turkey was also included, as in Chapter One we discuss that the 

Turkish Cypriots are descendants of mainland Turks, and as such any research in 

Turkey is of an important cultural reference point, It was also important to include the 

female entrepreneurship research completed in Islamic regions to broaden the body of 

literature on female entrepreneurship while focusing on religion and culture as another 

dimension to the framework of the research, as a pretext to understanding in more detail 

the complex factors pertaining to female entrepreneurship in the secular TRNC, where, 

as in Turkey, 99% of the population are Muslim. Later, we discover that there are many 

motivational similarities between the female entreprenurs in an Islamic setting and the 

female entrepreneurs of the TRNC. 

 

The Republic of Cyprus was included as the close neighbours of the Turkish Cypriots, 

and as a great influence on the culture and social mores of the Turkish Cypriot 

community. A small note is also taken of the Turkish and Turkish Cypriot entrepreneurs 

in the Diaspora, as this is a growing area of research in ethnic entrepreneurship. 

Understanding the entrepreneurship research of the neighbouring regions, and in 

particular, the female entrepreneurship research of neighbouring regions and the 

Mediterranean regions was an important factor in attempting to put the entrepreneurship 

factors of the TRNC within a cultural framework. With this in mind, the literature 

review also includes Hofstede’s (1980, 1991) classic works on cultural dimensions, 

amongst other relevant research on entrepreneurship and culture.  

 

More specific literature on subjects such as the status of women in Cyprus, and the 

political and economical context were also covered. As mentioned Chapter One, there is 



 74

a large body of general literature pertaining to Cyprus. However, the vast proportion of 

this is specifically dedicated to historical, political and economical research around the 

“Cyprus Problem”. The very small number of articles with any relation to 

entrepreneurship in Cyprus include a dated article on the different aspects of 

entrepreneurship on the island (Dana & Dana, 2000), and a survey on female 

entrepreneurship inside the Republic of Cyprus (Nearchou-Ellinas & Kountouris, 2004), 

which revealed that Greek Cypriot female entrepreneurship is at lower levels than the 

average in the European Union, and concentrated in the “feminine” sectors such as retail 

and service. There has been no large scale investigation into entrepreneurship in general 

in North Cyprus, and there has been no investigation into the business sector choices of 

entrepreneurs in the region. 

 

The business sector chosen by the entrepreneur has been the subject of a few articles 

(Birley, 1989; Brush, 1992; Rosa & Hamilton, 1994; Davis & Long, 1999; Carter et al., 

2001). However, the reason for business sector choice by an entrepreneur remains a 

topic undeveloped in the literature. The influence gender has at this crucial time of 

movement from nascent entrepreneur to real-life entrepreneur has not been studied. The 

motivation of female entrepreneurs was another entrepreneurship research topic 

included in the literature review, as it was considered to be an important factor in the 

business sector choice of the female entrepreneur in the TRNC. 

 

Male-female social segregation as a social more and phenomena of Islamic countries 

exists in the social science body of literature, and occupational segregation has been 

studied in many countries around the world, including Western countries. However, 

social gender segregation has not been discussed in the body of literature on culture and 

its effect on business sector choice, or entrepreneurship. A research study of social 

gender segregation relating to enterprise business sector choice for entrepreneurship 

could contribute to the understanding of the entrepreneurial process in the context of a 

developing nations and Islamic states where social customs and culture are changing. 

Later, in Chapter Six, a model for entrepreneurship in the TRNC is developed, based on 

the body of literature and research study, shown in figure 6.2 (p.223). 

 

Taking into consideration the above perspective, a gap in the literature may be apparent, 

taking into consideration the above assertions. A research study could contribute to the 

literature on gender and the perceived discrimination against female entrepreneurs, in 
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terms of how the culture and social norms of the region or nation affects the business 

sector choice of men and women. In short, it is the intention of the research study to 

explore how social gender segregation affects business enterprises today with respect to 

both the choice in enterprise type by males and females and to the difficulties of running 

a business in a gender segregated culture. 

 

The arguments presented in the first two chapters have emphasised the relationship 

between culture and female entrepreneurship, and underlined the need for developing 

new alternative female entrepreneurship models to guide entrepreneurship development 

in Islamic countries and regions where the population is predominantly Muslim. In 

summary, the research has been placed within the theoretical context of female 

entrepreneurship and the effect of culture on the business sector choices of the 

entrepreneur. The next chapter, Chapter Three, details the research design, and outlines 

the methodological issues related to doing empirical research in the field of female 

entrepreneurship. 
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3. Research Design 
 

3.1 Introduction 
This aim of this chapter is to describe the logic behind the research design, and the use 

of the mixed research methods. The research methods employed in this thesis are 

described in detail, both quantitative and qualitative parts, followed by a discussion on 

the advantages of selecting a mixed method research design concerning triangulation of 

these two approaches. 

 

Chapter Three starts by giving a brief overview of the methodological approaches used 

in entrepreneurship research. Section 3.3 reaffirms the research objectives, while section 

3.4 sets the stage with the empirical settings for the research study. The framework for 

the mixed methods research design is contained in section 3.5. Section 3.6 then details 

the quantitative research methodology that will be used in the research study. In this 

section the design of the questionnaire and its subsequent translation, the pre-testing and 

piloting of the survey instrument are described. Section 3.7 details the qualitative 

methodology to be used for the in-depth face-to-face interviews. The chapter concludes 

with a summary of the research design. 

 

3.2 The entrepreneurship research: A brief overview of 

methodological approaches 
Within entrepreneurship research there is a distinct inclination towards positivist 

methodologies. This has been criticized by some academics (Hill & McGowan, 1999), 

yet it persists. Historical attachment to the positivist approach continues, exacerbated by 

government agencies’ commissioning reports in statistical form (Hill & McGowan, 

1999). The academic community has perpetuated these positivist traditions with the 

continuation of the strict confines of an academic thesis (Bygrave, 1989). In a review of 

the previous decade’s entrepreneurship research, Chandler and Lyon (2001) found that 

70% of research articles were in the empiricist tradition. While much of the 

entrepreneurship research to data is clearly set in the empiricist tradition, the 

epistemology of the research may use more than one approach or methodology. A 

number of alternative paradigms, ranging from Phenomenology, Ethnographic, 

Descriptive, Realism, and Applied Positivist through to Experimental could be applied 
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(Ticehurst & Veal, 1999). Chell (1996) strongly suggests a multi-paradigmatic 

approach, determining that a positivist paradigm would be limited. Using a multi-

paradigmatic approach would mean that the local economic conditions could be 

described, with the following research being within the interpretivist, and or radical 

strucutural paradigms, which would allow both gender and power within a socio-

cultural context to be examined (Chell, 1996).  

 

The paradigm is the overall conceptual framework within which the researcher will 

study the research issues, and a suitable paradigm must be selected to suit the research 

study in the research design, yet to date there is no consensus on whether mixed 

methodology research studies should be set within one paradigm, or if multiple 

paradigms will be used, with each phase set within its own paradigm. Some believe one 

paradigm is untenable, while others support this (Tashakkori & Teddlie, 1998; 2003). 

This research study uses a multiple paradigm approach, as suggested by Tashakkori and 

Teddlie (2003), with a positivist paradigm structuring the quantitative part of the 

research study, and the realist paradigm defining the qualitative part of the study. 

 

 More recently, some authors have begun to research with the constructivist and post-

positivist paradigms in entrepreneurship research, with a small number of researchers 

using both quantitative and qualitative methodologies within these paradigms, including 

Pellegrino and Reece (1982), Neider (1987), Hisrich (1988), Shonesy and Gulbro 

(2000), and Orhan (2001).  

 

With regards to methodologies, in empiricist tradition, entrepreneurship researchers 

have extensively used questionnaires, including using them in female entrepreneurship, 

namely Buttner and Rosen (1988),  Scherer, Brodzinski and Wiebe (1990), Rosa and 

Hamilton (1994), Ljunggren and Kolvereid (1996), Mukhtar (1998), Mallette and 

McGuiness (1999),  Verheul, Uhlaner and Thurik (2002), and Heilbrunn (2004). 

Mukhtar (1998) succeeded in creating a data set of 6000 businesses, after a postal 

questionnaire was administered to 10,000 businesses in the UK. From her study, 

Mukhtar (1998) makes a case for “gender based entrepreneurialism”, as her research 

conjectures that male and females ‘exhibit different forms of entrepreneurialism’ for the 

whole lifetime of the business. Buttner and Rose (1992), in a survey to male and female 

entrepreneurs, received a return rate of 39% on mailed questionnaires, for research into 

perceptions of entrepreneurs on bank loan applications. Their research refuted earlier 
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research, by finding that men and women had “striking similarity” in their views about 

the difficulties of obtaining a bank loan, which could not be attributed to gender 

discrimination on the part of the bank staff. Heilbrunn’s (2004) questionnaire contained  

61 questions querying the entrepreneur and the environment, the business venture, and 

the process of entrepreneurship, to discover the impact of gender on the difficulties 

entrepreneurs perceive, with results showing gender segregation in that the female 

businesses were clustered in the service and retail sector, and growing more slowly than 

the male entrepreneur’s businesses. Ljunggren and Kolvereid (1996) used 

questionnaires in a study of gender differences on business formation, receiving a 

response rate of 22.9%. Malette and McGuiness (1999) sent out 7000 questionnaires in 

a study of gender differences in the entrepreneurial start up process, gaining a 16% 

return rate. Results from this very large survey included ascertaining that the female 

entrepreneurs started with less managerial experience, and had smaller companies than 

the male entrepreneurs, and that they did not have a “clear idea” about the business they 

were starting. In a much cited study, Rosa and Hamilton (1994, p.11) explore “how 

gender impinges on the process of small business ownership” on small firms in the UK. 

This research stratified the sample, taking equal proportions of respondents from 

textiles, business services, and hotel and catering. Verheul, Uhlaner, and Thurik (2002) 

examined the impact of gender on entrepreneurial self-perception, concluding that the 

gender effect is small in absolute terms. It has been suggested that women tend to select 

different activities to men, “choosing less frequently those activities both genders view 

as entrepreneurial”, which is a factor not described elsewhere in the literature in 

describing the sector choices of women (Verheul et al., 2002, p.24).   

 

Scherer, Brodzinski and Wiebe (1990) also used a questionnaire to investigate the 

effects of gender on career selection, with American undergraduates. They used a 7-

point Likert scale for the responses to questions measuring education and training 

aspirations, career entry expectations, and career self-efficacy (Scherer et al., 1990). 

Many researchers use Likert-type scales to elicit a response from the respondent 

(Kolvereid et al., 1993; Ricketts Gaskill et al., 1993; Blackwood & Mowl, 2000). 

However, use of Likert-type scales has been criticized as different responses can reach 

the same score. Chandler and Lyon (2001) found that 40% of entrepreneurship research 

uses multiple item scales, and then use coefficient alpha analysis to determine the 

internal consistency of the data. A researcher, in an attempt to create a set of indices to 

capture some dimension or construct within the survey instrument can create “Likert-
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like” scales, not because this is the best way to capture the concept under investigation, 

but because it will legitimize some multi-regression statistical analysis in the later data 

analysis phase of the research (Hofer & Bygrave, 1992, p.96). Hofer and Bygrave warn 

that we should not try to classify data on any indices or scales “simply because these 

scales will support the use of multi-regression statistics” (Hofer & Bygrave, 1992, p.96).   

 

While mixed methods are proposed by leading academics in female entrepreneurship 

(Brush et al., 2009), in order to “unravel the complex issues of women’s 

entrepreneurship”, few studies are surfacing (Farr-Wharton & Brunetto, 2007). Mixed 

methods seem an ideal methodology for exploring the impact of cultural constraints on 

the business sector choice of Turkish Cypriot entrepreneurs, and this is why it has been 

adopted by this research study. 

 

3.3 Research Objectives 
The research objectives of this thesis are to explore if cultural constraints, in particular 

the phenomenon of social gender segregation of men and women in the Turkish Cypriot 

community, have an impact on the business sector choice of the individual entrepreneur. 

The thesis intends to explore if cultural constraints are affecting the business sector 

choice of both the male and female entrepreneur, and to what extent this is because they 

are constricted to select options that are culturally accepted for their gender within 

Turkish Cypriot society.  

 

The research study has been carefully planned to collect meaningful information from 

the entrepreneurs in the region, especially on how they are restricted in their enterprise 

operations by the phenomenon of social gender segregation in the community. 

Individual entrepreneurs, in the qualitative part of the study, will be specifically asked 

why they chose that particular business sector. The entrepreneurs will also be queried on 

their previous experience in this sector, including any specific training or education they 

might have received. This information will form the basis of understanding whether the 

entrepreneur made a standard progression from education, training and any relevant 

expertise into entrepreneurship, or if one or any of these factors was not related to their 

current entrepreneurial venture. By elucidating an explicit reason from the entrepreneur 

in an interview scenario, the research study can make a more positive contribution to the 

literature in terms of understanding the effect of culture and social gender segregation 

on the business sector choices of the entrepreneur. 
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The qualitative part of the research study will also raise questions on barriers to 

entrepreneurship and gender issues regarding starting up the business and while running 

the business. This section will give us a fuller picture of the strength of the effect of 

culture and social mores on Turkish Cypriot entrepreneurs by illustrating through these 

issues which affect their day-to-day lives as entrepreneurs. 

 

3.4 Empirical Settings 
The entrepreneurial sample is drawn from the entire research population, which is the 

set of all entrepreneurs who conform to the operational definition of entrepreneur. The 

target population for the research is all the entrepreneurs in the region; that is all owners 

of a small business, within the Turkish Republic of Northern confines, where the 

business employs one person or more, but not more than 100 employees. In this 

research, no distinction has been made between an enterprise and a small business. For 

the purposes of obtaining a reasonable sample of the target population, a sample size of 

1000 was determined. In this phase of the research, a survey instrument will be 

administered to 1000 entrepreneurs who fit the business size profile. 

 

It is most common in social science research to create a random sample from the 

population sample, by selecting randomly from a list of the target population, such as 

list of customers or a business directory. However, there is no list of businesses in the 

TRNC that can be used to select the sample. The Turkish Cypriot Chamber of 

Commerce does have a list of entrepreneurs who are members of the Chamber of 

Commerce, from which a sample could be drawn. However, there is evidence to show 

that this type of sample has inherent bias. Using ready-made lists has been criticized as 

having sample bias by Mukhtar (1998), who suggests that any entrepreneur that is a 

member of a business organization is therefore a member of a lobbying group, and as 

such, the list could be said to represent a particular type of politically aware business. 

The sample group would not represent the full target population, but a minority of 

interested and active business people. In the TRNC, this bias could be considered to be 

even larger, as many businesses are unregistered to avoid paying taxes, and many more 

businesses are the second jobs of government employees (Olgün, 1993a). Some 

businesses will even be illegal or illicit, and as such unregistered (Ayers, 2004). The 

Turkish Cypriot Chamber of Commerce list would only reveal well-established and 

successful businesses. They are also a very politically motivated organisation, any 

member could then be considered to be similarly politically motivated, and this would 
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again subject the sample to bias. In addition, the poor infrastructure of the region does 

not lend itself to a typical Western style mail by survey the business telephone 

directory, as the telephone directory has not been published since 1994 and would have 

been out of date. 

 

In developing countries where the infrastructure does not allow style random selection 

from an existing list of businesses, the block sampling research method may be 

employed. Potential respondents to a research study may be spread out over a large 

geographical area that has no sampling frame, they may live in many different rural 

communities, or in distant cities, and it would be very difficult for the researcher to visit 

each one of these cities, towns, or rural areas. Block sampling, also known as 

geographical cluster sampling, is a mapping technique. In block sampling the researcher 

creates a series of “blocks”, comprising of a number of communities or sites that are 

relatively close to each other, such as a group of streets in a town or village. The 

researcher can then select, from the large number of communities mapped out, some 

areas that are reflective of the particular characteristics or trait of the larger population 

of which is of interest (World Health Organisation, 2003). Block sampling was used by 

Blackwood and Mowl (2000) in a study of expatriate businesses in Spain. Rather than 

take a sample from a given list, they categorized businesses by their type of location, 

such as on the seafront, in pedestrian areas, along access roads, around central business 

districts, and within residential areas. The sampling method is theoretically 

representative of the wider social processes, activities, and knowledge surrounding 

entrepreneurs and their choice of enterprise. 

 

In Turkey there are statistical definitions for geographical areas, and these definitions 

have been adopted into this research design (as shown in Table 3-1 below). 

 

Table 3-1 Statistical definition of geographical areas in Turkey 

 

 

 
 

(Bisbee, 1956) 

 

Block sampling is a very useful tool to sample the entire population of entrepreneurs 

within Northern Cyprus. Blocks were created to sample a range of entrepreneurs, from 

Area Turkish name Population 
Village koy less than 2000 people 
Town kasaba from 2000 to 20,000 people
Small city kuçuk şehir 20,000 to 100,000 people 
Large city buyuk şehir 100,000 plus people 



 83

rural locations, villages, towns, to city. Within the towns and cities, areas were selected 

that were known to be industrial areas, as well as high streets. A number of towns were 

sampled, to include seaside touristic towns as well as internal towns serving the rural 

population.  

 

Another reason that this proved to be a very useful methodology was that very newly 

established enterprises were accessed, while failed businesses (that could have been still 

listed by government agencies) were ignored as their premises were found to be shut. 

With no direct access to a list of entrepreneurs, the block sampling methodology proved 

to be the most suitable sampling methodology for the purposes of this research. 

 

It was important to select entrepreneurs from a variety of settings, as block sampling 

could lead to the prevalence of one type of entrepreneur or business sector, due to the 

simplicity of its selection. In order to gain an understanding of all types of entrepreneurs 

in all business sectors in the region, it was important to list the types and gain access to 

all the business sectors. The Northern Cyprus Business Survey of 1998 (TRNC Prime 

Ministry, 1999) outlines the numbers of sole-traders by geographical area and by 

industry type. The intention of the block sampling was to achieve a number of sample 

respondents from a variety of different location, including the geographical areas shown 

in Table 3-2 Geographical cluster sampling blocks used in the study below. 

 

 

Block Block characteristics Geographical Area 

Large City Commercial activities Nicosia 

Urbanised 

area 

Industrial activities Outskirts of Nicosia 

Small city Port, large university Famagusta 

Town Urban with rural location Morphou 

Town Industrial site Morphou 

Village Rural, agricultural 

actitivies 

Yeşilyurt,  Yedidalga,  Yeşilırmak, Yeni 

Erenköy 
(Field research, 2006) 

 

The sample size is an important issue in the research design, as a sample that is too 

small can not convey the true realities of a situation or phenomena. A very large sample 

Table 3-2 Geographical cluster sampling blocks used in the study
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carries the burden of administration and high costs. In the literature reviewed above, a 

small number of researchers have used large sample sizes, from 1700 to 8000 

(Kolvereid et al., 1993; Kolvereid & Obloj, 1994; Coleman, 2000; Verheul & Thurik, 

2000; Watson, 2002). Sample sizes of 2000 give very high confidence levels but 

carrying out such a large sample may be impossible. For example, Befus et al., (1988) 

in investigating expatriate investment in Honduras only managed to find 43 business 

people reaching their criteria after eight months of research. In this research design, a 

sample size of 1000 has been set. 

 

In order to calculate the confidence level of the sample size, we need to know the size of 

the research population. The total population of entrepreneurs in the TRNC has been 

calculated as 7790 (TRNC Prime Ministry, 1997), show in Table 3-3 below: 

 

Table 3-3 Total number of SMEs in the TRNC 

Industry micro micro Micro small small medium medium large TOTAL 
 No. of Employees 1 2 3-4 5-6 7-9 10-24 25-49 50-99   
Manufacturing 408 216 232 70 46 81 24 17 1094 
Construction 25 18 24 13 9 12 5 2 108 
Trade 2131 1010 447 133 50 73 22 9 3875 
Hotel restaurant 693 336 194 95 38 25 10 8 1399 
Transportation 90 66 39 17 11 17 6 2 248 
Financial  20 16 11 5 0 5 1 0 58 
Real estate 116 108 58 13 8 8 2 0 313 
Education 18 13 14 5 2 2 1 1 56 
Health 162 67 31 4 1 0 0 0 265 
Other service 221 74 48 12 4 10 4 1 374 
Total 3884 1924 1098 367 169 233 75 40 7790 

(TRNC Prime Ministry, 1999) 

 

Where sample size is 1000, and our research population is 7700, we have a ratio of 1 to 

7790, or 7.790, which gives a very high confidence level sample. 

 

We also need to calculate the ratios of the geographical clusters, so that enough 

entrepreneurs within each block are sampled. The total population of Northern Cyprus, 

based on the 1996 population census, is 200,587. The central capital city Nicosia has a 

population is 39,176 or 19.5% of the total figure. Morphou, a typical interior large town 

with agricultural connections has a population of 12,865, or nearly 6.41%. A small 

agricultural village like Yeşilırmak has a population of 348, or 0.17%, and a tiny hamlet 

such as Bademliköy with a population of 110, or 0.05%. These figures can be used to 
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assess that the correct number of entrepreneurs have been selected as a sample from 

each area, by comparing the percentage ratios. 

 

The 1998 Business and Industry Census (TRNC State Planning Organisation, 1998) has 

a great amount of detail on the business “establishments” found in the TRNC in that 

year. It can be calculated that the details of the 1996 population census regarding 

working proprietor does not match the number of enterprises counted on the 1998 

Business and Industry Census. The number of enterprises fitting the thesis description 

of less than 100 employees is listed as 7790 (Table 3-3 Total number of SMEs in the 

TRNC). If we consider putting these businesses into the same male and female ratio as 

found on the population census (male 76%, female 23%) then it would be assumed that 

form these 5920 businesses are held by male entrepreneurs, and 1791 businesses are 

held by female entrepreneurs. However, the 1996 Population Survey of the TRNC only 

records 2424 business owners or self employed males and 726 female business owners 

or self employed females. Some 4640 businesses are missing from the 1996 Population 

Survey. 

 

Chandler and Lyon (2001) report that care must be taken when using data taken from a 

Government census. While the census in a country such as the USA has well organized 

principles and procedures, the census of a developing country may not provide the 

researcher with accurate information. From the local example above, their warning can 

be seen as practical. Kepler and Shane (2007) also inform us that the data from surveys 

can be limited, as an entrepreneur may declare themselves to be ‘self-employed’, or 

they could chose ‘wage-employed’ from a list, as they may believe this is the correct 

box to tick as the take a wage from the business. Self description by the entrepreneur 

can give the wrong impression of levels of self-employment or entrepreneurship. This 

can also lead to biases reporting (Chandler & Lyon, 2001, pp. 75), which could be an 

issue in the completion of the questionnaires of the research study. 

 

A true determination of how many female entrepreneurs are in the region has not been 

assessed. Within the working age population of women of ages 15 to 64, 40.4% work, 

compared to 70.2% of men. This can be considered high when compared to figures of 

35% in Italy and 39% in Greece (Thompson, 2005). However, female self employment 

is low in the TRNC, deduced to be 13.7% of all working women. From table 3.2 we can 

also calculate 1791 female entrepreneurs (by calculating 23% of 7790). 
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The figure given by Güven Lisaniler and Uğural (2001) is 1700, while using the 

Business and Industry census of 1998 would give us a figure of 1791. An official total 

of 1791 female entrepreneurs in the region is very near to Güven-Lisaniler and Uğural’s 

(2001) calculation of 1700. However, the figures from the population census are very 

different, with working proprietors numbered as 726 (TRNC Prime Ministry, 1999). If 

women are 23% of the entrepreneurs in the region, the percentage of female 

entrepreneurs in the region is low compared to other European countries, but higher 

than their Turkish (12%) or Greek Cypriot (19.9%) counterparts. The EU average for 

female ownership of enterprises is 27% (Nearchou Ellinas & Kountouris, 2004).  

 

On completion of the data collection, from the research study database the distribution 

of respondents concerning industry and the general population distribution can be 

checked against statistics given by the 1996 population census, to ensure there is no 

bias. 

 

In the research study, much thought was given to the unit of analysis, the entrepreneurs 

in question. In this research study the unit of analysis is the entrepreneur who own at 

least one functioning enterprise, and employs at least one person (although that may be 

casually, part-time, or an unpaid family member). The entrepreneur continues to be the 

unit of analysis throughout the research study, in both the quantitative phase and the 

qualitative phase of the project. Within the quantitative study, some survey questions 

ask for the size or style of the enterprise, but the main emphasis is on the entrepreneur. 

The body of literature assumes that the process of creating and running a business is 

undertaken by an individual who we may see as the “owner/manager”, and that they are 

the entrepreneur. Hamilton (2004) points out that this individual is usually identified as 

male, and they are often taken as the unit of analysis for research purposes. This result 

of this assumption is that the role of women in entrepreneurship is often described as 

hidden or invisible (Baines & Wheelock, 2000). Hamilton (2004) continues that this 

‘invisibility’ contributes towards and reinforces “a dominant discourse of 

entrepreneurship” which has been described as individualistic, gender biased and 

discriminatory, to the extent that it has produced an “ideologically controlled heroic 

male entrepreneurial narrative”. In this region it is very important that the informal 

labour market be included in the data, as it is estimated that this hidden economy could 

be as high as 70% (Bıçak, 1997) or even 100% (Ayres, 2004). 
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Using a unique sampling method, and a very high confidence level sample, the 

quantitative data sample will be able to reflect a wide range of business sectors in the 

TRNC, and capture entrepreneurs from the formal and informal economy. 

 

3.5 Framework of the mixed methods research design 
Mixed methods research design combines a number of different epistemological 

positions, together with different methods of inquiry in one research study. The key 

characteristic of mixed methods research is its “methodological pluralism” (Azorín & 

Cameron, 2010), which facilitates the research to provide a much broader description 

than using one methodology alone. While mixed methods, by its very nature, allows 

(and encourages) the mix of many different methods of inquiry, the most familiar mix is 

the combination of the use of a qualitative and a quantitative method of data collection 

and analysis in a single study (Cameron & Molina-Azorín, 2011). In more exact terms,  
 

A mixed methods study involves the collection or analysis of both quantitative and/or 
qualitative data in a single study in which the data are collected concurrently or 
sequentially, are given a priority, and involve the integration of the data at one or more 
stages in the process of research.  

(Cresswell et al., 2003). 
 

Using a combination of quantitative and qualitative methodologies, the resulting data 

can be both objective and subjective, giving descriptive results that develop the richness 

of data, and within the realism paradigm offers a more suitable research paradigm to 

collate the required data for the research study. Another advantage is that it allows us to 

check for generalisations in a way that most qualitative research methods design would 

not (Hohenthal, 2006). The use of mixed methods research design also allows us to 

increase the validity of our research study (Tashakkori & Teddlie, 1998). 

 

In studying entrepreneurship in the region, there was a need to identify the 

characteristics in common to all the entrepreneurs, as well as to explore how and why 

they set up their enterprises, and how they relate to the environment around them. In 

this case, the use of only one methodology would have been limiting. For this reason, a 

mixed method approach that integrated qualitative and quantitative methods was 

required. Morse (2003) sees the real strength of mixed methods in the different levels of 
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data; and agrees with other authors that the main strength is the different perspective 

mixed methods provide on the phenomena in question, a “different lens”.  

 

Following a review of a number of evaluation studies which applied mixed methods 

research design, Greene et al. (1989) identified five purposes for enlisting mixed 

method research: (i) triangulation, where there intentional use of more than research 

method studying the same phenomena, in the classic sense of triangulation,  in order to 

gain some convergence and confirmation in the results, (ii) complementary, using 

qualitative and quantitative methods, to discover “different facts of a phenomena”, even 

though data may be overlapping, (iii) development, using the results from one method to 

feed as input into another method, (iv) initiation, looking for contradictions within the 

data in order to gain a new perspective or discover a paradox, and (v) expansion, which 

seeks to extend the breadth and range of inquiry by having multiple components. In this 

thesis, the purpose for adopting a mixed method research design aligns with Greene et 

al.’s (1989) complementary purpose, where the design will allow “elaboration, 

enhancement, illustrations, or clarification of the results from one method with the 

results of the other method” (Krivokapic Skoko & O’Neill, 2010). Collecting data by 

different methods provides a wider range of coverage that may result in a more detailed 

analysis of the phenomena (Tashakkori & Teddlie, 2003). 

 

Both quantitative and qualitative methods have their strengths and weaknesses. In the 

literature qualitative methods are often criticised for being “anecdotal and difficult to 

generalise”, while quantitative methods are criticised for the “lack of depth and 

understanding” (Hohenthal, 2006). Quantitative methods have been criticised for being 

‘sanitised and lacking in contextual realism’ (Tashakkori and Teddlie, 2003, p. 516), 

while management researchers have been criticised for sticking to one technique. 

Qualitative methods are suitable for addressing questions of how and why things occur, 

whereas quantitative methods are more appropriate for answering what and how 

questions (Yin, 1994). Mixed method research, by combining the quantitative method 

and qualitative methods, is a very powerful tool for gaining new insights and a more 

comprehensive understanding of the phenomena under study (Krivokapic Skoko & 

O’Neill, 2010).  

 

Quantitative and qualitative researches have their own particular dominant paradigm. 

The positivist paradigm dominates quantitative research, and the constructivist 
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paradigm dominates qualitative research. Cresswell (2003) gives pointers for the 

sequencing of a mixed methods research design. Cresswell (2003) illustrates the 

decisions that must be determined when selecting a mixed methods strategy of inquiry 

the researcher must decide on the implementation sequence of the study, whether 

quantitative data collection will follow qualitative data collection or vice versa. In this 

research study, the implementation sequence of the study is quantitative data collection 

followed by qualitative data collection. The aim of this is to first build up a statistical 

picture of the general nature of entrepreneurship in the region in the first phase of 

quantitative data collection, and with the second phase to understand in more detail the 

characteristics of entrepreneurs in the region by going deeper into the psyche of the 

entrepreneur with some in-depth interviews, the qualitative data collection. This is 

considered to be a particularly powerful way of combining the two approaches (Ritchie 

& Lewis, 2003), yet under-utilised. This is because there are many instances where 

statistical enquiries present findings that need further explanation, or where more depth 

or detail on some phenomena is required (Ritchie & Lewis, 2003). Ritchie and Lewis 

(2003) promote follow-up to quantitative studies, as a way to explore an important 

perspective or where it is clear that there are unexplored areas to investigate. The 

authors encourage two approaches for the “purpose of interlocking qualitative and 

quantitative data…to achieve an extended understanding that neither method can offer 

alone” (Ritchie & Lewis, 2003). 

 

In a mixed methods research study it is important to understand which one of the data 

collection methods is taking the priority. In this research the quantitative data collection 

is emphasised and is collected first. The quantitative data is dominant, and the 

qualitative data less dominant. This type of research has been named quantitative 

dominant by Johnson et al., (2007), defined as: 
 

Quantitative dominant mixed methods research is the type of mixed research in which one relies 

on a quantitative, post positivist view of the research process, while concurrently recognizing 

that the addition of qualitative data and approaches are likely to benefit most research projects. 

 

Mixed methods researchers can determine the priority of any part of the mixed methods 

design, where quantitative and qualitative research can have equal priority, or one 

methods can be emphasized more (Azorín & Cameron, 2011). In this thesis, the priority 

is given to the quantitative study. In terms of Morse’s (2003) notation, this research 

study uses the sequence decision  QUAN→qual, which is a quantitative dominant 



 90

research design, where the qualitative part follows sequentially. Beginning with a large 

quantitative study, a smaller qualitative follow-up study helps to interpret the results of 

the initial large quantitative study, as used by Orhan and Scott (2001). The use of such 

methods will increase the understanding of the respondents’ perception of reality, and 

so the validity of the findings is increased (Newton et al., 2001). 

 

Within a mixed methods research study it is also important to understand when the 

findings of the research study will be integrated, and this many be at a number of stages 

through the research study.  In discussing the location of the integration of the data 

collected in each type of data collection, Cresswell et al., (2003) describe the most 

common type is in integrating the two forms of research at the data analysis and 

interpretative stage after quantitative and qualitative data have been collected. 

Integration will take place after each part of the study has been completed, so that the 

results can be combined to investigate similarities, differences, and any interesting 

issues that arise from the data which can then be highlighted in Chapter Six, in terms of 

the findings, key points, and contribution to the literature. The data collected at the 

qualitative phase can be coded and thematic analysis described where data 

transformation takes place. 

 

Morse (2003) expands the concept of a mixed methods research design, to allow 

research strategies that are “not normally” included in that type of design.  The 

examples for a quantitative study are the incorporation of an observational component 

(a non-numerical fieldwork component), or supplementary open-ended questions at the 

end of a Likert scales. The examples given for a qualitative study are incorporation of 

strategies from ethnography to add a cultural dimension, or the addition of quantitative 

measures (Morse, 2003). This is included in the design of the quantitative part of this 

thesis, in the use of open ended questions within the survey instrument, and specifically 

at the end with regards to the entrepreneur’s views of gender issues. 

 

The research methodology, therefore, includes both quantitative and qualitative 

methods, followed by factor analysis on the data collected, in order to achieve effective 

triangulation of the data. Multiple research techniques help in gaining a broader 

understanding of the objective descriptive statistics of the current situation, and provide 

more qualitative insight into the passions and concerns of men and women involved in 

enterprise throughout Northern Cyprus. This research study can also be understood 
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through a paradigm diagram (Table 3-4 The multiple research technique in the research 

design  

 

As Table 3-4 below shows, the research design includes quantitative data collection, 

followed by the qualitative part of the study, with the purpose of each method being 

complementary to each other (Greene et al., 1989). The quantitative part of the study 

has the priority; this type of research has been named quantitative dominant by Johnson 

et al., (2007), and the sequence is QUAN→qual, which is a quantitative dominant 

research design, where the qualitative part follows sequentially (Morse, 2003). A factor 

analysis of the large quantitative data set is also part of the research design, as an added 

perspective to the analysis. The triangulation planned in this mixed method research 

design legitimises its validity, and will contribute to breadth and depth of understanding 

of the attitudes and perceptions of the Turkish Cypriot entrepreneurs. 
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Research 
paradigm 

Quantitative (descriptive 
survey design) 

Qualitative (In-depth, face-to-face, semi-
structured interviews) 

Research 
population 

All entrepreneurs in the TRNC 
who conform to the operational 
definition of entrepreneur 

All respondents who successfully completed 
the questionnaire and agreed to participate in 
the interviews 

Research 
focus 

Profiles and characteristics of 
participating entrepreneurs and 
enterprises 
Attitudes of TRNC entrepreneurs 
to entrepreneurship, gender 
issues, perceptions of 
entrepreneurship and risk 

Attitudes and viewpoints of TRNC 
entrepreneurs in their businesses 
Entrepreneurs’ perceptions of the TRNC 
entrepreneurial activity and entrepreneurial 
environment, including entrepreneurial 
exposure, motivation, barriers, gender 
issues, success 

Research 
type 

Descriptive Exploratory 

Research 
Strategy 

Deductive Inductive 

Research 
Site 

TRNC TRNC 

Sample 
design 

Block sampling Random/Purposive sampling 

Sample 
database 

Not available – created by block 
sampling  

All respondents to the survey questionnaire 
who agreed to participate in the interview 
phase 

Data 
collection 
technique 

Standardised, self-administered 
questionnaire 

In-depth, semi-structured, face-to-face 
interviews 

Data 
analysis 

Descriptive statistical analysis 
using SPSS, followed by factor 
analysis 

Themes and patterns 

 

 

Table 3-4 The multiple research technique in the research design 
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3.6 Quantitative Research Method 
Much of the research that investigates entrepreneurs’ attitudes and perceptions is 

centered on the use of mail-surveys (Scott, 1986; Shane et al., 1991), where the survey 

instrument is a questionnaire. Research into the business choice of individuals has 

included the use of the questionnaires, particularly  in the USA (Krueger, 1993), and in 

New Zealand (Lawrence and Hamilton, 1997). Lawrence and Hamilton (1997) were 

interested in the push/pull factor of entrepreneurialism, in particular the affect that 

unemployment has on entrepreneurism. This push/pull factor must be explored by 

analysis of the data on locus of control, attitudes to risk, and why the entrepreneur 

started up the business, plus the quality and quantity of entrepreneurial experience. 

Likewise, the interview questions on motivation in the qualitative study will give an 

added dimension to this important factor in business sector choice.  

 

In order to capture a large data set that will include the demographics of Turkish 

Cypriot entrepreneurs, as well as their attitudes towards entrepreneurship and perception 

of their own entrepreneurship, and to explore the impact of business sector choice of the 

individual entrepreneur, the survey instrument of a questionnaire was chosen for its ease 

of use and administration. The survey contained both closed-questions and open-

questions, and a number of Likert-type scales in the survey instrument, in the sections 

covering Personality, Business Profile, Business Start Up, and the Gender Perspectives 

section. 

 

The sample size in this thesis is 1000, with a ratio of 7.8, which gave a high confidence 

level. The survey instrument was administered by the ‘drop and collect’ method, 

according to the block sampling ratios, over a number of months in 2006. The 

questionnaires were examined before data entry, and 399 usable questionnaires were 

entered.  

 

The survey instrument contained 89 questions that range in type from those gathering 

personal data (gender, age, nationality, previous experience) and demographic data 

(residence, location of premises, type of business premises), to personality questions 

(locus of control, attitudes to risk, motivation, entrepreneurial exposure), detailed 

information on the enterprise (business sector, number of years in operation, number of 

employees, customer base, methods of selling) , and details of the gender perspective of 

the respondent (attitudes towards employment of women, education of girls, abilities of 
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female entrepreneurs, belief in equal opportunities). (See Appendix C – Questionnaire 

in English, or Appendix D – Questionnaire in Turkish.) 

 

In order to make some type of comparative statistical analysis some type of coding must 

be used for recording which type of industry the entrepreneur is in. These classifications 

could be used as sampling criteria, as seen in Rosa & Hamilton (1994), where they 

chose to select each third of the sample from three distinct sectors of industry. Box et 

al., (1995) used coding to analyze the spread of the sample surveyed. There are a 

number of classification systems in use in the world today. From 1990, the European 

Union introduced a new statistical classification of economic activities in the European 

Communities, called NACE (Nomenclature général des Activités économiques dans les 

Communautés Européennes), which had a minor revision in January 2003 [NACE Rev. 

1.1] (European Commission, 2003). The United Kingdom revised its own Standard 

Industrial Classification of Economic Activities in 2003 to come into line with the EU 

changes in NACE [UK SIC (2003)] (National Statistics, 2002). As Cyprus became a 

member of the EU on 1st May 2004, it seems appropriate to use the EU system of 

classifications for economic activity. The appropriate code was added to the survey 

instrument by the researcher, based on the information given by the respondent in the 

brief description of what the business is. The NACE coding is very useful for 

categorizing businesses from a high level down to lower levels. For example, 

respondents can be grouped according to their industry type, such as “retail” [52], or can 

be listed in more detail as “retail clothing” [52.42], or even “retail – clothing – female” 

[52.42/3]. 

 

Many researchers have needed to use translations of their survey instrument into one or 

more languages other than English, and this was true for the survey instrument used in 

this research project. Dana and Dana (2000) do not mention any language difficulties in 

their study of the development of entrepreneurship in Cyprus, on both sides of the 

Green Line. As their research involved interviewing and observation, they must have 

encountered Greek and Turkish speakers, yet they do not give any information about 

translation or interpretation in their methodology. In Turkey, Hisrich and Ozturk (1999) 

not only translated a questionnaire to Turkish, but also modified some questions for the 

local environment. For this thesis, the questionnaire was translated by a bilingual 

teaching assistant (native tongue Turkish) with input from another bilingual secretary 
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(native tongue English), and checked by a Turkish grammar expert. The survey was 

then back translated to check for errors.  

 

All potential participants in the study were given an information sheet consisting of a 

letter introducing the researcher and the research, an informed consent and clear 

explanation of their rights and obligations as potential participants in the study. 

Potential participants in the research study were also provided with a copy of the 

questionnaire, in either Turkish or English, including the necessary directions as to how 

to complete the questionnaire, and when someone would return to collect the completed 

questionnaire (usually one week later). All research subjects were explicitly informed 

that their participation was voluntary and that they had the right to decline participating. 

Only participants who gave a verbal consent showing an understanding and an 

awareness of the nature and purpose of the research and willingness to participate were 

included in the study. Respondents were assured that the requested information would 

be combined with the information from other participants, and be used only and solely 

for academic purposes in relation to the research outlined in the study. Participants were 

further assured that their responses would be treated with the utmost confidentiality, and 

the results would be reported in such a way that they information could not be linked to 

them. The questionnaires were anonymous, and this was emphasised. Once data 

analysis had been accomplished and the original data is no longer needed, the researcher 

ensured that all such data was destroyed. 

Some entrepreneurs were reluctant to get involved with the research. The administration 

of the survey instrument took place after a government initiative to regulate the rights of 

Turkish nationals in the TRNC regarding residency, employment and social security 

(Hatay, 2007), and it is possible that the reluctant entrepreneurs did not want to reveal 

the whereabouts of illegal workers. Many businesses also wish to hide earnings from the 

tax office, or are the unregistered businesses of government workers (Olgün, 1993a). 

 

In addition to the collection of quantitative data, the research design included 

completion of a factor analysis on the data collected. In this thesis, factor analysis was 

used in order to understand the concept of entrepreneurship and the effects of social 

gender segregation more fully. Factor analysis is a tool that is a widely used tool in 

entrepreneurship research (Ricketts et al., 1990; Crant, 1996; Batory & Batory, 1997; 

Lerner et al., 1997; Reitan, 1997; Basu & Altinay, 2002; Cliff et al., 2002). We use 

factor analysis to find patterns in the way that variables group together. The large data 
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set collected in this research design is an ideal candidate for factor analysis, where 

highly correlated variables will cluster together. Exploratory factor analysis was used as 

a way of summarizing the feelings and attitudes of entrepreneurs, into a smaller set of 

dimensions with a minimum loss of information.  

 

The variables for a factor analysis need to be carefully chosen, as not all variables are 

suitable to be factor analysed. When selecting variables to be factor analysed, it is 

important to be able to assume that correlations between the variables will not be causal. 

Instead, correlations between the variables are assumed to be created by some third, 

common factor. In practical terms that means we should not select variables that are 

likely to be the causes of other variables in the analysis. It is also important that the 

variables to be analysed have some correlation with other variables in the analysis. 

Suitability for analysis can be found in the data by performing Kaiser-Meyer-Olkin 

measure of sampling, along with a Bartlett’s test of sphericity. If the KMO, which 

ranges from 0 to 1, is above 0.7, then the correlations are sufficiently high enough to 

make factor analysis suitable. On performing the KMO on the data, the result was 

0.842, a very good result, and evidence that the data set is appropriate for factor 

analysis. The Bartlett’s test of sphericity also proved that the data set was suitable for 

factor analysis. The list of variables selected for factor analysis can be found in 

Appendix A. 

 

3.7 Qualitative research method 
Qualitative research methods cover a variety of methods for collecting data, such as 

case studies, observations, focus groups, as well as many different types of interview, 

from formal structured interviews through to informal unstructured interviews. For the 

purpose of this research study, it was necessary to gain further information from the 

entrepreneurs taking part in the study, and so interviews were selected as an appropriate 

tool. Semi-structured interviews were selected as the most appropriate type of interview 

for the methodology, as they allow the interviewer to stick to a pre-determined set of 

questions, yet allow the interviewee to respond and mention other important issues as 

they come up. 

 

The use of semi structure interviews is a well known tool in entrepreneurship research 

(see Basu and Altinay (2002) in London, Dana and Dana (2007) in Norway, Grey and 

Finely (2005) in Morocco, and Hughes (2003) in Canada). Bradley and Boles (2003) 
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used semi structured interviews to allow respondents to discuss and explain the 

motivations, views, and experiences in detail of ethnic minority female entrepreneurs. 

The interviewers used semi-structured rather than structured interviews, as it was 

necessary to discuss particular topics to address the specific research objectives; they 

wanted to explore views, attitudes, experiences, and motivations in detail (Bradley & 

Boles, 2003). The authors found that, for them, semi structured interviews allowed the 

respondent to talk freely on their own terms, whilst retaining some form of organization 

so that comparisons can be made. This method of semi-structure interviews, using the 

same questions to each respondent, was adopted for the qualitative part of the research 

study. 

 

The follow-up to the survey instrument was an in-depth interview, with 30 respondents. 

The interview took the form of open questions, plus room for reflection on the part of 

the respondent. The interview questions and follow up questions were carefully thought 

out, and pre-tested, before embarking on the interview schedule. The purpose of the 

interview phase is to gather data to describe a phenomenon, not to determine how much 

of a certain phenomena exist within a population. In an open ended format, it is possible 

for the questions to be pre-determined while the response categories are not. The themes 

generated by the previous quantitative research stage can be used as free response 

questions in the interview schedule. 

 

One of the most difficult skills for the interview is to avoid bias in the interviewing 

procedures. The more structured the interview is, the more likely the interviewer will 

tell the interviewee what they want to hear, therefore biasing the responses. With less 

structure and more open-ended questions, it is possible for the researcher to gather more 

of the respondent’s perspective. The approach adopted in this research study, for the 

reasons above, was an open-ended, themed, series of questions for the interview 

schedule. The approach was neither top-down, or bottom-up, but themed according to 

the findings of the quantitative data survey. 

 

The research method deliberately chooses to visit the entrepreneurs on their work 

premises. There are multiple reasons for this choice of administration of the survey 

schedule. Firstly, Buchanan et al., (1988, p.53) tell us “fieldwork is permeated with the 

conflict between what is theoretically desirable on the one hand and what is practically 

possible on the other”, and they note to future researchers that opportunities should be 
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exploited as they arise (p.55). While situated on the enterprise premises, the researcher 

will be able to observe the entrepreneur in a daily setting. If a customer enters the 

business, the entrepreneur will engage with the customer, again giving the researcher an 

opportunity to observe the entrepreneur at work. 

 

Secondly, following Buchanan et al.,’s (1988) idea of what is practically possible; it is 

much easier to gain access to the entrepreneur by visiting their premises. The 

entrepreneur would be very unlikely to give up time to travel to another place for an 

interview schedule. In some cases, this would mean closing the enterprise for a few 

hours, and that would not be good business practice. In addition, it is unlikely that the 

researcher would be able to gain access to the entrepreneur at the entrepreneur’s home. 

They might not agree to a meeting within their home, as it would impose into their 

private life. There are also practical reasons for selecting the workplace as the venue for 

the interview schedule. It is more socially acceptable to approach business people this 

way, rather than contacting at their homes. 

 

Buchanan et al., (1988, p. 57) includes a great deal of advice to the novice researcher, 

including the use of vocabulary in an interview. The researchers suggest that the 

interviewer restrict their use of certain threatening and negative words, such as 

“research”, “interview” and “publish”, in favour of positive language, approaching the 

entrepreneur with concepts such as “can I come and talk to you about your business?”  

Another issue discussed is the need for cleaning up and sanitising the conversations. 

Ordinary speech is commonly ungrammatical, full of pauses and noises that are 

sometimes recorded and sometimes not (depending on the analysis that follows). When 

transcripts are returned to interviewees for perusal, higher level managers often refuse 

to accept the transcript as a documentation of the interview that take place. They insist 

on rewrites, so that their poor use of grammar or vocabulary is not evident. They 

sometimes interfere with the research process, censoring the transcripts of lower level 

employees, especially if it portrays the company in a poor light. 

 

The research design for the qualitative stage of this study did not record conversations 

for later transcription. The interviews were in English, Turkish, or a mix of both in any 

proportion as was appropriate in the interview. The researcher made copious notes at the 

time of the interview, onto the interview schedule document, for writing up at a later 

stage. The translation from Turkish to English was instantaneous, to be closer to the 
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meaning of the interviewee at the time, rather than someone else transcribing and 

translating the text later. Data from the interviews was not added to the database until 

the interview sessions were complete, to avoid possible changes in the interviewing 

process, and thereby avoid bias. Once the data was entered, recurring themes and 

emerging patterns were extruded. 

 

There are many issues that can arise when interviewing respondents, and it is imperative 

that the interviewer is aware of these, before embarking on the interview schedule. 

Reinharz and Chase (2002) elucidate that social science research, well into the 20th 

century, was based only on the male experience and point of view, and that “exposing 

and  redressing women’s invisibility as social actors” has been one of the most 

important accomplishments for feminist researchers. The interviewer needs to address 

specifically the issues of power relations, gender, culture, social distance, and linguistic 

domination. They are all relevant in the context of this thesis. All interviews contain a 

power relation. There will be gender issues, including women interviewing women, but 

also the added complexity of women interviewing men in a culture that adheres to 

gender segregation. In many interview situations, there can be a power imbalance 

between the status of the respondent and the interviewer, in either direction. There are 

many implications and factors in qualitative interviews that need to be noted and 

addressed as much as possible be by the researcher. These factors include: 

 

• power relations with the interview process, 

• issues of gender 

• issues of impact on women interviewees 

• issues of women interviewers 

• interviewer self disclosure 

• issues of friendship, 

• issues of culture, 

• issues of social distance, including class, 

• issues pertaining to elite interviews  

• insider/outsider issues 

• Issues of linguistic domination. 

 

(Buchanan et al., 1988; Kohler & Reissman, 1987; Cotterill, 1992; Millen, 1997; 

Reinharz & Chase, 2002;  Tang, 2002). 
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The balance of power within interviews can be resolved by making the interviews as 

relaxed and friendly as possible (Tang, 2002). It is noted that there are not only 

complications in researching “up” and “down”, but also in interviewing peers. Other 

researchers go to great lengths to secure an interview, such as helping with childcare 

(Cotterill, 1992; Kohler Reissman, 1987), or even bringing along a daughter to ease the 

atmosphere (Grey, 2005). One researcher who has found a balance in interviewing is 

Casey (2003), who describes her method of “qualitative, semi-structured, in-depth 

interviews appeared to be the best means of gaining a nonhierarchical research 

relationship, ‘authentic’ voices and subjectives which, as much as possible, were not 

affected” by her own assumptions about the women’s lives. 

 

Social distance is another issue to be addressed here. As entrepreneurs, the respondents 

enjoy relatively high social status, especially the entrepreneurs who are very successful 

and very well known. From the research side, academics also have very high social 

standing. Millen (1997, p.4.) presented her research in such a way as to appeal to the 

respondents “respect for traditional authorities; the name of the university, and of the 

professional institutions” known to the respondents. This is a useful strategy when 

undertaking research in the community, as is the emphasis on the researcher’s status so 

that they appear to be a more credible inquirer. 

 

Issues of gender also have an impact on the interview process. Reinharz and Chase 

(2002) reveal that interviewers can have difficulties in the research process when 

women are the interviewees, as women can often feel alienated without anything to 

contribute, and even high ranking female managers can become speechless in front of 

higher ranking male managers. While some feminist researchers argue that there is a 

power imbalance between women interviewers and women respondents, in favour of the 

former, Cotterill (1992) does not agree. She believes that the interviews are nothing 

more than “fluid encounters” (Cotterill, 1992, p. 593), where the balance of power can 

shift between interviews and during interviews, so that there are moments when the 

researcher as well as the researched are vulnerable.  

 

Cotterill (1992. p.601) notes the power struggle in an interview situation. Once a person 

agrees to be interviewed, an unequal power relation occurs, as the researcher in control 

of the interview procedure. However, this situation can be reversed quite easily. In a 

situation where the interviewee is vulnerable, in turn the interviewer can become 
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vulnerable. Cotterill’s (1992, p.602) own interview tactics have included presents of 

chocolate, colouring books and other things to keep toddlers amused while attempting 

to interview their mothers. Grey (2005) brought along a teenage daughter to her 

interviews with Moroccan women when interviewing professional women in Morocco, 

to make the interview situation less formal. 

 

Tang (2002) notes the importance of the interview surroundings as an influencing factor 

on the power dynamics within interviews. Tang (2002) tended to interview the British 

respondents in their offices, while she interviewed the Chinese respondents at their 

homes. Although Tang (2002) places good arguments for the benefits of carrying out 

interviews in the respondents’ homes, as does Ramazanoğlu (1989, p.429), it may be 

suggested that for the purposes of this research, it suited the interests of the research 

best to carry out both phases of the research at the respondents’ workplace. 

 

Also noted is the fact that gender can reduce the social distance between the respondent 

and researcher, as it facilitates communication between them. However, Cotterill (1992) 

is quick to point out that gender in itself is not enough to form a relationship with the 

interviewee in an interview situation. There are also barriers of status, class, age, race, 

and disability that may need to be faced. 

 

In a handbook for interviewing in qualitative research, Reinharz and Chase (2002) raise 

feminist methodological issues such as the impact on interviewing women interviewees, 

as they believe women have experienced years of silence in their communities and the 

simple act of interviewing them can be an “extraordinary experience”. They express that 

the interview as an action can have a “possibly radical impact” on the woman 

interviewee, as this could be the first time that they have ever been asked to express 

their own views (Reinharz & Chase, 2002). As this thesis is not investigating any 

controversial topics, it is not envisioned that there will be any radical epiphany or 

anxiety for the interviewees. 

 

Reinharz and Chase (2002) also disclose the women interviewers can also be affected 

by the interviewing process, particularly when the topics are personal and distressing. 

Reinharz and Chase (2000) warn the interviewer that when ideas are shared with the 

interviewee, or when they relate experiences on the same topic as the interview topics, 

in order to encourage the interviewee to be more forthcoming in the interview, they 
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must be aware that they are compromising themselves. Researchers are expected to 

remain distant from the subject, and not to disclose any feelings or experiences, so as 

not to force the route of the research. However, Reinharz and Chase (2002) point out 

that many feminists reject this distance between the interviewer and interviewee, as they 

believe by “humanizing and equalizing” the relationship between them that interviewer 

self disclosure can put the interviewee at ease and results in a far better “story” being 

told. 

 

Cotterill (1992) notes some very interesting concepts such as assumptions in feminist 

research that there is a possibility of friendship in female interviewer/interviewee 

relationships. This includes the idea that some feminist researchers believe an intimacy 

should be formed between the interviewer and interviewee, by sharing knowledge and 

experiences, so that the respondent can be persuaded to talk more freely. Casey (2003) 

extends this notion of friendship and suggests that the interview can even be ‘used’ by 

the respondents, as a counseling session, or simply to have somebody to talk to. 

 

According to Reinharz and Chase (2002), when an interview approaches a women 

whose very culture, religion, community, family and work situation stipulates that she 

remain silent in some way or other, the interview is creating a new social structure for 

the female interviewee. When the interviewer explains that the interviewee may have 

something of importance to say, and they listed to her, the interviewee may have an 

epiphany type moment (although this may seem dramatic, they reason that this may be 

because of the expected silence of women, an effect of a societally imposed tool of 

subordination).   

 

The cultural differences between interviewer and interviewee are also raised as a 

problem by Tang (2002), as are social differences and personal differences. Tang (2002) 

did a comparative study on academic mothers in China and the UK, and found that the 

cultural differences, social differences, and personal differences between herself and the 

respondents greatly affected the interview relationships. Another important point Tang 

(2002) makes is in a reference to interviewing senior Chinese mothers, who had 

experienced the Cultural Revolution and had compelling tales to tell. Tang (2002) notes 

that she did not interrupt these stories, but let the respondent carry on to tell the tale in 

full, as it did not cause a problem with the research. It is possible that within the planned 
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research methodology, there is scope for a similar pattern emerging in the narratives of 

the respondents.  

 

Tang’s (2002) familiarity with Chinese culture helped in finding the appropriate balance 

in the power relationship between herself and the interviewees. The Western women in 

Tang’s (2002) research narrate chronologically, and are not specific about themselves 

and give no personal details. The Chinese mothers in Tang’s (2002) research, however, 

were willing to divulge the smallest personal details about themselves and their 

experiences to the researcher. 

  

Tang (2002) also notes the differences in the expectations of respondents. The western 

respondents, as academicians, were versed in quantitative research and what a 

questionnaire is, gave passive interviews, giving no more than short answers. In China, 

however, the respondents played an active role in relating their narratives, the researcher 

taking a passive role in note taking. 

 

Casey (2003) experienced the problem of being the “middle class other” in the 

interview process, with the power to represent the respondents and their lives in the 

research findings of interviews with working class women. Some of the respondents 

made amusement out of the obvious social class differences between them, and the 

possible educational differences between them. Within the research process Casey 

(2003) became aware of these differences and the importance of power in the process.  

 

Scholarly discussions of the insider/outsider issue perceive the researcher to be either an 

‘insider’ or an ‘outsider’, with each status containing its particular advantages and 

disadvantages (Merriam et al., 2001). However, more recent debates have stressed the 

complexity inherent in either status and have acknowledged that the typical 

characteristics of insider/outsider are far too simplistic and that the boundaries between 

the two positions are by no means static and clearly defined (Merriam et al. 2001). 

During the course of research study it is expected that the researcher will experience 

moments of being both ‘insider’ and ‘outsider’, depending on a number of factors such 

as gender, social class, education, interests and overall life experiences.  

 

Positionality rests on the idea that culture is not solid and that positions can shift. It is 

important to be open to such shifting of positions when doing fieldwork, because it is 
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only in the actual ‘field’ ‘where these issues are personally encountered in sometimes 

unanticipated, and often subtle ways’ (Merriam et al., 2001). However, ‘the field’ is 

mainly an epistemological term, and perhaps the closer ‘the researched culture’ 

resembles our own, or the more we identify with our participants, the more problematic 

a term such as ‘the field’ becomes in the researcher’s frame of mind. For the purposes 

of this thesis, the researcher could be classified as an external-insider, as one who 

rejects much of his or her indigenous community and endorses those of another culture 

to become an “adopted” insider. 

 

It is important to note, however, that in this thesis, participants were unlikely to be in a 

vulnerable situation, or to be oppressed due to the experience of being interviewed or to 

be rendered powerless. In that sense, no unequal power relations arose during the study, 

as it did not involve ‘vulnerable people’ (such as young children or undocumented 

migrants) or participants feeling a sense of ‘obligation’ to take part (as could be the case 

with students, prisoners, or patients for example). After establishing the initial contacts 

with participants, the participants were provided with written and/or oral information on 

the research study and what it involved.  

 

The “insider” aspect could have repercussions in the planned research methodology. 

Where a researcher is not a member of the ethnic community being researched, they 

will be an outsider. Good language skills and familiarity with the social customs of the 

community are appreciated by respondents, but the researcher will remain an outsider. 

Sometimes this can have good repercussions for the research, as respondents are 

sometimes willing to divulge information to a stranger that they would not do for 

someone they knew. However, the reverse can be true, where the respondents are 

unwilling to disclose information outside their own community. 

 

Tang (2002), as a Chinese woman within the academic experience of pursuing a 

doctorate in the UK, expected to feel like an insider for her research, yet in practice this 

was rarely the case. She was hoping for empathy with the Chinese respondents, being of 

the same gender, being Chinese, and working in a similar academic environment to the 

respondents. She was also hoping for empathy from the British respondents, again 

because of gender and the academic connection. However, British academics tolerated 

intrusion for her research, but tended to be patronizing towards her. Similarly, many of 

the Chinese academic peers saw her as a superior due to differences in the availability 
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of PhD scholarships in China. In general, the senior Chinese academics were very 

helpful. Sometimes the social differences were large, and Tang (2002) likens this to 

“elite” interviews, where the respondent is wealthy, upper class, or in a very high 

position.  

 

Tang (2002), as a Chinese national, had the ability to speak in fluent Chinese when 

required, and in English, and changed between languages in the interviews that took 

place in China as the need arose. However, while in the UK she spoke in English and as 

English is not her native tongue, she often felt that she was in a position of “linguistic 

subordination”. One difficulty encountered was that Tang (2002) found it difficult to 

follow the narrative as the respondents spoke so quickly. Some respondents even 

questioned her choice of vocabulary, suggesting more appropriate terms, or questioning 

in depth her choice of phrase and its meaning. From this imbalance in the interview 

process in the UK, Tang (2002, p.714) found that the level of language  used is very 

important in controlling the interview, that is that the language chosen should be 

appropriate to the respondent’s level of education and social conditioning.  

 

The implications and factors mentioned above were noted and addressed by the 

researcher as much as was possible. The researcher was compromised by the 

insider/outsider factor, and was recognised by Turkish Cypriot community as an 

external-insider¸ as someone who had chosen to live within their community, and abide 

by their unwritten rules of social conventions, and “adopted” insider.  

 

Empirical data for this thesis were also gathered from secondary sources, such as local 

newspaper stories, and written information from the government, local councils, and 

Chamber of Commerce, and even from United Nations sources. For the duration of the 

research study, the local papers of both the TRNC and the Republic of Cyprus were 

studied for stories on gender issues and economic information, as well as the newsletters 

of the United Nations functions in Cyprus. The newspapers used as secondary sources 

were Kıbrıs (TRNC) (Kıbrıs Gazetesi, 2011), Bayrak Radyo Televisyon (TRNC) (BRT, 

2011), Cyprus Today (TRNC) (Kıbrıs Media Group, 2011), Cyprus Mail (Republic of 

Cyprus) (Cyprus Mail, 2011), and the web site Cyprus Media Net (Cyprus Media Net, 

2004) for daily translation of major news articles into Turkish, Greek, and English [now 

defunct]. Other secondary sources included publications and web site material of the 

Non-Governmental Organisation such as the Turkish Cypriot Chamber of Commerce 
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(Turkish Cypriot Chamber of Commerce, 2011), the United Nations Development 

Programme (UNDP Action for Cooperation & Trust in Cyprus, 2011), and the United 

Nations Office for Project Services, UNDP-UNOPS Programme Management Unit, 

Nicosia (UNOPS, 2011), plus the European Commission (European Commission, 

2011). More local information was gathered as secondary sources from the Lefke 

Metropolitan Council, Office of Income Taxation, TRNC State Planning Organisation 

(TRNC State Planning Organization, 2011), and the TRNC Public Information Office 

(TRNC Public Information Office, 2011). 

 

3.8 Data gathering 
The data gathering was accomplished with a survey of 1000 questionnaires followed by 

in-depth interviews with 30 entrepreneurs. The details of the data gathering are now 

presented. 

 

The survey instrument was administered according to the “drop and collect” technique, 

where the instrument was delivered to the respondent, and the respondent self-

completed the questionnaire. The respondent was informed that the researcher would be 

returning one week later to collect the completed questionnaire. The questionnaire was 

intended to be completed by the respondent, rather than by an interviewer, and this 

method was chosen to save time in the administration of the survey. With the self-

completion method, Karamustafa (2000) has noted a bias toward literate respondents. In 

addition, there is no guarantee that the entrepreneur personally completes the 

questionnaire, but personal delivery and collection of the survey instrument will reduce 

this risk. Yusuf and Schindehutte (2000) cite that many studies in entrepreneurship have 

used this procedure for data collection. Any respondents requesting help to fill in the 

survey instrument were assisted by the researcher. 

 

The drop and collect methodology was originally selected for its adaptability to the 

environment with the planned survey. The Turkish Republic of Northern Cyprus is a 

developing country with a very poor infrastructure. The telephone directory has not 

been updated since 1994, and large numbers of new businesses would not have been 

contacted, as they are not listed there.  

 

The drop and collect survey is defined as a survey where the researcher or a trained field 

assistant personally delivers and later collects the survey instrument. The literature 
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attributes very high response rates to this technique, from 40% up to as high as 90%, 

with many researchers quoting response rates in the 70-80% range (Ibeh & Brock, 2004, 

p.4). Karamustafa (2000) reached a 70% response rate with this technique, and he even 

utilized his time while visiting premises to interview some respondents who were 

managers or owners. Karamustafa’s particular like of the technique was its personal 

involvement, and its low cost. 

 

Used by Karamustafa (2000) in researching hotel entrepreneurs in Turkey, the drop and 

collect method starts with the researcher making contact with  the entrepreneur, 

explaining the purpose of the research, and then leaving the questionnaire with the 

respondent to fill out in their own time. Later, usually after one week, the researcher 

returns to collect the questionnaire. This gives much higher response rates than a 

traditional mail survey. Respondents are expected to respond positively to personal 

contact. This methodology is well suited to the culture of Northern Cyprus, as it was in 

Turkey for Karamustafa (2000). Lovelock et al. (1976) analysed the effectiveness of the 

“drop-off “questionnaire delivery compared to the general mail method of delivery and 

found that there can be bias in the response from respondents, as the method is less 

neutral than a questionnaire delivered by post. The respondent’s response could be 

biased by the personality or behaviour of the researcher. Even the appearance of the 

researcher is under scrutiny as a factor in the decision of a respondent in deciding 

whether to accept a questionnaire, and in completing it. Other negative considerations 

found by Lovelock et al., (1974) are the relatively high costs of the time that it takes to 

personally deliver and return to pick up. A larger amount of effort is needed to organize 

and administer the drop off and collection of the questionnaires compared to delivery by 

post but this may be offset by the much larger response rates found in the drop and 

collect method. 

 

The authors also suggest that the method works better with smaller rather than larger 

firms (Ibeh & Brock, 2004, p. 10). Ibeh and Brock (2004) suggest that after one or two 

weeks, the respondents be reminded that someone will come to collect the survey, as 

this reminds the respondent to complete the survey if they have not done so. They also 

suggest repeated visits to collect the survey instrument, but realize that this can be an 

expensive undertaking (Ibeh & Brock, 2004). 
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Ibeh (2003) used the drop and collect methodology for surveying the export behaviour 

of manufacturing firms in Nigeria, specifically selecting this methodology to get around 

the poor and unreliable postal service and telephone service in Nigeria. After identifying 

188 suitable firms, Ibeh (2003) dropped off the survey and collected 112. From the 112 

collected, 78 were usable, giving Ibeh (2003) a response rate of 52.4%, and a usable 

response rate of 41.2%. In order to achieve this rate, their particular take on this 

technique involved returning to collect the survey many times, with an average of 4 

collection visits.  

 

Recent use of the drop and collect technique include Balabanis and Diamantopoulos 

(2004) who used this technique in a marketing survey in six European countries, 

selecting this method as it had been widely used in consumer tests in various countries 

of origin. For them, 70% of the respondents approached agreed to be in the study. 

Indarte and Langenberg (2004) used the drop and collect technique in a large city in 

Indonesia and claimed a 100% response rate using this technique on 100 SME owners. 

Note that Davidsson (2004) advises that response rates above 50% are now very rare in 

entrepreneurship research. 

 

Some older research also suggests that the drop and collect technique can achieve 

higher response rates, yet provides more precisely controlled samples, and has the 

ability to identify clearly the non-response bias (Lovelock et al., 1976). Lovelock et al. 

(1976) tested the difference in responses in a variety of techniques, and achieved 74% 

response rate with the drop and collect technique compared to a 34% response rate with 

a mail survey. 

 

Ibeh and Brock (2004) evaluate the use of the drop and collect technique suggesting that 

it is more effective than other survey techniques that could be used in sub-Saharan 

Africa. They conclude that the direct contact created between researcher and respondent 

in the drop and collect technique improve response rates greatly. They bring to light the 

notion that in developing countries, there are difficulties with surveys because of slow 

and unreliable postal systems, combined with a poor standard of research support 

infrastructure. Telecommunication services are poor, marketing research agencies 

simply do not exist, and the low literacy levels of the respondents can be an issue (Ibeh 

& Brock, 2004). Web-based methods would also be difficult, and be biased by the 

digital divide in the community. They also note that respondents in these developing 
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countries are more likely to respond to a personal face-to-face method rather than an 

impersonal letter, fax or telephone call. This is attributed to the high-context, 

collectivist, and relationship focused nature of non-Western developing countries 

(Hofstede, 1980). The drop and collect technique is seen as having  low cost, is wide 

reaching, has minimal interviewer bias, and is relatively easy to implement (Ibeh & 

Brock, 2004). For the same reasons, the drop and collect technique for administration of 

the survey was used in this thesis. 

 

Pre-testing and piloting of the survey instrument is not only recommended but essential, 

as this can prevent effort being wasted in terms of unnecessary questions, poorly 

worded questions, ambiguities, and any other problems that could result from an 

unsuitable survey instrument. Pre-testing was used by Hisrich and Ozturk (1999), in a 

study on female entrepreneurship in Turkey where the questionnaires were sent out with 

a covering letter explaining the importance of the research, plus a return envelope, but a 

low response rate of 25% was the conclusion. Pilot surveys were also used by 

Blackwood and Mowl (2000) in researching British ex-pat entrepreneurs in the touristic 

regions of Spain.   

 

Pre-testing and piloting of the survey was employed here to minimize the risk of an 

unsuitable survey instrument. Initially, the survey was tested on two English speaking 

entrepreneurs, before assessing its suitability for use in the field. Some small changes 

were made to the questionnaire before translating it into Turkish. The Turkish version of 

the questionnaire was piloted on five Turkish speaking entrepreneurs to ascertain its 

suitability and readability before its use in the field. A number of changes were made to 

the translated document, mainly for ease of reading, and the instrument was then used 

throughout the research study. Of particular importance was the suitability of the 

Turkish language in the translated questionnaire, especially to ensure that it would be 

understandable by all respondents. For most respondents, Turkish will be their native 

language, but they may have differing levels of literacy. For some respondents, Turkish 

will be a second language, such as London Cypriots, Maronites, Greek Cypriots, and 

Arabs that have moved to the region. 

 

As the questionnaires were translated from English into Turkish, the pre-test stage was 

essential in assessing whether the questionnaire has been translated not only correctly, 

but if it is comprehensible to the population to be surveyed. Formal Turkish, like formal 
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English, can be difficult to read for many native speakers. The Cypriot dialect of 

Turkish is some distance away from the standard Turkish, hence, a number of changes 

were made to make the questionnaire more understandable before being used in the 

field. 

 

There are two major ways of administering the survey instrument. One is the self-

completion of the questionnaire by the respondent; the other is completion by the 

researcher or trained interviewer in conjunction with the respondent. Interviewers can 

be trained to administer the questionnaire, but this can be costly concerning paying the 

salaries of the interviewers, and the time needed to train them. A researcher can 

undertake to administer the questionnaire themselves, but this can be very time 

consuming for the researcher with regards to travel and visiting each enterprise in turn. 

Using trained interviewers has been used as a technique for data collection in 

entrepreneurship research (Blackwood & Mowl, 2000; Yusuf & Schindehutte, 2000). 

 

To aid data analysis there were special codings for the answers to the survey instrument. 

The researcher assigned an industry code, based on the description of the business, 

according to EU Standard Industry Codes. Many of the questions on the questionnaire 

are closed or pre-coded questions. The respondent ticked the appropriate boxes, and this 

was then coded at the time of data entry. There were also be open-ended questions on 

the questionnaire, but they were kept to a minimum, as response rates to open-ended 

questions can be very low as respondents are often too busy to write out full length 

answers (Ticehurst & Veal, 1999, p146). A five point Likert-type scale was used 

(Ticehurst & Veal, 1999, p.148). 

 

Following the collection of data in the quantitative part of the research study, the 

qualitative study began. This involved 30 in-depth, face-to-face interviews. The 

intention was to select the respondents randomly from a small database created 

alongside the main database, of the survey respondents who indicated that they were 

willing to take part in further research. It is a widely recognized technique to select the 

sample for in-depth interviews from the larger sample that answered a questionnaire 

(Pellegrino & Reece, 1982; Hisrich, 1988; Orhan, 2001). The last question of the 

questionnaire asked respondents if they could assist with further research to add their 

name, area and a contact telephone number to this section of the questionnaire. On 
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collection, this section of the questionnaire was be removed by the researcher to keep 

the data collected for analysis confidential. 

 

A database to collect name, address, and telephone number for these willing 

respondents was created, and each positive reply was recorded as a record in this 

separate database, called interviewee. From this list of willing respondents, a random 

list of 30 entrepreneurs was created, to take part in the qualitative part of the research 

study. The names were grouped according to residence, and an interview plan was 

developed. 

 

There are issues, however, to be understood with this sample for the interviewing. Only 

31 respondents volunteered for further help with the research. Hence, it was not possible 

to select 30 interviewees randomly, but the complete list of possible interviewees was 

contacted. 

 

The interviews were planned to take from thirty minutes to ninety minutes, and were be 

arranged to take place at the entrepreneur’s place of work. The topics for the interviews 

revolved around several themes, including their previous exposure to entrepreneurship 

and small businesses, their motivation for being an entrepreneur, and their measurement 

of success of themselves and their businesses. 

 

The interview questions included: 

 

Entrepreneurial exposure and experience 

Previous to 1974, did your family have any entrepreneurial experiences? 

While you were growing up, what entrepreneurial exposure did you have? 

Who were your role models? 

 

Gender issues and barriers to entrepreneurship 

Were there any concerns when you were starting your business, such as hostile 

reactions from male members of your family and friends? 

Did you experience any specific gender problems while starting up the business? 

Are there recurring problems now with running the business? 

Do you have staff issues regarding gender? 

Do you feel accepted as a credible ‘entrepreneur’ in the community? 
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Home/Work Conflict 

Who is responsible for the home? Do you get outside or family help with home 

responsibilities? 

How many children and their ages? Who helps with child care? 

Do you have any dependent relatives, or elderly relatives who need help? 

 

Motivation 

What motivated you to choose entrepreneurship for a career? 

Were you employed elsewhere before this? 

 

Business Sector Choice 

Why did you choose this sector? What was your previous experience of this 

sector? 

What makes your role difficult? and what makes your role easy? 

 

Success 

Do you feel successful? What are your criteria for success? 

 

Satisfaction/Dissatisfaction 

Are you satisfied or dissatisfied with day to day work experience, earnings, 

ability to save for retirement, security? 

Are you thinking of expanding your business? 

 

Economy 

What are your views on reunification and your business plans? 

What are the main obstacles / opportunities to your business now? 

 

Regulations 

Have you ever received or are in receipt of government support? 

Have you received or expect to receive NGO support (UNOPS)? 

Are you in a trade association? How does this help your business? 

 

The semi structured interview questions were prepared, as seen above, with Turkish 

vocabulary notes to aid the researcher. Each questionnaire was numbered at the top for 
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reference, and noted the date, and the locality of the interview, the gender of the 

respondent and the type of business. This is shown in Appendix E. 

 

Where interviewees wanted to illustrate an answer at length, they were allowed to do so. 

Extra notes were annotated, and the database contained extra fields ready for extra 

information on each topic. The meetings took place at the entrepreneur’s workplace. 

North Cyprus has a slow, relaxed pace, and entrepreneurs are quite willing to 

accommodate the researcher into their normal day to day work. When a customer 

appeared, the interview was paused until the customer had been served and the 

entrepreneur was free to continue again. The interviews were conducted in English, or 

Turkish, or a mixture of both, depending on the interviewee. Translation was 

spontaneously noted, so that the meaning of the respondent was not lost by transcription 

later. 

 

In addition to the interviews, the survey instrument included four open ended questions 

which were aimed at female entrepreneurs, allowing them to express any particular 

difficulties they have had with enterprise set up, and the day to day running of the 

business. These questions were specifically: 

 

85. Did you encounter problems in the formative stages of your business that 

can be attributed partially or in whole to the fact that you are a woman? If so, 

please give details. 

86. Do you encounter problems in the operation of your business that can be 

attributed partially or in whole to the fact that you are a woman? If so, please 

give details. 

87. What advice would you give to another woman planning to start up a 

business in your industry? 

88. If you had your time again, would you start up the same enterprise, in the 

same way? If no, please give details. 

 

However, the above questions could be construed as giving a potential for bias, and in 

retrospect could have been constructed without reference to gender issues specifically. 
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3.9 Conclusion 
 This chapter provided the framework of the mixed methods research methodology, in 

order to understand the research methodology and empirical settings. This research 

combines both quantitative and qualitative elements, in order to triangulate the data. 

Triangulation is a tool that can be used for deepening understanding, as well as for 

validation of the data. Triangulation supports interdisciplinary research (Olsun, 2004), 

and method triangulation, where one researcher uses two or more research methods, is 

well suited to this research study. This research study uses the sequence decision  

QUAN→qual, where the quantitative part of the study is dominant, and is sequentially 

followed by the qualitative part, where the qualitative part of the study aims to broaden 

the themes brought out in the quantitative part of the study, known as a quantitative 

dominant research design (Morse, 2003); and as elaboration, where the qualitative data 

analysis exemplifies how the quantitative findings  (Olsun, 2004). Through this 

sequential explanatory design, an in-depth analysis was conducted after the results of 

the quantitative part of the study were evaluatecd. A further segment of factor analysis 

was also used to further triangulate the data. A positivist approach was used in the 

quantitative part of the research study, with the qualitative part of the study using semi-

structured interviews within a realist paradigm. This research study emphasizes the 

strengths of data collection and data analysis techniques associated with quantitative 

research and with qualitative research, and sees the paradigms used as capable of being 

fused (Olsun, 2004). The mixing of methodologies, such as the mixing of survey data 

with interviews as in this research study, is considered a profound form of triangulation 

(Olson, 2004). 

 

 The approach is well suited for this exploratory research, as the TRNC business 

environment has little organisation and few management bodies to call on for the data or 

to create a sample. It is a structure that will allow the respondents to raise issues that are 

important to them, and it will be a useful tool in assessing cultural influence in the 

region concerning entrepreneurship and gender issues. The data analysis of the 

structured survey, and the results of the factor analysis, can be found in Chapter Four, 

while the findings of the interviews are presented in Chapter Five. The discussion of the 

findings of the each of the data sets continues in Chapter Six.  
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4. Survey Data Analysis 
 

4.1 Introduction 
In Chapter Four, data from the survey instrument is presented to allow evaluation of the 

results in relation to the research question: social gender segregation and its impact on 

business sector choice in enterprise creation. Section 4.2 contains data demographics 

pertaining to the entrepreneurs themselves, the entrepreneurial perceptions of the survey 

respondents, and their motivation in becoming an entrepreneur. In Section 4.3, a factor 

analysis of data collected in the survey is carried out, and an analysis of the factors 

evolving as important for entrepreneurs in the community is completed. Finally, a 

summary of the chapter is presented in Section 4.4. The factor analysis results are given 

in more detail in Appendix A. A complete set of tables, based on the data collected in 

the quantitative research can be found in Appendix H. 

 

4.2 The demographics of the entrepreneur in the TRNC 
This section provides information on the demographics of the entrepreneurs in the 

region. The descriptive data are the results of a survey of 1000 entrepreneurs in the 

Turkish Republic of Northern Cyprus. The questionnaires when collected provided 399 

usable surveys. By gender, the results included 264 (66%) questionnaires filled in by 

men, and 135 (33%) questionnaires filled in by women. This section of the data analysis 

is the collected demographic data of the entrepreneurs surveyed. The largest numbers of 

both men and women in the survey were in the 35-39 years old category ( 

Figure 4-1 below). Within female respondents, the largest proportion are married (77%), 

with only 3% citing divorced and 1.5% widowed. Only 6.5% of the women are single. 

Within the male respondents, 73.8% are married, with only 1.2% divorced and 0.8% 

widowed. A larger proportion of the men are single, at 24.2%.   
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Figure 4-1 Age of TRNC entrepreneurs 

0

10

20

30

40

50

60

15 to
19

20 to
24

25 to
29

30 to
34

35 to
39

40 to
44

45 to
49

50 to
54

55 to
59

60 to
64

65
and
over

male
female

 
 

Figure 4-2 Marital status of entrepreneurs 
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The largest proportions of men are living in town, and the second largest group live in 

villages. Only 15.6% of the male respondents live in the city.  
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Figure 4-3 Residence of male entrepreneurs 
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The largest proportions of the female respondents live in the city (29.3%).  

 

Figure 4-4 Residence of female entrepreneurs 
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The highest proportion of respondents has Turkish Cypriot nationality, which one 

would naturally expect with a survey in the region. However, Turkish nationals make up 

for 7.3% of all entrepreneurs questioned. (Turks make up 27% of the general 

population.) 3.5% of respondents declared themselves British, with more British women 

(7.4%) than men (1.5%). These British nationals are a mix of returning London 

Cypriots, as well as British nationals with no previous connection to Cyprus except for 

holidays. The 1996 census lists British as being 1.2% of the general population, with 

more women (1.4%) than men (1.0%). One explanation for the higher numbers of 

British respondents in the survey could be that larger numbers of Turkish Cypriots are 

returning to the island. Also, since the failure of the Annan Plan, many British people 

have bought properties on the island, especially in Kyrenia. 
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Figure 4-5 Nationality - male entrepreneurs 
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Figure 4-6 Nationality - female entrepreneurs 
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The highest proportion of respondents has completed a high school education (60% of 

men, 64.6% of women). The next largest group is university graduates (22.7% of men, 

24.6% of women). A higher number of women are graduates with higher degrees (2.3% 

of women against 1.5% of men), but this is only in number 4 male respondents and 3 

female respondents. No respondent indicated that they had a PhD or equivalent higher 

degree. At the other end of the education scale, many more men than women had only 

completed middle school (15.8% of men compared to 2.8% of women). 
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Figure 4-7 Education level of TRNC entrepreneurs 

 

Most men had completed their military service (91.6%). It is customary in Turkey to 

complete the military service obligation before starting a career. In our sample 6.5% of 

the men have not completed their military service, while 1.5% is exempt. Exemption is 

restricted to disabled and infirm candidates. Only 24.4% of the women described 

themselves as the main salary earner, compared to 78.8% of the men.  

 

Typically the Turkish Cypriot entrepreneur would own one business, and would have 

sold or closed no businesses, and would have been an entrepreneur for less than five 

years. The details of the respondents’ replies to questions on their business are found 

below. The number of businesses currently owned was mostly one business.  
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Figure 4-8 Number of businesses owned 

 

 

The largest group of entrepreneurs own just the one business (73.8% of men, 81.5% of 

women), at just over three quarters of the respondents to this question (76.4%). Very 

low numbers of entrepreneurs own a second, third, or more business. No woman owns 

more than 4 businesses, while 10 male respondents (3.8%) own up to 10 businesses. 

Only 11.8% of women own more than one business, while 21.3% of men own more 

than one business. 

 

Many of the businesses were fairly new. In men and women, the largest group of 

entrepreneurs, in any category, has been entrepreneurs for two to five years (31.8% of 

men, 48% of women). Very few business owners have been entrepreneurs for more than 

20 years (8.8% of men, 8.0% of women). Many of the businesses found in the 

methodology were very new businesses, less than 2 years old (11.1% of men‘s 

businesses, 17.0% of women‘s businesses). While more than a quarter of men had been 

running their businesses for 6 to 10 years (27.6%) and a fifth of men have been 

entrepreneurs  for 11 to years (20.7%), many less women have been entrepreneurs this 

long . Only 14% of women stated they were an entrepreneur for 6 to 10 years, and 

13.0% of women said they had been an entrepreneur for 11 to 20 years. 
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Figure 4-9 Years experience as entrepreneur 
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Entrepreneurs were asked if they had sold any businesses. The largest number of 

business sold by the female respondents is 5 (0.7%), with the largest group showing that 

they had sold 1 business (4.4%). The male respondents have shown higher numbers of 

business sales, with 1 respondent indicating 20 businesses sold (0.4%). 6.1% of men 

and 4.4% of women said they sold 1 business in their entrepreneurship career. 4.7% of 

male respondents indicated they had sold more than 1 business, while 4.4% of women 

indicated they had sold more than 1 business. Entrepreneurs were also asked about the 

numbers of businesses that they had closed, to capture the number of businesses that 

have failed for each entrepreneur. A large majority of the respondents had not closed 

any businesses. Only 7.3% of men said they had closed a business, while only 7.4% of 

women said they had closed any business. It seems more typical that the Turkish 

Cypriot entrepreneur sticks with any business they have created, as there are very low 

numbers for businesses sales or closures. 

 

It was very important to record the actual business sector the entrepreneur was engaged 

in. In this quantitative study, the largest business sector type for Turkish Cypriots was 

retail sales, with nearly half of all entrepreneurs surveyed stating that their business was 

a retail business (49.6%). A greater percentage of women than men were involved in the 

retail sector, with 57% of female entrepreneurs being in the retail trade compared to 

45.8% of male entrepreneurs.  
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Figure 4-10 Business Sector Industry comparison 
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The second largest business sector type in the region is the service sector, with nearly a 

quarter of all entrepreneurs surveyed stating that their business was a service sector 

business (24.3%). More men than women are involved in this business sector type, with 

over a quarter of male respondents stating that their business is in the service sector 

(25.4%) while female respondents indicating their business is in the service sector is 

22.2%. The third largest TRNC business sector type is the manufacturing of goods, 

including agriculture and fishing, with 13% of all respondents stating that this was their 

chosen business sector type. Substantially more men than women reported to be active 

in this sector, with 14.8% of male respondents stating this was their sector, compared to 

9.6% of women. The smallest business sector type in North Cyprus is the wholesale 

sector, with only 3.3% of respondents indicating this as their chosen business sector.  

 

Again, more men that women are active in this sector, with 4.2% of men stating that 

they are active in this business sector, compare to 1.5% of women. Within the retail 

sector, the sale of motor vehicles and fuel are included as well as retail in general. It is 

in this sector that we see the largest proportion of women, with 62.3% of all female 

respondents having businesses in the retail sector. It is also the largest sector for male 

respondents, with over half the respondents having a business in the retail sector. 
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Figure 4-11 Detail of retail sector 
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The small number of respondents in wholesale, and for clarity the entrepreneurs have 

only been split into wholesale general and water distribution. Only 2 male respondents 

are in the water distribution sector (0.8%). 

 

Figure 4-12 Detail of wholesale sector 
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The manufacturing sector contained agriculture and fishing, as well as manufacturing of 

food, textiles, wood products, chemical products, concrete, metal products, machinery, 

and furniture. From Figure 4-13 below, we can see that 9.6% of the female 

entrepreneurs were involved in manufacturing, mainly in the manufacturing of food 

items, but also in manufacturing wood products and furniture, but also in textiles, and in 

agriculture. The male entrepreneurs are concentrated in agriculture and construction, but 

also in the manufacturing of food items. 
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Figure 4-13 Detail of manufacturing sector 
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This sector includes hotels and restaurants, transport, travel agents, financial mediation, 

insurance, investment and real estate, rentals, computer activities, business activities, 

education, the private health sector, sport and recreation, and other service activities 

such as the hairdressing and barber shops. The largest of these sectors was the retail 

sector. The largest section of the service sectors in hotels and restaurants, which 

includes fast food sellers (7.8%). The next largest service sector is other service 

activities, which includes hairdressers, barbers, beauty salons, and dry cleaners (4.2%). 

Female entrepreneurs are largely concentrated in the beauty services area, such as 

beauty salons and hairdressers, and in the restaurant and hotel sub sector, whereas male 

entrepreneurs feature mainly in the hotel and restaurant trade, and the sub sectors of 

computer related activities and business activities. Male entrepreneurs alone have 

developed enterprises in the private health sector, computer activities, investment, 

financial mediation, and transport. 

 

An analysis of the statistics shows that men outnumber women in all the business 

sectors except retail. 
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Figure 4-14 Detail of service sector 
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Entrepreneurs were asked to indicate their business location as part of the survey. Most 

of the respondents replied from a business location that was either in town (25.9%) or in 

the city (22.1%).  A small minority of the businesses were online (1.9%).With regards 

to their business premises, most respondents, both male and female, have a shop or 

gallery (66.5%).  Slightly more women (5.0%) than men (4.2%) said that they work 

from a desk at home. Very low numbers have a shed or studio at home that they work 

from (0.8%), or a separate room or office at home that they use to run the business 

(1.7%).  Higher numbers of men (12.9%) have an office or factory that they work from 

than women (11.6%). 
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Figure 4-15 Location of the business 

 

The entrepreneurs were asked about their business premises, to ascertain if they were 

establishing enterprises on the high street, or simply working from home. It was also 

important to find out the numbers of proprietors who are renting their business 

properties. Property ownership is common in the TRNC, even though GDP is low 

compared to European standards. A very large proportion of men (59.1%) and women 

(56.1%) are renting their business premises. The numbers of owners of their business 

premises are 28% for men, and 33% for women. Very low numbers are involved in 

leasing a property (6.6%) or in stating that the business premises were originally owned 

by Greek Cypriots (5.5%).  

 

Figure 4-16 Type of business premises 
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The age of the business was also queried. Only four of the businesses date from pre-

1974. Between 1974 and 1984 there 14 businesses are listed as having started, from 

1985 to 1994 there were 52 businesses started, and from 1995 to 2004 there were 224 

businesses started. So although some of the businesses date back to the 1970s and 

1980s, the majority of the entrepreneurs surveyed had started their current business 

since 1995. 28 of the businesses were very new, starting in the current or last year. The 

longest any entrepreneur had been in business was 50 years. 

 

Figure 4-17 Average age of business in years 

 

 

 

 

 

 

 

 

 

 

Entrepreneurs were asked how long the existing business had been in operation. At 

another point in the questionnaire, the entrepreneur was asked the starting date of the 

enterprise, and the two questions together act as a validation point. A large majority of 

the entrepreneurs in this sample group have only started with one business, and 

continued in the same business, and so there should be a high level of correlation here. 

Statistics reveal that using Pearson correlation, with both questions coded in the same 

manner, a significant correlation of 0.822. The mean of all entrepreneurs is 6.6 years, 

with the mean for men at just over seven and half years (7.55) and the mean for women 

at just under five years (4.93). From this we can deduce that the female entrepreneurs 

have had their businesses, on average, for two and a half years less than the male 

entrepreneurs.  

 

There are no business schools as such in the TRNC, but students can follow a course in 

Commerce in Middle School, choose to go to a Vocational High School and study 

business, or study business administration as a university undergraduate, as well as a 

number of MBA programs that are available in the region. While the amount of 
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available business education is low, a high proportion of all the respondents indicated 

that they were formally planning their business, and the financing of their business. In 

all three of the specific business planning questions, the male respondents have higher 

levels of business and financial planning. 74.6% of men and 60% of women said that 

they had a formal business plan. 61% of men and 48.9% of women said they had a 

financial plan. 75.8% of men and 69.6% of women said they had formal goal setting in 

place. 

 

Figure 4-18 Financial planning 

 

Entrepreneurs were asked how many employees were employed in the business. The 

minimum is 1, as to partake in the survey the business must have at least one full time 

employee, although this can be the proprietor. The maximum found at a few food 

processing plants was 100. The general mean number of full time employees was 5.12 

(5.25 for men, 4.86 for women). As it is common to have unregistered workers, or to 

have family members working unpaid in an enterprise, entrepreneurs were asked for 

detailed numbers. Only 1 man and 1 woman declared that they had illegal full time 

employees. While the general mean is 0.4, the mean for women is higher (0.43) than it 

is for men (0.39), from which we can deduce that more female entrepreneurs use part 

time employees than male entrepreneurs. In part time employees, only 8% of men and 

9.6% of women stated they had legal part time employees, with 7.2% of men and 10.4% 

of women using casual part-time workers, and only 4 male respondents stating they use 

illegal part time workers (1.5%). Also seriously underrepresented is the number of 

unpaid family workers, indicated as a mean of 0.45 for men, and 0.44 for women. The 

1996 census revealed that 1.73% of the working population describe themselves as 
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unpaid family workers. Many businesses use, if not rely, on unpaid help from the 

family. An older child will help out at a shop or farm on the weekend, a sister or cousin 

will fill in for a few hours at a business for the proprietor to attend to something more 

urgent. Only 23.7% of respondents said they family helpers in the business, with 10.8% 

stating that this is only one person.  

 

Entrepreneurs were asked how their business was organised from the perspective of its 

owners, from sole proprietor, partnership, to limited companies. Most entrepreneurs are 

running their businesses on their own. However, there is a difference in the percentages 

of men and women organizing themselves this way. A higher percentage of men 

(69.1%) than women (60.4%) are running their business as the sole proprietor. Many 

more women are in partnerships, especially where they are the major partner, 10.8% of 

women have a partnership where they are the leading partner, compared to 8.7% of men 

having a partnership where they are the leading partner. More men than women 

declared that they were in a shared partnership (21.3% of men compared to 17.1% of 

women). 

 

Figure 4-19 Business organisation 

 

The business partner’s relationship was also asked for. Over half the women 

respondents have a business partnership with their husband (51.3%). While male 

respondents have a business partner who is a friend (25.4%) or an acquaintance 

(14.1%), the female respondents tended to have their business partner in the family 

(female + brother 12.8%, female + sister 7.7%). 
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Figure 4-20 Business partner's relationship to entrepreneur 
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The reason for forming the partnership also shows differences between the male and 

female entrepreneurs. While the largest percentage group in the women states that their 

reason for the partnership was close family tie (17.8%), the men showed higher 

responses in access to finance, access to the business network and tax minimization. A 

much higher percentage of women to men said that their partnership was for access to 

complimentary skills (5.2% women, 0.4% men). 

 

Figure 4-21 Reason for forming partnership 
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Two questions were specifically included to understand whether or not Turkish Cypriots 

are using formal bookkeeping, and whether or not they use the services of an 

accountant. Business regulations mean that registered businesses need to submit a 

yearly account to the Government, as is customary in the EU. A high number of 

respondents, in equal proportions for men and women said that they do accounts 

(80.7%). Over half of the female respondents said that they use an accountant (51.9%), 

slightly more than men (45.1). 

 

The customer base of the entrepreneur was queried in the survey, and entrepreneurs 

were asked to select from a number of options to indicate whether they had 1 to 10 

customers making up 80% of their sales, or varying higher amounts. 63 respondents 

indicated that they only have between 1 and 10 customers, which would be a viable 

answer for a manufacturing or farming business. 41 respondents claimed they had 

between 11 and 20 customers. 11 respondents reported having 21 to 30 customers.22 

respondents had 31 to 60 customers.16 respondents had 80 to 100 customers. 18 

respondents have 101 to 300 customers. 10 respondents have 300 to 600 customers. 7 

respondents have 700 to 3000 customers, and 1 entrepreneur reported having 14,000 

customers. 

 

Figure 4-22 Accounts and accountants 

 

One question asks the respondent to report on the gender of the customers, to reveal if 

any of the businesses are tailored to any particular gender, or if they are gender 

unspecific. All female customers were reported by 15.7% of the female entrepreneurs, 
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and by 1.7% of the male entrepreneurs. Mostly female customers were reported by 

13.0% of the female entrepreneurs, and by 6.8% of the male entrepreneurs. Mixed 

gender customers were reported by 74.2% of male respondents and by 67% of female 

respondents. Mostly male customers were reported by 7.6% of male respondents and by 

3.5% of female respondents. All male customers were reported by 9.7% of male 

entrepreneurs, and by 0.9% of women.  

 

Another question was used to determine how the customers relate to the business, 

whether they visit the premises, telephone orders in, use the Internet, or any other 

method. On creation of the questionnaire, after a pilot testing, one significant method of 

customer orders was left off the check list, this being where the business representative 

visit’s the customer to deliver an order and to take more orders. This was covered by the 

check box for other, and as such other was selected by 11 respondents.  

 

Figure 4-23 Gender of customers 
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As would be expected with a large retail sector in the survey, most respondents 

indicated that the customers visit the premises (74.2%).  Some businesses are taking 

telephone orders (18.3%), and the above figures are similar for male and female 

respondents. A small minority of the sample use mail order for their customers, just 1%. 

A small number use the Internet for orders (4.9% of men, 3.7% of women). 
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Figure 4-24 Method of selling 
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Product diversity was another item on the survey, where entrepreneurs were asked to 

indicate the variety of products that they sold. Most respondents show that they are 

selling 20 or more products, which is understandable when we know that the largest 

group of respondents are in the retail trade. The low numbers of product diversity are 

from the manufacturing sector, where only 1 or 2 different products are created. 

 

Figure 4-25 Product diversity 
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The level of turnover was also asked in the survey. The question refers to turnover in 

terms of American dollars, as Turkish Cypriots are used to dealing in foreign currency. 
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Stock mostly has to be bought in foreign currency, and then the price will be converted 

to Turkish Lira on the purchase date, according to the exchange rate. The construction 

industry sells products this way, and so do many retail shops with expensive items such 

as kitchen appliances. Many respondents chose not to answer this question. Very few 

respondents indicated a turnover of over $100,000. Over 40% of female entrepreneurs 

report that their turnover is from $5000 to $24,999. This is also the largest group for 

men, at 38.3%. A larger percentage of men can be seen in the higher turnover levels, 

especially at the over $500,000 mark (8.1% men compared to 3.3% women). 

 

Figure 4-26 Turnover 
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The profitability of the enterprise was also queried in the survey. In order to avoid 

Turkish Cypriots uneasiness with discussion of private earnings a Likert-type scale 

question about their profitability was used. The largest percentage was for a group of 

male entrepreneurs who indicated “breaking even” at 48.4% of the total of male 

entrepreneurs. The largest group percentage wise for women was marginally 

profitability at 49%. Only a very small percentage of respondents indicated that they 

were losing money (3.1%) or making large losses (0.9%). In fact, no female respondents 

indicated that they were making large losses. 6.4% of respondents said their business 

was very profitable. 

 

 

 

 



 135

Figure 4-27 Profitability 
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Mostly due to economic embargoes, it is likely that most entrepreneurs would have 

difficulty in finding products to sell, or in finding the raw materials for their 

manufacturing. However, most respondents indicated that it is “ok” with regard to 

finding their resources (35.3%). However, in both men and women, the second largest 

percentage group indicated it is “difficult” to find resources, with more men (31.9%) 

reporting difficulty than women (28.7%). 

 

Figure 4-28 Ease of finding resources 
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The complexity of the chosen business sector was also queried on the survey. Most 

respondents indicated that their industry has some complexity (35.6%) or is ok (27.9%) 
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Figure 4-29 How complex is the business sector industry 
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Entrepreneurs were also asked about their perceptions of how fast their chosen business 

sector industry was changing. Again, most respondents selected the middle option, of 

some movement in the industry (34.7%). 

 

Figure 4-30 How fast changing is the industry 
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In order to understand the entrepreneur’s perception of the success of their own 

enterprise, the survey also asked the entrepreneur how they thought the business would 

be performing five years in the future. This time a Likert-type scale was used, where the 

respondent selected from failure, less profitable, the same, an increase in business or an 

expansion in the business. With the male entrepreneurs, similar numbers of men 
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selected the same (34.3%) as for increase (34.7%). However, the female entrepreneurs 

mostly said that they envisaged an increase in their business (46.2%). 

 

Figure 4-31 How do they see the enterprise in 5 years 
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Respondents were also asked to give an evaluation of how difficult they though it was 

to stay in business. Nearly half of the respondents selected the middle option of “ok” to 

this question. The second largest percentage group selected “hard”, 32.4% of men and 

26.6% of women. Similar percentages of men and women thought that it is easy 

(13.0%) or very easy (3.0%) to stay in business. 

 

Figure 4-32 Perception of difficulty of business 
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Respondents were asked how they felt about the future of their enterprise, whether they 

were very confident of its success, or very uncertain as to its future, or somewhere in 

between, through the use of a Likert-type Scale. Similar numbers of men and women 

selected “ok” to describe their feelings on the future of their enterprise, neither positive 

or negative (32.8%). This was the largest percentage group for women (32.7%). One 

third of men selected “somewhat uncertain”, the largest percentage group of men. Very 

small numbers of respondents selected the most positive selection “very confident” 

(6.1%), or the most negative selection “very uncertain” (3.6%). From the figures we can 

see that in general, women were more positive in answering this question. Most women 

selected ok, and a smaller percentage of women selected the “somewhat uncertain” and 

“very uncertain” options. A higher percentage of women (30.8%) selected “confident” 

compared to men (23%).  

 

Figure 4-33 Perception of future of the enterprise 

 

In 2004, the United Nations created a comprehensive solution plan for the reunitifcation 

of Cyprus, known as the Annan Plan, which was put to the separate and simultaneous 

referenda of the Greek and Turkish Cypriots on 24 April 2004 (Sözen &Özersay, 2007). 

The solution that called for the reunification of the island under the name United Cyprus 

Republic in a bi-zonal federal structure comprised of two constituent states, the Greek 

Cypriot State and the Turkish Cypriot State, was supported by 65 per cent of the 

Turkish Cypriots, yet voted down by 76 per cent of Greek Cypriots (Sözen &Özersay, 

2007). After the Annan Plan and subsequent referendum, it was clear that reconciliation 

was not possible in the near future. Many people had to think about how this would 
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affect their lives. Promises were made by the EU that the Turkish Cypriot community 

would be helped economically, aid would be forthcoming. Many business people realise 

that the economical situation will remain difficult, even with small amounts of exports 

to the Republic of Cyprus. 

 

Figure 4-34 Attitudes to reconciliation 
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The largest percentage of respondents answered “neutral” to this question. From those 

that were willing to take a position, the second largest percentage group of both men 

and women was the “somewhat disappointed” (men 33.0%, women 29.5%). Over 20% 

of respondents were “very disappointed” that EU membership was not achieved (21.4% 

men, 22.3% women). Overall, only small numbers of respondents were happy about 

non-EU membership, with 6.0% being pleased that the TRNC didn’t enter, and 3.0% 

being very pleased that the state didn’t enter. On the Likert-type scale, over 50% of 

respondents were disappointed or very disappointed that EU membership was not 

achieved (54.4% men, 51.8% women). 

 

The number of hours spent at work was also asked of the entrepreneurs. The “How 

many hours do you spend, on average, at work in a day” question was left as a fill in 

box. In this way it was assumed that no figures were being suggested to the respondent. 

Later, after the data was coded in a database and transferred to SPSS, this question was 

given a category. If the question was answered as a weekly number of hours, this was 

divided by 6 to give average per day hours worked. After calculations, the categories 

were six or less hours, seven to nine hours, ten to twelve hours, or thirteen or more 
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hours. These categories were chosen to simplify the statistic detail of the survey. From 

six hours or less it can be seen that these entrepreneurs are not totally hands on running 

the business, they are they some of the time in a managerial capacity. From seven to 

nine hours, we can see that the entrepreneur has the business running like a typical large 

organization, with the hours being similar to a typical government job. From ten to 

twelve hours we can see that the entrepreneur is putting a lot of extra hours in the 

business each day, more than a regular employee. From thirteen or more hours, we can 

see that the entrepreneur is putting in a large number of hours to the business. The mean 

average of hours worked per working day is 10.28, with women putting in slightly more 

time than men, at a female mean of 9.93 compared to the male mean of 10.46. This 

difference becomes more apparent when studying the categories of hours worked. While 

more men appear in the 10 to 12 hour category (42.9%), more women appear in the 7 to 

9 hour category (48.6%).  Also, while 12.8% if men feature in the 13 hours or more 

category, only 3.6% of women appear in this category. However, percentage wise, more 

men than women appear in the 6 hours or less category, at 11.5% compared to 10.8%. 

From this it could be deduced that while women treat their entrepreneurship as a normal 

day job, putting in 7 to 9 hours each day, men appear to put in far more hours (as would 

be expected of an entrepreneur) or put in 6 hours or less (as they are simply managing 

the business or sharing time among a number of businesses). 

 

Figure 4-35 Hours spent at work 
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When questioned on whether they would like the time spent at work to decrease, stay 

the same, or increase, nearly 70% of respondents said they would prefer their time at 
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work to stay the same (70.7% male, 68.2% female). Nearly a quarter of women (24.5%) 

said they would like the hours they spend at work to decrease, compared to 21.8% of the 

men. Very few respondents selected the increase option, only 7.5%. 

 

Figure 4-36 Entrepreneur’s future working hours desires 
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In conclusion, on the issue of time spent at work, we can conclude that female Turkish 

Cypriots treat their entrepreneurship as more of a job, with nearly half of female 

entrepreneurs spending 7 to 9 hours a day at work, and they are quite satisfied with 

these hours. The male entrepreneurs work longer hours, featuring more in the 10 to 12 

hour category, and also in much higher numbers in the 13 hours plus category, yet they 

seem quite satisfied with their arrangements.  

 

The survey instrument was also used to determine how long the Turkish Cypriot 

entrepreneur spends between the idea for the enterprise, as the nascent entrepreneur, and 

the actual creation of the enterprise. An empty box was given on the survey for the 

respondent to enter the number of months between first thinking about their business 

idea and carrying out its formation. No scale was given to select from, to try to make the 

respondent think more carefully about the amount of time they took to set up their 

business. Once data had been converted for use in SPSS, a further variable was 

introduced to code the months into suitable categories. The category codes were one to 

three months, four to twelve months, one to two years, and more than two years. By 

having the actual figure in months, it is possible to find a mean for both men and 

women, as well as the categories, and it is 3.24 months, with the male and female mean 
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figure being close to each other (3.14 mean male, 3.44 mean female). Most respondents 

spent less than 1 year thinking about creating their enterprise to the actual creation of 

the enterprise, with 44.7% of respondents taking 3 months or less, and 43.2% of 

respondents taking from 4 to 12 months to create the business. Only 6.8% of 

respondents thought about their project for 1 to 2 years, and 5.3% took more than 2 

years to bring their enterprise to fruition. However, there were gender differences in 

start up times, with more than three quarters of the male respondents (78.6%) taking 3 

months or less to build their business, compared to 36.8% of the female respondents in 

this category. Over half the female respondents (55.2%) took longer to create their 

businesses, quoting 4 to 12 months, compared to 37.3% of male respondents in this 

category.  

 

Figure 4-37 How long to start up the enterprise 
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The type of business created was also of interest to the study, and entrepreneurs were 

asked to indicate whether they started their business themselves, or how they had 

acquired it. Over 80% of the sample started the business up themselves, with slightly 

more men (83.9%) than women (73.6%) being in this situation. Much lower numbers 

selected inheriting the business (7.7%), buying the business off somebody else (3.7%), 

getting a franchise (3.4%) or in some other way (4.6%).  

 

Entrepreneurs were also asked where they sourced their start-up finance. The Figure 

4-39 below gives a summary of the sources of finance found by entrepreneurs in the 

region. Typical of an Islamic community, the largest proportion of entrepreneurs state 
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that their savings financed their new enterprise, with more women (42.3%) than men 

(39.2%) revealing that they used their savings for starting up their enterprise. Again, 

typical of an Islamic community, loans from family play a large part in the financing of 

a business. A Muslim entrepreneur would borrow a large sum of money from a parent 

or a sibling, repaying the loan with no interest. Bank loans have been used by 

entrepreneurs for their business start-up, but not at the levels that we would find in a 

Western nation. While men use more family loans (30.6%) than bank loans (23.4%), 

women’s borrowing was split between family loans (25%) and bank loans (26%). Bank 

loans in the region are difficult to acquire, and require serious collateral, such as the 

deposit of a house deed, land deed, or car registration papers.  

 

Figure 4-38 Business acquisition 
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Figure 4-39 Business start-up finance 

0

5

10

15

20

25

30

35

40

45

savings family loan bank loan other

male %
female %

 



 144

Entrepreneurs were also asked in the survey if there were any factors that were 

inhibitors to the start up of their enterprise. Most respondents indicated that a lack of 

finance was the main inhibitor to their enterprise start up (25.8%). Lack of infrastructure 

was another factor that was selected by a large number of entrepreneurs (22.1%) as 

being an inhibitor to their start up phase, with more male entrepreneurs (25%) selecting 

this option than female entrepreneurs (16.3%). Other factors that were selected as a 

problem starting the business were lack of prior experience (13.5%), lack of information 

and support (11.8%), and lack of community support (10.8%). There seem to be some 

important gender differences in the perceptions of inhibitors to the business start-up 

phase. Nearly double the amount of female entrepreneurs (20.0%) said they lacked prior 

experience compared to the male entrepreneurs (10,2%). Women also responded in 

greater numbers than men that there is a lack of childcare (female 9.6%; male 2.3%) 

they have less access to information (female 8.9%; male 4.9%), and in the area of 

information and support (female 14.8%; male 10.2%). The inhibitors which scored 

lowly were lack of access to information (6.3%) and lack of support from spouse 

(4.5%). The ‘lack of support from spouse’ receives is only mentioned by 5.9% of the 

female population. Another result of this question is that more men (6.8%) than women 

(5.9) related that a lack of confidence was an inhibiting factor in their business start-up. 

 

Figure 4-40 Perception of factors that inhibit enterprise start-up 
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Entrepreneurs in the region were also asked about their previous experience in the 

business sector of their choice. While the level of experience is self-defined on a Likert-
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type scale, most of the respondents selected “good”, particularly the male respondents 

(47.1%).  

 

 

4.3 Entrepreneurial Attitudes 
Perceptions of the entrepreneur towards entrepreneurship 

In order to elucidate the entrepreneur’s own feelings about entrepreneurship, one 

question asked the respondent to rate their perception of entrepreneurship with regards 

to social status in the community. The highest percentage group for both genders was 

neutral, with both men (38.6%) and women (44.3%) choosing to have no particular 

feeling about this question. In general, this question received a positive response, as 

more respondents replied that they thought entrepreneurship had a high or very high 

status in society (43.8%). 

 

Figure 4-41 Perception of social status as entrepreneur 
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Another question  asked respondents to indicate how much they enjoy their work, from 

a Likert-type scale of A great deal, somewhat, neutral, not much, not at all. Half of 

women responded that they enjoyed their work a great deal (50%), with 46.5% of men 

also selecting this option. More men than women had a negative response to this 

question, with 22.4% of men responding not much or not at all compared to 19.6% of 

women. 
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Figure 4-42 Perception of enjoyment of work 

 

Locus of Control 

The next three questions were selected to try to ascertain the Internal Locus of Control 

of the sample, with a further three questions to calculate their External Locus of 

Control. Respondents were asked to select from the Likert-type scale ranging from 

strongly agree to strongly disagree for the set of three statements on internal locus of 

control. A positive reply would be expected from entrepreneurs, showing that they 

believe that it is their efforts and hard work makes them and their company a success. 

Question 15 asked if they felt their own efforts and actions are what will determine their 

future. Question 16 placed the statement “What I do and how I do it will determine my 

success”. Question 17 emphasizes that they recognize that they will succeed in life 

because of their own efforts. One would expect respondents to select the same Likert-

type scale for each statement, as they all emphasize an Internal Locus of Control, and as 

it expected that entrepreneurs have an internal locus of control, it can be assumed that 

the responses should all be in the positive, either agreeing or strongly agreeing. While 

the patterns of responses for questions 15 to 17 are similar, the actual responses are not 

what would be expected from a sample of entrepreneurs. For each of the Internal Locus 

of Control, the largest percentage group of respondents was in the “strongly disagree” 

category, ranging from 31% to 38%, indicating that one third of the respondents do not 

have internal locus of control. From the other selections, the second largest percentage 

group was “strongly agree”, with question 15 having been selected by 24.3% of 

respondents, and questions 16 and 17 selected by 19.5% and 19.8% respectively. There 
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do not appear to be any particular differences in gender with the responses to these 

questions. 

 

Figure 4-43 Internal locus of control 

 

The next three questions, 18 to 20, were included to ascertain the external locus of 

control of the sample, with the results available to cross check to the above internal 

locus of control. Here the statements confirm that luck, fate, chance, other events or 

other people are in control of the respondents life, and one would expect a group of 

entrepreneurs to respond negatively to this statement, selecting the strongly disagree 

category from the Likert-type scale. 

 

Figure 4-44 External locus of control 
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Against the research and findings we have of entrepreneurs and locus of control, this 

sample group have selected strongly agree, by 31.8% for the first statement of Luck, 

other people and events control most of my life. The second largest group 20.8% of 

respondents selecting neutral, with the third largest group being 18.8% of men and 

women strongly disagreeing to the statement. These results do not correspond to the 

known findings of locus of control on entrepreneurs, and is in fact quite the reverse. 

 

My future is in the hands of other people was also answered positively, with a 

staggering 50.9% of respondents selecting strongly agree to this statement. 

Substantially more men (53.8%) strongly agreed with this statement compared to 

women (45.2%). My life is mostly controlled by external things was also answered in 

the positive, with 46.4% of respondents selected strongly agree, with more men (50.0%) 

agreeing than women (39.3%). 

 

Awareness of Innovation 

Other questions in this section were also deliberately chosen to compare the results to 

the commonly found personality characteristics of entrepreneurs, such as their attitude 

to new technology, their energy levels, and how they feel about themselves in social 

situations. Two statements on innovativeness were put, I am always looking for new 

product opportunities, and I am attracted by new technology. As a sample of 

entrepreneurs we would expect the majority of the sample to have a positive selection to 

this statement, either agreeing or strongly agreeing. On looking for new products, the 

largest percentage group strongly disagreed (31.6%), with the 2nd largest group also 

disagreeing (25.6%). Attraction by new technology was also answered negatively by a 

similar amount, with 38.1% strongly disagreeing, and 21.1% disagreeing.   

Innovation 
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Figure 4-45 Awareness of importance of innovation 

 

Perception of Energy Levels 

Three specific statements were listed to try to find out about the energy levels of the 

sample of entrepreneurs, “I often stay at work until the late evening”, “I often arrive at 

work early in the morning” and “I regularly take part in some exercise or sport”. 

 

Figure 4-46 Perception of energy levels 
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The first two statements of this group are to find out the daily behaviour of the sample, 

using the hypothesis that the entrepreneur would respond in a positive manner, as 

entrepreneurs are seen as people with a great deal of energy. Working late into the 

evening was not registered by the sample group, with 48.4% of respondents disagreeing 

or strongly disagreeing with the statement, with more men than women disagreeing. 
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Starting work earlier in the morning was answered in the negative by a very large 

proportion of the sample. 47.7% of men strongly disagreed with this statement 

compared to 34.1% of women. 28.8% of men and 28.9% of women agreed or strongly 

agreed to the statement. The largest percentage group in women strongly agreed that 

they partake in some kind of exercise (23.8%), while the largest percentage group of the 

men strongly disagreed (25.4%). Overall, more respondents indicated that they did do 

some sport (40.8%) compared to those who didn’t do any sport (33.1%).  

 

Perceived Self-efficacy 

The statements grouped under Self Efficacy were included to understand the 

entrepreneurs’ perception of themselves and how they react in the community. Three 

specific statements were listed for the entrepreneur to rate, “I am capable in social 

situations”, “I am competent and alert in social situations”, and “I communicate 

effectively in social situations”. Similar numbers of men and women strongly disagreed 

with the first statement (26.9% men, 25.3% women), and it was the most selected 

option. 

 

Figure 4-47 Perceived self-efficacy  
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Again, similar numbers of men and women strongly disagreed with the second 

statement (25.0% men, 24.4% women), and it was also the most selected option. Higher 

numbers of men (29.9%) and women (30.4%) strongly disagreed with the third 

statement, largely the most selected option.  
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Risk 

Attitudes to risk are suggested to be a very important characteristic in the entrepreneur, 

and five statements were included on the survey to get a greater understanding of the 

Turkish Cypriot entrepreneur’s perception and view of risk. The first statement is “I 

prefer to avoid having bank loans”. As would be expected from such a traditional 

society, most women strongly agreed to this statement (32.6%), and it was also the most 

selected option for men – but in lower numbers (26.9%). The second largest group of 

men answered in the negative (23.9%). 

 

The second statement on risk was “To do something properly you should start with a 

big financial injection”.  This statement was included in the questionnaire to understand 

the amount of risk the Turkish Cypriot entrepreneur is prepared to take on. Typically, a 

Western entrepreneur would be happy to take large risks where the enterprise can 

benefit. Most women answered neutral to this statement (23.7%), while most men 

answered strongly disagree (22.0%). 

 

Figure 4-48 Perception of risk 
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The third risk statement was “I prefer to produce only a small batch to see how a 

product goes, or start in a small way with service provision, before investing too much 

money”. This statement was included to find out how many of the sample entrepreneurs 

would agree with this statement, which shows lower tolerance to risk. A large 34.4% of 
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the female respondents responded negatively with strongly disagree. The male 

respondents also strongly disagreed, but in lower numbers (26.1%). 

 

The fourth risk statement was “If I really believe in what my business has to offer, I am 

prepared to take risks to start or build up my business”. From the above statement, the 

results were again shared over the five responses, but with disagree and strongly 

disagree being the most chosen options. 30.7% of men strongly disagreed with the 

statement, and 23.5% disagreed, giving a negative response of over half the male 

entrepreneurs (54.2%). While more women strongly disagreed (31.1%), less disagreed 

(17.0%) giving an overall female negative response of 48.1%. 

 

Attitudes to risk were also measured with a final risk statement: “I have strategies in 

place to manage risk”. Nearly half of the male respondents answered with a negative 

selection, 23.5% disagreed, and 26.1% strongly disagreed, making 49.6%. The highest 

percentage group of women also strongly disagreed (25.9%), but with only 14.9% 

disagreeing, giving an overall negative selection of 40.8%. 

 

Respondents were also asked to self-categorise themselves into one of three risk types: 

risk taker, risk neutral (neither a risk taker nor a risk avoider), and risk avoider. 

 

Figure 4-49 Risk perception 
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With well over half the respondents in the group, risk taker was by far the most selected 

option: male 58.8%, women 52.5%. The second largest group was risk neutral, with 
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more women than men describing themselves as risk neutral (male 28.4%, female 

30.3%). The smallest group self categorized themselves as risk avoiders, with 12.8% of 

men and 17.2% of women being in this group. 

 

When asked how they managed risk, most male respondents said they had a 

contingency plan (34.5% male, 28.1% female), with over a third of male respondents 

selecting this option. Women, on the other hand, most selected the goal planning option 

(29.5% male, 31.9% female). Respondents were also asked if they had strategies in 

place to manage risk. and many entrepreneurs do not (48.6% of men, 40.8% of women). 

Only 22% of men and 26.7% of women declared they had strategies in place to cope 

with risk. 

 

Figure 4-50 Planning for risk 
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Entrepreneurial Motivation 

As described in the Chapter 2, the consideration of motivations for both male and 

female entrepreneurs is an important tool in developing an understanding of 

entrepreneurship in a region. Entrepreneurship motivation can be described as a push or 

pull effect, referring to whether the entrepreneur is pushed into entrepreneurship 

through low job prospects or if they are pulled into entrepreneurship through its 

attractiveness. Question 66 was an open question, so that each respondent would think 

first before answering about their motivation, rather than being prompted by a number 

of ready created options.  
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Push or Pull? 

The levels of push and pull in the community can be seen in Figure 4-51 below. The 

pull/push data is condensed from the 16 most common reasons why the respondents 

entered into entrepreneurship. It clearly shows that the Turkish Cypriot entrepreneur is 

pulled into entrepreneurship (47.0% male, 50.4% female). The categories here were 

created after the questionnaires were entered into a database, so that the options would 

reflect the answers of the respondents. From the 16 categories created, only 3 of them 

came from a Push perspective: 

 

• for employment, couldn’t get a job 

• economic problems 

• fed up of current job 

 

These are listed at the top of the figure. 

 

The other 13 categories were all designated as Pull factors (see Figure 4-52 below) 

 

• family business succession 

• graduated/profession 

• because I enjoy it, I love it 

• new niche 

• for security or a comfortable life, a better future 

• I am good at it, it is easy 

• have experience 

• wanted to be my own boss 

• wanted to try it 

• retired and wanted to do something 

• to earn more money 

• didn’t want to be at home, to have a social life 

• wanted my own company 
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Figure 4-51 Push or pull motivation summary 
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Figure 4-52 Motivation for entrepreneurship 
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More men (17%) than women (11.9%) have been pushed into entrepreneurship. The 

levels of push and pull motivations are summarised in Figure 4-51 above. We can see 

from the summary statistics that both male and female entrepreneurs belong to the Pull 

category rather than the Push category. 

 

Entrepreneurial Exposure 

The quality of experience in the entrepreneur’s exposure to entrepreneurship is 

measured by the positiveness of the experience. In the survey, four questions directly try 

to measure the quantity of the entrepreneur’s exposure to entrepreneurship. The 

questions try to determine any exposure to entrepreneurship by: 

• any family running a business prior to 1974 

• any parent involved in entrepreneurship 

• any parent working in somebody else’s small business 

• knowing anybody that started a business 

• One fifth of men and nearly one quarter of women described that they had 

someone in their family as an entrepreneur pre-1974.  

 

Figure 4-53 Entrepreneurial exposure 
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Again, a large percentage of the sample had parents who worked in a small business, 

(17.4% for men, and 28.9% for women). The simple fact of knowing someone who 

started a business is also counted as entrepreneurial exposure. The sample, when asked 

if they knew someone who started a business, replied yes in many instances, 35.2% of 

the men and a startling 45.9% of the women. 

 

Perceptions of entrepreneurs regarding gender issues 

Gender and Culture 

Women appear to be the most uncomfortable when a man enters the room, by scoring 

20.7% of female respondents feeling uncomfortable, whereas men report 14.4% of them 

feeling uncomfortable when a woman enters the room.  

 

Figure 4-54 Perception of gender at the workplace 

 

 

 

 

 

 

 

 

 

 

 

A follow on question was asked, where respondents were asked if they would employ a 

member of the opposite sex just so that the customers would feel more at ease. This 

question was included to find out if entrepreneurs are aware that culturally it can be 

quite difficult to run a business if there is a possibility that a proportion of customers 

would not come so as not to run the risk of speculative gossip of fraternising with the 

opposite sex. Much larger numbers of respondents said yes to this question, 40.2% of 

men and 34.1% of women. 

 

Another question asks if the entrepreneur believes his or her business can be run equally 

well by a man or by a woman, or by a man only, or a woman only, or if they are not 
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sure. 71.8% of men said that they believed their own business could be run by either a 

man or a woman. Lower numbers of women, at 63.6%, said that they felt their business 

could be run by either a man or woman. Many more women said that their business 

could only be run by a woman (29.9%) compared to how many men said their business 

could only be run by a man (21.2%). The not sure category was selected by more men 

than women (4.6% compared to 2.8%).  

 

Figure 4-55 Perception of gender and business management 
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Gender Perspectives 

The last six questions of the survey were to try to establish the realities of gender and 

culture in the Turkish Republic of Northern Cyprus today. Both men and women were 

asked to agree or disagree, on a Likert-type scale, to a number of statements about the 

roles of women in society, the education of girls, women’s ability to be entrepreneurs in 

male dominated industries, and whether they should be encouraged to be entrepreneurs.  

“Women should be at home looking after their house and family” 

63% of the female respondents strongly disagreed with this statement, with 65.2% of all 

the female respondents disagreeing with this statement. 10% less men disagreed, at 

55.3%. Slightly more men agreed with the statement than women (18.6 male, 15.5% 

female). What we can understand from the figures is that a just under one sixth of the 

female entrepreneur respondents believe that women should not have careers but be at 

home looking after their family, even though they are women and have their own 
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careers. Also, it must be noted that 18.6% of the male entrepreneurs believe that a 

woman’s place is in the home. 

“Women are as able as men to be entrepreneurs.” 

Over half of the female respondents strongly agree with this statement (57.0%), while 

only 37.6% of the male respondents strongly agree with the statement. However, while 

only slightly over 10% of the women agree with the statement, 27.8% of the men agree. 

Overall, the figures for agreeing are similar, with 65.4% of men and 67.4% of women 

agreeing to the statement, whether simply agreeing or strongly agreeing. More men 

selected the neutral option here, at 6.1%, whereas very few of the women select neutral 

– 1.5%.  

 

Nearly twice as many women as men strongly disagree with the statement (8.4% male, 

16.3% female). Even added together, there is still some difference between men and 

women disagreeing to the statement (13.7% male, 17.8% female). This could mean that 

men are more accepting of women being entrepreneurs than women are themselves (a 

4.1% difference in the negative responses to the statement). What is definite about the 

responses to this statement is that the female entrepreneur sample group strongly agree 

that women are as able to be entrepreneurs as men, but while there are few neutral 

responses from the women (1.5%), a small proportion also think that women are not as 

able to be entrepreneurs as men, even though they have chosen this path as a career. 

More male respondents selected the neutral option compared to female respondents 

(6.1% male, 1.5% female). 

“Women are as able as men to be entrepreneurs in any industry.” 

This statement is a slight variant of the above statement, with the difference in 

suggesting to the survey respondent that women are able to be entrepreneurs in any 

industry. By enlarging the scope of female entrepreneurship outside the previous 

bounds, we may see a slight reduction in the positive responses to this statement. 

 

Again a large proportion of the female respondents strongly agreed with the statement 

(54.1%), and with the 10.4% of female respondents who selected “agree” gives us a 

total of 64.5% female respondents replying positively to the statement. There is a slight 

reduction in positive responses from the women compared to the above statement, 

64.5% here compared to 67.4% when industry is not mentioned, but this is a very small 
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difference. Interestingly, the difference in strongly agree for statement 80 and statement 

81 is minute for male respondents (0.5%) which could mean that men see no barriers for 

women with regards to entrepreneurship enterprise choice. Again, more men have 

selected the neutral option (12.1% male, 6.7% female). Also, similarly to the above 

statements, more men have disagreed, but it is the women who have selected strongly 

disagree in higher proportions (8.4% male, 16.3% female). 

“Girls should be encouraged to study.” 

In this statement we see much higher proportions of respondents selecting the agree and 

strongly agree options (69.7% male, 68.7% female). In particular, more men selected a 

positive response to this statement than to any of the other statements in this group. 

Also, more women selected “strongly agree” to this statement, that to any of the other 

statements in this group. Men also gave the highest level of strong agreement to this 

statement, with 55.3% of male respondents selecting strongly agree to this statement. 

“Girls should be encouraged to enter fields that are traditionally male domains, such 
as engineering.” 

This statement is deliberately worded to try and show the respondents that women are 

able to enter the male dominated areas of enterprise. Yet, the respondents in similar 

proportions selected the positive options against this statement. Nearly 60% of women 

strongly agreed with the statement, but only 43.6% of men strongly agreed with the 

statement. However, when you add on the agree respondents the figures rise to 62.5% of 

men and 68.2% of women. 

“Women should be encouraged to be entrepreneurs.” 

This statement has the highest number of positive replies from the female respondent 

sample of entrepreneurs, at 70.3%.  The male respondents too, mainly replied in a 

positive way at 64%. The replies to this statement show us that in the main, both male 

and female entrepreneurs welcome the idea of more female entrepreneurs and believe 

that we should be encouraging women to become entrepreneurs. 

 

What can be extrapolated from the figures in general is that the female respondents have 

not been neutral in their replies, and their replies also group around the extremes of the 

Likert-type scale, in the “strongly agree” and “strongly disagree” choices. 
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Figure 4-56 Perception of gender issues 

0% 20% 40% 60% 80% 100%

women should be at home - male

women should be at home - female

women are as able as men to be entrepreneurs -
male

women are as able as men to be entrepreneurs -
female

women are as able as men to be entrepreneurs in
any industry - male

women are as able as men to be entrepreneurs in
any industry - female

girls should be encouraged to study - male

girls should be encouraged to study - female

girls should be encouraged to enter male
dominated industries - male

girls should be encouraged to enter male
dominated industries - female

women should be encouraged to be
entrepreneurs - male

women should be encouraged to be
entrepreneurs - female

strongly agree agree neutral disagree strongly disagree
 

 

 From this we can understand that their views are polarized, and that they are strong in 

their convictions. The male respondents, however, show a different pattern. More of the 

male respondents selected “neutral” in the survey, and their replies are more evenly 

spread across the choices, with higher proportions of replies in the “agree” and 

“disagree” categories, rather than the “strongly agree” and “strongly disagree” choices.  
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When the views are combined, we see that the male and female respondents have 

similar views, it is only in the extent and depth of their views that they are different. 

 
 

4.4 Comparing means, as an independent samples t-test 
T-tests can be used to test for a significant difference between the means of two groups, 

such as, in our analysis,  male and female.  Our hypothesis, in terms of the data 

collected for the quantitative section of the study, would be that there are no significant 

differences in any of the data collected .  

 

Using SPSS, a t-test was performed, through comparing means, as an independent 

samples t-test, with gender as the independent variable  All variables with numeric 

values from the data were tested this way, and the data underwent the Levene’s Test  for 

Equality of Variances, where any significant value of 0.05 or less would prove the 

hypothesis false. A number of variables gave a significant value of 0.05 result, and these 

are detailed below. 

 

In the survey instrument, entrepreneurs were asked to define their residence as village, 

town, small city or city, and in the previous descriptive statistics we see a difference 

between the men and women in the study group, where it was noted that while most of 

the male entrepreneurs live in a town, the female entrepreneurs are residing in the city. 

This was indicated as being a significant difference in the t-test output. 

 

The t-test also revealed a significant difference between the male and female 

entrepreneurs in terms of the number of businesses owned, and this was also described 

in the demographic statistics above. In figure 4.8, where it is shown that higher numbers 

of male entrepreneurs have multiple businesses.   

 

In figure 4.42 above it was noted that more men than women had a negative response to 

the question, “Do you enjoy your work?”. The data collected for this question also 

tested as significant in the t-test. 

 

Figure 4.17 above notes that the male entrepreneurs in the study have owned their 

business for longer that the female entrepreneurs, with a mean of 7.55 years compared 
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to 4.93 years. This was held out by the Levene’s test for equality of variances as being a 

significant difference. 

 

In Figure 4.50 above, we see that there are differences between the ways that male and 

female entrepreneurs handle risk, namely in contingency planning. Again, the Levene’s 

test for equality of variances also highlighted this as a significant difference.  

Business planning was another area where significant differences were found in the 

descriptive statistics. In figure 4.18 above, it is shown that the male entrepreneurs have 

higher levels of business planning and financial planning, and the t-test results support 

this. 

 

The gender of the customers , whether exclusively female, male , or a mix was asked in 

the survey instrument, and figure 4.23 above gives the results. This was also highlighted 

as a significant difference by the t-test analysis. 

Figure 4.31 represents the replied to the question “Where do you see your business in 5 

years time?”, and the data indicates that while men mostly see the business as remaining 

the same or an increase in business, the female entrepreneurs mainly indicated an 

increase in business. The t-test analysis of the data supports this difference as 

significant.  

 

Figure 4.37 above shows a large difference between the length of time spent thinking 

about the business before starting it, where most male entrepreneurs start their business 

within 3 months, the female entrepreneurs take much longer. This was also supported 

by the t-test as a significant difference between the genders.  

 

In the survey instrument, the entrepreneurs were also asked their opinion about what 

factors were inhibitors to the start up of their enterprise, such as lack of finance, lack of 

infrastructure, lack of child care, lack of prior experience, lack of access to information, 

lack of support, shown in Figure 4.40 above. The t-test analysis shows that there are 

significant differences between the genders of entrepreneurs in their replies to this set of 

questions, as indicated by the descriptive statistics above.  

 

Questions 70 to 73 area a range of questions in the survey instrument aimed at reflecting 

the amount of entrepreneurial exposure the entrepreneur experienced before starting 

their enterprise. The results are shown in Figure 4.43 above, with each question showing 
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more positive responses from the female entrepreneurs in the study. The t-test analysis 

supports this finding, with a significant difference found in questions 71, 72 and 73.   

 

An indication of perceptions of gender in the workplace is shown in Figure 5.54 above, 

where it is noted that women are uncomfortable at work around men, and men are 

employing women in order to make customers feel more comfortable. Both these results 

were supported by the t-test results. 

 

From the questions at the end of the survey instrument on gender perceptions, only the 

statement “Women are as able as men to be entrepreneurs” was highlighted by the t-test 

analysis as a significant difference in the data results. 

 

The Levene’s Test for equality in variances emphasises and supports the results of the 

descriptive statistics above, by indicating the same data results as significant. The data 

analysis for the t-test is given in appendix I. 

  

4.5 Factor Analysis of the data 
The attitudes and feelings of entrepreneurs are a constant source of research material in 

entrepreneurship research (Kickul & Gundry, 1995; Krueger & Brazeal, 1994; Langen-

Fox & Roth, 1995; Littunen, 2000; Naffziger, Hornsby & Kuratko, 1994; Nelson, 

1991). Within this field of research, large data sets are often developed to understand 

the concept of entrepreneurship more fully, and are especially used in entrepreneur 

profiling. Statistical tools are used to explore the data sets, and factor analysis is a tool 

that is a widely used tool in entrepreneurship research (Ricketts et al, 1990; Crant, 1996; 

Batory & Batory, 1997; Lerner et al, 1997; Reitan, 1997; Basu & Altinay, 2002; Cliff et 

al, 2002). 

 

Factor analysis tries to identify the underlying unobservable variables, or factors, which 

explain patterns of correlations in a set of observed variables (manifest variables). It is 

often used to identify a smaller number of factors within the data that can explain the 

variance found in a larger number of variables. Factor analysis is also widely used for 

data reduction, where many indicators can be reduced down to a few factors. It can also 

be used to generate hypotheses regarding causal mechanisms or to screen variables for 

subsequent analysis, such as before performing a linear regression analysis. 
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In addition to the general statistics formed from the large data set created by the data 

collection in this thesis, a factor analysis was performed on suitable data from this large 

data set. Factor analysis is a technique which requires a large sample size, and the data 

set created in the quantitative research reflects this, with a sample size of 399, ranking 

in between good and very good as a sample size. From the 84 questions of the 

quantitative survey, only variables that were suitable for factor analysis were chosen. 

The list of data variables selected for factor analysis is given in Appendix A. 

 

Exploratory Factor Analysis was used to find a way of summarizing the feelings and 

attitudes of entrepreneurs into a smaller set of dimensions with a minimum of loss of 

information. As mentioned in Chapter Three, before conducting the exploratory factor 

analysis, two tests were performed to check the presence of multicollinearity or 

correlation among the risk variables: the Kaiser-Meyer-Olkin (KMO) measure for 

measuring sampling adequacy and the Bartlett Test of Sphericity for testing the 

presence of correlation. Exploratory factor analysis using varimax rotation was used to 

identify the underlying factors of the attitudes and beliefs of entrepreneurs and for data 

reduction. When interpreting the rotated factor pattern an item was said to load on a 

factor if the factor loading is 0.4 or greater. Using this criterion, the rotated pattern 

matrix was examined for items that did not load onto a factor with other items from the 

same scale. Items that loaded cross-loaded on multiple factors were also examined and 

then deleted. The Eigenvalues were examined to decide the number of factors to extract. 

An Eigen value of greater than one was used as a criterion to determine the number of 

factors. The resulting exploratory factor analysis showed that the factor patterns 

remained constant with ten factors explaining 60.75% of the total variance among the 

remaining variables. 

 

Principal component analysis, varimax rotation was applied to the entire data set. A ten-

component solution was identified. All items loaded on their hypothesized factors and 

the overall factor solution has an excellent loading pattern explaining 59.54% of the 

variation. 

 

A principal components factor analysis with varimax rotation was conducted on the data 

collected from the survey. The 44 items of data collected selected for this analysis were 

mainly the replies to Likert Scale questions in the survey. This yielded 13 factors with 
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Eigenvalues of over 1. The scree plot suggested that 13 factors be maintained. [see 

Figure Apx A :  1 Scree plot]. 

 

From the KMO and Bartlett’s test, we are interested in the KMO range. While KMO 

ranges from 0 to 1, higher values will show greater suitability. Ideally, this figure should 

be higher than 0.7, and it should not be lower than 0.6. Bartlett’s statistic is also 

important, and we want this to be significant. Where both of these hold true, it can be 

said that the data is suitable for factor analysis. 

 

In our analysis, KMO is 0.842, and the Bartlett’s test of sphericity is significant at 

0.000. The KMO at 0.842 is above the minimum acceptance level of 0.50. This is a very 

good result as KMO values of over 8.0 are considered to be very good and we can be 

confident that factor analysis is appropriate for these data. The Bartlett’s Test of 

Sphericity was found to be 6240.658, with significance beyond the 0.000 level. 

 

Table 4-1 KMO and Bartlett's test 

Kaiser-Meyer-Olkin Measure of Sampling
Adequacy. 

  .842 

Bartlett's Test of Sphericity Approx. Chi-Square 6240.658 

 df 946 

  Sig. 000 
 

This means that the H0 that the correlation matrix is an identity matrix can be rejected. 

Both these tests supported the use of Exploratory Factor Analysis for the 44 variables. 

The Total Variance Explained table can be used to assess the quality of the analysis. 

Any components with Eigenvalues over 1 are said to be factors. In the table below we 

see that 13 components have Eigenvalues over 1. The first 10 factors account for 

59.54%  of the total variance, leaving with 40.46% having unique variance (see Table 

4-2). The Total Variance Explained table can be used to assess the quality of the 

analysis. Any components with Eigenvalues over 1 are said to be factors. In the table 

below we see that 13 components have Eigenvalues over 1. From the table we can see 

that first 10 factors account for 59.54% of the total variance, leaving with 40.46% 

having unique variance. 
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Thirteen values are shown to have an eigenvalue of over 1.0. A scree plot was used to 

confirm the number of factors produced in the data reduction (see Figure Apx A :  1 

Scree plot). This first component matrix shows the loadings for each variable onto a 

factor. Each factor is represented by a column of loadings, and the higher the value in 

the matrix the more the variable is said to load onto a factor. 

 

The second rotated component matrix shows the factor loadings for each factor in the 

rotated solution. SPSS was used to create a varimax rotation to improve the extraction 

of factors, shown in appendix A. The values given for each factor after rotation is given 

in the section of interpretation. The rotation converged in 12 iterations. 

 

 



 168

Table 4-2 Total variance explained 
   Initial 

Eigenvalues
  Rotation 

Sums of 
Squared 
Loadings

  

Component Factor Name  Total % of 
Variance

Cumulative 
% 

Total % of 
Variance

Cumulative 
% 

1 
Attitudes to risk 

 
 9.423 21.416 21.416 4.667 10.607 10.607 

2 
Gender attitudes 

 
 3.729 8.476 29.892 4.419 10.044 20.652 

3 
Self efficacy and 

energy 
 2.614 5.941 35.833 3.007 6.835 27.486 

4 
Entrepreneurial 

exposure 
 2.137 4.857 40.690 2.428 5.519 33.005 

5 
External Locus 

of Control 
 1.770 4.023 44.713 2.241 5.092 38.098 

6 
Internal Locus of 

Control 
 1.689 3.840 48.553 2.110 4.796 42.894 

7 
Perception of 

entrepreneurship
 1.568 3.564 52.117 2.067 4.698 47.592 

8 
The future of the 

business 
 1.336 3.037 55.154 2.020 4.591 52.183 

9 
Business sector 

trends 
 1.253 2.847 58.001 1.805 4.102 56.285 

10 
Political leanings 

with business 
 1.208 2.746 60.747 1.432 3.255 59.539 

11 
Start up 

finance/turnover 
 1.122 2.550 63.298 1.289 2.931 62.470 

12 
Previous 

knowledge 
 1.039 2.360 65.658 1.223 2.779 65.249 

Extraction method: Principal Component Analysis.  
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Table 4-3 Rotated component matrix 
Component

1 2 3 4 5 6 7 8 9 10 11 12 13

32 risk to start business .802

33 strategy for risk .748

31 small batch .714

22 attracted by technology .700

21 looking opportunities .665

24 arrive at work early .619

30 big financial injection .468

34 risk status .404

84 women should be

encouraged to be

entrepreneurs

.898

81 women are as able in any

industry

.884

80 women are as able as men

to be entrepreneurs

.880

83 girls should be encouraged

to enter fields of male

domains

.867

82 girls should be encouraged

to study

.593

27 competent and alert .856

26 capable in social situations .844

28 communicate effectively .451 .729

25 partake in sport .571

71 parent start a business .825

70 any family entrepreneurs .807

73 know anyone who started a

business

.650

72 parent work for a

new/small company

.584

20 life control external .822

19 future in hands of others .740

18 luck controls my life .722

29 avoid bank loans

17 because of own efforts .711

16 determine success .711

15 own efforts .691

13 social status .757
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14 work enjoyment .743  

53 turnover -

.484

.410  

54 how profitable  

60 future with enterprise .795  

58 enterprise in next 5 years .722  

59 difficult to stay in business .590.430  

57 how fast is change in the

industry

.706  

56 how complex is the

industry

.680  

55 easy to find resources .407  

52 product diversity .685  

61 feelings on EU -

.657

 

68 start up finance .776  

23 stay at work late .693  

79 women should be at home -

.742 

67 previous knowledge .577 

 
Extraction method: Principal Component Analysis.  

Rotation Method: Varimax with Kaiser Normalization 

 

The above Table 4-3 Rotated component matrix contains the rotated factor loadings, 

which are the correlations between the variable and the factor. Because they are 

correlations, the possible values range from -1 to +1.  Correlations below 0.4 are not 

shown.   

 

The components are the rotated factors that have been extracted, and the first 10 factors 

were extracted as being meaningful. Factors 11, 12 and 13 do not have high weightings 

and do not seem suitable for use in the analysis. These first ten factors can be given 

names to describe the items that have highly similar loadings. The factor loadings are 

shown in Table Apx A: Factor loadings.. 

 

Interpretation of the factors involves the researcher examining which variables are 

attributable to a factor and giving that factor a name or a theme (Williams et al., 2010). 

In this last stage of factor analysis, and the labeling of factors is “a subjective, 

theoretical, and inductive process”, dependent on the researcher’s definitions (Williams 
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et al., 2010). It is that the variables have loaded together on a factor gives it meaningful 

interpretation, not its position in the factor list. 

 

Eight items loaded onto the first factor (attitudes to risk), and five items loaded onto the 

second factor (gender attitudes). Any loading of more than 2 or 3 factors for there to be 

any meaningful interpretation. The factors were given the following names: 

 

Attitudes to risk 

Gender attitudes 

Self efficacy and energy 

Entrepreneurial exposure 

External Locus of Control 

Internal Locus of Control 

Perception of entrepreneurship 

The future of the business 

Business sector trends 

Political implications with business sector 

 

These were drawn from the following groupings of factors from Table Apx A-4 Factor 

Loadings. 
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Table 4-4 Factor naming 

F Factor name Components 
1 Attitudes to risk If I really believe in what my business has to offer, I am 

prepared to take risks to start or build up my business. 
I have strategies in place to manage risk. 
I prefer to produce only a small batch to see how a product 
goes, or start in a small way with service provision, before 
investing too much money. 
I am attracted by new technology. 
I am always looking for new product opportunities 
I often arrive at work early in the morning. 
To do something properly you should start with a big financial 
injection. 
RISK ATTITUDE OVERALL 

2 Gender attitudes Women should be encouraged to be entrepreneurs. 
Women are as able as men to be entrepreneurs in any 
industry. 
Women are as able as men to be entrepreneurs. 
Girls should be encouraged to enter fields that are 
traditionally male domains, such as engineering. 
Girls should be encouraged to study. 

3 Self efficacy and energy I am competent and alert in social situations. 
I am capable in social situations. 
I communicate effectively in social situations. 
I regularly partake in some exercise or sport. 

4 entrepreneurial exposure Did one of your parents ever start a business? 
Was anyone in your family an entrepreneur before 1974? 
Did anyone you know start a business? 
Did one of your parents work for a small or new company? 

5 External Locus of Control My future is mostly in the hands of other people. 
My life is mostly controlled by external things. 
Luck, other people and events control most of my life. 

6 Internal Locus of Control My own efforts and actions are what will determine my future. 
What I do and how I do it will determine my successes in life. 
If I succeed in life it will be because of my efforts. 
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7 Perception of 
entrepreneurship 

How do you see entrepreneurship with regards to your social 
status? 
How much do you enjoy your work? 

8 The future of the 
business 

Profitability 
How do you feel about your future with this enterprise? 
How do you see your enterprise in the next 5 years? 
How difficult is it to stay in business? 

9 Business sector trends How fast are changes happening in your industry? 
How complex is the industry? 
Is it easy to find resources for your business? 

10 Political implications with 
business sector 

Product diversity, number of differing products 
What are your feelings on the fact that TRNC did not enter the 
EU on 1st May 2004? 

 

After 10 factors were identified from running the exploratory factor analysis procedure, 

it was necessary in the third step to interpret the results by assigning labels to the 

factors. The underlying factors are labelled as follows: 

 

Factor 1 – Attitudes to Risk: It encompasses eight items that explain 21.4% of 

the variance. They are all related to the entrepreneur attitudes to risk, new technology 

and their personal energy. This factor links the idea that any idea needs financial 

backing, with the cautious production of a small batch to see how a product will sell. 

 

Factor 2 – Gender attitudes: This includes items that deal with the 

entrepreneurs’ beliefs and attitudes towards gender issues. This includes women’s 

abilities to be entrepreneurs, in any industry and whether or not women should be 

encouraged to entrepreneurs. It also includes attitudes towards girls’ education, and 

whether or not they should be encouraged into male oriented industries. Consequently, 

this factor is labelled ‘Gender Attitudes’, which accounts for 8.5% of the variance. 

 

Factor 3 – Self efficacy and energy: It consists of four items that deal with self 

efficacy issues and whether or not the entrepreneur is actively involved in a sport or 

some kind of exercise, which all pertain to self efficacy and the energy a entrepreneur 

has, which accounts for 5.9% of the variance. 
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Factor 4 – Entrepreneurial Exposure: It accounts for 4.9% of the variance and is 

labelled ‘Entrepreneurial Exposure’. In these 4 variables, entrepreneurs were asked 

various questions about their previous exposure to entrepreneurship, including their 

parents’ experiences, family interests, and own associates starting up businesses. 

 

Factor 5 – External Locus of Control: It comprises items that reveal the 

entrepreneur’s External Locus of Control. This factor is labelled ‘External Locus of 

Control’ and accounts for 4.0% of the variance. The three variables under this factor are 

about believing that the future outcome of anything being controlled by outside events 

or by other people, or even luck. 

 

Factor 6 – Internal Locus of Control: It accounts for 3.8% of the variance. Items 

that load onto this dimension include the three variables that are about the individual 

being in control of one’s destiny, that their own efforts and actions are what determine 

the future, and that success is down to hard work by the individual, and that any success 

is attribute to the individual’s efforts. 

 

Factor 7 – Perception of entrepreneurship: The seventh factor is labelled 

‘Perception of Entrepreneurship’ and explains 3.6% of the variance. How a person 

perceived their social status is important and how much they enjoy their work will be 

connected to their happiness within their perceived social status.  

 

Factor 8 – The Future of the Business: It accounts for 3.0% of the total variance. 

The connected variables include the current profitability of their enterprise, how they 

see their future with the enterprise, how they imagine the enterprise will be trading in 5 

years time, and their perception of how difficult it is to keep the business running. 

 

Factor 9 – Business Sector Trends: It explains 2.8% of the variance and the 

constituent items concern how fast the entrepreneur perceives the industry is changing, 

how complex the industry is, and how easy it is to find resources in that chosen 

industry. 

 

Factor 10 – Political implications and business sector: This factor consists of 

two items, the product diversity of the enterprise, and the feelings of the entrepreneur on 
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whether or not they would have preferred the TRNC to join the EU back in 2004. It 

accounts for 2.8% of the variance. 

 

From the data collected in the quantitative survey, all the question results that were 

suitable for factor analysis were chosen for the exploratory factor analysis in this thesis. 

Ten major dimensions of entrepreneurial attitudes and entrepreneur profile issues were 

successfully indentified. These ten major dimensions will be further analysed and 

discussed in Chapter Six. 

 

4.6 Independent Samples t-test 
T-tests can be used to test for a significant difference between the means of two groups, 

such as, in our analysis,  male and female.  Our hypothesis, in terms of the data 

collected for the quantitative section of the study, would be that there are no significant 

differences in any of the data collected .  

 

Using SPSS, a t-test was performed, through comparing means, as an independent 

samples t-test, with gender as the independent variable  All variables with numeric 

values from the data were tested this way, and the data underwent the Levene’s Test  for 

Equality of Variances, where any significant value of 0.05 or less would prove the 

hypothesis false. A number of variables gave a significant value of 0.05 result, and these 

are detailed below. 

 

In the survey instrument, entrepreneurs were asked to define their residence as village, 

town, small city or city, and in the previous descriptive statistics we see a difference 

between the men and women in the study group, where it was noted that while most of 

the male entrepreneurs live in a town, the female entrepreneurs are residing in the city. 

This was indicated as being a significant difference in the t-test output. 

 

The t-test also revealed a significant difference between the male and female 

entrepreneurs in terms of the number of businesses owned, and this was also described 

in the demographic statistics above. In figure 4.8, where it is shown that higher numbers 

of male entrepreneurs have multiple businesses.   
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In figure 4.42 above it was noted that more men than women had a negative response to 

the question, “Do you enjoy your work?”. The data collected for this question also 

tested as significant in the t-test. 

 

Figure 4.17 above notes that the male entrepreneurs in the study have owned their 

business for longer that the female entrepreneurs, with a mean of 7.55 years compared 

to 4.93 years. This was held out by the Levene’s test for equality of variances as being a 

significant difference. 

 

In Figure 4.50 above, we see that there are differences between the ways that male and 

female entrepreneurs handle risk, namely in contingency planning. Again, the Levene’s 

test for equality of variances also highlighted this as a significant difference.  

Business planning was another area where significant differences were found in the 

descriptive statistics. In figure 4.18 above, it is shown that the male entrepreneurs have 

higher levels of business planning and financial planning, and the t-test results support 

this. 

 

The gender of the customers , whether exclusively female, male , or a mix was asked in 

the survey instrument, and figure 4.23 above gives the results. This was also highlighted 

as a significant difference by the t-test analysis. 

 

Figure 4.31 represents the replied to the question “Where do you see your business in 5 

years time?”, and the data indicates that while men mostly see the business as remaining 

the same or an increase in business, the female entrepreneurs mainly indicated an 

increase in business. The t-test analysis of the data supports this difference as 

significant.  

 

Figure 4.37 above shows a large difference between the length of time spent thinking 

about the business before starting it, where most male entrepreneurs start their business 

within 3 months, the female entrepreneurs take much longer. This was also supported 

by the t-test as a significant difference between the genders.  

 

In the survey instrument, the entrepreneurs were also asked their opinion about what 

factors were inhibitors to the start up of their enterprise, such as lack of finance, lack of 

infrastructure, lack of child care, lack of prior experience, lack of access to information, 
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lack of support, shown in Figure 4.40 above. The t-test analysis shows that there are 

significant differences between the genders of entrepreneurs in their replies to this set of 

questions, as indicated by the descriptive statistics above.  

 

Questions 70 to 73 area a range of questions in the survey instrument aimed at reflecting 

the amount of entrepreneurial exposure the entrepreneur experienced before starting 

their enterprise. The results are shown in Figure 4.43 above, with each question showing 

more positive responses from the female entrepreneurs in the study. The t-test analysis 

supports this finding, with a significant difference found in questions 71, 72 and 73.   

 

An indication of perceptions of gender in the workplace is shown in Figure 5.54 above, 

where it is noted that women are uncomfortable at work around men, and men are 

employing women in order to make customers feel more comfortable. Both these results 

were supported by the t-test results. 

From the questions at the end of the survey instrument on gender perceptions, only the 

statement “Women are as able as men to be entrepreneurs” was highlighted by the t-test 

analysis as a significant difference in the data results. 

The Levene’s Test for equality in variances emphasises and supports the results of the 

descriptive statistics above, by indicating the same data results as significant. The data 

analysis for the t-test is given at the end of appendix H. 

 

 

4.7 Conclusion 
In this chapter, data from the quantitative study, which was based on self reporting, 

were presented and analysed, in terms of descriptive statistics. The descriptive data 

created the initial demographics that reveal that the entrepreneur of North Cyprus is 

male, 35-39 years old, married, lives in town, is a Turkish Cypriot, with a high school 

education, and military service complete. The entrepreneur has one business, with 2 to 5 

years experience of running a business, and the enterprise is in the retail sector, in retail 

sales, with the business premises in the city in a shop. The entrepreneur has a business 

plan, a financial plan, and formal goal setting in place, using an accountant. They may 

be in a business partnership, and if they are, this is with an acquaintance for funding 
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purposes. The business turnover will be reported as 5,000 to 25,000 US dollars, which 

seems quite low. This will be stated in order to avoid business taxes. The entrepreneur 

will report the business as “breaking even”. The entrepreneur may report difficulty in 

finding resources, and be in a business of some complexity, with some movements in 

the industry. In the future, the entrepreneur expects the business to be the same or 

larger, with some difficulties in staying in business, and somewhat uncertain as to the 

future of the business. With regards to the entrepreneur’s own perceptions of 

entrepreneurship, the entrepreneur has neutral feelings as to the social status of being an 

entrepreneur, and show internal locus of control as opposed to external locus of control. 

They do not perceive themselves as self-effective. The North Cyprus entrepreneur 

reports their behaviour as a risk taker, but their replies to pointed questions reveal them 

to be risk averse. Most of the entrepreneurs were pulled into entrepreneurship through 

positive factors, and they have high entrepreneurial exposure, with many of them 

personally knowing other entrepreneurs, and/or experience from their parents’ 

entrepreneurial endeavours. These entrepreneurs also have positive gender attitudes, 

displaying support for girls’ education and the employment of women in the region. 

 

The data was also subjected to explanatory analysis through factor analysis, with the 

results presented in this chapter. Ten major dimensions of the attitudes and perceptions 

of the entrepreneurs of the Turkish Republic of North Cyprus were strongly related to 

attitudes to risk, their attitude to gender issues in their community, and their own self 

efficacy and energy. Entrepreneurial exposure was also disclosed as an important 

dimension, as was their external locus of control and internal locus of control, and their 

own perception of entrepreneurship. Lower in the rotated component matrix, yet still 

important dimensions for the TRNC entrepreneurs, were their perceptions of the future 

of the business, the business sector trends, and the political implications within their 

business sector. 

 

The descriptive and exploratory statistical results from this chapter will be discussed, 

along with the results from the qualitative study, in Chapter Six. The next chapter, 

Chapter Five, presents the data from the qualitative part of the study, the in-depth, face-

to-face interviews with 30 entrepreneurs. 
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5. Qualitative analysis 
 

5.1 Introduction 
The research strategy for the qualitative study, and the method by which participants 

were identified and interviewed to gather data were addressed in Chapter Three. Face-

to-face, in-depth interviews were carried out with thirty entrepreneurs from the TRNC. 

In Chapter Five, the results of the data analysis of the qualitative study are presented, in 

the form of themes emerging from the data. These themes relate to entrepreneurial 

exposure, gender issues, motivation, barriers to entrepreneurship, measures of success, 

and the entrepreneur’s perception of satisfaction. The qualitative analysis has one major 

and one minor part. The major part of the qualitative analysis consists of the analysis of 

the thirty in depth interviews, while the minor part of the qualitative analysis is taken 

from the supplementary texts given by some of the survey respondents on the last 

questions of the quantitative survey instrument, questions specifically related to the 

entrepreneur’s perceptions of gender issues. 

 

Chapter Five is divided into several sections. Section 5.2 describes the procedures used 

to analyse the qualitative data. Section 5.3 contains the analysis of the qualitative data, 

by illuminating the data through a number of prominent themes. Section 5.4 concludes 

the chapter. 

 

5.2 The Procedure 
Thirty entrepreneurs, ten women and twenty men, were interviewed, at their workplace, 

using semi-structured interviews. Some of the interviews were carried out in Turkish, 

some in English, and some interviews contained sections switching between English 

and Turkish. The level and amount of switching was dependent on the interviewee. Any 

Turkish conversation was instantaneously translated and noted on the interview form in 

English. This was because the interviewer felt that the nuances of the interview would 

be better recorded as it was happening, and understood at that moment in time, rather 

than transcribing the interview later from tapes or digital media. 

 

Ten of the interviews were carried out in English. Two of the interviewees were 

expatriate British business owners, and the remaining eight interviewees were either 
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Turkish Cypriots born in the UK who later emigrated to Cyprus, or Cypriots that 

emigrated to Australia and the UK and returned to Cyprus. Four interviews were carried 

out mainly in English with some diversion to Turkish, as these were entrepreneurs who 

had studied at least four years at University through the medium of English. One 

interview was conducted in Turkish, with some English, with the interviewee being a 

professional who had studied through the medium of English some time ago. The rest of 

the interviews were carried out in Turkish.  

 

At the interview stage, the gender and age of the interviewee were recorded, together 

with the type of business and the location of the business, along with the interview date, 

and interview language. The gender makeup of the interviewees in the qualitative 

sample is in the same proportions as the gender make up of the quantitative survey, 66% 

male, 33% female.  

 

Figure 5-1 Age distribution of interviewees 
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Based on the same age categories as the quantitative study, the interviewees ranged 

from 26 to 60 years old, but with most of them being from 28 to 43 years old. The ages 

of the interviewees are therefore slightly different to those of the quantitative study. The 

highest proportion of male entrepreneurs in the qualitative sample are in the age group 

40-44, while the highest proportion of female entrepreneurs in this sample are in the age 

group 25 to 29. In the quantitative research, both male and female entrepreneurs were 

more numerous in the 25 to 29 age category. In the interviews, five sixths (84%) of the 

sample were Turkish Cypriots. The non-Turkish Cypriots were two Turkish males (both 
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resident since 1974), two British males, and one British female of Pakistani origin. Nine 

of the interviewees are repatriates, from the UK and Australia. The interviewees were 

from a range of business environments, from villages in rural areas, from towns in 

touristic areas, and from the capital city (see Table Apx G:  1 List of interviewees). 

 

The interviews were semi-structured and covered topics such as entrepreneurial 

exposure and experience, gender issues and barriers to entrepreneurship, home/work 

conflict, motivation, business sector choice, success, satisfaction/dissatisfaction, 

economy, and regulations. For a list of set open questions asked at the interview, please 

see the attached Appendix E. The interview notes were entered as text into a database 

table, with one database record for each interview, with an interview number as the 

unique identifier. Each set of interview questions has a separate table, and each of these 

tables has 4 or 5 fields for entry of the interview texts. One of these fields was for extra 

notes for each set of themed questions, so that material outside the questions could be 

notated. With each set of interview questions, the list of all the answers for the 

individual questions was analysed. Repetition within the field was noted, coded, and 

themes thus emerged from the question’s notated data. The themes are now analysed, in 

order to present the data from the interviews. 

 

5.3 Analysis of the qualitative data 
Entrepreneurial exposure and experience 

Many of the interviewees had multiple exposures to entrepreneurship. Two thirds of the 

interviewees revealed that they saw family members, usually parents, running their own 

businesses, sometimes multiple businesses. Many of the interviewees related that their 

fathers, uncles, or older brothers were role models for them, with 17 of them naming a 

close family member as a role model. This is quite typical for entrepreneurs (Baycan 

Levent et al., 2003; Gray & Finley-Hervey, 2005). Twelve (40%) of the entrepreneurs 

related stories about their family entrepreneurial experiences before 1974. These are 

interesting narratives, simply because the body of literature refutes that Turkish 

Cypriots were entrepreneurs before 1974, insisting that they either were subsistence 

farmers or worked for the British Police Forces (Olgün, 1993b). 

 

One such entrepreneur has an older brother who has many enterprises in the UK, as do 

many of his first cousins in the UK and Australia. Many Turkish Cypriots have family 

connections to London and Australia, where their relatives are entrepreneurs, and the 
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Turkish Cypriot community in London has been revealed to have many examples of 

successful entrepreneurs (Inal, 2007; Pattison & Tavsanoglu, 2002; Struder, 2003).  

 

He himself ran a business in Australia before retiring back to Cyprus through ill health. 

After a year of relaxation, he became bored and decided to put his extensive family 

farming lands to use. He remembers his childhood, and the entrepreneurial skills of his 

grandparents: 

 

My paternal grandfather was a butcher, he had a small market, and he farmed, and he 

lent money to people in the village. My maternal grandfather farmed and also acted as 

a money lender for villagers, he made enough money to send his son to Turkey to study 

to be a doctor. My father was in a partnership with his brother and a family friend, and 

they were making roads in Lefke. 

Horticultural Entrepreneur, 45, M 

 

It is also interesting to note that women were also small scale entrepreneurs before 

1974. In the quantitative survey, more women (24.4%) than men (20.1%) said that their 

families were entrepreneurs before 1974. It appears that entrepreneurial exposure is an 

important factor in motivating women into entrepreneurship in this region. One female 

returnee remembers her mother’s role in starting tourism in her seaside village: 

 

My mother opened a seaside café before 1974, and my dad died in the war. My mother 

is famous in the area for having the café, as it was the only safe place for Turkish 

Cypriots to come and picnic in the 1960s. My mother didn’t need to do it, the war 

widow’s pensions here are very generous, but she wanted to do something. In addition, 

visitors were arriving in the village and they needed somewhere to sit down, somewhere 

to have a drink. She was making teas and coffees. 

Holiday Cottage Proprietor, 58, F 

 

The interviewees also followed the pattern of entrepreneurial exposure, in that daughters 

followed their mothers into entrepreneurship, and sons followed their fathers into 

entrepreneurship, which has been noted in the literature by Delmar and Holmquist 

(2004). For some entrepreneurs, following in the steps of their family is a very strong 

pull into entrepreneurship, such as the entrepreneur below: 

 



 183

My father and older brother were hairdressers; they both ran their own 

businesses. I’ve been around the salon since I was six years old. I never thought 

to do anything else.  

Hair Salon Proprietor, 42, M. 

 

These results tie in with the analysis of the quantitative part of the research, where 

21.6% of respondents indicated that someone in their family was an entrepreneur before 

1974. Again, more women (31.9%) than men (24.6%) declared that a family member 

was an entrepreneur in the quantitative survey, which supports the idea that women in 

the region are more predisposed to entrepreneurship based on entrepreneurial exposure. 

The quantitative survey also reveals that more women (28.9%) than men (17.4%) 

answered that one of their parents had worked for a small company, which is also a 

factor in entrepreneurial exposure. The fourth factor of entrepreneurial exposure, 

namely knowing someone who is an entrepreneur, was also more widely acknowledged 

by women (45.9%) than men (35.2%). The higher figures for women than men in all 

four entrepreneurial exposure factors strongly indicate that women in the region are 

very much influenced by entrepreneurial exposure in their lives.  

 

Family Support 

Nineteen of the interviewees shared how their families were instrument in helping them 

set up their businesses. Family support, both emotional and financial seems key to 

young people starting up their own businesses in the region. Turkish Cypriot parents 

appear to believe strongly in education for their children, and in helping their children to 

the best of their abilities. One family bought units in a new retail park to give to their 

sons to start a business together: 

 

…our families helped us a great deal. I am in partnership with my younger brother; 

he’s doing his military service right now. Our parents helped us financially to study, to 

start up the business. 

Satellite TV Installer, 35, M. 

 

One family built three units on family owned land, in the village centre, so that their 

children could open up businesses: 
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My family has been so helpful. While I was studying, my Mum and Dad would help in 

the shop.  

Flower shop Proprietor, 28, M 

 

Another family used prime land to build a set of units for their daughters, to use for their 

own business and to rent out. 

 

We had lots of help from my wife’s family. My father-in-law built a street of 6 units and 

gave three to my wife and three to her sister. We use one for the business and we rent 

the other two out. 

Travel Agency Proprietor, 40. M 

 

One disabled entrepreneur received finance from his brother and a family friend to start 

up his business. He became disabled after a bomb blast in the troubles in the 1960s. He 

didn’t want to sit at home, and felt that he could run a supermarket from his wheelchair: 

 

Everyone was so helpful. My brother put up one third of the startup cash, and my friend 

put up another third, and the remaining third was my share. 

Supermarket Proprietor, 50, M 

 

Husbands were also mentioned in the interviews as supporting their wives in their 

entrepreneurial endeavours. In past years, it has been possible for Cypriots to retire from 

Government jobs at 50 and 55 years of age. Many of these early retirement pensioners 

want to carry on contributing to society, and earn a little to supplement their pension. It 

is common to find such retired people running some kind of enterprise, or helping their 

children at their workplace. For this reason, one health professional started up her own 

business as a freelance dietician: 

 

My husband encouraged me to keep on working after I took early retirement from the 

health service. 

Freelance Dietician, 55, F 

 

Family support in the region is not restricted to near family. A female entrepreneur 

acknowledges the support from her in-laws, who provided everything she needed to set 

up her hair salon after relocation from the UK: 
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My in-laws were very supportive, they were glad that I would be able to carry 

on with my trade…my in-laws helped me to kit the salon out….and with the rent. 

Hair salon proprietor, 28, F 

 

Sometimes a family member can be the spark to set a nascent entrepreneur to form his 

or her own business. One young female entrepreneur was inspired by her cousin, who 

gave her the idea to start up a children’s clothes retail outlet: 

 

In our family, my cousin was the first to start his own business. He found a 

children’s clothes label in Turkey and was impressed by the quality, and started 

to import the clothes to Cyprus. This was a few years ago. The clothes are 

different to what you normally find here, and he is all the way in Famagusta, so 

we thought we could do the same thing in our area. 

Children’s clothes retail outlet proprietor, 26. F 

 

Sometimes the entrepreneurial exposure is so strong, that a young nascent entrepreneur 

doesn’t even think about a different career, they just naturally evolve into entrepreneurs. 

A young male entrepreneur describes how he followed his siblings into 

entrepreneurship, although they all have quite diverse businesses: 

 

First, my oldest brother started selling and installing solar power water heating 

systems. He was very successful, as they came out new at that time. My other 

brother took over my father’s car mechanics garage, and he has a supermarket 

too. My sister is thinking to rent a unit, to sell ladies fashions. 

Flower shop proprietor, 28, M 

- 

Gender Issues 

In addition to the interviews, four specific questions were added to the end of the survey 

instrument in the quantitative part of the research. This section was answered by 60% of 

the female respondents to the survey. As the answers were of a considerable length and 

text based, they were included in the qualitative part of the study for analysis. The 

actual questions are shown in Appendix C. 

 

With regards to the formative stages of their enterprise, the female entrepreneurs were 

asked if any problems in starting up the business could be attributed wholly or partly to 
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the fact that they were a woman. Only 13.6% of respondents said that their gender had 

caused them problems in the formation of their business. Nearly half (49.4%) answered 

that their gender had not given them problems in their enterprise formation. Specific 

problems mentioned by individual women encountered while starting up their 

businesses included a lack of support from their spouse, and trying to fit their work 

around domestic responsibilities. Female entrepreneurs also expressed a lack of 

confidence in themselves to perform in the business arena, and a lack of acceptance by 

men. Some of the women interviewed also had difficulties in doing the accounts for 

their business. 

 

Four of the interviewees discussed serious gender issues while starting up their 

businesses and these were all women. One described her problems with the local 

council and other bureaucrats, while another felt as a foreign woman people weren’t 

taking her seriously. Another female entrepreneur felt that the neighbouring 

businessmen had acted inappropriately towards her, and made her feel uncomfortable. A 

young female entrepreneur even voiced her concerns over the location of her enterprise, 

as she had rented a unit in a very predominantly male area where the other units 

included tyre repairs and car parts sales. She had regrets, and felt that she could not even 

go outside the shop and walk around for some fresh air, without receiving the wrong 

kind of attention. 

 

The female entrepreneurs were also asked if there were operational problems with their 

enterprise that could be partly or fully directly attributed to their gender. Just over half 

(55.6%) of the women said they had no problems, and a small minority said they did 

have problems running their enterprise as a woman (6.2%). Specific problems 

mentioned by individual women were not taken seriously by authorities, such as the 

local council or amenities, dirty looks from men who think they shouldn’t be there, 

suppliers asking where the boss is, rather than thinking a woman could be the boss, 

organising oneself around the family, doing the accounts, and needing to find a niche 

that men don’t want to be in.  

 

Ongoing gender issues were also mentioned in the interviews, with some entrepreneurs 

understanding that for the smooth running of their businesses they needed single gender 

employment in their business, in order to fit in with social mores and expectations in 

behaviour. Some male employers can take advantage of their female employees. Sexual 
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harassment is common, but most goes unreported (Bolayir & Kelâmi, 2004). One 

female entrepreneur discloses her husband’s infidelity with one of his employees, 

showing how uneven the gender balance can be. 

 

The girls I employ are really good. However, my husband ended up having an affair 

with one of his waitresses and this has caused a huge rift between us. I moved out of the 

house for a couple of weeks. 

Fancy Goods Store Owner, 47, F 

 

There are serious social and cultural issues with regard to employment, and in many 

professions, it is near to impossible to see mixing of genders. For example, in the TRNC 

there are no female firefighters, and no male secretaries (Bhatti et al., 2004). The 

quantitative survey supports this segregation, as we see only 9% of women in the 

service sector, compared to 28.1% of the men. One hotel proprietor explains how he 

needs to bring overseas staff to staff the hotel. 

 

There are standards in the hotel trade, only women do the cleaning and the laundry, 

and only men are waiters. Here is Cyprus, if a woman was to work as a waitress 

customers would automatically believe she has low morals to do such a job. Also, we 

employ Eastern Europeans for the cleaning; we can’t get local women to do it. We 

employ waiters from Turkey. 

Hotel Proprietor, 40, M 

 

One of the difficulties facing entrepreneurs is what is deemed acceptable behaviour 

when they enter a customer’s home. In the villages, if a male tradesman is expected to 

call to the house, the family will make sure that the wife is not home alone when the 

tradesman calls. Either a suitable chaperone is sent, such as mother, mother-in-law, or 

sister, or the husband will ensure that he is at home at the time of the visit. An employer 

must ensure that his staff behaves in an exemplary way, or he is liable to lose business. 

One young entrepreneur’s business includes the installation of satellite equipment, and 

the delivery and installation of white goods. He explains why it is necessary that his 

employees behave in a suitable manner: 
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I have to be very careful whom I employ. We are going into people’s homes. I don’t 

want to be branded as a company that hassles women in their homes, or worse. The 

young kid, [assistant], he’s married. He’s clean; he’s not going to try anything on. 

Satellite TV Installer, 35, M 

 

Another tradesman who lives in a very traditional village states that he will not visit 

someone’s home unless the husband is at home: 

 

 In the village, we deal with husbands. We don’t visit anybody’s house unless we know 

the man is at home. 

Metal Fabrication Shop Owner, 40, M 

 

There are some businesses, however, that seem to manage mixed gender employment 

without any problems. In this research study, mixed gender employment was found in 

the agricultural and horticulture enterprises, as well as in the hairdressers, contract 

cleaning, and travel agency businesses. Some of the businesses are small, and run with 

family helpers, and gender issues were not perceived to be an issue for the entrepreneur.  

 

Respect and how they are perceived seemed to be an important issue for this sample 

group. An overwhelming 90% of the 30 entrepreneurs interviewed felt that they were 

considered legitimate entrepreneurs by the community. They also equated this respect 

with how big their businesses are, or with how many businesses they own. They also 

seemed to be happy about being famous in the district and with everyone knowing who 

they are. 

 

Reservations were voiced by some entrepreneurs, particularly those who were not of 

Turkish Cypriot descent. One male Turk felt that he would never be accepted into the 

community, even though his family had moved to Cyprus in 1974, as Cypriots do make 

a marked difference between themselves and Turks. One young female restaurateur 

believed she would always be in her father’s shadow, and that customers would always 

make comparisons. Another young female entrepreneur of Pakistani origins felt that she 

would always be a foreigner, and therefore not really accepted into Turkish Cypriot 

society, despite being Muslim and being married to a local. 

 

The female entrepreneurs responding to the quantitative survey were also asked for their 

advice to nascent female entrepreneurs. The advice proffered by these female 
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entrepreneurs can be categorized into a number of themes. The major themes were to 

trust yourself in your work, to work hard, o just try it, and to be sociable and smile. 

Other recurring themes were to be tough, to have patience, and to be prepared to take 

risks. More minor themes were to be careful, be disciplined, to enjoy your work, to do it 

for yourself, to do research before starting, and to be serious about it. Other items that 

were mentioned were to do your accounts regularly, to be positive, don’t be put off by 

other people’s comments, to be honest in your dealings with customers. to keep up to 

date with products and styles and fashion, to stay within the law, to find your niche, to 

be organized, to build your reputation, find the right people to work with, and to 

struggle to achieve your goals. 

 

Asked if they would start up the same enterprise in the same way, if they could have 

their time again, nearly half the women (49.4%) said yes to this question. Only 4.9% 

said no. From those who said yes, a few said yes with reservations such as selecting a 

different industry type, or doing the business in a different location. 

 

Home/Work Conflict 

The section of the interview on work/home conflict brings to light one of the domestic 

features of the Turkish Cypriot household, and that is that domestic responsibilities fall 

100% to the women in the house. All male interviewees (with the exception of two 

single males), said that their wife, mother or sister was responsible for household duties. 

All the women interviewed said that they were responsible for all domestic chores at 

home, and three of the women said that they employed a cleaner. 

 

Half the interviewees have school age children, or younger, at home. Two mothers send 

their pre-school child to crèche. Most entrepreneurs have mothers or mothers-in-law 

who help with the children, as school finishes at lunch time. Only those without an 

extended family network consider sending their pre-school child to crèche. It is also 

common for family members to help in the business, unpaid, particularly if it is 

necessary to keep a shop open when the entrepreneur has to be elsewhere.  

 

One strong theme that emerged from interviewing the Turkish Cypriot and Turkish 

entrepreneurs is their hopes and aspirations for their children. All of them have been 

saving and are making sacrifices for their children to have university education, even if 

they have no further education experience themselves. This includes sending them to 
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the best schools in the region even if this meant moving the family or long bus journeys 

for the children. This contrasted with the Turkish Cypriots who had come from the UK, 

as they didn’t show any leanings here, they just said their children had grown up and 

left home.  

 

Some of the interviews had dependent relatives, and this was dealt with by the elderly 

parent coming to live with them. There is no provision in the Turkish Republic of 

Northern Cyprus for care of the elderly, and most families take the responsibility of 

making sure their elderly relatives are cared for. It is considered shameful to leave a 

relative in a difficult situation, even if they are not one’s parents. To avoid difficulties in 

sharing property out after a death, as Turkish Family Law only allows for 30% of a 

person’s assets to be willed, most parents gift their property of houses and land to their 

children, sometimes keeping something valuable for the child that contributes most to 

their well being in their final years. 

 

It is possible that female entrepreneurs in North Cyprus experience less home/work 

conflict than their Western counterparts, simply because of their strong family networks 

and support from their near relatives. Mothers and mothers-in-law repeatedly take on 

the role of home maker to help their daughters and daughters-in-law go to work. This, 

combined with reasonable crèche costs, and other close family support, and all-day 

private school from age 5 to 18, means that women can operate their enterprises 

knowing that their children are being taken care of. 

 

Motivation 

The reasons given for motivation in the interviews were varied. Motivation in the 

interview sample was evenly split into push and pull motivation categories. An 

interesting feature from the interviews was the revelation that six of the young Cypriot 

entrepreneurs were “given” their business by their parents. This points to the remarkable 

lengths Turkish Cypriot parents go to in order to help their children. Another recurring 

theme was for older entrepreneurs to continue working after taking retirement from a 

government job such as teaching or the health service, and three interviewees revealed 

this pull reason for starting up their enterprise. Eight entrepreneurs revealed that they 

started their own business up because they couldn’t find work elsewhere. One 

entrepreneur who emigrated to Australia in his youth, returned for the quiet life of his 

native land, to farm his family’s agricultural holdings leaving behind a successful 
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exhaust business that he created in Sydney. A female entrepreneur who lived in the UK 

from the age of three, decided to “return” to Cyprus for the lifestyle, as did others that 

were interviewed. Repatriating people understand that they will not be able to get a 

government or other type of employment. They come prepared, with money and 

expertise, to set up their own businesses. Three families left grown children behind in 

the UK for their new lifestyle. More than half the entrepreneurs interviewed had 

experience before setting up their enterprise, and this was sometimes from working in 

the family business as they grew up. 

 

Business Sector Choice 

The business sector choices in the TRNC are restrictive, due to many factors. The 

population is small at 265,100 (Hatay, 2007, p.29l; TRNC Prime Ministry, 2007) and 

the economy is small (Güven Lisaniler & Rodriguez, 2001; Güven Lisaniler, 2004). 

There are few manufacturers, and even fewer high technology companies.  

 

The business sector choices for the interviewee sample are restrictive, just as was found 

in the quantitative survey. In the interviewee sample, however, there is more 

representation from the service sector, for both male and female entrepreneurs. The 

distribution of business sectors by interviewees can be seen in Table Apx G:  4 Business 

Sector Distribution of interviewees. The female entrepreneurs in the sample are 

predominantly in the service sector, with stereotypical businesses of a beauty salon, a 

hairdressing salon, or a restaurant. The male entrepreneurs are also predominantly in the 

service sector, again in stereotypical businesses such as hotels and restaurants. Only a 

small minority of the enterprises have any technological element, namely the satellite 

TV installation and computer sales and repair business. No female entrepreneurs are 

represented in the wholesale or manufacturing industry sectors. There is only 1 

enterprise in the wholesale industry sector, namely horticultural production. There are 3 

enterprises in the manufacturing industry sector, mineral water production, metal 

fabrication, and building construction. 

 

Both genders are restricted in terms of the business sector they may chose to enter, 

mainly because of economic embargoes, and the difficulties of sourcing supplies. Many 

international franchises would not allow the use of their business ideas in a de facto 

state. In the literature, female entrepreneurs are often described as selecting enterprises 
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that have low technical barriers (Carter et al., 2001), and in the TRNC this is definitely 

the case. 

 

From the thirty entrepreneurs interviewed, eleven already had valuable work experience 

in the field, and wanted to continue in their chosen field with their own business. Others 

had a university degree and wanted to use their specialist knowledge. Sometimes this 

was continuing a family tradition, such as hairdressing, or farming. Six of the 

interviewees were given their business by their parents.  

 

Twenty percent of the interviewees went into their family business, and there was not 

much discussion about which business sector they would enter. They were expected, 

and did, take over the family business, regardless of their experience, abilities, or 

education. In these family businesses, parents have withdrawn to the background, but 

continue to help to run the business and make themselves available to their children as 

unpaid workers. The interviewees that succeeded their parents in the family business 

were the agricultural supplies distributor, the holiday cottage rental owner, the English 

language school, a restaurant proprietor, a hotel proprietor, and the male hairdresser. 

The interviewees who entered the family business, with the exception of the English 

language school proprietor and restaurateur, were high school graduates with no special 

training. 

 

From the 30 interviewees, 11 were university graduates (36%). Only 13% of the 

interviewees followed an entrepreneurship career that was linked to their undergraduate 

education or technical education. In detail, this was the Computer Sales and Service 

proprietor, the female hairdresser, the freelance dietician, and the English language 

school owner. Double this figure (26%), are graduates who have followed a different 

entrepreneurial career path compared to their undergraduate education. This is detailed 

in Table Apx G:  5 Undergraduate education compared to business sector choice. For 

the non-university graduates, we can also compare six entrepreneurs who are involved 

in a different business sector compared to their main career experience. This is shown in 

Table Apx G:  6 Career experience compared to business sector choice. These high 

school graduate entrepreneurs, many who have had a business in a different sector, have 

not chosen these enterprises because of particular gender issues, but have selected 

business sectors where they know they can be successful. Three of these high school 

graduate educated entrepreneurs are repatriates from the UK, who, after careful 
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consideration, realised that the enterprises they ran in the UK would not be successful in 

North Cyprus. Two of these entrepreneurs are retired government officials who have 

spent much time deciding on their business sector choice, in order to continue 

employment after early retirement from the government sector. 

 

A considerable number (30%) of the interviewees were considerably supported by their 

parents in starting up their venture, in that their parents gave them a financial gift, 

and/or a building in which to run their business. This included the satellite TV installer, 

the agricultural supplies distributor, the holiday cottage rentals company, the flower 

shop owner, the restaurant owner, the hotel owner, and the travel agent. 

 

Barriers to entrepreneurship 

Many barriers to entrepreneurship are mentioned in the body of literature, particularly 

financial barriers and difficulties in finding the funding to start a new enterprise 

(Coleman, 2000; Orhan, 2001; Ozar, 2002). The Turkish Cypriot entrepreneurs, in 

contrast, cite their main problem as the difficulties poor economy of the region, a 

symptom of the international embargoes placed against the Turkish Republic of North 

Cyprus. The Turkish Cypriot entrepreneurs also complain it is difficult to get new 

customers. In particular, seven of the interviewees are directly involved in the tourism 

sector, and very much wish there were more tourists visiting the island. 

 

On difficulties regarding their chosen business sector, many were quick to point out the 

economic embargoes, and how it affects them personally. The interviewees revealed 

many difficulties that they faced in their roles as entrepreneur, including not being able 

to sell produce for a reasonable price, not being able to source stock, and difficulties in 

dealing with sales representatives. Sometimes they experienced difficulties in getting 

payments from their customers. For large items, it is common to be allowed to pay for 

the item in installments, but frequently the entrepreneur may not receive the full 

payment. In light of the restrictive economy and low wages, entrepreneurs also recant 

that their customers have very little disposable income, and may only buy goods that are 

absolutely necessary. Some entrepreneurs have difficulty doing the paperwork to run 

their business. Filling in forms and understanding business law was a particular 

difficulty for the Turkish Cypriots who had returned to the island from London or 

Australia. They found that they didn’t understand the business law, or the bureaucracy 
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of the TRNC, where it differs to the UK or Australia, and they had difficulties in finding 

information.  

 

As a country with international embargoes imposed on it, it can be very difficult to 

source stock, retailers have to rely on what is available at the time. Some of the 

interviewees travel to Turkey to buy their stock, and get it shipped to the island in 

containers. This is a very expensive way to stock a retail outlet. 

 

However, entrepreneurs also stated that their role was an easy one, in that they 

particularly enjoy the autonomy and the freedom that their work comprises. They are 

comfortable in their skills and enjoy their work They also enjoy the social contact the 

role brings, with some female entrepreneurs specifically quoting this as the reason they 

want to run a business. Most of the entrepreneurs expressed a desire to serve the 

customer well, and they feel fulfilled when their customers are satisfied. Freedom to 

come and go as they please, and to be in control are a continual theme in the interviews. 

 

The café proprietor feels a need to be doing something, to relieve the boredom of life as 

a housewife. 

 

If I was at home, I would be so bored. When I get in the car in the morning, and the 

breeze hits me, I feel like I am going on a trip, and I love it. If I stayed home, my life 

would be a fusion of food preparation and housework, and endless visitors. No, I’d 

much rather come to work. 

Cafeteria Proprietor, 60, F 

 

One entrepreneur is totally satisfied in her role, particularly enjoying the freedom it 

gives her. 

 

I love to come to the shop. This is the easiest life choice, being my own boss. It makes 

everything easy. 

Children’s’ Clothes Retailer, 26, F 

 

One entrepreneur expresses a belief that all work needs you to apply your skills, but that 

anything is achievable. 
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Nothing is easy, but nothing is hard either. If you put your brains into it, you can do 

anything. 

Horticultural Business Owner, 45, M 

 

One entrepreneur is also enjoying the freedom of the job, while his business has certain 

tasks, the timing and extent of these tasks is decided by him alone. 

 

I love being out in the van, making my deliveries, seeing my customers, collecting the 

money [laugh]. 

Agricultural Supplies Business Owner, 27, M 

 

Another barrier to entrepreneurship is the high cost of expansion for the enterprise, 

particularly in terms of the costs of employing extra staff, when the economy is so 

small. As well as providing a salary, the employer is responsible for paying the 

employee’s social security, and many of the entrepreneurs declared that these costs were 

too high, compared to possible gains from increasing the size of the business. They had 

thought about expansion, but decided against it, as they could not afford the extra staff. 

Very few of the entrepreneurs in the sample were interested in expanding, only eight 

interviewees (27%). Some of these had recently expanded their business, into extra 

production or a different product. The Travel Agent had become so successful in his 

local small town that he had opened a new Travel Agency shop in the nearest large 

town. 18 of the entrepreneurs (60%) were happy running their business as a small 

concern, and some raised concerns that expansion would be very expensive and 

unnecessary for them. 

 

One entrepreneur explains that they can earn a living from the business, but not expand: 

 

The day to day earnings are ok, but I’m only breaking even. There aren’t enough 

takings to save, or to expand. 

Hair Salon Proprietor, 28, F 
 

A retail outlet owner complains about the lack of customers: 

 

The day to day earnings are not enough, we are struggling. 

Retail Fancy Goods, 43, F 

 



 196

The lack of day to day earnings was a complaint by many of the entrepreneurs. An 

entrepreneur who started a new business in providing tailored travel services for tourists 

complained that she does not have enough business: 

 

There’s just enough to get by. I need to make more than this to live comfortably. 

I do not have the finance for the same lifestyle I had in the UK. 

Travel services, F, 30 

 

The exchange bureau owner complained about the lack of customers, which they felt 

was because of the stability reached with Turkish Lira compare to past years: 

 

…it’s too quiet here. We get some passing trade, but people don’t rush to 

change money like years ago now the [Turkish] lira is stable. We get a few 

people needing Greek pounds to go to the other side. And the UN come, the 

Argentineans, to change dollars. 

Exchange Bureau Proprietor, 49, M 
 

Measures of success 

The majority of the entrepreneurs interviewed said they felt successful (77%), with a 

large proportion of these stating that they measured this by customer satisfaction (57%). 

The following entrepreneur judges his success by the exponential growth in his 

businesses. 

 

How come I think I am successful? I can buy what I want, I don’t have to watch the 

pennies. I am ahead in my accounts, I am ten times bigger than when I started, and 

most days I have 10 people working for me. I replaced my tractor, and lorry, upgraded 

them. I just do the brain work. 

Horticultural Business Owner, 45, M 

 

This entrepreneur measures his success by customer satisfaction. He delights in the fact 

that he has stolen many customers from his main rivals in the field, as he has become 

more well known and is seen as a reliable and honest trader by his customers. 
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I feel I am successful from the customers, doing the right thing for them, solving their 

problems. Customers bring in more customers, and eventually I get the difficult 

customers. I feel like I won them off the other suppliers. 

Agricultural Supplies Business Owner, 27, M 

 

The mineral water entrepreneur measures his success by his social philanthropy, as he 

has created a product that people really need, and in by doing so he has created a small 

amount of employment in a region that has high unemployment. 

 

Yes, I feel successful as the water is selling well in the area. I feel I have created 

employment for a few people in the village, which didn’t exist before. 

Bottled mineral water supplies Business Owner, 48, M 

 

Perspectives on satisfaction 

Most of the entrepreneurs are happy with their day to day work (66%) and earnings 

(50%). Fewer entrepreneurs felt they could save for retirement (40%). Again, many of 

the entrepreneurs tie satisfaction in their role with freedom. The Fancy Goods retailer is 

successful enough to employ a manager at her store, which gives her even more 

freedom. Her immediate family own a number of catering businesses as well as her 

store, and she enjoys the freedom to help out her son at their café when she is needed. 

 

Yes, I am satisfied with my daily routine. I can come and go as I please. I can help out 

at our café if I am needed, I have a manager at my shop who is brilliant. When I bought 

the shop, I asked her to stay on as she was so good.  

Fancy Goods Retailer, 47, F 

  

One entrepreneur enjoys the freedom in how he arranges his own time. Even though he 

owns more than one business, he can still find time to visit his wife and help her with 

her business. 

 

It’s only a small business, I am happy with the earnings we get from it, it’s not too much 

hard work. I come and help my wife out if I’m not too busy with my other businesses. 

Cafeteria proprietor, 60. M 

 

The entrepreneurs in the interview sample are very family oriented. Their main 

emphasis always seems to be on how they can improve the lives of their children. A 
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small shop owner explains how she is trying to educate her children. She has a daughter 

who is gifted in mathematics and is planning to send her to an overseas university. 

 

It’s not easy to make a living in Cyprus. If I paid myself a living wage, I probably would 

only break even. I can’t save for the future. My main priority is getting the kids to 

university. My daughter wants to study in London. 

Retail Clothes Sales Business Owner, 43, F 

 

 

While some of the entrepreneurs felt unable to plan for their retirement, a recurring 

element in retirement planning was the purchase of property for rental income.  
 

Views on the local economy 

In the quantitative study, the majority (60%) of Turkish Cypriot entrepreneurs would 

have been happy for reunification to happen, and voted YES at the Annan Plan 

referendum, even if it meant they would have lost their homes or work places (40%), or 

repatriation to Turkey (6%). In the interview, each interviewee was specifically asked 

about reunification and their feelings towards it. Some of the interviewees are not 

considered to be Cypriot, even though they may have lived here for many years. One 

small business owner describes how his whole life, his family, his work are here, he has 

nothing back in Turkey to “return to”. 

 

It would have been good [reunification], the economy would have improved but life for 

me would have been difficult. I grew up here, but the Greeks think all Turks should go 

back to Turkey. Go back to what? Everything I have is here, my family, my wife’s 

family. 

Hairdresser, 42, M 

 

A mature interviewee tried to weigh up the benefits of reunification, and although his 

own family and business would not have been negatively disturbed, he has feelings for 

those neighbours who might have lost their home or business through the reunification 

process. 
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I feel so sorry for everybody in our country. We cannot move on with our lives. We 

never know if there will be a settlement or not. My house is ours, but what about our 

neighbours? 

Cafeteria proprietor, 60, M 

 

A young entrepreneur, even though according the reunification plan would have lost his 

house and business, still voted yes in the referendum, in order for his country to be 

recognized and for the economy to prosper. 

 

I thought I would lose everything in the Annan Plan, but I still voted YES. I wanted to be 

in the EU. 

Satellite TV system Installation Business Owner, 35, M 

 

Another young entrepreneur considers the restrictions in his market, as there are a 

limited number of farmers he can sell chemicals to, and a limited amount of 

strawberries  that he can put into the marketplace. He was keen on reunification so that 

his customer base would have grown larger, and he would have been able to sell his 

produce in new markets. 

 

It would have been better for me if we’d joined up to go into Europe. I would have had 

more markets to sell my stuff, especially the strawberries. Now I feel constricted. I don’t 

think anything will happen now about reunification. 

Agricultural Supplies Business Owner, 27, M 

 

A female entrepreneur describes the confusion that the Annan plan caused, as according 

to the plan her house and business would have been returned to their original Greek 

Cypriot owners, but no one from the Government came to explain what was going to 

happen to her or her neighbours. 

 

I would have lost everything if the Annan plan had worked out. My house, my business. 

I suppose the government would have given us houses, it was all calculated. They didn’t 

make it clear if we would be given shops though. 

Retail Clothes Business Owner, 43, F 

 

The entrepreneurs in the sample group all agreed on one fact, that the main obstacle to 

their enterprise was not having enough customers and being unable to find new 
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customers. Part of this lies with the problems of the embargoed economy, and not 

having enough tourists or visitors. It is also connected to the low population of the 

region, and the fact that most customers have low disposable income. Some of the 

entrepreneurs, with and without university education, realize that the economy and 

populace is not ready for the products they want to sell, and the customer base not ready 

for sophisticated products. Those entrepreneurs that have returned from the UK find 

difficulty in adapting to local conditions of work. Some of the entrepreneurs also 

complained that they had difficulty in keeping up with technology. 

 

Even in a specific trade such as hairdressing, one entrepreneur from the UK found it 

difficult to run her business compared to being a stylist in London. 

 

I trained in the UK, so although I am an experienced stylist and colour expert, I didn’t 

learn these elaborate wedding styles that they do here. I need to work more on this, to 

get the wedding customers. 

Hairdresser, 28. F  

 

Another entrepreneur felt that the level of money in the economy is very low, and 

people make do with their existing effects rather than spend money on something new. 

 

People are scared of doing anything, they’re not shopping, not spending money. I am 

selling internet connection on commission, but nobody’s taking it on. In nine months, 

I’ve only sold 3 computers, and I’ve had one or two in for fixing. 

Computer Parts Shop Owner, 35, M 

 

One university graduate longs to run an interior design business, but the people in the 

region do not have sophisticated taste. Most young couples decorate their houses in the 

same simplistic style as their parents, and they do not think about co-ordination, as some 

of the household goods are wedding presents from their parents that they have little 

control over. 

 

People are not ready for interior design like the UK or Turkey. They just paint the walls 

white and get somebody to do the curtains. None of their furniture or carpets match. 

Once there is more spare cash around, I will be able to expand into that area. The main 

problem is the terrible economy here. 

Flower shop proprietor, 28, M 
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One of the important positive comments about the main opportunities for their 

businesses included an increase in tourism, as many of the businesses would benefit 

from growth in the tourist economy. Another related feature is the growing number of 

foreigners moving to live permanently on the island, for retirement and for younger 

people wanting a better lifestyle. This has created a housing boom, and consequently 

will increase the economy in all areas (Mullen et al., 2008, p.33). 
 

Regulations and NGO support 

Only two of the interviewees had received government support for their enterprises. 

Through UNOPS and the UNDP, two interviewees had received a grant towards a new 

enterprise or expansion and one was waiting for grant approval. While money from the 

UN and EU has been made available, it is not easy to obtain. The grant application 

forms have to be filled in English, and a point system us used to decide the most eligible 

applicants. Only a small proportion of the entrepreneurs interviewed said they were in a 

trade association and that it helped them in their business. 

 

Note: One year later 

The above interviews took place from December 2006 to July 2007. Since that time 

changes have happened for many of the above entrepreneurs. By telephoning the 

interviewees in June 2008, it became evident that a number of these enterprises were no 

longer operating. The children’s clothes shop was closed, and the owner had taken a full 

time job with a bank. The computer repair and sales shop was also closed, with the 

owner taking a government position. The cafeteria in Lefke was closed, due to building 

refurbishment. The freelance dietician was no longer working, due to family illness. The 

estate agent continued to work part-time as an English teacher, as the agency could not 

sustain a salary from the volume of work coming in. One of the hairdressers decided to 

close her salon and become a mobile hairdresser, as she found the overheads of the 

salon too large. The construction business was terminated, with the owner finding 

employment as an architect with an NGO. 

 

On a more positive note, the mineral water manufacturer had expanded his enterprise, 

with more equipment and more employees, with a grant from UNDP. The English 

Language School became very successful and became aligned with the successful chain 

of English Schools called International House. 
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5.4 Conclusion 
This chapter has highlighted the emerging themes from the qualitative study, from data 

gathered from the in-depth, face-to-face interviewer led semi-structured interviews with 

thirty entrepreneurs in the TRNC. The themes originating from the data included gender 

issues within the TRNC, entrepreneurship exposure, barriers to entrepreneurship, family 

support, business sector choice, and motivation. While much of the demographic data 

fits into expected ranges of entrepreneurship in a Western nation, some anomalies did 

present themselves after qualitative data analysis. One major finding was that the 

Turkish Cypriot entrepreneur has very high levels of entrepreneurial exposure, and most 

entrepreneurs in the region know personally at least one person who is an entrepreneur. 

Many entrepreneurs also gain entrepreneurial exposure from their own parents, or a 

close family member. The qualitative data also highlighted the number of entrepreneurs 

who described entrepreneurship in the region, as carried out by Turkish Cypriots, when 

the body of literature refutes this. Close family ties also explain some of the Turkish 

Cypriot  positive pull into entrepreneurship, as they follow family tradition. In sharp 

contrast to research in the UK or USA, the Turkish Cypriot entrepreneur receives both 

emotional and financial support from their families in setting up their enterprise. 

Turkish Cypriot parents are willing to make many sacrifices to ensure that their children 

are set up in their business without debt or worries. Very few female entrepreneurs 

reported problems in creating their enterprise or the day to day operations of their 

enterprise with regards to their gender. However, in the operations of their businesses, 

entrepreneurs are very gender aware, and are very careful to stick to social mores and 

expectations within the community. Female entrepreneurs in the region were also found 

to have low levels of home/work conflict. A reported phenomena throughout research in 

the UK and USA into female entrepreneurship, the Turkish Cypriot female entrepreneur 

endures little home/work conflict, as they are so well supported by their near relatives, 

particular mothers, aunts, and sisters with sharing childcare. 

 

Motivation is another area where the Turkish Cypriot entrepreneur differs from the 

expectations of the research community. While a difficult economy, embargoed from 

the International community, with a very poor infrastructure, one would assume that the 

average Turkish Cypriot entrepreneur would be pushed into entrepreneurship from lack 

of job opportunities, yet the data analysis shows that the entrepreneurs of this region are 

in the main pulled into entrepreneurship.  
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The qualitative part of the research aimed to discover if there are any cultural 

constraints on the entrepreneurs of the region, and if social gender segregation has any 

impact on the business sector choice. While a number of the entrepreneurs have not 

developed enterprises in the business areas that they studied towards, the business sector 

that they have chosen has not been affected by cultural constraints in North Cyprus, nor 

have they displayed any evidence of the impact of social gender segregation (except in 

the day to day operations of their businesses). Female entrepreneurs in the region have 

typically selected businesses with very low technical barriers, while male entrepreneurs 

have sought out niches as best they could. The main barriers to entrepreneurship have 

been financial barriers, both in creating their enterprises and in the operations of their 

business, and the very poor infrastructure of the region. The heavy bureaucracy and 

business taxes of the Turkish Republic of Northern Cyprus government also weigh 

heavily on the entrepreneur. In spite of this, the majority of the Turkish Cypriot 

entrepreneurs feel that they are successful in their entrepreneurial endeavours, and they 

are happy with their career choice. 

 

In the next chapter, Chapter Six, these themes will be discussed with reference to the 

body of literature on female entrepreneurship. Key to the coming chapter is the 

relevance of emerging themes to the research question, synthesized with the results of 

the quantitative study outlined in Chapter Four, namely how the perceptions of 

entrepreneurship in the TRNC affect the entrepreneur’s choice of business sector, and 

whether social gender segregation affects the business sector choice of the Turkish 

Cypriot entrepreneur. The next chapter also discusses policy recommendations, which 

have been made in light of the findings of the research study.  
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6. Discussion 
 

6.1 Introduction 
This chapter, Chapter Six, addresses the research question of how social gender 

segregation affects the business sector choice of the entrepreneur in Northern Cyprus, 

through a broad analysis and discussion of the data from the previous two chapters, as 

well as  providing a broad synthesis of the findings of the survey, as well exploring the 

themes coming from the results of the factor analysis. This chapter also addresses some 

of the limitations that arose from the research study. In addition, this chapter also 

introduces policy recommendations, for improvement and growth in the enterprise of 

the region. Policy recommendations, for both national and local government are 

discussed in detail, with the aim of generating policy to strengthen the entrepreneurship 

base of the region. Finally, the limitations of the thesis are discussed.  

 

6.2 Business sector choice of the entrepreneurs in the TRNC 
The intention of this thesis was to investigate the business sector choices of the Turkish 

Cypriot entrepreneur, to explore whether the individual choices of business sector made 

by male and female entrepreneurs was  influenced by the strong social expectations of 

gender specific roles and social gender segregation in the region. From this perspective, 

the themes emerging from the data analysis are reviewed in turn, to determine their 

effect on the entrepreneur’s business sector choice, starting with the actual business 

sector selected. 

 

Business Sector Choice 

We can clearly determine that the retail sector is the predominant sector in the Turkish 

Republic of Northern Cyprus, for male and female entrepreneurs, with over half the 

entrepreneurs operating within the retail sector, with higher percentages of women 

operating in this sector. The service sector is also well represented, with nearly a quarter 

of entrepreneurs operating there, with higher percentages of men than women.  Once 

inside the service sector, the men and women branch off into differing sub-sectors. Men 

dominate the hotel and restaurant trade, while women have chosen enterprises in the 

personal services areas, such as hairdressing and beauty salons. Men are also involved 
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in sub-sectors where we have no women represented in the survey, such as financial 

investment, financial mediation, and transport. 

 

Manufacturing is the third largest business sector in the Turkish Republic of Northern 

Cyprus, with more men than women taking part. The smallest sector is wholesale, with 

a very small number of entrepreneurs. While these sectors could be considered to be 

male dominated, women are represented  in both manufacturing and wholesaling. 

Women are working in the manufacturing industries of furniture manufacturing, 

wooden products, and textiles. The textile industry is a traditional industry for Turkish 

Cypriot women. As early as 1900, women were involved in making camlet (a special 

cloth made from goat and camel hair), in making buttons, and working as seamstresses 

(Güven Lisaniler, 2003), by the 1930’s they were known for weaving and hat making 

(Thompson, 2005), and in the 1940s as button makers (Güven Lisaniler, 2003), 

broadening in the 1950s to textiles, embroidery (Güven Lisaniler, 2003), dressmaking 

and handicrafts making (Hadjipavlou & Mertan, 2010).  

 

One important point from the survey was the disclosure that Turkish Cypriot 

entrepreneurs have little interest in innovation, and this can be seen in the business 

sector choice, as none of the entrepreneurs taking part in this research were involved in 

a technological enterprise. Turkish Cypriots are not interested in innovation, and they 

are not looking for new opportunities. From the replies in the quantitative study, they 

reveal themselves to have low levels of self efficacy. However, innovation is essential 

for a developing economy, to achieve efficiencies in production and growth. 

 

Entrepreneurial exposure 

Entrepreneurs in the Turkish Republic of Northern Cyprus reported high level of 

entrepreneurial exposure, with most entrepreneurs stating that at least one close family 

member was an entrepreneur. Many entrepreneurs reported that they knew another 

entrepreneur who was close to their family, and others revealed a parent as an 

entrepreneur or that a parent worked in a very small company. For example, one 

entrepreneur related that many of the senior people in his family had been entrepreneurs 

before 1974, winning contracts in competition with Greek Cypriot contractors: 

 

My father … with his brother and a family friend, …were making roads in Lefke. 

Horticultural Entrepreneur, 45, M 
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Another entrepreneur reminisced about her mother’s seaside café when many Turkish Cypriots 

came to picnic before partition in 1974: 

 

My mother opened a seaside café before 1974, …it was the only safe place for Turkish 

Cypriots to come and picnic in the 1960s.  

Holiday Cottage Proprietor, 58, F 

 

There is a significant amount of entrepreneurial exposure in the region, and it has been 

acknowledged that the amount of entrepreneurship an individual is exposed to while 

growing up is and important factor in the decision of that person to become an 

entrepreneur (Baycan Levent, 2003; Gray & Finley Hervey, 2005). What is interesting 

is the influence of entrepreneurial exposure on the female entrepreneurs of the region, as 

it appears to be an influencing factor on their motivation to become entrepreneurs, with 

nearly 50% of female entrepreneurs knowing personally an entrepreneur in their local, 

and nearly a quarter of the female entrepreneurs having a family member who is or was 

an entrepreneur. Role models, who are not necessarily family members, can also help to 

influence the nascent entrepreneur into starting an enterprise (Crant, 1996; Delmar et 

al., 2004; Farris, 1999; Krueger, 1993). It can be stated with confidence that 

entrepreneurial exposure is a very important factor for Turkish Cypriot entrepreneurs, 

especially for the female entrepreneurs.  

 

Business organisation 

Most of the women in the survey revealed that they had set up their enterprises as a 

partnership, most being in partnership with their husband, but others with a brother or 

even their father. Male entrepreneurs also enter into partnerships, but they prefer to be 

in partnerships with a friend or acquaintance. This is in contrast to the Republic of 

Cyprus, where 85% of Greek Cypriot female entrepreneurs said they run their 

businesses as the sole proprietor (Nearchou-Ellinas & Kountouris, 2004). It also 

contrasts the findings of Ufuk and Özgen (2001b), who made a study of  female 

entrepreneurs in Ankara where ‘sole proprietor’ was overwhelmingly the business 

organisation choice. However, in an influential article by Rosa and Hamilton (1994) 

probing the gender and ownership of UK firms, most entrepreneurs were in a mixed 

gender partnership. 
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Attitudes to risk 

From the self categorisation on the questionnaire, the entrepreneurs in this sample group 

strongly believe themselves to be risk takers, with more men than women categorised as 

risk takers. A number of authors (Sexton & Bowman-Upton, 1990; Verheul & Thurik, 

2001) believe that female entrepreneurs are more risk adverse than male entrepreneurs. 

The respondents to the quantitative sample reflect this, with more women self 

categorising themselves as risk avoiders, compared to the men. In this study, the 

Turkish Cypriot female entrepreneurs appear to be comfortable with their self-reporting 

status as risk takers, in contrast, say, with the UK, where female entrepreneurs are 

described as risk-averse (Carter & Shaw, 2006). 

 

Motivation 

The body of literature explains the motivation into entrepreneurship as push or pull. It is 

believed to be the product of an enterprise culture and that entrepreneurs are pulled into 

entrepreneurship, or entrepreneurs are pushed into entrepreneurship through lack of job 

opportunities and social standing. In general, there is a push effect where there is a 

depressed economy, versus a pull effect when the economy is thriving (Audretsch et al., 

2001). From this perspective, the entrepreneurship of the TRNC is an anomaly. The 

Turkish Cypriot entrepreneur overwhelmingly points to pull entrepreneurship 

motivation, from the results of both the qualitative and quantitative study. Interestingly, 

more women than men revealed pull factors as their motivation for becoming 

entrepreneurs. Also, in the interview phase of the study, half the interviewees revealed 

that they were pulled into entrepreneurship. 

 

Kuhn and Schuetze (1998) suggest that the push hypothesis is gender specific, as the 

position of men in the marketplace has deteriorated, but not that of women. Buttner and 

Moore (1997) found that push factors were not as relevant as pull factors, as the push 

factors were related to gender barriers rather than job loss. These findings are echoed by 

Hughes (2003), who states that, in general, women are attracted to entrepreneurship 

with pull factors. Other researchers have commented that female entrepreneurship is 

often motivated by social factors, including creating a lifestyle as well as creating a 

business (Baines & Wheelock, 1998). This was highlighted by nine of the interviewees 

expecting a better lifestyle after returning from the Diaspora, and two who wanted a 

comfortable lifestyle after retirement. 
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One entrepreneur expresses her desire to be an entrepreneur as stemming from her need 

not to be bored at home, dealing with housework and an endless stream of visitors: 

 

If I was at home, I would be so bored... No, I’d much rather come to work. 

Cafeteria Proprietor, 60, F 

 

Another female entrepreneur is completely satisfied with her choice of career: 

  

This is the easiest life choice, being my own boss.  

Children’s’ Clothes Retailer, 26, F 

 

While the presence of pull entrepreneurship may at first seem remarkable for a region 

with severed economic problems, it has been recorded as a normal phenomena for 

economies that are considered to be in a “take-off” stage, as entrepreneurs can find the 

“positive pull cues” for ideas for enterprises in the economy (Jones, 2000). While a 

crisis in the entrepreneur’s life has led to push entrepreneurship reported in other 

countries as high as 38% (Neider, 1987), none of the female entrepreneurs in this 

research study reported this. This could be a cultural phenomenon, as the family would 

help out the female member in crisis, as well as a social issue, as there are funds for 

women who head a household with no income. It seems significant that in such a dismal 

economic environment, entrepreneurs are pulled into entrepreneurship. It seems even 

more significant that over 50% of the female entrepreneurs are pulled into 

entrepreneurship in the region. 

 

 

6.3 Perceptions of entrepreneurship 
Many of the entrepreneurs in the survey believed that entrepreneurship has a high status 

in their society. These entrepreneurs also enjoy their work.  

 

I love to come to the shop.  

Children’s’ Clothes Retailer, 26, F 

 

 

I love being out in the van, making my deliveries, seeing my customers, collecting the 

money [laugh]. 

Agricultural Supplies Business Owner, 27, M 
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This matches with findings in Turkey where Ufuk and Özgen (2001a) found that the 

simple act of “being” an entrepreneur had a positive effect on the female entrepreneurs 

they studied in Ankara, as it lifted their status in the community.  

 

Locus of control 

In the body of literature, entrepreneurs are found to have an internal locus of control. 

Locus of control has often been examined in entrepreneurship research, particularly 

when personality characteristics are under study (Nelson, 1991; Littunen, 2000), or 

where motivation is of importance to the understanding of an entrepreneur (Langan-Fox 

& Roth, 1995). Locus of control has also been used as a comparison between 

entrepreneurs of different cultures (Mueller, 2004). 

 

“Locus of control” in an individual person is described as being internal or external. 

Those people with internal locus of control believe that their own hard work and actions 

have an impact on their success in life, and this has been linked as an important factor in 

the personality of an entrepreneur (Littunen, 2000). Whereas those who have external 

locus of control think that fate, chance and luck play a large part in determining their 

future, or the actions of other people control their lives. 

 

Without a high internal locus of control, individuals would be unlikely to risk exposure 

to the difficulties associated with the starting up of a new and unproved business 

venture (Bennet & Dann, 2000). The entrepreneur’s belief in their “inner control” is 

considered necessary for the entrepreneur to sustain the drive and energy required to 

first establish and then manage the new venture (Bennet & Dann, 2000). In reverse to 

what is found in the body of literature, Turkish Cypriot entrepreneurs are motivated to 

be entrepreneurs regardless of their high locus of control. 

 

Much of the theory developed in the literature of entrepreneurship is focused on the 

psychological traits of entrepreneurs. Thomas and Mueller (2000) define these as 

“innovation, risk-propensity, internal locus of control, and energy level”. Internal locus 

of control is developed in much of the literature as being a crucial aspect of the 

entrepreneur’s makeup, as it describes individuals who think that they are shaping their 

own destiny, while those with external locus of control individuals think that their 

destiny is controlled by outside forces such as luck, fate, or omnipotent beings. The 

results of quantitative study indicate that Turkish Cypriot entrepreneurs in the sample 



 211

do, in general, have external locus of control, not what would be expected of 

entrepreneurs.  

 

Littunen (2000), in a recent work on locus of control, again characterizes the 

entrepreneur as someone who has the “ability to take risks”. A central theme in the 

literature on entrepreneurship is non-coincidental decision of a person to become an 

entrepreneur, and the “desire to take risks” is seen as a personal characteristic of the 

entrepreneur (Littunen, 2000). Since locus of control has been identified as a trait in the 

entrepreneurs’ personality, locus of control has been found to be “relatively internal” in 

female entrepreneurs too (Nelson, 1991). 

 

People with higher degrees of locus tend to monitor the environment to find information 

for themselves pertaining to the running of their business (Lumpkin & Erdogan, 1999). 

In addition, locus of control may be related to a risk-taking orientation, as “internals” 

tend to estimate the probability of failure as lower than the general public. American 

studies have shown that female entrepreneurs express a strong belief that they are in 

control (Neider, 1987). Neider (1987) stated that the women in her study scored low on 

Rotter’s Locus of Control Scale. Compared to men, women tend to have a more external 

locus of control (Verheul & Thurik, 2001). However, in this quantitative sample, men 

display a higher external locus of control than the women  This could be a religious 

phenomena, as Turkish Cypriots, while not be fundamentalist in the adherence to 

religion, are Muslim and as such so believe that their fate is pre-ordained, that what they 

are dealt with in life is their kismet. 

 

Gender perception 

The Turkish Cypriot community on Cyprus has descended from a movement of Turkish 

population in Ottoman times, and they have kept Islam as their religion. The Turkish 

culture is known as being deeply patriarchal, with very conservative views about what is 

possible for the female population. However, the Turkish Cypriot entrepreneurs in the 

quantitative sample have very positive attitude towards the empowerment of women. 

Most respondents disagreed with the statement that “women should be at home, 

especially the women in the survey. The other questions in this section were answered 

favourably, with a large number of entrepreneurs agreeing to the statements that 

“women should be encouraged to be entrepreneurs”. 
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Men have problems in starting up their business and in running their businesses, with 

regard to gender issues. For example, the satellite installation entrepreneur understands 

that it is important that his workers are aware of community values, and are careful in 

their dealings with women at home.  

 

I have to be very careful whom I employ. …I don’t want to be branded as a company 

that hassles women in their homes, or worse.  

Satellite TV Installer, 35, M 

 

One female entrepreneur felt anxiety about being able to go for a stroll in her 

enterprise’s local, as she had situated the business in an area of town where there were 

many male dominated enterprises such as tyre repairs and car part sales. 

 

I didn’t think clearly when I decided to rent this unit, it has become more 

industrial than retail. I don’t feel comfortable going outside the door, and 

across the main road there’s a brothel.  

Children’s clothes retail outlet proprietor, 26. F 

 

While isolated episodes of extreme gender issues were reported, on the whole the 

gender perceptions of the Turkish Cypriot male and female entrepreneur are very 

positive. Turkish Cypriot entrepreneurs are very supportive of girls continuing and 

succeeding with their education, and in supporting female entrepreneurship, while 

within the framework of a strongly patriarchal society. 

 

Barriers to entrepreneurship 

A very small proportion of the female entrepreneurs in this study said that lack of 

support from their husbands was a barrier to their enterprise creation, and running of the 

business. A similar low number of female entrepreneurs unhappy with their spouses 

lack of support and noted it was a barrier to their enterprise creation was found in a 

study in rural Australia (Newton et al., 2001).  

 

In a study of Turkish Cypriots’ attitudes to gender issues, Güven Lisaniler (2006) 

deduced that the Turkish Cypriot population, in general, think that it is acceptable for 

Turkish Cypriot women to work as long as it does not interfere with family routines, but 
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nearly half the sample believed that a child’s education would be adversely affected by 

having a working mother. 

 

Many of the problematic factors indicated by small businesses were recently highlighted 

in a Turkish Cypriot Chamber of Commerce Report (Besim, 2010). The first six items 

mentioned, are all barriers to entrepreneurship mentioned by the respondents of the 

quantitative study, as well as being topics of conversation in the face-to-face interviews. 

The report lists access to finance as the largest problematic factor for doing business, 

followed by “inefficient government bureaucracy”, and an inadequately educated 

workforce. In this quantitative study, the entrepreneurial sample list lack of finance, 

lack of infrastructure and lack of information and support as the three most inhibiting 

factors in starting up a business in the TRNC. 

 

Other factors that were mentioned by a large number of Chamber members were the 

poor infrastructure, tax regulations, and tax rates (Besim, 2010). In the face-to-face 

interviews of the qualitative study, the main problem cited by the interviewees was the 

poor economy of the region, and the difficulty in finding new customers. The 

interviewees also complained of the difficulties on sourcing products to sell, and then on 

the prohibitive taxes put onto those goods. Two entrepreneurs relate how, while they 

can source suitable goods on the Greek Cypriot side of the island, bringing them back to 

the TRNC to sell entails very high customs duty, making the retail price very high: 

 

 I like interesting things to sell. I cross to the Greek side sometimes, but I have to buy 

retail. So to make my profit, the prices become too high. 

Flower shop Proprietor, 28, M 

 

I bring some products from the Greek side, but by the time I pay customs duty, it 

makes them really expensive for the customer. 

Satellite TV Installer, 35, M. 
 

Another entrepreneur relates how she travels to Turkey to source goods sometimes, as 

the local representatives have high wholesale prices: 

 

I sometimes go to Turkey to buy clothes as the reps here are so expensive. 

Retail Fancy Goods, 43, F 
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They also complained about how difficult it is to receive payments sometimes. The red 

tape or bureaucracy of form filling was also mentioned as a problem, particularly for 

those entrepreneurs who have returned from the UK or Australia. The same difficulties 

have also been reported by the TRNC Central Bank, and by an independent research 

group (YAGA) (Safakli & Ertanin, 2010). 

 

This has provided external validation for the data collected in this thesis, as the 

problems raised by the Turkish Cypriot Chamber of Commerce are the same as those 

highlighted in the interviews and in the questionnaire. 

 

Safakli and Ertanin (2010) have highlighted the TRNC Government’s partial efforts to 

match SME policy to that  of the EU. As some efforts have been made by the current 

TRNC government to address the fostering of entrepreneurship in the region, in order to 

create policies that will align with those of the European Union SME policy framework. 

While no actual definition of SME exists inside the TRNC legislation, inside a draft 

competition law they are defined as in the Small Business Act adopted by the European 

Commission in 2008 (Safakli & Ertanin, 2010). Central to this new legistlation is the 

creation of a consultancy group, KOBIGEM (Centre for Improving SMEs), to provide 

services to improve competitiveness, training, consultancy, marketing aid, grants, low 

interest loans, and help with projects. In association with the government Ministry for 

Economy and Energy, this group aims to monitor improvements through an annual 

meeting of an advisory board consisting of the Minister for Economy and Energy, 

ministerial advisors, advisors to the Finance Minister, the Secretary of State Planning, 

and representatives from the TRNC Chamber of Commerce and the TRNC Chamber of 

Industry, plus other stakeholders such as universities (Safakli & Ertanin, 2010). One of 

the main aims of KOBIGEM will be to create an infrastructure to give entrepreneurs 

access to the knowledge and technology of the five local universities, in order to support 

research and innovation. Also included in KOBIGEM’S sphere of activities will be 

provisions for solutions to domestic and international marketing, plus help for 

entrepreneurs on investment, production, management, and planning. The organisation 

will also be responsible for facilitating the partnerships between SME’s and private 

investors (Safakli & Ertanin, 2010). 
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The KOBIGEM has already had an initial SME strategy committee meeting, in order to 

perform a SWOT analysis on the structural problems of SMEs. The committee listed the 

main weaknesses of SMEs as: 

o High costs of raw materials, power, water, labour 

o Lack of communication between SMEs and educational establishments 

o Lack of knowledge for available finance sources 

o Unsatisfactory infrastructure, especially in industrial zones 

o Low quality of production and certificates of standards not renewed 

 

Home/work conflict 

Many studies from the body of literature on female entrepreneurship concentrate on the 

burden of domestic responsibility, still being experienced in the United States (Neider, 

1987), the Netherlands (Verheul, 2004), Puerto Rica (Quinones & Rodriguez-Mont, 

2006), as well as in developing countries such as Ghana (Boohene, 2005), and Nigeria 

(Zakaria, 2001). According to some authors, typically, the female entrepreneur will start 

a business to fit around the child care and house work responsibilities (Hollowell et al., 

2006). Female entrepreneurs in Turkey seem especially distressed, with “excessive 

expectations of their family members” cited as the second largest factor to cause stress, 

and they believe that being an entrepreneur affects their life negatively (Ufuk & Özgen, 

2001a).  

 

An Australian study in rural communities around Ballarat also found low numbers of 

women who said child care was an issue in the running of their business (Newton et al., 

2001). We may deduce from this that the Turkish Cypriot female entrepreneur has low 

home/work conflict, as they are not complaining about support from their husband, or 

about available child care. 

 

The female entrepreneur of the TRNC, however, has not made home/work conflict an 

issue, when discussing gender issues and the problems of running a business, or from 

the questionnaire. The Turkish Cypriot female entrepreneur is well supported by her 

immediate family in terms of child care and home responsibilities. While a small 

number have a cleaner, or send their children to crèche or private school, most are 

helped by their mothers.  
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One of the factors mentioned by female entrepreneurs was trying to fit their domestic 

duties around the enterprise was a specific gender issue for them in the running of their 

enterprise, but as mentioned above, very few women complained about this. The 

patriarchal society of Cyprus has been blamed for making a woman’s role in society as 

bound in career and household duties, “double bind roles”, as those women who take on 

a working life still have to content with all the household responsibilities (Hadjipavlou 

& Mertan, 2010). On both sides of the island women are not represented in public life, 

the numbers of elected officials are low, with the highest amount of representation in 

the TRNC parliament being three female members of parliament and the speaker of the 

house at one point, but this number has fallen (Hadjipavlou & Mertan, 2010). In this 

thesis, the work/home conflict does not appear to be an issue for female entrepreneurs in 

the region. 

 

Again, contrary to the much of the body of literature on female entrepreneurship and 

home/work conflict, the Turkish Cypriot female entrepreneurs display little home/work 

conflict. However, this is not because there is affordable child care, as in the case of 

Oman where the female entrepreneurs have full domestic helpers (McElwee & Al-

Riyami, 2003), or Bahrain with paid help at home (Dechant & Al Lamky, 2005), but 

simply because of the high quality of support offered by their close family. This high 

level of support was mentioned specifically by a number of entrepreneurs in the 

qualitative section of the research study, and may be a unique phenomenon to Turkish 

Cypriots. 

 

Family support 

In the body of literature, female entrepreneurs have perceived stronger social support 

than their male counterparts; they experienced strong support from their social 

environment (Ljunngrenn & Kolvereid, 1996). Bradley and Boles (2003) make a case 

for ethnic minority female entrepreneurs in the UK being strongly motivated by role 

models in their close community, such as an entrepreneurial friend of acquaintance, and 

these female entrepreneurs were also found to be strongly supported by friends and 

family, both financially and emotionally. The female entrepreneurs in both parts of the 

mixed methods study described instances of being well supported in the community. 

While most entrepreneurs described how their family supported them financially: 
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My in-laws were very supportive, …my in-laws helped me to kit the salon 

out…and with the rent. 

Hair salon proprietor, 28, F 

 

Others described how their relatives helped them with business ideas and processes: 

 

…my cousin was the first to start his own business. …he helped us to import 

clothes and start up. 

Children’s clothes retail outlet proprietor, 26. F 

 

Interesting outcomes from the research 

The aim of this thesis was to explore the business sector choices of the Turkish Cypriot 

entrepreneur, to discover if the business sector choices of the entrepreneurs were being 

affected by the social mores of gender segregation and the patriarchal values of their 

society. From the qualitative and quantitative sections of the research study, it is 

possible to look at the numbers of each gender in different business sectors and have a 

deeper understanding of the situation. A number of the interviewees revealed that their 

chosen enterprise was not the same sector as they had been educated in or had 

experience in. What prevented them for entering their chosen career was the lack of 

opportunities in the region, not specific social mores leading them to certain 

professions. Where different sectors had been investigated by the entrepreneur, they did 

not investigate a sector because of its fit with gender expectations in the region, but 

because it seemed like a suitable enterprise for them, given the conditions of their home 

town, and what they were able to do. 

 

Low levels of female entrepreneurship in Turkey have been associated with ‘social 

constriction’ in the nation, as Turkey has a “complex set of cultural, socio-political and 

economic reasons for this low level of female entrepreneurship” (Karataş-Özkan et al., 

2010). The authors note that are serious disadvantages for those female entrepreneurs 

who create an enterprise and thus “transgress the fault lines of gender roles” (Karataş-

Özkan et al., 2010).  The authors cite persistent patriarchal social values and traditional 

sex roles, limited access to education, and limited financial and social capital as factors 

that deter Turkish women from entrepreneurship (Karataş-Özkan et al., 2010). 
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The Turkish Cypriot female entrepreneurs have similarities with the female 

entrepreneurs in Brazil, rather than their Turkish cousins across the mainland. In Brazil, 

female entrepreneurs also exhibit pull entrepreneurship, even though they have an 

unstable economy, and a society where the macho men exhibit patriarchal qualities 

(Jones, 2000).  As mentioned above, it seems important phenomena of Turkish Cypriot 

entrepreneurship that female entrepreneurs are pulled into entrepreneurship, regardless 

of the extreme economic conditions. This is not supported in the body of literature, 

except for the Brazil example above (Jones, 2000). 

 

The entrepreneurs of the Turkish Republic of Northern Cyprus exhibit some qualities 

that seem international in entrepreneurship, but they also have some paradoxes that need 

explaining. Rates of female entrepreneurship would be expected to be no more than the 

European average, at 27% (Nearchou Ellinas & Kountaris, 2004). Officially they are 

23% (Güven Lisaniler & Uğural, 2001). And one would expect the rate to be near to 

Turkey’s 13%  (Delmar & Holmquist, 2004), as Turkish Cypriot culture has derived 

from the Turkish mainland, or to be similar to Greek Cypriots as neighbours, at 12% 

(Nearchou Ellinas  & Kountaris, 2004), even though the economy is not similar. What 

was found was a rate of female entrepreneurship close to 33%. By random sampling, the 

research study found 33% of entrepreneurs in the respondents to the quantitative sample 

were female, and in the qualitative study 33% of the interviewees were also female 

entrepreneurs. The TRNC does have a black economy that has been estimated to be 

anywhere from 70% (Bıçak, 1997) to 100% (Ayres, 2004). It may be the case that much 

of this female entrepreneurship is hidden and undeclared (Olgün, 1993a). 

 

Northern Cyprus does not have the deeply patriarchal values of their neighbouring 

Turkey, and women are not subjected to the severely constricting lifestyles of the 

‘motherland’. While officially set at 9.3% (TRNC Prime Ministry, 19990,   female 

entrepreneurship in the region could be as high as 23% (Güven Lisaniler & Urugal, 

2001) or 33%% (thesis sample), much higher than Turkey at 11% of employed women 

in 2004 (Allen et al., 2008). Also, there do not seem to be prescribed disadvantages for 

the female Turkish Cypriot entrepreneur, only advantages. Instead of being held back as 

women in Turkey are, Turkish Cypriot women are encouraged to further their education 

and to start their own enterprises.  

Another paradox was the home/conflict issues, and gender issues with running the 

business. Whereas one might assume, as a region with very heavy patriarchal values, 
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that the female entrepreneurs would have had difficulties not just in starting up the 

business, but also in the running of the business. One would also expect them to note 

that their lives were made extremely difficult by the onus being on them for home 

responsibilities. The reality was quite different, with very few women relating stories of 

difficulties in either starting up or running their businesses. Many of the female 

entrepreneurs relate stories of support and encouragement: 

 

My husband encouraged me … 

Freelance Dietician, 55, F 

 

 

My in-laws were very supportive, (they)…helped me to kit the salon out…and 

with the rent. 

Hair salon proprietor, 28, F 

 

Another difference from Western based entrepreneurship was the initial funding for the 

enterprise. It would be expected that in a region with such a difficult economic climate, 

that nascent entrepreneurs would find it difficult to find funding to start an enterprise. 

However, in both the quantitative and qualitative parts of this study, we find that the 

entrepreneurs secure finance form their own savings, or their families help them 

significantly. 

 

 

In addition to the survey findings, there are some interesting outcomes from the factor 

analysis that was composed from the data arising from the surveys. Ten factors emerged 

from the factor analysis, as it grouped together the correlated data from the survey 

questions. While the groupings of certain questions give no surprises, what is interesting 

is the order in which they were singled out as factors. The highest correlation was found 

with the questions that queried the entrepreneur’s risk attitudes and risk perceptions. 

The Attitudes to Risk questions were specifically chosen to reveal something about the 

entrepreneurs’ attitude to risk in this region. No other state can claim to have a total 

international economic embargo, and as such, the economic development of the region 

is stifled. However, many of the entrepreneurs in this research study wish to follow 

entrepreneurship as a career, and are pulled into it rather than feel pushed into it. The 
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interesting analysis here is that these attitudes to risk show the largest correlation and 

reveal something about the psyche of the entrepreneur in the TRNC. 

 

Gender attitudes and perceptions were the next highest factor revealed in the factor 

analysis. Again, the questions were specifically selected to bring to the fore the real 

gender perspectives of both men and women in the region. The position of this high 

factor loading within the rotated factor matrix shows us its importance in understanding 

the entrepreneur and the gender issues that abound in this region. 

 

Self efficacy and energy was the third highest loading, which saw the self efficacy 

questions grouped with the questions on exercise and sport. It can be attributed to the 

entrepreneurs who feel most confident in their social situations are also people who 

partake in some kind of exercise or sport. It may also suggest the confidence of the 

Turkish Cypriots, who believe in themselves and their ability to be an entrepreneur. 

 

Entrepreneurial exposure, the fourth highest loadings, refer to the entrepreneurial 

exposure experienced by the entrepreneurs. It is an interesting outcome of the factor 

rotations that this set of questions have come out with high correlation, and as such are 

important in considering the attitudes and beliefs of entrepreneurs. From both parts of 

the mixed methods research study, entrepreneurial exposure was an important issue to 

the entrepreneurs of the region, particularly the female entrepreneurs. Respondents cited 

parents as entrepreneurs, as well as other close family members, and other friends as 

entrepreneurs. This factor analysis has validated the findings of the research studies, and 

highlighted the importance of entrepreneurial exposure for Turkish Cypriot 

entrepreneurs. 

 

External locus of control questions grouped together in the fifth group of factors, while 

Internal Locus of Control questions grouped together as the sixth group of factors, and 

both these groups are connected to Locus of Control, and high correlation here gives us 

reliability in the survey results. 

 

Perception of entrepreneurship questions grouped together in the seventh group, 

combining the perceived social status of the entrepreneur with how much the 

entrepreneur enjoys their work, implying that those who regard entrepreneurship highly 

within the social framework of their society also enjoy their work more. 
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The Future of the Business was the name given to the eighth group of questions brought 

together by the factor analysis, joining together the questions on the entrepreneur’s 

impression of the future of the enterprise and the expected situation in five years, 

together with profitability and the perception of how difficult it is to stay in business. 

The correlation implies that entrepreneurs with positive views of the future of the 

enterprise have successful profitable businesses where they do not feel it will be 

difficult to stay in business. 

 

Further down the list of Rotated Factors is the factor grouping Business Sector and 

Trends, ninth in the list, where perceptions on the pace of the industry have been 

correlated with the perception of how complex the industry is, and how easy it is for 

them to find resources for their enterprise. The implications here are that the more fact 

paced industries, which could be considered complex, are the easiest in which to 

resource products. 

 

The last factor chosen from the list is Political Implications and the Business Sector, the 

tenth in the list, where the political inclinations of the individual entrepreneur have 

become correlated with the product diversity of the enterprise. Those disappointed with 

the lack of agreement over the UN Annan Plan for reunification appear to be the 

entrepreneurs with less product diversity, those who are likely to be manufacturers 

rather than retailers. Perhaps these are the entrepreneurs who had most to gain from a 

reunification, as they would have been ready to export their goods to Europe. It is 

possible that those retailers or service oriented entrepreneurs may consider themselves 

at risk from a reunification of Cyprus, as they would lose customers to the Republic of 

Cyprus. 

 

Business Support Services 

An issue-based approach to entrepreneurship attitudes and feelings in the region was 

initially used in this study, with demographics details, entrepreneurship profile, business 

details, and gender perspectives all being taken into account. All questions that were 

suitable for use in factor analysis were chosen for the exploratory factor analysis of the 

survey data, in the context of entrepreneurship in the Turkish Republic of Northern 

Cyprus, and ten major dimensions of entrepreneurial attitudes and profile issues were 

revealed, namely: 
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• Attitudes to risk 

• Gender attitudes and perceptions 

• Self efficacy and energy 

• Entrepreneurial exposure 

• External Locus of Control 

• Internal Locus of Control 

• Perception of entrepreneurship 

• The future of the business 

• Business sector trends 

• Political leanings with business sector. 
 

The factors can be shown in a diagram: 

 
Figure 6-1 How factors affect business sector choice for the entrepreneur in 

Northern Cyprus 

 

A comprehensive identification of entrepreneurial issues is one important area for 

exploration in order to develop a more informed understanding of the nature of these 

issues. These factors can now be interpreted as ten major dimensions of 

entrepreneurship and enterprise development in the region. The ten factors found should 

be seen as a checklist for the most important items in any research in entrepreneurial 

attitudes and ideas in a developing nation. Based on this checklist, managers and 
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researchers can be better informed and be able to recognize the fundamental issues of 

the entrepreneurial characteristics.  

 

 

6.4 Policy recommendations 
Entrepreneurship is known to be an understudied yet very important global economic 

phenomenon (Carree & Thurik, 2003; Lingelbach et al., 2005; Minitti & Arenius, 

2003). Minitti and Arenius (2003) go further to promote entrepreneurship as a dynamic 

that should be an integral element of any government attempt to boost economic 

prosperity. It is the government of a nation whose job it is to nurture entrepreneurship 

activity, through financial policy, economic policy, policy on fair competition, policies 

on education and technology,, and regional development, and so on (Skoko, Wright & 

Santa, 2010). However, Chell and Baines (2006) note that while governments may 

promote networking to assist small firms, the smallest and most vulnerable businesses 

can be difficult to reach through interventions. We must also note that entrepreneurs can 

often be suspicious of government promoted schemes and agencies (Chell & Baines, 

2000). 

 

Within this framework, it is also a well established fact from entrepreneurship research 

that there is considerable untapped female entrepreneurship potential (Verheul et al., 

2006). Ahl (2003, p.125) sees female entrepreneurship as an “engine of economic 

growth”. However, care should be taken that growth-oriented firms should be targeted, 

as Lingelbach et al., (2005) point out that microenterprises and low-growth firms do not 

contribute in a meaningful way to sustainable economic growth, the kind of growth 

needed to reduce poverty in developing countries.  

 

Firstly, both national government and local government should acknowledge the large 

part entrepreneurship plays in forming the growing economy. A small region, with very 

poor infrastructures, and little in the way of employment, should encourage all into 

entrepreneurship, as entrepreneurship is widely accepted as a very important part of a 

developing economy. 

 

After receiving input from the local trade organisations, KOBIGEM highlighted the 

adjustment in law needed to ensure compatibility with EU regulations as a priority 

strategy for the commission, along with solving problems associated with industrial 
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zoning, improving the infrastructure of the region, and creating a database of 

knowledge. 

 

The SWOT analysis by the KOBIGEM committee, as well as recommendations from 

the local trade associations has highlighted the importance of the TRNC having 

contemporary rules and regulations for SMEs, in line with EU regulations, as while 

state policies are targeting compatibility with EU legislation, the current practices and 

conditions are not favourable for SMEs, they cannot perform efficiently or sustainably 

(Safakli & Ertanin, 2010). KOBIGEM itself does not yet have the capabilities to change 

legislation or promote SMEs, and there is no national development plan for SMEs 

(Safakli & Ertanin, 2010). KOBIGEM has not been established independently of the 

government (unlike a similar institution in Turkey), and there could be problems with its 

accountability in the future. 

 

The Turkish Cypriot Chamber of Commerce recently used the World Economic 

Forum’s methodology to analyse the strengths and weaknesses of the TRNC economy 

(Besim, 2010). Besim (2010) points out that the TRNC economy has suffered an 

economic crisis approximately every six years, over the past 35 years, making the 

economy very vulnerable. Recently the TRNC’s economy has expanded, due to 

increased stability in Turkey, including the stability of the Turkish exchange rate, 

interest rates and inflation rate, leading the private sector to strengthen (Besim, 2010). 

Policy makers need to focus on long-term policies to ensure productive use of the 

region’s resources.  

 

The information and comments analysed in this thesis, leads us to policy 

recommendations essential for the TRNC as a state to function in the future. The policy 

recommendations described below have been grouped into seven themes: 

 

Government policy 

Several of the entrepreneurs in the study complained that the economic embargoes stifle 

their growth. The TRNC Government should be preparing for integration with the EU, 

and to align with EU legislation, as any future reconciliation agreement will include the 

region being included in the EU as part of the Republic of Cyprus, or with some special 

agreement as some federation of Cyprus. For example a number of policies and 

initiatives could be introduced to increase market efficiency by improving free market 
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conditions. A new competition law, aligning the TRNC with the EU acquis, should be 

enforced. This is an anti-trust law, to prohibit agreements and practises that could 

restrict competition between businesses, and where mergers and acquisitions would be 

supervised, and financial support would be controlled by a “competition commission”.  

Along with this, judicial changes are needed so that trade disputes can be resolved 

quickly. It is also important that the government satisfy European Union criteria for 

social inclusion, along with any economic policies that they may create (Blisson, 2004).  

 

The income tax system and the valued add tax system need restructuring to be more 

favourable to entrepreneurs. Also, regulations need to be applied to shrink the size of 

the informal economy, but in a way that entrepreneurship is still encouraged. Customs 

duties must be lowered, to allow TRNC entrepreneurs fair competition in the market 

place. The TRNC has very few medium sized businesses; with many entrepreneurs in 

this survey reluctant to expand due to excessive costs and paperwork needed to employ 

more staff.    

 

Policies to improve the infrastructure of the region 

Many of the entrepreneurs complained about the very poor infrastructure of the region, 

and this is an item that national and local government must address if they wish the 

economy to grow and flourish. While tourism is an important part of the economy, it is 

not the only dimension to the economy, and other aspects must be explored to not 

become dependent on one facet of the economy. Again, many of the entrepreneurs in 

the study commented that the tourism market was not large enough to accommodate 

their aspirations.  

 

The infrastructure must be improved at all levels. This is not only the physical 

infrastructure of roads, and electricity and water, but also the virtual infrastructure 

through communications channels. Poor telephony hinders the TRNC from being a 

major employer in the computer and communications industry. An underutilised, highly 

educated work force with expertise in electrical and electronic engineering and 

computer engineering could be the infrastructure of any nation has a direct influence on 

costs of production. The TRNC suffers from serious deficiencies in  roads, ports, and in 

energy production. Serious investment is needed in all these areas, as well as assisting 

the private sector to enhance the communications networks. 
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Policies on training and education 

None of the entrepreneurs in the study referred to any specific training programs in 

entrepreneurship. A very small number of training initiatives have taken place in the last 

10 years, specifically a small program to encourage female entrepreneurship run by the 

European Union.  Public and private services should be encouraged to provide training, 

and aim to reach all areas of the community. This would mean specific training courses 

being taken out to rural areas, so that the whole community can take advantage of the 

training. One important factor is an initiative to explain the bureaucratic processes 

needed to register a new business to nascent entrepreneurs. Training for government 

staff and agencies can be tailored so that they are more responsive to women’s needs. 

Mentoring could be adopted as a form of training, by using a women’s entrepreneurship 

initiative, with funding to encourage more women into entrepreneurship. 

 

Specialist entrepreneurship training could be introduced into the curriculum in 

vocational school. The TRNC has recently overhauled its policies and practice on 

vocational schools, and has aligned their curriculum and levels with the Scottish 

Vocational Qualifications Framework (Qualifications Framework Projects, 2010). 

Students could be introduced to the concept of entrepreneurship as a career option 

towards the end of their studies. Entrepreneurship education could also be introduced as 

a final semester course in the universities’ vocational school programmes. It is 

important at these stages to eliminate stereotypes in the community and develop 

awareness that it is acceptable for women to be entrepreneurs (Hisrich & Brush, 1984). 

Minnitti and Arenius (2003) state that good broad policies for all entrepreneurs are more 

successful than ones aimed specifically at female entrepreneurs, “governments should 

address factors such as education, training and family-work reconciliation” with policies 

that create and guarantee the existing underlying conditions favourable to economic 

environment. One way to encourage students into entrepreneurship class, is to offer it as 

a free and extra credit in their curriculum. In this way, students from any department, 

whether engineers, architects, or other disciplines, can take one or two entrepreneurship 

classes as an undergraduate, as offered in many American universities (Henricks, 2004), 

and throughout Germany (Klandt & Volkmann, 2006). 

 

The encouragement of nascent entrepreneurs into the market place should be done with 

carefully designed small and medium enterprise development  policies. The policies 

should aim to increase capacity and to increase exports. This would need product 
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development on the part of the entrepreneurs, and some firms would need to specialise, 

and training programmes should be initiated to aid in this process. Training programmes 

are essential, as the nascent entrepreneur needs access to  information, as is advice on 

starting up a new enterprise (Bliss & Garratt, 2001). 

 

Labour efficiency in the market place begins with education. Vocational programmes 

have recently been overhauled at the high school level. Changes and improvements 

must be made to the vocational level programmes at universities. Education 

programmes need to be refined to provide a smooth transition from vocational high 

school into a vocational degree level programme for the vocational student. Female 

Turkish Cypriots are attracted by further education, and a programme specific to 

entrepreneurship, or an MBA with entrepreneurship modules, or short courses would be 

attractive to women in the region. Specific entrepreneurship information sessions would 

attract more women into entrepreneurship, and the government should take advantage of 

the attraction of further education to the adult female population.   

 

Issues specific to women can often get ignored or fall in priority when a government 

faces the large tasks of economic rebuilding after political troubles or war. UNIFEM 

have been promoting female entrepreneurship in Jordan, Syria, and the Lebanon since 

1994, in an attempt to support women in the region, while governments were busy 

repairing the infrastructure after the Gulf War (Husseini, 1997).  The main problem for 

the female entrepreneurs of Jordan was lack of available credit. While this is not a 

specific issue for female Turkish Cypriot entrepreneurs, there are still issues related to 

finance, as the TRNC banks ask for very high levels of collateral. The government 

should legislate to prohibit the overlarge collateral requested by banks. 

 

Training schemes also need to be adapted to be sensitive to the needs of the female 

entrepreneurs. The possibility of female trainers and facilitators on training schemes 

would make it far easier for the individual female entrepreneurs to attend, keeping 

inside the cultural norms of their society. If an all female training staff could not be 

arranged, then at least one member of the training staff should be female, to avoid 

unpleasantness from the perspective of the female entrepreneur and explanations to her 

family about the day away from home. Also, it is important that training companies take 

their programmes out to rural areas, rather than use the capital Nicosia for their work. 

Many entrepreneurs live in remote and rural areas where it takes them many hours to 
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reach Nicosia, and they may be more keen to attend a training program that was being 

held within 40 minutes of their home. 

 

Experience from the Oman efforts at encouraging entrepreneurship in the 1990’s 

showed that programs developed to promote small and medium sized entrepreneurship 

to young people and women in the kingdom can be successful without specific 

government policies on entrepreneurship (Khan et al., 2005). The most successful of 

these projects provide training, counselling,  consultancy, incubator facilities, micro-

business facilities, and a special fund for young people (Khan et al., 2005).  

 

Special fund for first time entrepreneurship  

The financial system of the TRNC also needs addressing, so that a credit fund can be 

established for small and medium sized enterprises. SMEs should be able to access 

finance with reasonable interest rates, and without dangerous levels of collateral.  

 

New niches, new markets, and research and development 

Where possible, the Turkish Cypriot entrepreneurs should be encouraged to find high 

level niche markets, and high quality good and services. Incentive policies should 

encourage new product development, to give the means by which entrepreneurs can 

begin to diversify and specialise, and also be given the necessary marketing expertise. 

Movements and improvements in these areas will give added value to the economy. 

Alongside this, the Turkish Cypriot entrepreneur should be encouraged to adopt 

internationally accepted accounting and financial reporting standards.  

 

Entrepreneurs should be encouraged to diversify, with an emphasis on products and 

services that can be exported, in order to broaden the TRNC economy away from the 

main economy drivers of tourism, education, and construction, a strategy suggested by 

Skoko, Wright and Santa, (2010) to move the Saudi economy away from petroleum in 

the GEM 2010 report on entrepreneurship in the Kingdom of Saudi Arabia. 

 

Research and development should be supported and encouraged, particularly as the 

TRNC does not have a tradition in this area, and exposure to advanced technology is 

crucial for the economy to advance.  Innovative ideas emerging from these research 

centres could be licensed and commercialised. 
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Establishing a council for entrepreneurship 

The Turkish Cypriot Chamber of Commerce should make themselves more welcoming 

to new business people. While they are a strong and active body, they should make 

themselves more appealing to all entrepreneurs in the region. In the qualitative part of 

the study, many entrepreneurs did not see the relevance of official bodies or 

membership of trade associations, and thought they were not beneficial to them, and so 

these bodies need to re-present themselves to entrepreneurs of the region, giving 

specific ideas about why they are relevant and to encourage these entrepreneurs to join 

with them. 

 

In the 2010 GEM report on entrepreneurship in Saudi Arabia, Skoko, Wright and Santa 

(2010) suggest a national body with board members selected from the policy 

community, business associations, universities, and development organisations, with the 

aim of raising the public profile of entrepreneurship as a key growth issue for the 

economy. With careful consideration to the importance of entrepreneurship to the 

development of an economy in transition, the government would be well placed to 

create an entrepreneurship council, as suggested by Skoko, Wright and Santa (2010).  . 

 

One stop shops for nascent entrepreneurs and existing entrepreneurs  

The processes for registering a company and the necessary bureaucratic paperwork 

could be simplified, including reducing regulations and reducing the cost of registration, 

as suggested by Skoko, Wright and Santa (2010), in the 2010 GEM report on the state 

of entrepreneurship in the Kingdom of Saudi Arabia.  If a more favourable environment 

were created, such as “one stop shops” for everything from initial information through 

to help registering the company, entrepreneurship may be seen as more attractive by the 

nascent entrepreneurs (Skoko, Wright & Santa, 2010).  

It has not been reported that Turkish Cypriot entrepreneurs face any difficulties, apart 

from the strong reports by the Turkish Cypriot Chamber of Commerce highlighting the 

problems of the economic embargoes and the promotion of trade with Greek Cypriots. 

However, the reality is somewhat different. Turkish Cypriot entrepreneurs face 

numerous difficulties, particularly with regards to accessing information and the 

bureaucracy of local government, as well no available training. There is no support 

program in place for these entrepreneurs. It is imperative that government acknowledge 

the type of entrepreneurship that is taking place in the region, and how developing this 

can boost the total entrepreneurship in the region.  
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However many of the above policies are adopted, little can be done to improve the 

economy of the Turkish Republic of Northern Cyprus with more lobbying of the EU 

and other institutions to break the economic embargoes set since 1986. The economic 

embargoes prevent the Turkish Cypriot entrepreneurs from access to international 

markets, and all opportunities should be followed to aid the lifting of the embargoes. 

 

The key weaknesses in the TRNC economy are the small market place, the 

macroeconomic instability, and inefficiency in the production of goods and services. 

While many of the problems stated are related to the unresolved political status of the 

TRNC, many new initiatives could greatly change the competitiveness of its economy.  

 

To recap, the policies for the further development of entrepreneurship suggested in this 

chapter can be summarised as: 

 

• Special fiscal government policy 
 

• Policies to improve the infrastructure of the region 
 

• Policies on training and education 
 

• Special fund for first time entrepreneurship  
 

• New niches, new markets, and research and development 
 

• Developing a council for entrepreneurship, or development of KOBIGEM 
 
• One stop shops for nascent entrepreneurs and existing entrepreneurs  

 
 

 
6.5 Limitations of the research 
The use of mixed methods research methodology was specifically chosen to overcome 

the limitations of using either quantitative methods or qualitative methods in isolation. 

From the combination of the quantitative and qualitative methodology emerges data that 

is both objective and subjective, giving a richness of data to be analysed. However, each 

part of the study is subject to the limitations of its paradigm. Quantitative methods are 

criticised for having “lack of depth and understanding”, while qualitative results are 

criticised for being “anecdotal and difficult to generalize” (Hohenthal, 2006). 
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Due to the lack of a database from which to draw a sample, and the lack of any statistics 

on entrepreneurship in the Turkish Republic of Northern Cyprus, the sample used in this 

research was completed with geographical block sampling. Therefore, the main 

limitation for this research relates to the possibility of sampling error and the inability to 

guarantee that all the business sectors were sampled in proportion to their frequency in 

the population. Much care was taken to ensure that the geographical areas were sampled 

in proportion to the working population in that area, but it was not possible to control 

the sampling of business sector. Sampling error is a possibility in any research that does 

not involve a census, and differences between the population and the sample may occur 

in the research because of the way the sample was selected, or because of non-

responses. However, there were extensive measures taken to maintain sampling quality 

and maximise sample size, and the response rate are hoped to have largely eliminated 

any sampling error. Time and money permitting, it would have been far more 

advantageous to have helped the entrepreneurs to answer the questionnaire, as this 

would have reduced the number of incomplete questionnaires and raised the level of 

participation.  

 

Failed businesses were not specifically sought, which is a limitation of the block 

sampling method, as they would not be found as current businesses in their settings. 

Entrepreneurs were asked how many businesses they had closed, to give an indication 

of the rate of failure. Why the business failed, or what the entrepreneurs thought about 

this were outside the scope of this research study.  

 

Qualitative studies also have their limitations. It is possible for bias to be present in 

interviewing, especially when the interview questions are very structured. The interview 

was semi-structured to help to eliminate any bias, and the interviewer used a set list of 

prescribed questions (Appendix E). Translations were done simultaneously and answers 

noted in English where necessary, to prevent misinterpretation at a later date.  

 

Power issues are always present in a qualitative survey, and many of the common power 

issues came to the fore in the duration of the study, including issues of gender, issues of 

interviewing women, issues of linguistic domination, and insider/outside issues. 

Limitations are also presented by the level of the researcher’s second language skills 

when interview subjects speak a different native tongue to the researcher. In this study, 

language and translation concerns were not paramount, as the researcher’s second 
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language skills were high. Insider/outsider issues were also a limitation of this study, 

with the researcher being classified as an external-insider, one who has adopted the 

culture of the region. This was not as disadvantageous as being a total outsider, as the 

researcher had been living and working in the region for fifteen years. 

 

6.6 Concluding comments 
This chapter has shown us that while the Turkish Cypriot entrepreneur is not influenced 

by traditional patriarchal values, they are affected socially. Where entrepreneurs have 

selected business sectors outside their educational and employment experience, it has 

been to build a successful enterprise that is adapted to regional needs and niches, rather 

than be constructed to fit within the pre-existing structure of social mores and gender 

stereotypes. The results of the specific gender issues section of the quantitative study 

and the face-to-face interviews in addition to the factor analysis of the resulting data 

reveals that the Turkish Cypriot entrepreneur has a modern democratic view of gender 

issues. With a well educated, progressive workforce, and specific training programmes 

put in place, in addition to some positive changes in government regulations, many 

more nascent entrepreneurs could be attracted to create enterprises. 

 

The next chapter, Chapter Seven, concludes the thesis with a summary of the review of 

the literature, an overview of the results of the mixed methods research study, and a 

synopsis of the discussion pertaining to the data analysis. The chapter finishes with 

ideas for further research that have emerged from this thesis.  
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7. Conclusion 
 

7.1 Introduction 
The main purpose of this thesis is to increase our understanding of entrepreneurs in the 

Turkish Republic of Northern Cyprus, and to comprehend the effect of social gender 

segregation of the business sector choice of the entrepreneur. To investigate this topic 

an extensive literature review was first conducted, and following this a mixed methods 

research methodology was designed. The major part of the research involved a survey 

of 399 enterprises, and the minor part involved face-to-face in-depth interviews with 30 

of entrepreneurs in the region. The findings have important implications for practice, 

relating to the effective implementation of sound policies for improving and expanding 

entrepreneurship in the region. The main goal of this chapter is to revisit the main 

findings from this thesis, how the analysis of the data results was developed, and how 

the findings make a contribution to both the literature and to professional practice. In 

this approach, the findings from the previous chapters are first summarised. In addition, 

the contributions this thesis has made to the literature are explained, followed by a 

description of the implications for professional practice. Lastly, the limitations of the 

research are revisited, ending with the implications for further research.  

 

7.2 Summary of this thesis 
The purpose of Chapter One was to set the stage for the research question, to bring to 

the fore the idiosyncrasies of the Turkish Republic of Northern Cyprus, and to describe 

the effect and depth of social gender segregation within the heavily patriarchal society. 

In Chapter One an attempt is made to base the social gender segregation within the 

history of the region, with an explanation of the many changes of sovereignty Cyprus 

has seen over the past 3500 years. The current economic isolation through international 

embargoes was also discussed, along with the formation of the de facto state of the 

Turkish Republic of Northern Cyprus. The large differential in GNP per capita 

compared to the Republic of Cyprus was highlighted. A synopsis of the employment 

situation in the TRNC emphasising the disproportionate number of employees in the 

government sector compared to the private sector was given. The changing role of 

women in society, particularly within their employment in the 20th Century was 
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discussed. The research problem is inextricably linked to both the emancipation of 

women in the 20th century, as well as the extreme economic conditions within the de 

facto state for nearly sixty years, and these factors were examined.  

 

The literature review of Chapter Two sets the stage for the research problem, by 

underscoring the development of literature on entrepreneurship, especially female 

entrepreneurship and the gendered concepts within the body of literature on 

entrepreneurship, including motivation within these gendered concepts, with reference 

to the continuing comparison of  female entrepreneurs to male entrepreneurs in the body 

of literature. The literature review also seeks to point out that the majority of research 

into entrepreneurship is from an Anglo-Saxon perspective, with most of the body of 

literature being from the United States of America, plus Canada, New Zealand, 

Australia, the United Kingdom, and other Northern European states. Culture, as a factor 

in entrepreneurship, has been explored by a small number of researchers, and the 

findings are presented as another factor in the developing research problem. The TRNC 

is a secular state, where more than 98% of the populace are Muslim, and a précis of the 

developing body of literature on female entrepreneurs in Islamic countries is given, as 

being very pertinent to the research problem. The review covers new female 

entrepreneurship in the Kingdom of Saudi Arabia, Iran, The Lebanon, Yemen, Egypt, 

Tunisia, United Arab Emirates, Oman, Morocco, Bahrain, Jordan, Palestine, Israel, 

concluding with the “motherland” Turkey, and includes Turkish female entrepreneurs in 

the Diasporas of the Netherlands and the United Kingdom. A summary of the literature 

pertaining to female entrepreneurs in the Republic of Cyprus was given, as a contrasting 

example of a near neighbour. 

 

The research design was developed in Chapter Three, from a post-positivist 

methodological approach, including both empirical and qualitative approaches, together 

with an explanation of the decisions made leading to the use of mixed methods for the 

research. The mixed methods research design contained both a survey instrument for 

empirical data capture, and an interview schedule to capture qualitative data. The 

empirical settings were considered, with the entrepreneurial sample being drawn from 

the set of all entrepreneurs in the region (calculated to be a total of 7,790) with a sample 

size of 1000 (TRNC Prime Ministry, 1997). With no ready lists of businesses available, 

the random sample was drawn from the region using block sampling, a sampling 

method used many times in developing countries (Blackwood & Mowl, 2000). With the 
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total population of entrepreneurs in the TRNC calculated as 7790 (TRNC Prime 

Ministry, 1997), a sample of 1000 entrepreneurs gives a very high confidence level with 

a ration of 7.80. 

 

The technique for the administration of the survey instrument was the drop and collect 

technique, a technique favoured in developing countries (Ibeh & Brock, 2003; Indarte & 

Langenberg, 2004; Karamustafa, 2000). The survey instrument was a questionnaire of 

90 questions, from demographics through to the entrepreneurs’ perception of 

entrepreneurship and their own attitudes towards entrepreneurship. The answers given 

in the quantitative part of the research study were enhanced by the interviews carried 

out and the qualitative data collected therein. After extensive statistical analysis, the 

data was analysed using the multivariate technique of factor analysis. Further data was 

captured through a series of interviews, through purposive sampling, from all the 

respondents to the survey questionnaire that agreed to participate in the interview phase. 

The in-depth, semi structured interviews were carried out face-to-face at the 

entrepreneur’s work place, and the data created was analysed for themes and patterns. 

The interviews were exploratory, to bring out further details of the entrepreneur’s 

motivation, entrepreneurial exposure, gender issues, perceptions of their environment 

and economy, and their attitude towards their own business. The interviews were 

entered into a specially created database, where the data was later analysed for recurrent 

themes and patterns. As there are many issues that can arise when interviewing 

respondents, this chapter also details many of the issues that could arise in the context of 

power relations between interviewer and interviewee, including issues inside this 

namely issues of linguistic domination, issues of culture, issues of women interviewers 

and the impact on women interviewees, as well as issues of social distance, and in this 

research design framework the importance of the issue of insider/outsider. 

 

The data analysis of Chapter Four raised issues about the perceptions of the Turkish 

Cypriot entrepreneur, as the entrepreneurs did not fit into the perceived mould of 

patriarchal, male-oriented, retail sector entrepreneurs. One third of the sample was 

female, and the majority of the sample respondents were high school graduates. While 

the retail sector was heavily represented, there were still entrepreneurs in the wholesale 

sector, as well as in manufacturing and in the service sector. Women were represented 

in all these sectors. For many of the questions on the survey instrument, men and 

women answered similarly, especially in the sections covering business planning, 
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turnover and accounts. Some differences were noted in the way business partnerships 

were formed, as women preferred some type of partnership with a family member for 

close family ties, whereas men preferred a partnership with an acquaintance or friend in 

order to gain access to finance. Women were more optimistic in their answers to 

questions about the future; including questions such as if they thought they would be 

more profitable in the future. Men spend more hours at work, but both men and women 

seem happy with the amount of working hours. Women spend longer planning their 

business ventures, but they both use savings and family money to start their enterprises. 

In terms of their perception of which factors inhibit their business, men were more 

concerned with lack of finance, while women doubted their work experience.  

 

This empirical setting shows that the Turkish Cypriot entrepreneur’s locus of control 

differs from that of the body of literature. From the Likert-style questions in the survey 

instrument, data analysis shows that the Turkish Cypriot does not have the typical locus 

of control found in Anglo Saxon entrepreneurs. The Turkish Cypriot respondents did 

not have an internal locus of control, which is usually high in entrepreneurs (Littunen, 

2000). This anomaly was also present in the Turkish Cypriot respondents’ replies to 

questions aimed at finding external locus of control. External locus of control is usually 

low in entrepreneurs (Littunen, 2000), yet Turkish Cypriot entrepreneurs have high 

external locus of control. Yet, in spite of this, most of the entrepreneurs describe 

themselves as risk takers.  

 

More anomalies were found with the motivation to become an entrepreneur. There are 

many negative factors from which you may expect the Turkish Cypriot to be pushed in 

entrepreneurship, or decide not to, from lack of employment opportunities, through to 

the erratic, poor, embargoed economy. From first inspection, one might also assume that 

female entrepreneurs would be even more discouraged, due to the strong patriarchal 

society. However, the data analysis reveals these not to be true. Despite the difficult 

economical situation, most entrepreneurs  are pulled into entrepreneurship, drawn by the 

desire to be their own boss, to earn extra profits, but also by more esoteric reasons such 

as “to have a social life”, or “because I enjoy it”, which leads us to understand Turkish 

Cypriot entrepreneurship as a lifestyle choice. There are also higher numbers of female 

entrepreneurs than there are in neighbouring countries, such as the Republic of Cyprus 

and Turkey. Only a handful of female entrepreneurs reported they had gender issues in 

the formation of their enterprise, or in the day to day running of the enterprise. 
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Another factor that emerged from both the quantitative data and qualitative data was the 

high level of entrepreneurial exposure indicated by the respondents. Already noted in 

the literature as of great importance in developing entrepreneurs (Baycan Levent et al., 

2003; Gray & Finley-Hervey, 2005), Turkish Cypriot entrepreneurs presented many 

examples of entrepreneurial exposure. This is an interesting phenomenon, as the 

existing body of literature on employment of Turkish Cypriots refutes the existence of 

any entrepreneurship before 1974 (Olgün, 1993b). 

 

Another interesting result of the data analysis was the positive gender perspectives of 

the Turkish Cypriot entrepreneur. The last six questions of the survey instrument were 

dedicated to capturing the breadth of sentiment about gender issues in the region, with 

the expectation that many respondents would have negative replies due to the heavily 

patriarchal society. However, the results were not as expected, with all Turkish Cypriot 

entrepreneurs expressing liberal views on women’s education, women’s participation in 

the workforce, and in women’s ability to be entrepreneurs. 

 

On completion of the data analysis, exploratory factor analysis was used to identify the 

underlying factors of attitudes and beliefs of the Turkish Cypriot entrepreneur. The 

highest grouping of factors occurred with those factors concerning “attitudes to risk”, 

managing risk, the search for new ventures and the entrepreneur’s belief in the success 

of their enterprise. The factor “Gender attitudes” was also highly correlated as a factor 

analysis factor. The third highest grouping of factors was “entrepreneurial exposure”, 

and this grouping helps to triangulate the data, and for us to understand the importance 

of entrepreneurial exposure to the Turkish Cypriot entrepreneur. Interestingly, these 

groupings of factors have occurred in where Turkish Cypriots have not displayed the 

expected results, or have matched with Anglo Saxon entrepreneurs. The interviews 

displayed many factors in common with the quantitative study, giving further 

triangulation in the data recorded. Some factors emerged from the interviews that had 

not surfaced from the quantitative survey, such as the large amount of help Turkish 

Cypriot entrepreneurs receive from the near family, especially their parents. Gender 

issues were more prevalent in the interviews, but from the context of the delivery of 

services and expectations of the customers, rather than in the creation of the enterprise 

or day to day running of the enterprise. 
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Another anomaly of Turkish Cypriot entrepreneurship is the very low numbers of 

entrepreneurs reporting home/work conflict issues, neither male entrepreneurs nor 

female entrepreneurs. Home/work conflict is an issue frequently highlighted in the body 

of literature as a major problem for mainly female entrepreneurs (Neider, 1987; Ufuk & 

Özgen, 2001b;   Zakaria, 2001; Verheul, 2004; Boohene, 2005; Quinones & Rodriguez-

Mont, 2006). For the Turkish Cypriot the home/work conflict is addressed by the high 

levels of family support they receive concerning child care, housework, and helping to 

run their enterprises. (Low levels of home/work conflict are also reported in some Arab 

countries, but this is because they buy in help (McElwee & Al-Riyami, 2003; Tlaiss & 

Kauser, 2011). 

 

From the interviews of the qualitative part of the research study, it was evident that none 

of the Turkish Cypriot respondents were restricted by social gender segregation in their 

business sector choice, a concept that was not envisaged at the beginning of the study. 

Turkish Cypriots report to be very satisfied with their lives, despite the difficult 

conditions that they live under and operate their enterprises in. One complaint, proffered 

by a number of entrepreneurs, was the difficulty of expansion of their enterprise. 

Employment legislation in the TRNC, coupled with high business taxes, means that 

many entrepreneur prefer not to expand, as the effort involved exceeds the excess 

profits they would earn. The entrepreneurs in the study also displayed their dismay at 

the Turkish Cypriot economy, and their inability to export. 

 

Chapter Six of this thesis develops the themes and findings of both the qualitative study 

and quantitative research, highlighting the anomalies that were found in the data 

compared to the established body of literature. The discussion of the chapter led into 

policy recommendations, for new policies to be embarked upon by the government of 

the Turkish Republic of Northern Cyprus. There are some issues that need immediate 

addressing, such as the problems with the infrastructure of the region, both road wise 

and communication wise. Changes need to be made to current legislation, as current 

government policy, with its heavy bureaucracy, penalises entrepreneurs with heavy 

business taxes. There also needs to be changes in policies on education and training, to 

include entrepreneurial education at all levels, from vocational high school, through to 

vocational associate degree level. While a Council for Entrepreneurship has been set up, 

it has not progressed beyond the initial set up stage. This council needs to be broadened 
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to include specific training, special funding, and advice in enterprise set up procedures 

to be made more transparent.  

 

There were a few limitations encountered in the execution of research study for this 

thesis. With no commercial activity database from which to draw a sample of current 

entrepreneurs, and with virtually no statistics available on the numbers of entrepreneurs 

in the region, the employment of a novel sampling method was necessary. After some 

deliberation, the geographical block sampling method, also known as geographical 

cluster sampling, was chosen. With block sampling, the researcher creates a series of 

blocks, which in this research design comprised of a set of varied blocks meant to 

represent the full range of commercial activity in North Cyprus, including commercial 

areas, industrial areas, touristic areas, ports, towns with an economy heavily based on a 

local university, and rural areas with an agricultural base.Therefore, the main limitation 

for this research relates to the possibility of sampling error and the inability to guarantee 

that all the business sectors were sampled in proportion to their frequency in the 

population. Much care was taken to ensure that the geographical areas were sampled in 

proportion to the working population in that area, but it was not possible to control the 

sampling of business sector. Sampling error is a possibility in any research that does not 

involve a census, and differences between the population and the sample may occur in 

the research because of the way the sample was selected, or because of non-responses. 

However, there were extensive measures taken to maintain sampling quality and 

maximise sample size, and the response rate are hoped to have largely eliminated any 

sampling error. 

 

Another possible limitation in the research study also involves sampling error. In the 

second part of the research study the original sampling method was intended to be a 

random sampling method to select thirty interviewees from the initial respondents to the 

questionnaire. However, when only 31 respondents declared an intention to give 

consent for further research, a random sample was not possible. Instead, the first thirty 

respondents in the list were contacted and agreed to be interviewed for the second part 

of the research study. These interviewees therefore became a purposive sample.  

 

Possible bias in the sampling is also a possible limitation of the research study, 

particularly with the respondents to the questionnaire. Due to a lack of interest, or lack 

of time, or some other reason, some respondents did not complete and give back the 
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questionnaire. It is possible that their answers may have been different to the actual 

respondents, and this gives bias. While the block sampling method gave access to a 

large number of possible participants, the research could not control for every part of 

the sample being represented in the results. At the time of collecting the questionnaires, 

a small number of possible respondents stated that they were not willing to take part in 

the research due to concerns that the government would have access to the results, as at 

the time the government were painstakingly attempting to address the problems with 

small businesses paying business taxes and with the large amount of unregistered 

foreign workers in the region. However, self-selection bias is hard to overcome in 

administering a survey, and it is nearly impossible to determine what would have been 

selected or revealed by non-participants. Another bias in any survey sample can be that 

those who chose to complete the survey instrument have strong opinions, or specialist 

knowledge, and maybe willing to spend time answering a survey compared to those 

who chose not to complete. 

 

Another possible bias in the sample could be that in their very essence entrepreneurs are 

considered to have a certain level of self-efficacy, and this could restrict the variations 

in the replies to the survey instrument to some extent, giving bias in the perceived 

entrepreneurial self-efficacy results. 

 

The overall conclusion of this thesis is that the Turkish Cypriot entrepreneur is not 

influenced by the cultural practice of social gender segregation, or by the historical 

patriarchal values in the region. Enterprises outside the range of the entrepreneur’s 

educational and employment experience have been created to fit into regional needs and 

current niches, rather than being stifled by social mores or gender stereotyping. The 

analysis of both the quantitative data and qualitative data has shown that the Turkish 

Cypriot entrepreneur, both male and female, have a modern, democratic outlook on 

gender issues. With specific government policies and training program, more of the 

Turkish Cypriot population could be encouraged to make successful enterprises, which 

in turn would help strengthen the economy. 

 

This thesis’s contribution to knowledge has been to understand, in a wide framework, 

the levels and variety of entrepreneurship in the TRNC. It has shown us that the Turkish 

Cypriot entrepreneur is not bound by patriarchal values, or by the extremely difficult 

economic climate. The research has shown that the Turkish Cypriot entrepreneur has a 
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different locus of control to the entrepreneurs in the body of literature. The thesis has 

also contributed to the small body of literature on female entrepreneurship in Islamic 

regions. In addition to increasing the body of knowledge in entrepreneurship, this thesis 

has also contributed to the existing methodological research, with its emphasis on a 

mixed methods research design.  

 

The policy implications are significant, as the TRNC government has, armed with this 

information, an ideal opportunity to increase the level of entrepreneurship in the region, 

thereby boosting the economic prosperity of the state. Government policy should 

address the poor infrastructure of the region, paying attention to communications and 

technology in addition to road and sea transport. The taxation levels on small businesses 

should be relieved, as it is a big disincentive currently. The KOBIGEM committee 

should be driven into action on training programmes, special funding, and the creation 

of one-stop advice centres. Government policy must also carefully consider integration 

in the European Union, as it is likely that a referendum on reconciliation will again take 

place later on in 2012, with the likelihood of reunification after this, which would mean 

the Turkish Cypriots being accepted into the European Union, probably as a separate 

federal state within one Republic of Cyprus. 

 

7.3 Future research 
The body of literature on female entrepreneurs is less than 0.5% of that of male 

entrepreneurs (Brush, 1992). Studies of female entrepreneurs in the MENA region are 

growing, but are still small in number. The number of studies on female entrepreneurs 

in Turkey is “very limited” (Karataş-Özkan et al., 2010), and in North Cyprus 

“extremely limited (Özkul, 2010). In Cyprus only one study in the Republic of Cyprus 

on Greek Cypriot female entrepreneurs has been completed (Nearchou-Ellinas & 

Kountouris, 2004). Research on family business and entrepreneurship is “relatively 

scarce in small peripheral countries like Cyprus (Hadjimanolis & Poutziouris, 2010). 

Any further research on female entrepreneurship in the region will serve to expand the 

body of knowledge. 

 

The role that culture plays on entrepreneurship is understudied and under-researched 

(Aramunde & Terune, 2010). It has been noted that entrepreneurial culture tends to be 

researched at a national level, but there needs to be more at regional and even societal 

level (George & Zahra, 2002). As an under-researched area, there is scope to continue 
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to study entrepreneurship in the Turkish Republic of Northern Cyprus, as well as other 

regions in transition, as comparative analysis. A number of research themes and 

paradoxes have arisen from the analysis and discussion in this thesis. One such anomaly 

is the high levels of entrepreneurial exposure found in the female entrepreneurs in the 

Turkish Republic of Northern Cyprus. A further anomaly of Turkish Cypriot 

entrepreneurship is the high level of push factor entrepreneurship compared to Western 

nations. Another anomaly is the number of female entrepreneurs that have created their 

enterprise as a partnership, with a male family member, rather than as a sole proprietor. 

There is also scope here for future research, with comparative analysis to other 

European nations, or further a field. 

 

Alongside many Middle Eastern and Islamic female entrepreneurs, the Turkish Cypriot 

female entrepreneur has not reported serious difficulties with the home/work conflict. 

While many oil rich nations do not report home/work conflict either, their conflict is 

seriously reduced by paid help at home. Further investigation can be made to find out 

specifically why Turkish Cypriot female entrepreneurs do not have issues with 

home/work conflict, information that can be used to understand how to reduce the 

home/work conflict in other regions. 

 

7.4 Conclusion 
This thesis investigated social gender segregation’s link with business sector choice and 

contributed to the current knowledge and body of literature on entrepreneurship in the 

TRNC, female entrepreneurship in Islamic regions, and gender issues in the region, by 

providing the first academic research which has combined these disciplines and serves 

as the first academic reference on entrepreneurship in North Cyprus. A conceptual 

model was developed based on empirical data that links social gender segregation to the 

business sector choices of entrepreneurs in the region. Through the detailed 

investigation of entrepreneurship in the region, including the entrepreneur’s perception 

of entrepreneurship and gender perceptions, the researcher provided evidence that 

Turkish Cypriot entrepreneurs are pulled into entrepreneurship despite the difficult 

economy and international embargoes, and are attracted into entrepreneurial niches with 

no concern of social gender segregation as practiced in society.  

 

This was achieved through a mixed methods research design, which involved a detailed 

survey instrument applied to 1000 entrepreneurs in the region, as well as in-depth, face-
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to-face interviews. The sample size of 1000 entrepreneurs was determined to be at a 

high confidence level, at a ratio of 1 in 7.8, as the number of entrepreneurs in the region 

has been calculated to be 7790 (TRNC Prime Ministry, 1997). The second part of the 

mixed methods research design consisted of thirty detailed face-to-face interviews from 

the initial  

 

Considering that many parts of the world are Islamic, it would be and interesting 

contribution to see whether the push factors, the entrepreneurial exposure, and the locus 

of control of the Turkish Cypriot entrepreneur are unique to Turkish Cypriots. 

Comparative future research can be done in the Republic of Cyprus, and Turkey, 

looking into similarities and the differences between the groups to determine which 

elements are Cyprus specific, or Turk specific. Lastly, since this research contributed to 

the body of literature of entrepreneurship in an Islamic context, it would be highly 

beneficial to see further research that looks into the relationship of gender social 

segregation and the business sector choices of both male and female entrepreneurs in 

other Islamic regions, and in different contexts  
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APPENDIX A : FACTOR ANALYSIS 

 

Factor analysis tries to identify the underlying unobservable variables, or factors, which 

explain patterns of correlations in a set of observed variables (manifest variables). It is 

often used to identify a smaller number of factors within the data that can explain the 

variance found in a larger number of variables. Factor analysis is also widely used for 

data reduction, where many indicators can be reduced down to a few factors. It can also 

be used to generate hypotheses regarding causal mechanisms or to screen variables for 

subsequent analysis, such as before performing a linear regression analysis. 

 

From the 84 questions of the quantitative survey, the following variables were chosen 

for exploratory factor analysis. Questions 13 to 33, and questions 79 to 84, from which 

all these questions were used with a 5 part Likert Scale for respondents. For Question 

34, respondents were requested to pronounce themselves Risk Takers, Risk Avoiders or 

to be Risk Neutral. Questions 52 to 68 allowed respondents to tick from a ready list of 

categories, and questions 70 to 73 only required a yes or no answer. The actual 

questions are listed at the end of this chapter in Table Apx A:  5 Questions selected for 

factor analysis 

 

Exploratory Factor Analysis was used to find a way of summarizing the feelings and 

attitudes of entrepreneurs into a smaller set of dimensions with a minimum of loss of 

information.  

 

Instrument Reliability 

 

Reliability refers to the extent to which constructs are free from error and therefore yield 

consistent results. Cronbach’s alphas were used to measure the internal consistency of 

the multi-item scales used in this research study.  

 

Before factor analysis was carried out, Cronbach’s alpha was calculated to be 0.7449, 

and as this reliability coefficient is required to be 0.7 or higher to be meaningful, the 

data set selected just scores higher and can be said to be a reliable instrument. 
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Figure Apx A:  1 Chronbach's alpha 

 

Reliability Coefficients 

 

N of Cases =    234.0                    N of Items = 44 

 

Alpha =    .7449 

 

The SPSS for Windows, version 10.0 was used to perform the statistical analysis. It was 

set up in the following way: 

 

Setting up SPSS to perform factor analysis 

 

The following items describe the settings in SPSS that were selected in order to perform 

an exploratory factor analysis. 

 

The Descriptives 

 

Data: The variables should be quantitative at the interval or ration level. The data 

collected such as age, nationality cannot be used. The data items selected were listed 

previously, and appear in Appendix ix. 

  

Assumptions: The data should have a bivariate normal distribution for each pair of 

variables, and observations should be independent. 

 

Extraction Method: In SPSS, this allows you to specify the method of factor 

extraction. For factor analysis the most widely used method is the principal components 

method (Tryfos, 1997). The principal component method seeks values of the loadings 

that bring the estimate of the total communality as close as possible to the total of the 

observed variances, and the covariances are ignored. The most commonly used method 

is Principal Component method, and this was chosen in this analysis. 
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Analyze: This SPSS tool allows you to select either a correlation matrix or a covariance 

matrix, and it is mostly set to correlation matrix. In this analysis, correlation matrix was 

chosen. 

 

Extract:  Here you can select all factors whose eigenvalues exceed a specific value or 

retain a specific number of factors. In our analysis, we select eigenvalues over 1.0, as 

this is said to define a factor. Where the scree plot and eigenvalues over 1 lead to the 

same number of factors, it shows reliability in the factor analysis.  

 

Display: Allows you to request the unrotated factor solutions and a scree plot of the 

eigenvalues. A scree plot was selected. 

 

Maximum iterations for convergence: Allows you to specify the number of steps the 

algorithm can take to estimate the solution, and this is usually set to 25. 

 

The Rotation 

 

Rotation method: Allows you to select the method of factor rotation from none, 

varimax, direct oblim, quartimax, equamax and promax. It is commonly set to varimax, 

and it is varimax rotation method that was selected in this analysis. 

 

Display: Allows you to include output on the rotated solution, as well as loading plots 

for the first two or three factors. 

 

Maximum iterations for convergence: Allows you to specify the maximum steps the 

algorithm can take to perform the rotation. Again, this is usually set to 25. 

 

Save scores as variables: Creates one new variable for each factor in the final solution. 

You may select alternative methods for calculating the factor scores, including 

regression, Barlett or Anderson-Rubin.  In our solution, it will be set to regression.  

 

Missing values: You can specify how you want missing values to be handled. The 

alternatives are to exclude cases listwise, exclude pairwise, or replace with mean. In our 

analysis we ask for missing values to be excluded pairwise. 

 



  268

Coefficieny display format:  This option allows you to control the aspect of the output 

matrices. You can sort coefficients by size, and suppress coefficients with absolute 

values less than the specified value. In this analysis, the selection is to sort coefficients 

by size. In addition, absolute values of less than 0.40 will be ignored. In our analysis, 

the selection to sort is chosen, and to ignore values of less than 0.40 is selected. 

 

Factor analysis – the results 
Before conducting the exploratory factor analysis, two tests were performed to check 

the presence of multicollinearity or correlation among the risk variables: the Kaiser-

Meyer-Olkin (KMO) measure for measuring sampling adequacy and the Bartlett Test of 

Sphericity for testing the presence of correlation.  

 

Exploratory factor analysis using varimax rotation was used to identify the underlying 

factors of the attitudes and beliefs of entrepreneurs and for data reduction. When 

interpreting the rotated factor pattern an item was said to load on a factor if the factor 

loading is 0.4 or greater. Using this criterion, the rotated pattern matrix was examined 

for items that did not load onto a factor with other items from the same scale. Items that 

loaded cross-loaded on multiple factors were also examined and then deleted. The 

eigenvalues were examined to decide the number of factors to extract. An eigenvalue of 

greater than one was used as a criterion to determine the number of factors. 

 

The resulting exploratory factor analysis showed that the factor patterns remained 

constant with ten factors explaining 60.75% of the total variance among the remaining 

variables. 

 

Principal component analysis, varimax rotation was applied to the entire data set. A ten-

component solution was identified. All items loaded on their hypothesized factors and 

the overall factor solution has an excellent loading pattern explaining 59.54% of the 

variation. 

 

A principal components factor analysis with varimax rotation was conducted on the data 

collected from the survey. The 44 items of data collected selected for this analysis were 

mainly the replies to Likert Scale questions in the survey. This yielded 13 factors with 

eigenvalues of over 1. The scree plot shown below suggested that 13 factors be 

maintained. 
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From the KMO and Bartlett’s test, we are interested in the KMO range. While KMO 

ranges from 0 to 1, higher values will show greater suitability. Ideally, this figure should 

be higher than 0.7, and it should not be lower than 0.6. Bartlett’s statistic is also 

important, and we want this to be significant. Where both of these hold true, it can be 

said that the data is suitable for factor analysis. 

 

Table Apx A:  1 KMO and Bartlett's test 

Kaiser-Meyer-Olkin Measure of Sampling 

Adequacy. 

  .842 

Bartlett's Test of Sphericity Approx. Chi-Square 6240.658 

  df 946 

  Sig. .000 

 

In our analysis, KMO is 0.842, and the Bartlett’s test of sphericity is significant at 

0.000. 

The KMO at 0.842 is above the minimum acceptance level of 0.50. This is a very good 

result as KMO values of over 8.0 are considered to be very good and we can be 

confident that factor analysis is appropriate for these data. 

 

The Bartlett’s Test of Sphericity was found to be 6240.658, with significance beyond 

the 0.000 level. This means that the H0 that the correlation matrix is an identity matrix 

can be rejected. Both these tests supported the use of Exploratory Factor Analysis for 

the 44 variables. 

 

The Total Variance Explained table can be used to assess the quality of the analysis. 

Any components with eigenvalues over 1 are said to be factors. In the table below we 

see that 13 components have eigenvalues over 1. From the table we can see that first 10 

factors account for 59.54% of the total variance, leaving with 40.46% having unique 

variance. 
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Table Apx A:  2 Total variance explained  

 
Initial 

Eigenvalues

Rotation Sums of 

Squared Loadings

 

Component Total % of 

Variance

Cumulative

%

Total % of 

Variance

Cumulative 

% 

1 9.423 21.416 21.416 4.667 10.607 10.607 

2 3.729 8.476 29.892 4.419 10.044 20.652 

3 2.614 5.941 35.833 3.007 6.835 27.486 

4 2.137 4.857 40.690 2.428 5.519 33.005 

5 1.770 4.023 44.713 2.241 5.092 38.098 

6 1.689 3.840 48.553 2.110 4.796 42.894 

7 1.568 3.564 52.117 2.067 4.698 47.592 

8 1.336 3.037 55.154 2.020 4.591 52.183 

9 1.253 2.847 58.001 1.805 4.102 56.285 

10 1.208 2.746 60.747 1.432 3.255 59.539 

11 1.122 2.550 63.298 1.289 2.931 62.470 

12 1.039 2.360 65.658 1.223 2.779 65.249 

13 1.022 2.323 67.982 1.202 2.732 67.982 

14 .948 2.155 70.137  

15 .869 1.976 72.113  

16 .846 1.922 74.035  

17 .804 1.827 75.862  

18 .763 1.735 77.597  

19 .755 1.716 79.313  

20 .695 1.580 80.894  

21 .660 1.501 82.394  

22 .610 1.386 83.780  

23 .602 1.368 85.148  

24 .594 1.350 86.498  

25 .569 1.294 87.792  

26 .544 1.236 89.029  

27 .511 1.161 90.190  

28 .487 1.107 91.297  

29 .439 .997 92.294  

30 .420 .956 93.250  

31 .401 .912 94.161  

32 .372 .846 95.008  

33 .338 .767 95.775  

34 .305 .693 96.468  

35 .265 .603 97.071  
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36 .232 .528 97.598

37 .225 .511 98.110

38 .196 .445 98.555

39 .158 .358 98.913

40 .139 .317 99.230

41 .113 .256 99.486

42 8.515E-02 .194 99.680

43 8.296E-02 .189 99.868

44 5.795E-02 .132 100.000

Extraction Method: Principal Component Analysis 

 

 

Thirteen values are shown to have an eigenvalue of over 1.0.  

 

The scree plot can also be used to confirm the number of factors produced by the data 

reduction. The screen plot for our analysis is shown below. 

 

Figure Apx A :  1 Scree plot 

Scree Plot
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The first component matrix shows the loadings for each variable onto each factor. Each 

factor is represented by a column of loadings, and the higher the value in the matrix the 

more the variable is said to load onto a factor. 
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The second rotated component matrix shows the factor loadings for each factor in the 

rotated solution. 

 

 

We told SPSS to use a varimax rotation to improve the extraction of factors. The values 

given for each factor after rotation is given in the section of interpretation. The 

extraction method used is the Principal Component Analysis, and the Rotation Method 

is: Varimax with Kaiser Normalization. The rotation converged in 12 iterations. 

 

 

The figure 4-59, rotated component matrix, in Chapter Four contains the rotated factor 

loadings, which are the correlations between the variable and the factor. Because they 

are correlations, the possible values range from -1 to +1.  Correlations below 0.4 are not 

shown. 

 

The components are the rotated factors that have been extracted, and the first 10 factors 

were extracted as being meaningful. Factors 11, 12 and 13 do not have high weightings 

and do not seem suitable for use in the analysis. These first ten factors can be given 

names to describe the items that have highly similar loadings. 
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Table Apx A:  3 Total variance explained 
   Initial 

Eigenvalues 
    Rotation Sums of

Squared 
Loadings 

    

ComponentFactor Name  Total % of
Variance 

Cumulative 
% 

Total % of
Variance 

Cumulative 
% 

1 Attitudes to risk 
 

 9.423 21.416 21.416 4.667 10.607 10.607 

2 Gender attitudes 
 

 3.729 8.476 29.892 4.419 10.044 20.652 

3 Self efficacy and
energy 
 

 2.614 5.941 35.833 3.007 6.835 27.486 

4 entrepreneurial 
exposure 
 

 2.137 4.857 40.690 2.428 5.519 33.005 

5 External Locus of 
Control 
 

 1.770 4.023 44.713 2.241 5.092 38.098 

6 Internal Locus of
Control 
 

 1.689 3.840 48.553 2.110 4.796 42.894 

7 Perception of
entrepreneurship 
 

 1.568 3.564 52.117 2.067 4.698 47.592 

8 The future of the
business 
 

 1.336 3.037 55.154 2.020 4.591 52.183 

9 Business sector trends 
 

 1.253 2.847 58.001 1.805 4.102 56.285 

10 Political leanings with
business sector 
 

 1.208 2.746 60.747 1.432 3.255 59.539 

11 start up
finance/turnover 

 1.122 2.550 63.298 1.289 2.931 62.470 

12 previous knowledge  1.039 2.360 65.658 1.223 2.779 65.249 
13   1.022 2.323 67.982 1.202 2.732 67.982 
14   .948 2.155 70.137       
15   .869 1.976 72.113       
16   .846 1.922 74.035       
17   .804 1.827 75.862       
18   .763 1.735 77.597       
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19   .755 1.716 79.313       
20   .695 1.580 80.894       
21   .660 1.501 82.394       
22   .610 1.386 83.780       
23   .602 1.368 85.148       
24   .594 1.350 86.498       
25   .569 1.294 87.792       
26   .544 1.236 89.029       
27   .511 1.161 90.190       
28   .487 1.107 91.297       
29   .439 .997 92.294       
30   .420 .956 93.250       
         
31   .401 .912 94.161       
32   .372 .846 95.008       
33   .338 .767 95.775       
34   .305 .693 96.468       
35   .265 .603 97.071       
36   .232 .528 97.598       
37   .225 .511 98.110       
38   .196 .445 98.555       
39   .158 .358 98.913       
40   .139 .317 99.230       
41   .113 .256 99.486       
42   8.515E-02 .194 99.680       
43   8.296E-02 .189 99.868       
44   5.795E-02 .132 100.000       

 
Extraction method: Principal Component Analysis.  

Rotation Method: Varimax with Kaiser Normalization 
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Table Apx A:  4 Factor loadings 
Factor Variables Factor 

Loading 
Eigen 
Value 

% of 
Variance 

Cumulative 
Variance 

Factor 1  - Attitudes to risk 
 

V32 
V33 
V31 
V22 
V21 
V24 
V30 
V34 

0.802 
0.748 
0.714 
0.700 
0.665 
0.619 
0.468 
0.404 

9.423 21.416 21.416 

Factor 2 - Gender attitudes 
 

V84 
V81 
V80 
V83 
V82 

0.898 
0.884 
0.880 
0.867 
0.593 

3.729 8.476 29.892 

Factor 3 - Self efficacy and energy 
 

V27 
V26 
V28 
V25 

0.856 
0.844 
0.729 
0.571 

2.614 5.941 35.833 

Factor 4 - entrepreneurial exposure 
 

V71 
V70 
V73 
V72 

0.825 
0.807 
0.650 
0.584 

2.137 4.857 40.690 

Factor 5 - External Locus of Control 
 

V20 
V19 
V18 

0.822 
0.740 
0.722 

1.770 4.023 44.713 

Factor 6 - Internal Locus of Control 
 

V17 
V16 
V15 

0.711 
0.711 
0.691 

1.689 3.840 48.553 

Factor 7 - Perception of entrepreneurship V13 
V14 

0.757 
0.743 

1.568 3.564 52.117 

Factor 8 - The future of the business 
 

V60 
V58 
V59 

0.795 
0.722 
0.590 

1.336 3.037 55.154 

Factor 9 - Business sector trends 
 

V57 
V56 
V55 

0.706 
0.680 
0.407 

1.253 2.847 58.001 

Factor 10 - Political leanings with business sector V52 
V61 

0.685 
-0.657 

1.208 2.746 60.747 
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Table Apx A:  5 Questions selected for factor analysis 

13 How do you see entrepreneurship with regards to your social status? 

14 How much do you enjoy your work? 

15 My own efforts and actions are what will determine my future. 

16 What I do and how I do it will determine my successes in life. 

17 If I succeed in life it will be because of my efforts 

18 Luck, other people and events control most of my life. 

19 My future is mostly in the hands of other people. 

20 My life is mostly controlled by external things.  

21 I am always looking for new product opportunities 

22 I am attracted by new technology. 

23 I often stay at work until late into the evening. 

24 I often arrive at work early in the morning. 

25 I regularly partake in some exercise or sport. 

26 I am capable in social situations 

27 I am competent and alert in social situations. 

28 I communicate effectively in social situations. 

29 I prefer to avoid having bank loans. 

30 To do something properly you should start with a big financial injection. 

31 I prefer to produce only a small batch to see how a product goes, or start in a small way with 
service provision, before investing too much money. 

32 If I really believe in what my business has to offer, I am prepared to take risks to start or build 
up my business. 

33 I have strategies in place to manage risk. 

34 RISK ATTITUDE OVERALL 

52 Product diversity, number of differing products 

53 Turnover 

54 Profitability 

55 Is it easy to find resources for your business? 

56 How complex is the industry? 

57 How fast are changes happening in your industry? 

58 How do you see your enterprise in the next 5 years? 

59 How difficult is it to stay in business? 

60 How do you feel about your future with this enterprise? 
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61 What are your feelings on the fact that TRNC did not enter the EU on 1st May 2004? 

67 What was your previous knowledge about this industry before you started your enterprise? 

68 Where did your start-up finance come from? 

70 Was anyone in your family an entrepreneur before 1974? - yes 

71 Did one of your parents ever start a business? – yes 

72 Did one of your parents work for a small or new company? – yes 

73 Did anyone you know start a business? - yes 

79 Women should be at home looking after their house and family. 

80 Women are as able as men to be entrepreneurs 

81 Women are as able as men to be entrepreneurs in any industry. 

82 Girls should be encouraged to study. 

83 Girls should be encouraged to enter fields that are traditionally male domains, such as 
engineering 

84 Women should be encouraged to be entrepreneurs. 
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APPENDIX B : INFORMATION SHEETS 
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INFORMATION SHEET 

School of Marketing and Management 

Charles Sturt University 

Panorama Ave 

Bathurst NSW 2795 

Australia 

 

Research Project Title: 

‘Cultural constraints on entrepreneurship in Northern Cyprus: Male/Female segregation and its 

impact on business sector choice in enterprise development’ 

 
Principle Investigator:  Karen Howells, European University of Lefke, Northern Cyprus 

tel: 660 2000    mobile: 0533 865 3410 

 

Principle Supervisor:  Dr Branka Krivokapic-Skoko, Charles Sturt University, Australia 

Phone: 00 612 6338 4428 Fax: 00 612 6338 4769  

 

My name is Karen Howells, and I am a doctoral candidate at Charles Sturt University, Australia. 

I am interested in gaining more information on how Turkish Cypriot culture, in particular the 

separation of men and women socially, affects the decisions of business people when they are 

selecting the business sector they will trade in. I am also interested in any special problems 

businesswomen have in Northern Cyprus because of their gender. 

 

The first part of the research involves an 89 question survey on the profile of the entrepreneur, 

their personality traits, details on their business, and their views on gender issues. It should take 

from 1 hour to 1½  hours to complete. As your individual contribution is important to my 

understanding of the issues outlined above, I would be most grateful if you could complete the 

questionnaire. When finished, please put the questionnaire into the provided envelope, and I will 

return to collect it in one week later.  

 

The second part of my research requires in-depth interviews of ninety minutes to two hours, to 

collect individual experiences of women running businesses in Northern Cyprus, and any 
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problems they have encountered. If you think you can help me with this part of the research 

please indicate your willingness to take part on question 89 of the questionnaire. 

 

Of course, all the information you provide will be treated in the utmost confidence. Your name 

or your business’s name will not be recorded in the data. The data collected will be analysed, 

and the results may be reported in an academic journal. 

 

Your consent to the above is implied by completing and returning the questionnaire. 

 

NOTE: Charles Sturt University’s Ethics in Human Research Committee has approved this 

project. If you have any complaints or reservations about the ethical conduct of this project, you 

may contact the Committee through the Executive Officer: 

 

The Executive Officer, Ethics in Human Research Committee, The Grange, Charles Sturt 

University, Bathurst NSW 2795, Phone: 00 61 263 38 4628, Fax: 00 61 263 38 4194 

 

Any issues you raise will be treated in confidence and investigated fully, and you will be 

informed of the outcome. 

 

Yours sincerely,  

Karen Howells 
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BILGI SAYFASI 

Pazarlama ve Yönetim Okulu  

Charles Sturt Üniversitesi 

Panorama Ave, Bathurst NSW 2795 

Avustralya 

 

Araştırma Proje Isim: 

“Kuzey Kıbrıs’ta Müteşebbisliklerde Kültürel Sınırlamalar:Kadın/Erkek ayırımı ve 

bunun işletme sektörü üzerindeki etkisi.” 

 

Araştıran: Karen Howells    Tel: 660 2150 

Lefke Avrupa Üniversitesi, Kıbrıs  Cep: 0533 865 3410 

 

Danışman:  Dr. Branka Krivokapic-Skoko  Tel: 00 612 6338 4428 

Charles Sturt Üniversitesi, Avustralya Fax: 00 612 6338 4769 

 

Ben Karen Howells, Charles Üniversitesi’nde doktora yapmaktayım. Projemin konusu, Kıbrıs’lı 

Türklerin kültürü hakkında, özellikle kadın/erkek ayırımının işletme sektörünün üzerindeki 

etkisidir. 

 

Araştırmanın ilk bölümü, 89 sorudan oluşmakta ve  işadamlarının kişisel özellikleri, işletmeleri 

üzerindeki detayları ve cinsiyet sorunları üzerindeki görüşleri ile ilgilidir. Bu anket bir yada bir 

buçuk saat almaktadır. Sizin katkılarınız ve katılımlarınız, benim yukarıda belirtilen öğeleri 

daha iyi anlamam açısından çok önemli olmakla birlikte bütün  sorulara cevap vermeniz beni 

müteşekkir edecektir.  

 

İkinci bölümü ise, Kuzey Kıbrıs’taki işletmelerde çalışan kadınlarını kişisel özellikleri 

ve karşılaştıkları problemler ile ilgili olup 90 dakika ile 2 saat alabilir. Lütfen anketi 

dolduruken özgür olun.İsminiz ve işletmenizin ismi veri olarak girilmeyecek. 

Toplanılan bilgiler analiz edilip, raporlar akademik dergide yayınlanacaktır. 

 

Size düşen sadece yukarıda belirtilenleri doldurup, tekrar teslim etmektir. 
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Not: Charles Sturt Üniversitesi İnsan Haklarını Araştırma Komitesi tarafından onaylanmıştır.  

 

Charles Sturt Üniversitesi İnsan Haklarını Araştırma Komitesi, The Grange, Charles Sturt 

Üniversitesi, Bathurst NSW 2795 

Tel: 00 61 263 38 4628 

Fax: 0061263 38 4194 

 

Saygılarla, 

 

 

 

Karen Howells 
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APPENDIX  C : QUESTIONNAIRE IN ENGLISH 
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Survey on Business Sector Choice by Entrepreneur   
(For this survey an enterprise is defined as a small business employing more than 1 employee , less than 

100.) 

 
Questions are on both sides of the page. Please tick the boxes provided, or write on 
line/box provided. 
 
PERSONAL DETAILS 
 
1. Age   
under 
15 

15-19 20-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65 or 
over

            
 
2. Gender   male   female 
 
3. Marital Status  single   married  divorced
  widowed 
 
4. Residence   village  less than 2000 people 
    town  2,000 – 19,999 people 
    small city 20,000  - 100,000 
    city  over 100,000 
 
 
4.a. Nationality  TRNC    Turkish   British 
   Australian   

  other please specify 
 
 
4.b. Father’s nationality 

 TRNC    Turkish   British 
   Australian   

  other, please specify_________________________ 
 
 
4.c. Mother’s nationality 

 TRNC    Turkish   British 
   Australian   

  other, please specify_________________________ 
 
5. Education, finished  middle school   high school  
  

 university, graduate   higher degree (Masters)
  doctorate 

 
 
6. MALES ONLY National Service Military requirement  completed 
          not completed 
          exempt 



288 

HOME RESPONSIBILITIES 
 
7. Are you the main salary earner in your family?    yes   no 
 
8. Who manages the main domestic responsibilities at home?  myself  
my partner   
 

 
other_________________ 

 
YOU AS AN ENTREPRENEUR PROFILE 
 
9. How many businesses do you own?      
 
 
10. How many years have you been an entrepreneur?    
 
 
11. How many businesses have you sold?     
 
 
12. How many businesses have you closed?     
 
 
YOUR PERSONALITY Circle the appropriate reply 
 
PERCEPTION OF ENTREPRENEURSHIP 

 
 very 

high 
status 

   very 
low 
status  

13. How do you see entrepreneurship 
with regards to your social status? 

1 2 3 4 5 

 a great 
deal 

   not at 
all 

14. How much do you enjoy your work? 
 

1 2 3 4 5 

 
 
 Strongly 

agree  
   strongly 

disagree 
INTERNAL LOCUS OF CONTROL 
 
15. My own efforts and actions are what will 
determine my future. 

1 2 3 4 5 

16. What I do and how I do it will determine 
my successes in life.  

1 2 3 4 5 

17. If I succeed in life it will be because of my 
efforts. 

1 2 3 4 5 

 Strongly 
agree  

   strongly 
disagree 
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EXTERNAL LOCUS OF CONTROL 
 
18. Luck, other people and events control most 
of my life.  

1 2 3 4 5 

19. My future is mostly in the hands of other 
people. 

1 2 3 4 5 

20. My life is mostly controlled by external 
things.  

1 2 3 4 5 

INNOVATIVENESS  
 
21. I am always looking for new product 
opportunities 

1 2 3 4 5 

22. I am attracted by new technology. 1 2 3 4 5 
ENERGY      
23. I often stay at work until late into the 
evening. 

1 2 3 4 5 

24. I often arrive at work early in the morning. 1 2 3 4 5 
25. I regularly partake in some exercise or 
sport. 

1 2 3 4 5 

SELF EFFICACY 
26. I am capable in social situations. 
 

1 2 3 4 5 

27. I am competent and alert in social 
situations.  
 

1 2 3 4 5 

28. I communicate effectively in social 
situations.   

1 2 3 4 5 

ATTITUDE TOWARDS BUSINESS RISK 
29. I prefer to avoid having bank loans. 
 

1 2 3 4 5 

30. To do something properly you should start 
with a big financial injection. 

1 2 3 4 5 

31. I prefer to produce only a small batch to 
see how a product goes, or start in a small way 
with service provision, before investing too 
much money. 

1 2 3 4 5 

32. If I really believe in what my business has 
to offer, I am prepared to take risks to start or 
build up my business. 

1 2 3 4 5 

33. I have strategies in place to manage risk. 
 

1 2 3 4 5 

 
34. Would you perceive yourself as a   risk avoider? 

      risk neutral? 
     or  risk taker? 
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35. How do you manage risk?   Goal planning  
 Just go for it 
 Rely on others 
 Have a contingency plan 
 Other 

       ___________________________
  
 
CURRENT BUSINESS PROFILE 
 
36. Enterprise details: 
A brief description of what 
your business is. 

 

37. SIC Coding 
office use only 

 

 
38. Location of Premises 

 home residence     small city20,000  - 100,000 
 farm     city  over 100,000 
 village, less than 2000   on the Internet 
 town 2,000–19,999 people  other 

___________________________ 
 
39. a. Type of business premises: 
 

 desk at home   shop/gallery 
 shed/studio at home  office and/or factory in a town 
 room/office at home  other 

__________________________________ 
 
 
b. If your premises are separate to your home, are they 

 
 owned by yourself, freehold   rented 
 leased      Greek Cypriot owned 

 
 

40. When did you start this business? 
 
 

41. Length of time the business has been running? 
 
 
42. Do you have a formal, written business plan?   yes   no 
 
43. a financial plan?       yes   no 
 
44. formal goal setting and planning?     yes   no 
 
45.a.  Number of full time employees   
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45.b. Are these employees     legal (social security/taxes paid) 
 casual Cypriot workers 
 casual and illegal immigrants 

 
 
46.a. Number of part-time employees 
 
 
46.b.Are these employees     legal (social security/taxes paid) 

 casual Cypriot workers 
 casual and illegal immigrants 

 
 
47. Number of unpaid family members who work in the business? 
 
 
48. Number of customers making up 80% of sales 
 
49. Who are the customers?    all female   all male 

 mostly female   mostly 
male 

 mixed 
 
 
50. Method of selling    customers visit  mail order 

 telephone    internet 
 other_____________________ 

 
51.a.  Do you do accounts?      yes  
 no 
 
51.b. If yes above, do you use an accountant?   yes  
 no 
 
 
52. Product diversity, number 
of differing products 
 

 1  2 or 3  4 or 5  6-19  20 or more 

53. Turnover 
 
 

 less than 
$5000 

 $5000-
$24,000 

 $25,000-
$99,999 

 $100,000-
$499,999 

 more than 
$500,000 

54. Profitability. Are you? 
 
 

  
very 
profitable 

 marginally 
profitable 

 
breaking 
even 

 
losing money 

 
making large 
losses 

55. Is it easy to find the 
resources for your business? 
 

 
very difficult 

 
difficult 

 
ok 

 
easy 

 
very easy 

 
 
56. How complex is the 
industry? 
 

  
very complex 

  
some 
complexity 

  
ok 

 
very little 
complexity 

 
no complexity 

57. How fast are changes 
happening in your industry? 
 

 
very fast 

 
fast 

 
some 
movement 

 
slow moving 

 
no movement 

58. How do you see your 
enterprise in the next 5 years? 
 

  
failure 

  
less profitable 

 
same 

 
increase 

 
expansion 
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59. How difficult is it to stay 
in business? 
 

  
very hard 

 
hard 

 
ok 

 
easy 

 
very easy 

60. How do you feel about 
your future with this 
enterprise? 

 
very 
uncertain 

 
somewhat 
uncertain 

 
ok 

 
confident 

 
very confident 

61. What are your feelings on 
the fact that TRNC did not 
enter the EU on 1st May 
2004? 

 
very 
disappointed 

 
somewhat 
disappointed 

 
neutral 

 
pleased we 
didn’t enter 

 
very pleased 
that we didn’t 
enter 

 
 
62. How many hours do you spend, on average, a week at work? 
 
 
63. Would you like this amount of time to  decrease  stay the same  
increase 
 
BUSINESS START-UP 
 
64. How long did it take you from first starting to think  

about the business idea to starting the business for real? 
 
 
65. Did you?   start this business   purchase business as a going 
concern 

 inherit this business  obtain a franchise for this 
business 

 take on direct selling  other___________________ 
 
 
66. Why did you want 
to start your own 
business? 
 
 

 



293 

 

67. What was your 
previous knowledge 
about this industry 
before you started 
your enterprise? 

 
 

none 

 
  

very little 

 
 

fair 

 
 

good 

 
 

excellent 

 

 
68. Where did your 
start-up finance 
come from?  
 

  
savings 

 
family 
loan 

 
bank loan 

 
other: 

 
69. Which factors hindered or inhibited start up phase, if applicable? [tick all that are 
applicable] 
 

 Lack of finance    Lack of confidence   Lack of access to 
information 

 Lack of community support  Lack of child care   Lack of prior 
experience 

 Lack of support from spouse  Lack of infrastructure   Lack of 
information and support  
 
 
ENTREPRENEURIAL EXPERIENCE 
 
70. Was anyone in your family an entrepreneur before 1974?  yes   no 
 
71. Did one of your parents ever start a business?    yes   no 
 
72. Did one of your parents work for a small or new company?  yes   no 
 
73. Did anyone you know start a business?     yes   no 
 
74. Who is your role model in your industry? 
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GENDER PERSPECTIVES 
 
75. a. Is your business operated as a 
 

  sole operator     in partnership with another, shared 
leading role 
 

  in partnership with another,     in partnership with another, 
with a male in the leading role  with a female in the leading role 

 
75.b. If in  a partnership, what is your partner’s relationship to you? 
 

  husband/wife   brother   friend 
 father    sister   acquaintance 
 mother    other_________________ 

 
 
75.c. Reason for forming partnership 
 

 Close kin or residence tie   access to complimentary skills 
 access to finance    Tax minimization 
  access to business network   other _________________ 

 
 
 
76.  Do you feel uncomfortable in your business, 

if you are alone and a member of the opposite sex enters?  yes   no 
 
 
77.  Do you employ someone simply so that members of the  

opposite sex will be more comfortable on your premises?  yes   no 
 
78.  Do you feel your business could be just as ably run by a man or a woman?  
 

 man only    woman only 
 either a man or a woman  not sure 
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How do you agree with the following statements? Circle the appropriate reply. 
 
 strongly 

agree 
   strongly 

disagree 
79. Women should be at home looking after their house and family. 
 

1 2 3 4 5 

80. Women are as able as men to be entrepreneurs. 
 

1 2 3 4 5 

81.Women are as able as men to be entrepreneurs in any industry. 
 

1 2 3 4 5 

82. Girls should be encouraged to study. 
 

1 2 3 4 5 

83. Girls should be encouraged to enter fields that are traditionally male 
domains, such as engineering. 

1 2 3 4 5 

84. Women should be encouraged to be entrepreneurs. 
 

1 2 3 4 5 
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WOMEN ONLY SECTION 
STARTING UP YOU OWN BUSINESS 
 
85. Did you encounter problems in the 
formative stages of your business that can 
be attributed partially or in whole to the fact 
that you are a woman? If so, please give 
details. 
 
 
 

 

86. Do you encounter problems in the 
operation of your business that can be 
attributed partially or in whole to the fact 
that you are a woman? If so, please give 
details. 
 
 
 

 

87. What advice would you give to another 
woman planning to start up a business in 
your industry? 
 
 
 
 

 

88. If you had your time again, would you 
start up the same enterprise, in the same 
way? If no, please give details. 
 
 
 

 

 
 
 
89. Are you willing to be interviewed at a 
further data, for maybe 30 to 60 minutes? 
 
 
If so please write your name, telephone 
number and address in the panel 
 

 
Name: 
Telephone: 
Address: 
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APPENDIX D QUESTIONNAIRE IN TURKISH 
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Girişimci Şirket Sektörlüğü Seçme Anketi   

(Bu ankette bir girişimci  tanımcı veya küçük şirket olabilmesi için çalişanların 1’den fazla 100’den az olması gerekir) 

Lütfen gerekli yerleri işaretleyin. 
 
KİŞİSEL BİLGİ  
 
1. Yaş 
15 yaşaltı 15-19 20-24 25-29 30-34 35-39 40-44 45-49 50-54 55-59 60-64 65 ve üstü

            

   
2. Cinsiyet   erkek   bayan 
 
 
3. Medeni hali   bekar   evli   ayrı 
 dul 
 
 
4. İkamet   köy  2000’den az 
    kasaba  2,000 – 19,999 arası 
    küçük şehir 20,000  - 100,000 arası 
    şehir  100,000 üzeri 
 
 
4.a. Uyruk   KKTC   TC    İngiliz   Avustralya 
   

  diğer – lütfen belirtiniz______________________________ 
 
 
4.b. Babanın uyruğu 

 KKTC   TC     İngiliz   Avustralya 
   

  diğer – lütfen belirtiniz______________________________ 
 
 
4.c. Annenin uyruğu 

 KKTC   TC    İngiliz   Avustralya 
   

  diğer – lütfen belirtiniz______________________________ 
 
 
5. Eğitim, bitmiş düzeyi  orta öğretim   lise    

 yüksek öğretim (lisans)  master    doktora 
ERKEK SADECE 
6.ASKERLİK GÖREVİ TAMAMLANMIŞ MI    tamamlanmış 
              tamamlanmamış 
          muaf 
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AİLE SORUMLULUKLARI 
 
7. Aileyi siz mi geçindiriyorsunuz?     evet   hayır 
 
8. Ailenin geçimini kim karşılıyor?  ben   eşim

 diğer  
 
 
GİRİŞİMCİ OLARAK  
 
9. Kaç tane iş yeriniz var?      
 
 
10. Kaç yıldır müteşebbissiniz?    
 
 
11. Kaç tane iş yeri sattınız?     
 
 
12.Kaç tane iş yeri kapattınız?     
 
 
KİŞİSEL GÖRÜŞÜNÜZE– Uygun olanı seçiniz. 
 
 
GİRİŞİMCİ OLARAK NERLER ALGILIYORSUNUZ  
 
 çok  

yüksek 
statüde 

   çok 
düşük 
statüde 

13.Sosyal statülerinize bağlı olarak iş. 1 2 3 4 5 
  

çok 
   hiç 

almıyorum 
14. İşinizden ne kadar zevk aliyorsunuz? 
 

1 2 3 4 5 

 
 kesinlikle 

katılmıyorum 
 kesinlikle  

katılıyorum 
İÇ KONUM KONTROLU 
 
15. Çaba ve emeklerim benim geleceğimi 
belirleyecek. 
 

1 2 3 4 5 

16. Neyi nasıl yaptığım ilerideki başarımı 
belirleyecek.  
 

1 2 3 4 5 

17. Eğer hayatta başarılı olursam, 
gayretlerimden dolayı olacak. 

1 2 3 4 5 
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 kesinlikle 
katılmıyorum 

 kesinlikle 
katılıyorum

DIŞ KONUM KONTROLU 
 
18. Şans, diğer insanlar ve olaylar hayatımın 
büyük kısmını etkiler. 

1 2 3 4 5 

19. Geleceğim çoğunlukla başka insanların 
elindedir. 

1 2 3 4 5 

20. Hayatım dış etkenlerce kontrol edilir. 
 

1 2 3 4 5 

YENİLİKCİLİK  
 
21. Her zaman yeni ürünler için fırsatlar ararım 
 

1 2 3 4 5 

22. Yeni teknoloji beni çeker 
 

1 2 3 4 5 

ENERJİ 
 

     

23. Akşam geç vakte kadar sık sık işte kalırım. 
 

1 2 3 4 5 

24. İş yerine genellikle gelirim. 
 

1 2 3 4 5 

25. Düzenli olarak spor yada egzersizlere 
katılırım. 

1 2 3 4 5 

KENDİ KEDİME YETERLİLİK 
 
26. Sosyal konumlarda etkiliyim. 
 

1 2 3 4 5 

27. Sosyal konumlarda yetenekli ve etkiliyim. 
 

1 2 3 4 5 

28. Sosyal konumlarda etkili iletişim kurarım.  
 

1 2 3 4 5 

DAVRANIŞ VE İŞ RİSKİ 
 
29. Banka kredisi almaktan kaçınırım. 
 

1 2 3 4 5 

30. Değişik birşeyler yapmak için büyük bir 
parayla başlamak gerekir. 

1 2 3 4 5 

31. Nasıl olacağını görmek için az bir miktar 
üretmeyi tercih ederim veya deneme amaçlı iyi 
gittiğini görürsem ileride daha büyük paralar 
yatırıp tamamını yaptırmak fikrimdir. 

1 2 3 4 5 

32. Kurucağım işin kârli birşey vereceğine 
inaniyorsam tüm riskleri alır işimi kurarım. 
 

1 2 3 4 5 

33. Riskleri kaldırabilmek için stratejilerim 
var. 

1 2 3 4 5 
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34. Kendinizi     riskten kaçan? 
   ne risk alan nede risk almayan? 

  veya  risk alan? 
 
 
35. Riski nasıl giderebilirsiniz?   amaç planlayarak  

 işin üzerine giderek 
 başkalarına güvenerek 
 olası bir plan yaparak 
 diğer 

       ___________________________  
 
ŞİRKETİN PROFİL DETAYI 
 
36. Girişim detayları: 
İşinizle ilgili kısa açıklama. 
 

 

 
37. 
 
38. İşyerinizi nereden kontrol ediyorsunuz? 

 ev        küçük şehir 20,000  - 
100,000 

 çiftlik     şehir  100,000’den 
fazla 

 koy, 2000’den az   İnternette 
 kasaba 2,000–19,999 arası  diğer 

___________________________ 
 
39. a. İş lokallerinin türleri: 
 

 evde masa bası   dükkan/galeri 
 evde stüdyo    ofis yada fabrika  
 evde ofis    diğer 

__________________________________ 
 
 
b. Eğer iş yeriniz evden ayrı ise 

 
 tapusu size mi aitfir?   kiralık mı? 
 sözleşmeli mi?    sahibi Kıbrıslı Rum mu? 

 
40. Bu işi ne zaman başlattınız? 

 
 

41. Bu işe ne kadar süredir devam ediyorsunuz? 
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42. İş yeriniz resmi mi?      evet   hayır  
 
43. Bir fınansal planınız var mı?     evet   hayır 
 
44. Hayatınızda başarı sağlamak için planınız var mı?  evet   hayır 
 
 
45.a.  Devamlı çalışan işçi sayısı   
 
 
45.b. Bu çalışanlar      yasal sosyal sigorta ve vergi ödüyor 
mü? 

 gündelikle çalışan – Kıbrıslı mı? 
 gündelikle çalışan ve yasadışı göçmen 

mi? 
 
 
46.a. Yarızaman (part-time) çalışan sayısı 
 
 
46.b. Bu çalışanlar      yasal sosyal sigorta ve vergi ödüyor 
mu? 

 gündelikle çalışan - Kıbrıslı  mı? 
 gündelikle çalışan ve yasadışı göçmen 

mi?  
 
 
47. Bu işte çalışıp ücret almayan aile ferdi sayısı? 
 
 
48. %80 satış yaptığınız müşteri sayısı 
 
 
49. Müşteriler kimlerden olüşur?    hep bayan   hep erkek 

 genelde bayan   genelde 
erkek 

 karışık 
 
 
50. Satış metodları     müşteri ziyareti  posta 

 telefon     İnternet 
 diğer_____________________ 

 
51.a.  Hesap tutarmısınız?      evet  
 hayır 
 
51.b. Evet ise, muhasebeci kullanıyor musunuz?   evet  
 hayır 
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52. Ürün çeşidi, değişik ürün sayısı 
 

 1  2 veya 3  4 veya 5  6-19  20 veya daha 
fazla 

53. Sermaye 
 
 

 $5000’den 
az 

 $5000-
$24,000 

 $25,000-
$99,999 

 $100,000-
$499,999 

 $500,000’ 
den fazla 

54. Kazanç marcini? 
 

 çok karlı   marjinal 
kar 

 eşit  para kaybı  büyük para 
kaybı 

55. İşiniz için kaynak bulmak kolay mı? 
 

 çok zor  zor  taman  kolay  çok kolay 

56. Sanayiniz ne derece karışıktır? 
 

 çok karışık  karışık  taman  çok az karışık  karışık değil 

57. Sanayinizde değişiklikler ne kadar 
çabuk oluyor? 
 

 çok hızlı  hızlı  ilerliyor  yavaş ilerliyor  hareketsiz 

58. Gelecek 5 yılda sanayinizi nasıl 
görüyorsunuz? 
 

 başarısız  az kârlı  aynı  artış 
bekliyorum 

 genişleme 
bekliyorum 

59. Bu işte kalmak ne derece zordur? 
 

 çok zor  zor  idare 
eder 

 kolay  çok kolay 

60.Bu atılımlarınızdan gelecekte ne 
bekliyorsunuz? 

 çok 
belirsiz 

 belirsiz  taman  emin  çok emin 

61. KKTC’nin 1 Mayıs 2004’te AB’ye 
girememesi hakkındaki düşünceleriniz 
nerlerdir? 

 ağır hayal 
kırıklığı  

 biraz 
hayal 
kırıklığı   

 tarafsız  girmediğine 
memnunum 

 
girmediğine çok 
memnunum 

 
 
62. Genelde işte kaç saat geçiriyorsunuz? 
 
 
 
63. Bu sureç size göre?   azalmalı  aynı kalmalı  çoğalmalı 
 
  
SIRKETI ACMA hazılığı 
 
64. Bu işi kurma düşüncesinden başlayarak işi kurana kadar  

geçen süre ne kadardır ? 
 
 
 
65. Bu işi?    siz mi başlattınız    satın aldınız 
    miras mı kaldı    bayilik satın aldınız 

 diğer___________________ 
 
 
66. Niçin kendi işinizi başlatmak istediniz? 
 
 
 
67.Başlamadan önce 
bu işle ilgili ne kadar 
bilginiz vardı? 

 Hiç  çok az  idere 
eder 

 iyi  
mükemmel 
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68. Başlatma 
sermayenizi nasıl 
temin ettiniz?  

 birikmiş  aile 
borcu 

 banka 
borcu 

 diğer – lütfen 
belirtiniz: 

 
69. İşinizi başlattığınızda ne gibi engellerle karşılaştınız? [sizin için uygun olanları seçin.] 
 

 Finans yoktu 
 Güvenım yoktu 
 Gerekli bilgilere ulaşım yoktu 
 Hiçbir toplum desteği yoktu 
 Çocuklarıma bakacak kimse yoktu 

 Tecrübemin olmaması yoktu   
 Eşimden destek yoktu 
 Altyapı yoktu   
 Yeteri kadar bilgi ve destek yoktu  
 diğer___________________ 

 
GİRİŞİMCİLİK TECRÜBESİ 
 
70. 1974’den önce ailenizden birinin kendi işyeri var mıydı?  evet    hayır 
 
71. Annen veya Baban herhangi bir iş başlattı mı?    evet     hayır 
 
72. Küçük ya da yeni bir şirkette çalıştılar mı?    evet     hayır 
 
73. Tanidik birileri bir iş başlattı mı?      evet     hayır 
 
 
74. İş alanında örnek aldığın şahıs kimdir? 
 
 
CİNSİYET PERSPEKTİFLERİ 
 
75. a. İşiniz nasil yönetiliyor 
 

  tek yönetici     ortaklık fakat ortak yönetim  
  ortaklık ama başta erkek yönetici     ortaklık ama başta kadın yönetici  
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75.b. Eğer ortaklıksa ortağınızın sizinle aile bağı nedir? 
 

  koca/karı   erkek kardeş   arkadaş 
 baba    kız kardeş   tanıdık 
 anne    diğer_________________ 

 
75.c. Ortakliği kurma sebepleri 
 

 çok yakın aile veya komşu   uzmandan yararlanma  
 fınansından yararlanma(çıkarcılık)  düşük vergi  
  işletme çevresinden yararlanma  diğer _________________ 

 
 
76.  İşinizde yalnız olmaktan rahatsız oluyor musunuz, 

yalınızsanız ve karşı cinsten biri içeri girerse rahatsız  
olur musunuz?       evet   hayır 

 
77.  Çalışanlarınız  daha rahat olmarı için karşı cinsten  
işçi aliyor musunuz?       evet   hayır 
 
78.  İşyerinizin daha verimli olabilmesi için bir erkek mi yoksa bir kadın tarafından yönetilmesi daha 
iyidir?  

 
 yalnızca erkek    yalnızca kadın 
 farketmez     emin değilim 

 
 
 
Aşağdaki ifadeleri onaylıyor musunuz? 
 
 kesinlikle 

katılmıyorum 
 kesinlikle  

katılıyorum 
79. Kadınlar ev hanımı olmalı ve çocuklara 
bakmalı. 

1 2 3 4 5 

80. Kadınlar da erkekler kadar iş sahibi 
olabilir.  

1 2 3 4 5 

81.Kadınlar, erkekler kadar herhangi bir 
sanayide iş kurabilir. 

1 2 3 4 5 

82. Kızlar okumaya teşvik edilmeli. 
 

1 2 3 4 5 

83. Kızların geleneksel olarak erkeklerin üstün 
olduğu alanlara girmeleri teşvik edilmelidir (ör. 
mühendislik.) 

1 2 3 4 5 

84. Kadınlar iş kurmaya teşvik edilmelidir. 
 

1 2 3 4 5 
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SADECE KADINLAR  
KENDİ İŞİNİ BAŞLATMA 
 
85. Kadın olmaktan dolayı işinizi kurarken kısmen 
veya tamamında sorun yaşadınız mı? Evetse lütfen 
detaylandırınız. 
 
 
 
 
 

 

86. Kadın olmaktan dolayı işinizi yürütürken kısmen 
veya tamamında sorun yaşadınız mı? Evetse lütfen 
detaylandırınız. 
 
 
 
 
 

 

87. Bulunduğunuz endüstride iş kurmaya çalışan 
kadına ne tavsiye edesiniz? 
 
 
 
 
 
 

 

88. Eğer yeniden vaktiniz olsaydı aynı işi tekrar 
kurar mıydınız? Hayırsa detaylandırınız. 
 
 
 
 
 
 

 

 
 
89. Daha fazla bilgi için 30 ile 60 dakikalık bir 
görüşmeye katılır mısız? 
 
Eğer katılırsanız lütfen isminizi, telefon numaranazı 
ve adresinizi buraya yazinız. 

 
İsim: 
Telefon: 
Adres: 
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APPENDIX E : INTERVIEW SHEET IN ENGLISH
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CHARLES STURT UNIVERSITY      Interview No:  

Profile 

gender:  age:  

business: _________________________________ 

 
Entrepreneurs in North Cyprus 

Semi-structure interviews - Interview Questions 
 

Entrepreneurial exposure and experience 
Previous to 1974, did your family have any 

entrepreneurial experiences? 

 

 

While you were growing up, what 

entrepreneurial exposure did you have? 

 

 

Who were your role models? 

 
 

Gender issues and barriers to entrepreneurship 
Were there any concerns when you were 

starting your business, such as hostile 

reactions from male members of your family 

and friends? 

 

 

 

 

Did you experience any specific gender 

problems while starting up the business? 

 

 

 

 

Are there recurring problems now with 

running the business? 
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Do you have staff issues regarding gender? 

 

 

 

 

Do you feel accepted as a credible 

‘entrepreneur’ in the community? 

 

 

 

Home/Work Conflict 
Who is responsible for the home? Do you 

get outside or family help with home 

responsibilities? 

 

 

How many children and their ages? Who 

helps with child care? 

 

 

Do you have any dependent relatives, or 

elderly relatives who need help? 

 

 

Motivation 
What motivated you to choose 

entrepreneurship for a career? 

 
 
 

 

Were you employed elsewhere before this? 

 
 

Business Sector Choice 
Why did you choose this sector? What was 

your previous experience of this sector? 

 

 

 

What makes your role difficult? and what 

makes your role easy? 

 

 

 

Success 
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Do you feel successful? What are your 

criteria for success? 

 
 
 

 

Satisfaction/Dissatisfaction 
Are you satisfied or dissatisfied with day to 

day work experience, earnings, ability to 

save for retirement, security? 

 

 

 

Are you thinking of expanding your 

business? 

 

 

 

Economy 
What are your views on reunification and 

your business plans? 

 

 

 

What are the main obstacles / opportunities 

to your business now? 

 

 

 

Regulations 
Have you ever received or are in receipt of 

government support? 

 

 

Have you received or expect to receive 

NGO support (UNOPS)? 

 

 

Are you in a trade association? How does 

this help your business? 
 

 

 



314 

 



315 

APPENDIX  F - PROFILES OF THE INTERVIEW SAMPLE 

 
The thirty interviewees can be profiled as follows: 

Horticultural production 

The horticulturalist is 43 years old, living in a small rural village. He emigrated to Australia as 

a school leaver, via the UK, and worked there in a number of professions including welding 

and plastic moulding. He started up his own specialist exhaust company in Sydney, as a 

partnership with his cousin. The business was not doing well, and he spent some time 

seriously ill in hospital, during which time he decided to return to Cyprus in his thirties. Since 

his departure the business he left behind is now doing well. He begun farming traditional 

Cypriot produce such as fruit and vegetables on his return to Cyprus, each year growing the 

business.  

Satellite TV installer 

As a graduate of computer engineering at the local university, this entrepreneur couldn’t find 

employment. With help from his parents he set up his own company as a partnership with his 

younger brother. As well as installing the popular free satellite services and Digiturk satellite 

services, he also is very busy installing air conditioning, and with sales of televisions, car hi-fi, 

and white goods from his 2 small shops. Although not working in his computing field, he uses 

his technical knowledge to set up the satellite services. He is 35, married no children, and is 

waiting for his brother to finish his military service so that they can grow the business 

together.  

Exchange bureau 

A retired Cypriot, with much work experience, wanted a business where his wife could help 

out, and he could find free time to tend to his small farm. With a large number of United 

Nations soldiers of different nationalities stationed nearby he decided to buy a retail outlet 

when they were being built, and set up his exchange bureau. He also imports and exports to 

the UK, when profitable arrangements can be made. He is 49, married with grown up 

children. 

Computer sales and service 

A computer engineering and MBA graduate, 35 years old, this young man tried a number of 

jobs before starting up his own computer sales and service enterprise. He tried teaching, and 

working for the largest mobile telephone company in the region.  
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Agricultural supplies 

This 27 year old grew up on a farm, and was helping his parents from an early age. The 

youngest of three brothers, his parents have provided capital and farm land for each brother 

to start their own business. While one brother runs an agricultural supplies shop, he delivers 

supplies directly to the farms. Together with his father, he has been able to import goods 

from Israel and the Greek side. He recently married. 

Hairdresser 

This 42 year old man grew up in a salon, with his father and all his older brothers being 

hairdressers too. He worked in his father’s shop from a young age, and was styling hair from 

the age of 14. His parents emigrated from Turkey in 1974. He is married with 2 sons, and is 

keen that they get a good education. When he can, he employs as assistant at the shop. 

Stationers 

A 37 year old entrepreneur who owns many businesses in the area, and used bank loans to 

finance his first businesses. As he knew a university in the area would mean students needing 

to buy stationery, he rented a retail unit in the area, and stocked it with specialist stationery 

for architecture students. Once established, he also began to stock items needed by the local 

school children. The shop also provides photocopying, and binding. He also owns a petrol 

station and rental properties. 

Cafeteria 

This retirement age gentleman and his wife have owned many businesses over the years. They 

decided to run a small cafeteria in the school where their daughter and son-in-law worked for 

something to do, as well as making a small profit. They enjoyed the contact with the teachers 

and the young people.  

Flower shop 

This 28 year old man is a graduate of interior architecture, and comes from a family of 

business owners. His father operated as a mechanic for many years, and helped his older 

brother to start a solar panel water heating installation company. His parents built a large 

retail unit for himself, and one for his brother which operates as a supermarket. He quickly 

gained trade from the existing flower shops in his town, and is very popular as he brings décor 

products from the Greek side as well as importing from Turkey. He has expanded into 

providing wedding décor for the Cypriot outdoors weddings.  

Mineral water manufacture 

An agricultural school graduate, 46, this man works as a high school teacher. He has always 

used his free afternoons and holidays to farm in the village he grew up in. Seeing a possible 

market for the water from his farm’s spring, he approached a friend to put up the capital to 

start bottling the spring water. They now employ a number of people, as drivers and factory 
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workers. They have also created a network of agents to sell their water over the whole 

region. He is married, with grown up children who attend university abroad. 

Car Rental  

Originally a serial entrepreneur in the UK, with a hairdressing salon and then a jewellers store 

under his belt, this 53 year old British born Cypriot decided to change his lifestyle by moving 

himself and his 2nd wife and young son to Cyprus to be near his retired father. By selling up all 

his possessions in the UK he financed the purchase of a part built house, completed it, and 

bought a number of vehicles to make his own car rental company. He and his young wife are 

finding the life in Cyprus difficult, as they do not have a regular wage. They are considering 

expanding into holiday apartment rentals, but extending their property. 

Holiday complex 

A 52 year old engineer wanted to build his holiday complex many years ago, but was thwarted 

by the lack of access to his development land. Eventually he persuaded his neighbour to sell 

him the adjacent land plus road, and he has begun to build his 18 apartments plus pool. 

Without planning permission for a restaurant available as his development plot was too small, 

he has leased a dilapidated warehouse near the beach and is in the process of refurbishing 

this to become the restaurant for his customers. His wife has never worked. His grown up 

children are university graduates, and will not be helping in the business. 

Restaurant 

Attracted by the success of his father’s hugely successful restaurant in the Theatre district of 

London, this young 30 year old British born Turkish Cypriot decided to bring a carbon copy of 

the restaurant to Kyrenia. While in a beautiful seaside setting, the restaurant is not easy to 

find, tucked away behind the main road into Kyrenia. The theatre crowds that his father 

restaurant caters to do not exist, and so this large, elaborately decorated restaurant as yet is 

not economically successful. 

Supermarket  

After a bomb took away his legs, this Turkish Cypriot entrepreneur was determined that life 

would still be good for him. After a full year in recovery, he learned to use his wheelchair. 

Understanding that he needed a full social life, he decided that to be the patrol of a 

supermarket would be a good idea. He would have social contact with the customers, as well 

as providing a service that was needed in the area. This philanthropist continues to do good 

deeds on a daily basis, and is committed to his charity work. He raises money so that other 

disabled people can have equipment to help them in their daily lives. He is 50. 

Construction 

A graduate of interior architecture, this 29 year old man quickly realised that the demand for 

interior architecture in Cyprus is very low. He changed direction to small scale construction in 
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the local area, in providing finished homes. As the usual Cypriot system involves complex 

negotiations with a number of contractors, he found a niche as a project manager.  

Cleaning services 

A British man, who originally travelled to Cyprus as part of his work with a British engineering 

company. He met a Cypriot girl on the return flight, and started a romance. He eventually 

moved to Cyprus to get married, and then establish his business. With a small capital he 

bought industrial cleaning tools and set about finding contracts. Due to the increase in 

construction in the Kyrenia area, he is finding plenty of contract opportunities for cleaning 

newly built houses. He is 47, married with a young son. 

English Language School 

Although this 45 year old British man originally ventured to Cyprus as an English teacher, 

when he was made redundant by his employer he decided to set up his own English language 

learning school. Inspired by his father’s business back in Brighton, he initially started the 

enterprise as a partnership. Money problems led him to buy out the partner, and now he runs 

probably the most successful school in the region. He is married to a Turkish Cypriot. 

Hotel 

This 40 year old Turkish Cypriot man runs a large family hotel, with the help of his brother 

and sister. His father acquired the large plot after 1974, and received government funding to 

build the hotel complex. They are well established and feature in all the British holiday 

tourist brochures. He is married with a young family.  

Metal Fabrication 

Originally a motor mechanic who worked for the local army unit, this 40 year old unfortunate 

man was convicted of treason and spent 6 years in prison. In prison he worked as a chef. 

Towards the end of his sentence his wife divorced him, leaving his two young sons with his 

mother. After release from prison, he decided to use his metal fabrication skills to make 

wrought iron items and mend tractor parts in his village. He built himself a large workshop 

near his house and now employs two young men to help him. He has remarried a young 

widow, and they raise both their children together. 

Travel agent  

This man first started his travel agency as a joint operation with his wife, as his in-laws had 

built a number of retail units as a small street in the local area. Later they found it was more 

profitable for his wife to work as an employee in one of the rented units. With the growth of 

the local university, they have seen their business grow to be very successful. He is 40, 

married, with a young daughter. 

1.1  
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Women 

Fancy goods retailer 

After a banking career, and then a number of catering establishments, this 47 Turkish Cypriot 

woman decided to try something new. A unique opportunity arose on the retirement of a 

couple who owned the gift shop, and with a 2nd mortgage on her house she bought the 

business and business property. While making some mistakes with stock in the first year, she 

won a competition as “retailer of the year” in her local town in year 2. Situated in a small 

town, customers choose to visit her shop rather than spend over an hour on the road to the 

next big town. She is divorced with 2 grown up children. 

Retail children’s clothes 

A 26 year old graduate of English Language teaching, this young women found it impossible to 

get employment in the local area, and so did her computer engineering graduate husband. On 

seeing how successful her cousin had become at importing and selling quality children’s 

clothes in the Famagusta region, her and her husband decided they would try the same idea 

in their area. They rented a retail unit and stocked the store with the help of their cousin’s 

knowledge. However, while their cousin trades in a large and thriving economic community, 

their store serves are area that is low in population and the local people have little spare 

cash. The local women prefer to buy their children’s clothes from the open air market, where 

very cheap and shoddy Turkish items are on sale. Her husband has begun to work as a agent 

for mineral water sales.  

Holiday cottage rentals 

A London Cypriot, this woman spent most of her life bringing up her children in North London. 

However, she always felt a yearning to return to her homeland, and once their children had 

grown up her and her husband decided to see if they could live in Cyprus. Her mother gave 

her a building which she has converted into 5 holiday cottages for rentals to tourists. The 

season is very short, from May to September. She travels back to London frequently to see her 

children. Although she offers the cottages at a very reasonable price, there are very few 

customers. Most tourists come to Cyprus with accommodation pre-booked. She is 58. 

Hairdresser 

A British born Cypriot who trained and worked as a hairdresser in London. Decided to move 

out to Cyprus with her Cypriot fiancé for a better life style. Used her own capital to start the 

business, but her lack of networking has given her difficulties in understanding Turkish 

Cypriot bureaucracy. While far more highly trained than the local hairdressers, she is finding 

it hard to build up a customer base, as the main work of hairdressers here is the elaborate 

styles required for weddings. She is 28 and planning to get married soon. 
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Household goods and clothes 

A large retail space was available near her home, so she bought stock and tried to sell what 

the local women required. She tries to stock a variety of haberdashery products, which sell 

well, as the nearest retailer is some distance away, and most women don’t have the transport 

or time to travel there. She also stocks kitchen and fancy goods, the type of product that 

local women buy as gifts. Her no frills shop with low rent allows her to sell the imported 

Turkish clothes at a much lower prices than the boutiques in the area. She also is the only 

stockist of sea side paraphernalia, such as children’s swimming toys. She is 43, married, with 

2 children at high school. 

Holiday travel 

Needing to fit work between helping her husband in his business and taking her child to 

crèche, this British woman decided to use her Internet skills and knowledge of the Cyprus 

touristic areas by starting up a company to provide escorted travel in the region. The main 

money maker is Internet pre-booked airport pickups, from the Greek side and taking them to 

the Turkish side. She is 30, married to a Turkish Cypriot and has a son at crèche. 

Beauty Salon 

With no further education or career prospects, this young woman decided to be the first 

beautician in the area. She offers all the typical treatments found in beauticians all over 

Europe, and she sells beauty products. She is 31 with 2 young sons. 

Freelance dietician 

Retired from a career as a hospital dietician, this 55 year old woman wanted to carry on 

working and earning money. She operates from a number of towns, with a regular day in each 

place. She has built up a clientele, mainly women who wish to lose weight.  

Restaurant 

This 28 year old English teacher was born and raised in the UK, moving to Cyprus with her 

parents when she was 16. She graduated from the local university as an English teacher. Her 

father built a restaurant on an existing plot at the seaside, and began the establishment for 

her. She continues to run the business, employing a chef and a number of waiters and 

helpers. 

Estate agent 

Although working as an English teacher part-time, this 35 year old Turkish Cypriot started her 

own business as an estate agent. She rented a small retail unit near her home. From a family 

of business owners, her father owns a large building supplies store which he runs with her 

brother. Business is slow, compounded by the difficulties of land ownership in an area that 

could be part of a settlement with Greek Cypriots. She is married with a young daughter.
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Appendix G : Additional information for the qualitative 
analysis in Chapter Five 

Table Apx G:  1 List of interviewees 
 Enterprise Gender Age District 
1 Horticultural Production M 43 Yeşilırmak  
2 Fancy Goods Retailer F 47 Famagusta 
3 Satellite TV installer M 35 Gemikonağı 
4 Exchange Bureau  M 49 Gemikonağı 
5 Retail Children’s clothes F 26 Gemikonağı 
6 Computer Sales & Service M 35 Gemikonağı 
7 Agricultural Supplies M 27 Güzelyurt 
8 Hairdresser M 42 Güzelyurt 
9 Holiday Cottage Rentals F 58 Yeşilırmak 
10 Stationers M 37 Gemikonağı 
11 Cafeteria M 60 Lefka 
12 Hairdresser F 28 Aydinköy 
13 Flower Shop M 28 Gemikonağı 
14 Mineral Water Manufacture M 46 Yeşilırmak 
15 Household goods & Clothes F 43 Gemikonağı 
16 Car Rental M 53 Famagusta 
17 Holiday Complex M 52 Güzelyurt 
18 Holiday Travel F 30 Famagusta 
19 Restaurant  M 30 Kyrenia 
20 Supermarket M 50 Famagusta 
21 Construction M 29 Yeşilırmak 
22 Beauty Salon F 31 Gemikonağı i 
23 Freelance Dietician F 55 Nicosia 
24 Cleaning Services M 47 Kyrenia 
25 English Language School M 45 Nicosia 
26 Restaurant F 28 Yeşilırmak 
27 Hotel M 40 Kyrenia 
28 Estate Agent F 35 Gemikonağı 
29 Metal Fabrication M 40 Yeşilırmak 
30 Travel Agent M 40 Gemikonağı 
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Table Apx G:  2 Geographical distribution of the interviewees 

location description number of interviewees 

Famagusta large port town 4 

Gemikonağı small town 10 

Kyrenia tourist town 3 

Lefke university town 1 

Yeşilırmak rural seaside village 6 

Güzelyurt farmer’s market town 3 

Nicosia capital city 2 

Aydinköy rural village 1 

TOTAL  30 

 
 

 

Table Apx G:  3 The women-only questions from the questionnaire 

85. Did you encounter problems in the formative stages of your business that can be 

attributed partially or in whole to the fact that you are a woman? If so, please give 

details. 

86. Do you encounter problems in the operation of your business that can be attributed 

partially or in whole to the fact that you are a woman? If so, please give details. 

87. What advice would you give to another woman planning to start up a business in 

your industry? 

88. If you had your time again, would you start up the same enterprise, in the same 

way? If no, please give details. 
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Table Apx G:  4 Business Sector Distribution of interviewees 

 Wholesale Retail Service Manufacturing 

Male 1 4 10 3 

Female 0 3 9 0 

 

 

 Table Apx G:  5 Undergraduate education compared to business sector choice 

Entrepreneurial business sector Undergraduate education  Gender 
Satellite TV installation computer engineering M 

Children’s clothes retailer English language teaching F 

Flower Shop interior architecture M 

Mineral Water Manufacture agriculture/career in teaching M 

Construction company interior architecture M 

Restaurant English language teaching F 

Estate Agent English language teaching F 

Holiday travel Finance F 

 

 

 

 

Table Apx G:  6 Career experience compared to business sector choice 

Entrepreneurial business sector Career experience  Gender 
Horticultural production Car workshop M 

Exchange bureau Government officer M 

Holiday cottage rentals Housewife F 

Stationers Garage owner M 

Cafeteria Government officer M 

Car Rental Jeweller M 
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APPENDIX H : QUANTITATIVE DATA FROM CHAPTER 4 

Table Apx H:  1 Marital Status 

 male % female % Total % 

single 63 24.2 25 6.3 88 22.3

married 192 73.8 104 77.0 296 74.9

divorced 3 1.2 4 3.0 7 1.8 

widowed 2 0.8 2 1.5 4 1.0 

 

Table Apx H:  2 Residence of respondents 

 male % female % Total % 

village 74 28.1 37 27.8 111 28.0

town 85 32.3 33 24.8 118 29.8

small city 63 24.0 24 18.0 87 22.0

city 41 15.6 39 29.3 80 20.2

 

Table Apx H:  3 Home responsibilities – main salary earner 

 male % female % total % 

yes 208 78.8 33 24.4 241 60.4

 

Table Apx H:  4 Who is mainly responsible for running the household 

 male % female % total % 

myself 186 70.5 39 28.9 225 56.4

partner 17 6.4 75 55.6 92 23.1

other     72 20.0
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Table Apx H:  5 Number of  businesses owned by entrepreneur 

 male % Female % total % 

1 194 73.8 110 81.5 304 76.4 

2 29 11.0 8 5.9 37 9.3 

3 10 3.8 7 5.2 17 4.3 

4 7 2.7 1 0.7 8 2.0 

5-10 10 3.8 - - 10 2.8 

 

 

Table Apx H:  6 Number of businesses owned by entrepreneur 

 male % Female % total % 

1 194 73.8 110 81.5 304 76.4 

2 29 11.0 8 5.9 37 9.3 

3 10 3.8 7 5.2 17 4.3 

4 7 2.7 1 0.7 8 2.0 

5-10 10 3.8 - - 10 2.8 

 

 Table Apx H:  7 Years completed as entrepreneur 

 male % Female % total % 

<2 24 11.1 17 17.0 41 12.9 

2-5 69 31.8 48 48.0 117 36.9 

6-10 60 27.6 14 14.0 74 23.3 

11-20 45 20.7 13 13.0 58 18.3 

21-30 14 6.5 7 7.0 21 6.6 

31-59 5 2.3 1 1.0 6 1.9 
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 Table Apx H:  8 No of previous businesses sold 

 male % Female % total % 

1 16 6.1 6 4.4 22 5.6 

2 5 1.9 3 2.2 8 2.0 

3 2 0.8 2 1.5 4 1.0 

4-5 1 0.4 1 0.7 2 0.5 

7-20 4 1.6 - - 4 1.1 

 

 Table Apx H:  9 Number of previous businesses closed 

 male % Female % total % 

1 14 5.3 8 5.9 22 5.5 

2-3 2 0.8 1 0.7 3 0.8 

4-8 3 1.2 1 0.7 3 1.1 

 

 

Table Apx H:  10  Location of business premises 

 male % female % total % 

home 19 7.9 14 11.2 33 9.0 

farm 8 3.3 1 0.8 9 2.5 

village 26 107 11 8.8 37 10.1

town 68 28.1 27 21.6 95 25.9

small city 60 24.8 21 16.8 81 22.1

city 37 15.3 33 26.4 70 19.1

on the Internet 4 1.7 3 2.4 7 1.9 

other 20 8.3 15 12.0 35 9.5 
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Table Apx H:  11 Type of business premises 

 male % female % total % 

desk at home 10 4.2 6 5.0 16 4.4 

shed/studio at home 2 0.8 1 0.8 3 0.8 

room/office at home 4 1.7 2 1.7 6 1.7 

shop/gallery 160 66.7 80 66.1 240 66.5

office/factory 31 12.9 14 11.6 45 12.5

other 33 13.8 18 14.9 51 14.1

 

Table Apx H:  12 Separate premises type 

 male % female % total % 

owned by yourself 65 28.0 38 33.3 103 29.8

rented 137 59.1 64 56.1 201 58.1

leased 16 6.9 7 6.1 23 6.6 

Greek Cypriot owned 14 6.0 5 4.4 19 5.5 

 

 

 

 Table Apx H:  13 Life of business in years 

 male female 

average 7.55 4.93 

 

 

 Table Apx H:  14 Planning for the business = details of business planning and 

financial planning 
 male % female % total % 

42 Do you have a Business Plan? – yes 197 74.6 81 60.0 278 69.7 

43 Do you have a Financial plan? – yes 161 61.0 66 48.9 227 56.9 

44 Do you have formal goal setting and planning? – 
yes 

200 75.8 94 69.6 294 73.7 
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Table Apx H:  15  Number of full time employees 

 male % female % total % 

45a How many? average 5.25  4.86  5.12  

45bi legal (social security/taxes paid) 143 54.2 67 49.6 210 52.6 

45bii casual Cypriot workers 42 15.9 17 12.6 59 14.8 

45biii casual and illegal immigrants 1 0.4 1 0.7 2 0.5 

 

Table Apx H:  16 Part Time Employees 
 male % female % total % 

46a How many? average 0.39  0.43  0.4  

46bi legal (social security/taxes paid) 21 8.0 13 9.6 34 8.5 

46bii casual Cypriot workers 19 7.2 14 10.4 33 8.3 

46biii casual and illegal immigrants 4 1.5 - - 4 1.0 

 

Table Apx H:  17 Unpaid Family Workers 
 male % female % total % 

47 No of unpaid family workers – average 0.45  0.44  0.45  

 

Table Apx H:  18 Type of business organisation 

 male % female % total % 

sole operator 159 69.1 67 60.4 226 66.3

in partnership with another, shared leading role 49 21.3 19 17.1 68 19.9

in partnership with another, with a male in the leading 
role 

20 8.7 13 11.7 33 9.7 

in partnership with another, with a female in the 
leading role 

2 0.9 12 10.8 14 4.1 
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 Table Apx H:  19  Partner's relationship to entrepreneur 

 male % female % total % 

husband/wife 15 21.1 20 51.3 35 31.8

father 3 4.2 1 2.6 4 3.6 

mother 2 2.8 1 2.6 3 2.7 

brother 11 15.5 5 12.8 16 14.5

sister 3 4.2 3 7.7 6 5.5 

friend 18 25.4 2 5.1 20 18.2

acquaintance 10 14.1 1 2.6 11 10.0

other 9 12.7 6 15.4 15 13.6

 

 

Table Apx H:  20 Reason for forming partnership 

 male % female % total % 

Close kin or residence tie 28 10.6 24 17.8 52 13.0

access to complimentary skills 1 0.4 7 5.2 82 2.0 

access to finance 20 7.6 2 1.5 22 5.5 

access to business network 7 2.7 2 1.5 9 2.3 

Tax minimization 6 2.3 2 1.5 8 2.0 

other 6 2.3 1 0.7 7 0.8 

 

 

 Table Apx H:  21Accounts and use of accountancy services 

 male % female % total % 

Do you do accounts? – yes 213 80.7 109 80.7 322 80.7

Do you use an accountant? – yes 119 45.1 70 51.9 189 47.4

 

 

Table Apx H:  22 Number of customers making up 80% of sales (Customer base) 

 male % female % total % 

Number of customers making up 80% of sales - average 116.46  47.09  92.99  
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Table Apx H:  23 Gender of customers 

 male % female % total % 

all female 4 1.7 18 15.7 22 6.3 

mostly female 16 6.8 15 13.0 31 8.8 

mixed 175 74.2 77 67.0 252 71.8

mostly male 18 7.6 4 3.5 22 6.3 

all male 23 9.7 1 0.9 24 6.8 

 

 

  

Table Apx H:  24 Methods of selling 

 male % female % total % 

customer visits 197 74.6 99 73.3 296 74.2

telephone orders 48 18.2 25 18.5 73 18.3

mail order 3 1.1 1 0.7 4 1.0 

Internet 13 4.9 5 3.7 18 4.5 

other 22  10  32  

 

 

 Table Apx H:  25 Product diversity 

No of products male % female % total % 

1 10 4.4 4 3.6 14 4.2 

2 or 3 24 10.6 7 6.3 31 9.2 

4 or 5 39 17.3 12 10.8 51 15.1

6 to 19 57 25.2 26 23.4 83 24.6

20 or more 96 42.5 62 55.9 158 46.9
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 Table Apx H:  26 Turnover 

 male % female % total % 

less than $5000 39 18.7 24 26.1 63 20.9

from $5000 to $24,999 80 38.3 37 40.2 117 38.9

from $25,000 to $99,999 50 23.9 19 20.7 69 22.9

from $100,000 to $499,999 23 11.0 9 9.8 32 10.6

over $500,000 17 8.1 3 3.3 20 6.6 

 

 Table Apx H:  27 Profitability of enterprise 

 male % female % total % 

very profitable 17 7.6 4 3.8 21 6.4 

marginally profitable 91 40.8 51 49.0 142 43.4

breaking even 108 48.4 43 41.3 151 46.2

losing money 4 1.8 6 5.8 10 3.1 

making large losses 3 1.3 - - 3 0.9 

 

 Table Apx H:  28 Ease of sourcing resources 

 male % female % total % 

very difficult 13 5.8 7 6.5 20 6.0 

difficult 72 31.9 31 28.7 103 30.8

ok 79 35.0 39 36.1 118 35.3

easy 49 21.7 30 27.8 79 23.7

very easy 13 5.8 1 0.9 14 4.2 

 

 

Table Apx H:  29  Industry complexity 

 male % female % total % 

very complex 20 9.4 5 4.9 25 7.9 

some complexity 81 38.0 31 30.4 112 35.6

ok 58 27.2 30 29.4 88 27.9

very little complexity 32 15.0 21 20.6 53 16.8

no complexity 22 10.3 15 14.7 37 11.7
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 Table Apx H:  30 Perception of speed of change in Industry 

 male % female % total % 

very fast 26 12.0 15 14.4 41 12.8

fast 69 31.9 31 29.8 100 31.3

some movement 74 34.3 37 35.6 111 34.7

slow moving 38 17.6 16 15.4 54 16.9

no movement 9 4.2 5 4.8 14 4.4 

 

 

 Table Apx H:  31 Future of the enterprise – 5 year prediction 

 male % female % total % 

failure 3 1.4 1 0.9 4 1.2 

less profitable 37 17.1 8 7.5 45 14.0

same 74 34.3 33 31.1 107 33.2

increase 75 34.7 49 46.2 124 38.5

expansion 27 12.5 15 14.2 42 13.0

 

Table Apx H:  32 Perception of difficulty of remaining in business 

 male % female % total % 

very hard 12 5.4 12 11.0 24 7.3 

hard 72 32.4 29 26.6 101 30.5

ok 104 46.8 49 45.0 153 46.2

easy 28 12.6 15 13.8 43 13.0

very easy 6 2.7 4 3.7 10 3.0 

 

Table Apx H:  33 Perception of the future of the business 

 male % female % total % 

very uncertain 9 4.1 3 2.8 12 3.6 

somewhat uncertain 74 33.3 31 29.0 105 31.9

ok 73 32.9 35 32.7 108 32.8

confident 51 23.0 33 30.8 84 25.5

very confident 15 6.8 5 4.7 20 6.1 
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Table Apx H:  34 Feelings on not entering EU 
 male % female % total % 

very disappointed 48 21.4 25 22.3 73 21.7

somewhat disappointed 74 33.0 33 29.5 107 31.8

neutral 82 36.6 44 39.3 126 37.5

pleased we didn’t enter 14 6.3 6 5.4 20 6.0 

very pleased we didn’t enter 6 2.7 4 3.6 10 3.0 

 

 

 

 Table Apx H:  35 Average hours spent at work a day 

 male % female % total % 

average 10.46  9.93  10.28  

6 or less 26 11.5 12 10.8 38 11.3

7 to 9 74 32.7 54 48.6 128 38.0

10 to 12 97 42.9 41 36.9 138 40.9

13 or more 29 12.8 4 3.6 33 9.8 

 

 

Table Apx H:  36 Desire for change in hours at work 

       
increase 17 7.6 8 7.3 25 7.5 

stay the same 159 70.7 75 68.2 234 69.9

decrease 49 21.8 27 24.5 76 22.7

 

 

Table Apx H:  37 Business  Start Up – time from idea to start 
 male % female % total % 

average  in years 3.14  3.44  3.24  

1 to 3 months 86 78.6 32 36.8 118 44.7

4 to 12 months 66 37.3 48 55.2 114 43.2

1 to 2 years 16 9.0 2 2.3 18 6.8 

more than 2 years 9 5.1 5 5.7 14 5.3 

(Source: SPSS of qdata plus summary statistics) 
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Table Apx H:  38 Previous industry experience 

 male % female % total % 

none 18 8.1 22 20.2 40 12.0

very little 20 9.0 18 16.5 38 11.4

fair 53 23.8 23 21.1 76 27.9

good 105 47.1 38 34.9 143 43.1

excellent 27 12.1 8 7.3 35 10.5

 

 

Table Apx H:  39 Perception of entrepreneurship with regards to own social status 

 male % female % total % 

very high status 52 22.0 25 21.7 77 21.9

high status 48 20.3 29 25.2 77 21.9

neutral 91 38.6 51 44.3 142 40.5

low status 35 14.8 7 6.1 42 12.0

very low status 10 4.2 3 2.6 13 3.7 

 

 

 

Table Apx H:  40 Perception of entrepreneurship and enjoyment of work 

 male % female % total % 

a great deal 118 46.5 64 50.0 182 47.6

somewhat 34 13.4 19 14.8 53 13.9

neutral 45 17.7 27 21.1 72 18.8

not much 43 16.9 14 10.9 57 14.9

not at all 14 5.5 4 3.1 18 4.7 
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Table Apx H:  41 Risk Attitude: management of risk 
  male % female % total % 

Goal planning 78 29.5 43 31.9 121 30.3 

Just go for it 64 24.2 37 27.4 101 25.3 

Rely on others 5 1.9 6 4.4 11 2.8 

Have a contingency plan 91 34.5 38 28.1 129 32.3 

Other       

 

 

 

Table Apx H:  42 Entrepreneurial Exposure: pre-1974 entrepreneurship in family 

 male % female % total % 

70 Was anyone in your family an entrepreneur 
before 1974? - yes 

53 20.1 33 24.4 86 21.6 

 

 

 

Table Apx H:  43  Entrepreneurial Exposure: any parent an entrepreneur 

 male % female % total % 

71 Did one of your parents ever start a business? 
– yes 

65 24.6 43 31.9 108 27.1 

 

 

 

Table Apx H:  44  Entrepreneurial Exposure: any parent work for a small 

company 

 male % female % total % 

72 Did one of your parents work for a small or 
new company? – yes 

46 17.4 39 28.9 85 21.3 
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 Table Apx H:  45 Entrepreneurial Exposure: knows anyone who started a 

business 

 male % female % total % 

73 Did anyone you know start a business? - yes 93 35.2 62 45.9 155 38.8

 

 

Table Apx H:  46 Entrepreneurial Exposure: role model 

74 Who is your role model in your industry? male % female % total % 

celebrity 21 8.0 7 5.2 28 7.0 

family member 38 14.4 24 17.8 62 15.5

named individual or company 21 8.0 8 5.9 29 7.3 

none 71 26.9 23 17.0 94 23.6

self 13 4.9 4 3.0 17 4.3 

 

 

 Table Apx H:  47 Gender and Culture: discomfort felt with opposite sex 

 male % female % total %

yes 38 14.4 28 20.7 66  

 

 

Table Apx H:  48 Gender and Culture: employment of opposite sex to allow 

customers to feel more comfortable 

 

 male % female % total % 

 yes 106 40.2 46 34.1 152 38.1

 

 



 338 

Table Apx H:  49 Gender and Culture: business could be run by man or woman 

 male % female % total % 

man only 46 21.2 4 3.7 50 15.4

either a man or a woman 155 71.4 38 63.6 223 68.8

woman only 6 2.8 32 29.9 38 11.7

not sure 10 4.6 3 2.8 13 4.0 

 

 

Table Apx H:  50 Women’s role: women should be at home looking after their 

house and family - accumulation 

 male % female%

agreeing cumulative 18.6 15.5 

disagreeing cumulative 55.3 65.2 

 

 

 Table Apx H:  51 Women's abilities as entrepreneurs – accumulative responses to 

women are as able as men to be entrepreneurs 

 male % female %

agreeing cumulative 65.4 67.4 

disagreeing cumulative 13.7 17.8 

(Source: SPSS of qdata plus summary statistics) 

 

 

 Table Apx H:  52 Women's abilities across industry: accumulative responses of 

women’s ability to be entrepreneurs in any industry 

 male% female%

agreeing cumulative 58.7 64.5 

disagreeing cumulative 13.6 15.6 
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Table Apx H:  53  Belief in education for girls: girls should be encouraged to 

study: accumulative responses to girls should be encouraged to study 

 male% female%

agreeing cumulative 69.7 68.7 

disagreeing cumulative 10.2 14.9 

(Source: SPSS of qdata plus summary statistics) 

Table Apx H:  54 Belief in equal opportunities: accumulative results for girls 

should be encouraged to enter traditionally male domains 

 male% female%

agreeing cumulative 62.5 68.2 

disagreeing cumulative 11.0 13.3 

(Source: SPSS of qdata plus summary statistics) 

 

Table Apx H:  55 Belief in women's abilties to be entrepreneurs: accumulative 

responses for women should be encouraged to be entrepreneurs 

 male% female%

agreeing cumulative 64.0 70.3 

disagreeing cumulative 12.5 14.9 

(source: SPSS  data set qdata with addition of Likert results) 
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APPENDIX I : T-TESTS ON DATA FROM CHAPTER 4 

Table Apx I:  1 Two independent samples t-test Q1-5  

Group Statistics

135 6.50 2.07 .18
264 6.88 2.00 .12
135 1.00 .00a .00
264 .00 .00a .00
135 .87 .51 4.39E-02
260 .78 .49 3.03E-02
133 1.49 1.18 .10
263 1.27 1.04 6.40E-02
135 .30 1.16 9.99E-02
264 .22 1.19 7.31E-02
135 .35 1.39 .12
264 .24 1.02 6.26E-02
135 .33 1.45 .12
264 .23 1.22 7.50E-02
130 1.21 .62 5.43E-02
260 1.10 .66 4.10E-02

VAR00001
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

1 age

2 gender

3 marital status

4 residence

4a nationality-code

4b father's
nationality-code

4c mother's
nationality-code

5 education

N Mean Std. Deviation
Std. Error

Mean

t cannot be computed because the standard deviations of both groups are 0.a. 
 

 
 
 
 
 
 
 
 
 
 
 
 



 

Independent Samples Test

.434 .510 -1.784 397 .075 -.38 .21 -.80 3.90E-02

-1.766 262.580 .079 -.38 .22 -.81 4.41E-02

2.475 .117 1.699 393 .090 8.95E-02 5.26E-02 -1.40E-02 .19

1.677 261.613 .095 8.95E-02 5.34E-02 -1.56E-02 .19

10.773 .001 1.888 394 .060 .22 .12 -9.00E-03 .45

1.808 236.287 .072 .22 .12 -1.96E-02 .46

1.256 .263 .704 397 .482 8.78E-02 .12 -.16 .33

.709 275.535 .479 8.78E-02 .12 -.16 .33

2.333 .127 .894 397 .372 .11 .12 -.13 .35

.809 208.898 .419 .11 .14 -.16 .38

1.719 .191 .742 397 .458 .10 .14 -.17 .37

.702 232.798 .483 .10 .15 -.18 .39

.015 .903 1.548 388 .122 .11 6.96E-02 -2.91E-02 .24

1.583 274.062 .115 .11 6.80E-02 -2.63E-02 .24

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

1 age

3 marital status

4 residence

4a nationality-code

4b father's
nationality-code

4c mother's
nationality-code

5 education

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  2 Two independent samples t-test Q7-8c 

Group Statistics

135 .24 .43 3.71E-02
264 .79 .41 2.52E-02
135 .29 .45 3.92E-02
264 .70 .46 2.81E-02
135 .56 .50 4.29E-02
264 6.44E-02 .25 1.51E-02
135 .19 .40 3.41E-02
264 .17 .38 2.34E-02

VAR00001
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

7 are you the main
salary earner

8a responsible mysefl

8b responsible partner

8c responsible other

N Mean Std. Deviation
Std. Error

Mean
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Independent Samples Test

2.070 .151 -12.315 397 .000 -.54 4.41E-02 -.63 -.46

-12.110 258.092 .000 -.54 4.49E-02 -.63 -.46

.075 .785 -8.608 397 .000 -.42 4.83E-02 -.51 -.32

-8.621 271.242 .000 -.42 4.82E-02 -.51 -.32

395.913 .000 13.181 397 .000 .49 3.73E-02 .42 .56

10.791 168.065 .000 .49 4.55E-02 .40 .58

.796 .373 .450 397 .653 1.84E-02 4.08E-02 -6.18E-02 9.85E-02

.444 260.615 .657 1.84E-02 4.13E-02 -6.30E-02 9.97E-02

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

7 are you the main
salary earner

8a responsible mysefl

8b responsible partner

8c responsible other

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  3 Two independent samples t-test Q9-12 
 

Group Statistics

135 1.19 .98 8.44E-02
263 1.44 1.38 8.49E-02
135 5.39 7.58 .65
264 7.61 8.73 .54
100 2.4800 1.1848 .1185
217 2.8664 1.1924 8.095E-02
135 .17 .65 5.62E-02
261 .32 1.64 .10
135 .10 .45 3.83E-02
264 .14 .71 4.35E-02

VAR00001
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

9 no of businesses

10 years as entrepreneur

10 years as a
entrepreneur coded

11 no of businesses sold

12 no of businesses
closed

N Mean Std. Deviation
Std. Error

Mean
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Independent Samples Test

9.719 .002 -1.895 396 .059 -.25 .13 -.51 9.42E-03

-2.106 355.921 .036 -.25 .12 -.49 -1.67E-02

1.929 .166 -2.503 397 .013 -2.21 .88 -3.95 -.48

-2.619 305.597 .009 -2.21 .85 -3.88 -.55

.000 .998 -2.686 315 .008 -.3864 .1438 -.6694 -.1034

-2.693 193.661 .008 -.3864 .1435 -.6694 -.1034

3.713 .055 -1.030 394 .304 -.15 .15 -.44 .14

-1.304 375.179 .193 -.15 .12 -.38 7.69E-02

.974 .324 -.490 397 .625 -3.27E-02 6.67E-02 -.16 9.84E-02

-.564 380.066 .573 -3.27E-02 5.79E-02 -.15 8.12E-02

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

9 no of businesses

10 years as entrepreneur

10 years as a
entrepreneur coded

11 no of businesses sold

12 no of businesses
closed

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  4 Two independent samples t-test Q13-20 

Group Statistics

115 2.43 .98 9.17E-02
236 2.59 1.11 7.25E-02
128 2.02 1.20 .11
254 2.22 1.33 8.36E-02
135 3.02 1.76 .15
264 3.31 3.62 .22
135 3.07 1.78 .15
264 3.20 1.69 .10
135 3.19 1.85 .16
264 3.29 1.71 .11
135 2.54 1.59 .14
264 2.46 1.62 9.95E-02
135 2.04 1.61 .14
264 2.08 2.44 .15
135 2.10 1.56 .13
264 1.97 1.48 9.08E-02

VAR00001
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

13 social status

14 work enjoyment

15 own efforts

16 determine success

17 because of own efforts

18 luck controls my life

19 future in hands of
others

20 life control external

N Mean Std. Deviation
Std. Error

Mean
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Independent Samples Test

2.635 .105 -1.336 349 .182 -.16 .12 -.40 7.69E-02

-1.394 253.064 .164 -.16 .12 -.39 6.72E-02

5.866 .016 -1.381 380 .168 -.19 .14 -.47 8.18E-02

-1.430 279.592 .154 -.19 .14 -.46 7.28E-02

.300 .584 -.885 397 .377 -.29 .33 -.94 .36

-1.083 396.248 .279 -.29 .27 -.82 .24

.546 .461 -.738 397 .461 -.13 .18 -.49 .22

-.726 258.227 .469 -.13 .18 -.50 .23

3.560 .060 -.533 397 .594 -9.91E-02 .19 -.46 .27

-.520 252.459 .604 -9.91E-02 .19 -.47 .28

.542 .462 .462 397 .644 7.86E-02 .17 -.26 .41

.465 274.588 .642 7.86E-02 .17 -.25 .41

.158 .691 -.168 397 .867 -3.89E-02 .23 -.49 .42

-.191 372.312 .849 -3.89E-02 .20 -.44 .36

.799 .372 .819 397 .414 .13 .16 -.18 .44

.805 257.799 .422 .13 .16 -.19 .45

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

13 social status

14 work enjoyment

15 own efforts

16 determine success

17 because of own efforts

18 luck controls my life

19 future in hands of
others

20 life control external

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  5 Two independent samples t-test Q21-28 
 

Group Statistics

135 3.18 1.74 .15
264 3.33 1.66 .10
135 3.43 1.67 .14
264 3.42 1.68 .10
135 3.22 3.94 .34
264 3.23 1.61 9.91E-02
135 3.10 1.79 .15
264 3.58 1.72 .11
135 2.59 1.56 .13
264 2.78 1.65 .10
135 2.88 1.68 .14
264 2.97 1.67 .10
135 2.96 1.65 .14
264 3.00 1.63 .10
135 2.98 1.76 .15
264 3.14 1.67 .10

VAR00001
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

21 looking opportunities

22 attracted by technology

23 stay at work late

24 arrive at work early

25 partake in sport

26 capable in social
situations

27 competent and alert

28 communicate
effectively

N Mean Std. Deviation
Std. Error

Mean
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Independent Samples Test

.877 .350 -.830 397 .407 -.15 .18 -.50 .20

-.817 258.720 .415 -.15 .18 -.50 .21

.163 .687 .073 397 .942 1.30E-02 .18 -.34 .36

.073 271.711 .942 1.30E-02 .18 -.34 .36

.958 .328 -.045 397 .964 -1.26E-02 .28 -.56 .54

-.036 157.231 .972 -1.26E-02 .35 -.71 .69

1.213 .271 -2.552 397 .011 -.47 .18 -.84 -.11

-2.521 261.117 .012 -.47 .19 -.84 -.10

1.643 .201 -1.115 397 .266 -.19 .17 -.53 .15

-1.137 285.019 .257 -.19 .17 -.52 .14

.048 .826 -.497 397 .620 -8.82E-02 .18 -.44 .26

-.496 268.774 .620 -8.82E-02 .18 -.44 .26

.001 .970 -.236 397 .814 -4.08E-02 .17 -.38 .30

-.235 265.933 .815 -4.08E-02 .17 -.38 .30

.653 .420 -.925 397 .355 -.17 .18 -.52 .19

-.910 258.064 .364 -.17 .18 -.53 .19

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

21 looking opportunities

22 attracted by technology

23 stay at work late

24 arrive at work early

25 partake in sport

26 capable in social
situations

27 competent and alert

28 communicate
effectively

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  6 Two independent samples t-test Q29-34 
 

Group Statistics

135 2.46 1.73 .15
264 2.85 1.70 .10
135 2.79 1.67 .14
264 3.17 2.91 .18
135 3.14 1.77 .15
264 3.09 1.65 .10
135 3.14 1.70 .15
264 3.27 1.63 .10
135 2.92 1.71 .15
264 3.13 1.65 .10
122 1.35 .76 6.88E-02
243 1.46 .71 4.56E-02

VAR00001
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

29 avoid bank loans

30 big financial injection

31 small batch

32 risk to start business

33 strategy for risk

34 risk status

N Mean Std. Deviation
Std. Error

Mean
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Independent Samples Test

.103 .749 -2.153 397 .032 -.39 .18 -.74 -3.37E-02

-2.142 266.391 .033 -.39 .18 -.75 -3.14E-02

.014 .907 -1.436 397 .152 -.39 .27 -.92 .14

-1.693 391.781 .091 -.39 .23 -.84 6.29E-02

3.531 .061 .279 397 .781 4.98E-02 .18 -.30 .40

.272 253.526 .786 4.98E-02 .18 -.31 .41

.293 .589 -.755 397 .450 -.13 .17 -.48 .21

-.745 260.179 .457 -.13 .18 -.48 .22

.199 .656 -1.168 397 .244 -.21 .18 -.55 .14

-1.156 262.707 .249 -.21 .18 -.56 .15

1.560 .212 -1.343 363 .180 -.11 8.07E-02 -.27 5.03E-02

-1.314 228.726 .190 -.11 8.25E-02 -.27 5.42E-02

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

29 avoid bank loans

30 big financial injection

31 small batch

32 risk to start business

33 strategy for risk

34 risk status

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  7 Two independent samples t-test Q35a-35d 
 

Group Statistics

135 .32 .47 4.02E-02
264 .30 .46 2.81E-02
135 .27 .45 3.85E-02
264 .24 .43 2.64E-02
135 4.44E-02 .21 1.78E-02
264 1.89E-02 .14 8.41E-03
135 .28 .45 3.89E-02
264 .34 .48 2.93E-02

VAR00001
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

35a goal planning

35b just go for it

35c rely on others

35d have a
contigency plan

N Mean Std. Deviation
Std. Error

Mean

 35
3 



  

Independent Samples Test

.861 .354 .473 397 .636 2.31E-02 4.87E-02 -7.28E-02 .12

.470 264.736 .639 2.31E-02 4.91E-02 -7.36E-02 .12

1.810 .179 .687 397 .493 3.16E-02 4.61E-02 -5.90E-02 .12

.677 260.344 .499 3.16E-02 4.67E-02 -6.04E-02 .12

8.704 .003 1.473 397 .142 2.55E-02 1.73E-02 -8.55E-03 5.96E-02

1.296 195.451 .197 2.55E-02 1.97E-02 -1.33E-02 6.43E-02

7.222 .008 -1.277 397 .202 -6.32E-02 4.95E-02 -.16 3.41E-02

-1.299 283.174 .195 -6.32E-02 4.87E-02 -.16 3.26E-02

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

35a goal planning

35b just go for it

35c rely on others

35d have a
contigency plan

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  8 Two independent samples t-test Q39-41 

Group Statistics

125 3.81 1.97 .18
242 3.52 1.74 .11
121 3.23 1.08 9.80E-02
240 3.25 1.02 6.61E-02
114 1.32 .99 9.27E-02
232 1.43 .96 6.33E-02
110 1999.55 6.30 .60
225 1996.85 8.12 .54
135 4.93 6.37 .55
264 7.55 8.40 .52
111 2.2883 1.1151 .1058
225 2.8444 1.1831 7.888E-02

VAR00001
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

39 location of premises

39a type of premises

39b separate premises

40 year started business

41 no of years business
running

41 no of years in
business recoded

N Mean Std. Deviation
Std. Error

Mean

 

35
5 



  

Independent Samples Test

3.208 .074 1.415 365 .158 .28 .20 -.11 .68

1.360 225.183 .175 .28 .21 -.13 .69

.094 .759 -.124 359 .901 -1.44E-02 .12 -.24 .21

-.122 230.009 .903 -1.44E-02 .12 -.25 .22

1.359 .244 -1.036 344 .301 -.12 .11 -.33 .10

-1.027 219.724 .306 -.12 .11 -.34 .11

3.605 .058 3.061 333 .002 2.70 .88 .96 4.43

3.334 270.846 .001 2.70 .81 1.10 4.29

7.315 .007 -3.189 397 .002 -2.62 .82 -4.24 -1.01

-3.482 341.213 .001 -2.62 .75 -4.11 -1.14

.768 .381 -4.129 334 .000 -.5562 .1347 -.8211 -.2912

-4.213 231.108 .000 -.5562 .1320 -.8162 -.2961

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

39 location of premises

39a type of premises

39b separate premises

40 year started business

41 no of years business
running

41 no of years in
business recoded

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  9 Two independent samples t-test Q42-44 

Group Statistics

135 .60 .49 4.23E-02
264 .75 .44 2.68E-02
135 .49 .50 4.32E-02
264 .61 .49 3.01E-02
135 .70 .46 3.97E-02
264 .76 .43 2.64E-02

VAR00001
1.00
2.00
1.00
2.00
1.00
2.00

42 formal business plan

43 financial plan

44 formal goal setting

N Mean Std. Deviation
Std. Error

Mean

 

35
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Independent Samples Test

27.086 .000 -3.033 397 .003 -.15 4.82E-02 -.24 -5.14E-02

-2.918 243.364 .004 -.15 5.01E-02 -.24 -4.75E-02

6.637 .010 -2.318 397 .021 -.12 5.22E-02 -.22 -1.84E-02

-2.298 263.912 .022 -.12 5.26E-02 -.22 -1.73E-02

6.355 .012 -1.315 397 .189 -6.13E-02 4.66E-02 -.15 3.03E-02

-1.284 253.533 .200 -6.13E-02 4.77E-02 -.16 3.27E-02

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

42 formal business plan

43 financial plan

44 formal goal setting

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  10 Two independent samples t-test Q45-47 

 

Group Statistics

135 4.86 15.45 1.33
263 6.39 22.90 1.41
135 .50 .50 4.32E-02
264 .54 .50 3.07E-02
135 .13 .33 2.87E-02
264 .16 .37 2.26E-02
135 7.41E-03 8.61E-02 7.41E-03
264 3.79E-03 6.15E-02 3.79E-03
134 .43 1.53 .13
264 .39 1.49 9.19E-02
135 9.63E-02 .30 2.55E-02
264 7.95E-02 .27 1.67E-02
135 .10 .31 2.63E-02
264 7.20E-02 .26 1.59E-02
135 .00 .00 .00
264 1.52E-02 .12 7.53E-03
135 .44 .94 8.12E-02
262 .45 .99 6.13E-02

VAR00001
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

45 no of full time
employees

45bi legal employees

45bii casual Cypriots

45biii casual immigrants

46 no of part time
employees

46bi legal employees

46bii casual Cypriots

46biii casual immigrants

47 no of unpaid family
workers

N Mean Std. Deviation
Std. Error

Mean
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Independent Samples Test

.647 .422 -.700 396 .484 -1.53 2.19 -5.84 2.77

-.790 367.593 .430 -1.53 1.94 -5.35 2.28

.921 .338 -.857 397 .392 -4.54E-02 5.29E-02 -.15 5.87E-02

-.856 268.844 .393 -4.54E-02 5.30E-02 -.15 5.90E-02

3.224 .073 -.882 397 .378 -3.32E-02 3.76E-02 -.11 4.08E-02

-.909 293.922 .364 -3.32E-02 3.65E-02 -.10 3.86E-02

.934 .334 .483 397 .629 3.62E-03 7.49E-03 -1.11E-02 1.83E-02

.435 206.064 .664 3.62E-03 8.32E-03 -1.28E-02 2.00E-02

.098 .754 .291 396 .771 4.65E-02 .16 -.27 .36

.288 261.211 .773 4.65E-02 .16 -.27 .36

1.268 .261 .566 397 .572 1.68E-02 2.96E-02 -4.14E-02 7.50E-02

.550 250.094 .583 1.68E-02 3.05E-02 -4.32E-02 7.67E-02

4.666 .031 1.088 397 .277 3.17E-02 2.92E-02 -2.56E-02 8.91E-02

1.031 234.092 .304 3.17E-02 3.08E-02 -2.89E-02 9.24E-02

8.526 .004 -1.438 397 .151 -1.52E-02 1.05E-02 -3.59E-02 5.57E-03

-2.012 263.000 .045 -1.52E-02 7.53E-03 -3.00E-02 -3.20E-04

.120 .730 -.094 395 .925 -9.75E-03 .10 -.21 .19

-.096 282.994 .924 -9.75E-03 .10 -.21 .19

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

45 no of full time
employees

45bi legal employees

45bii casual Cypriots

45biii casual immigrants

46 no of part time
employees

46bi legal employees

46bii casual Cypriots

46biii casual immigrants

47 no of unpaid family
workers

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  11 Two independent samples t-test Q48-50d 
 

Group Statistics

135 47.09 199.20 17.14
264 116.46 894.01 55.02
115 2.63 .88 8.22E-02

236 3.15 .72 4.69E-02

135 .73 .44 3.82E-02
264 .75 .44 2.68E-02
135 .19 .39 3.36E-02
264 .18 .39 2.38E-02
135 7.41E-03 8.61E-02 7.41E-03
264 1.14E-02 .11 6.54E-03
135 3.70E-02 .19 1.63E-02
264 4.92E-02 .22 1.33E-02

VAR00001
1.00
2.00
1.00
2.00

1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

48 no of customers
making up 80% of sales

49 who are the
customers

50a customers visit

50b telephone orders

50c mail order

50d internet

N Mean Std. Deviation
Std. Error

Mean

 

36
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Independent Samples Test

2.434 .120 -.890 397 .374 -69.37 77.96 -222.63 83.90

-1.204 310.797 .230 -69.37 57.63 -182.77 44.03

12.824 .000 -5.815 349 .000 -.51 8.83E-02 -.69 -.34

-5.425 190.332 .000 -.51 9.47E-02 -.70 -.33

.303 .582 -.277 397 .782 -1.29E-02 4.64E-02 -.10 7.84E-02

-.276 265.878 .783 -1.29E-02 4.67E-02 -.10 7.90E-02

.027 .870 .082 397 .935 3.37E-03 4.10E-02 -7.73E-02 8.40E-02

.082 267.979 .935 3.37E-03 4.11E-02 -7.76E-02 8.43E-02

.563 .453 -.374 397 .708 -3.96E-03 1.06E-02 -2.47E-02 1.68E-02

-.400 323.851 .689 -3.96E-03 9.88E-03 -2.34E-02 1.55E-02

1.245 .265 -.555 397 .579 -1.22E-02 2.20E-02 -5.55E-02 3.11E-02

-.579 303.919 .563 -1.22E-02 2.11E-02 -5.37E-02 2.93E-02

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

48 no of customers
making up 80% of sales

49 who are the
customers

50a customers visit

50b telephone orders

50c mail order

50d internet

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  12 Two independent samples t-test Q51a, 51b 
 

Group Statistics

135 .81 .40 3.41E-02
264 .81 .40 2.43E-02
135 .52 .50 4.32E-02

264 .45 .50 3.07E-02

VAR00001
1.00
2.00
1.00
2.00

51a do you do accounts

51b do you use an
accountant

N Mean Std. Deviation
Std. Error

Mean

 

Independent Samples Test

.001 .978 .014 397 .989 5.89E-04 4.19E-02 -8.17E-02 8.29E-02

.014 269.943 .989 5.89E-04 4.19E-02 -8.18E-02 8.30E-02

.904 .342 1.282 397 .201 6.78E-02 5.29E-02 -3.61E-02 .17

1.280 268.671 .202 6.78E-02 5.30E-02 -3.65E-02 .17

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

51a do you do accounts

51b do you use an
accountant

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  13 Two independent samples t-test Q52 - 61 
 

Group Statistics

111 4.22 1.10 .10
226 3.91 1.19 7.92E-02

92 2.24 1.05 .11
209 2.52 1.16 8.00E-02
104 2.49 .67 6.55E-02
223 2.48 .72 4.83E-02
108 3.12 .92 8.90E-02
226 3.10 .99 6.62E-02
102 2.90 1.14 .11
213 3.21 1.13 7.75E-02
104 3.34 1.06 .10
216 3.30 1.03 7.00E-02
106 2.35 .85 8.27E-02
216 2.60 .96 6.53E-02
109 3.28 .96 9.20E-02
222 3.25 .85 5.67E-02
107 2.94 .95 9.18E-02
222 3.05 1.00 6.70E-02
112 3.62 1.01 9.51E-02
224 3.64 .97 6.51E-02

VAR00001
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

52 product diversity

53 turnover

54 how profitable

55 easy to find resources

56 how complex is the
industry

57 how fast is change in
the industry

58 enterprise in next 5
years

59 difficult to stay in
business

60 future with enterprise

61 feelings on EU

N Mean Std. Deviation
Std. Error

Mean
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Independent Samples Test

1.636 .202 2.297 335 .022 .31 .13 4.43E-02 .57

2.360 235.237 .019 .31 .13 5.11E-02 .57

2.382 .124 -1.971 299 .050 -.28 .14 -.55 -4.31E-04

-2.045 190.017 .042 -.28 .14 -.55 -9.82E-03

.402 .526 .073 325 .942 6.08E-03 8.38E-02 -.16 .17

.075 215.962 .941 6.08E-03 8.14E-02 -.15 .17

.383 .537 .163 332 .870 1.86E-02 .11 -.21 .24

.168 225.374 .867 1.86E-02 .11 -.20 .24

.004 .948 -2.265 313 .024 -.31 .14 -.58 -4.06E-02

-2.260 197.987 .025 -.31 .14 -.58 -3.94E-02

.083 .774 .287 318 .774 3.56E-02 .12 -.21 .28

.285 198.440 .776 3.56E-02 .13 -.21 .28

3.856 .050 -2.304 320 .022 -.25 .11 -.47 -3.70E-02

-2.400 232.500 .017 -.25 .11 -.46 -4.53E-02

2.165 .142 .222 329 .824 2.30E-02 .10 -.18 .23

.213 192.072 .832 2.30E-02 .11 -.19 .24

.160 .689 -.913 327 .362 -.11 .12 -.33 .12

-.929 219.188 .354 -.11 .11 -.33 .12

.185 .667 -.235 334 .814 -2.68E-02 .11 -.25 .20

-.232 215.646 .816 -2.68E-02 .12 -.25 .20

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

52 product diversity

53 turnover

54 how profitable

55 easy to find resources

56 how complex is the
industry

57 how fast is change in
the industry

58 enterprise in next 5
years

59 difficult to stay in
business

60 future with enterprise

61 feelings on EU

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  14 Two independent samples t-test Q62-65 
 

Group Statistics

135 7.44 3.97 .34
264 8.39 4.21 .26
110 1.83 .54 5.14E-02

225 1.86 .52 3.49E-02

135 6.59 14.66 1.26
261 6.99 19.59 1.21
106 1.76 1.50 .15
218 1.35 1.01 6.84E-02

VAR00001
1.00
2.00
1.00
2.00

1.00
2.00
1.00
2.00

62 average hours per
week

63 would you like this
time to

64 months from thinking
to starting business

65 start up business

N Mean Std. Deviation
Std. Error

Mean
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Independent Samples Test

.384 .536 -2.155 397 .032 -.94 .44 -1.80 -8.27E-02

-2.197 284.736 .029 -.94 .43 -1.79 -9.81E-02

.596 .441 -.496 333 .620 -3.05E-02 6.15E-02 -.15 9.05E-02

-.491 210.834 .624 -3.05E-02 6.22E-02 -.15 9.20E-02

.367 .545 -.211 394 .833 -.40 1.92 -4.17 3.36

-.230 344.421 .818 -.40 1.75 -3.85 3.04

26.731 .000 2.940 322 .004 .42 .14 .14 .69

2.578 152.662 .011 .42 .16 9.71E-02 .73

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

62 average hours per
week

63 would you like this
time to

64 months from thinking
to starting business

65 start up business

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  15 Two independent samples t-test Q66-68 
 

Group Statistics

135 .35 .48 4.12E-02
264 .35 .48 2.94E-02
109 2.93 1.27 .12
223 3.46 1.08 7.21E-02
104 1.97 .98 9.61E-02
222 1.98 .95 6.37E-02

VAR00001
1.00
2.00
1.00
2.00
1.00
2.00

66 why did you start the
business blanks

67 previous knowledge

68 start up finance

N Mean Std. Deviation
Std. Error

Mean
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Independent Samples Test

.000 .989 -.007 397 .995 -3.37E-04 5.05E-02 -9.97E-02 9.90E-02

-.007 269.719 .995 -3.37E-04 5.06E-02 -9.99E-02 9.92E-02

7.632 .006 -3.999 330 .000 -.54 .13 -.80 -.27

-3.775 185.537 .000 -.54 .14 -.81 -.26

.730 .394 -.056 324 .956 -6.32E-03 .11 -.23 .22

-.055 195.708 .956 -6.32E-03 .12 -.23 .22

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

66 why did you start the
business blanks

67 previous knowledge

68 start up finance

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  16 Two independent samples t-test Q69a-69i 
 

Group Statistics

135 .23 .42 3.63E-02
264 .27 .45 2.75E-02
135 .10 .31 2.63E-02

264 .11 .31 1.93E-02

135 5.93E-02 .24 2.04E-02
264 3.79E-02 .19 1.18E-02
135 5.93E-02 .24 2.04E-02
264 6.82E-02 .25 1.55E-02
135 9.63E-02 .30 2.55E-02
264 2.27E-02 .15 9.19E-03
135 .16 .37 3.19E-02
264 .25 .43 2.67E-02
135 8.89E-02 .29 2.46E-02
264 4.92E-02 .22 1.33E-02
135 .20 .40 3.46E-02
264 .10 .30 1.87E-02
135 .15 .36 3.07E-02
264 .10 .30 1.87E-02

VAR00001
1.00
2.00
1.00
2.00

1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

69a  lack of finance

69b  lack of community
support

69c lack of support from
spouse

69d lack of confidence

69e lack of child care

69f lack of infrastructure

69g lack of access to
information

69h lack of prior
experience

69i lack of information
and support

N Mean Std. Deviation
Std. Error

Mean
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Independent Samples Test

3.665 .056 -.929 397 .353 -4.31E-02 4.64E-02 -.13 4.81E-02

-.946 283.666 .345 -4.31E-02 4.55E-02 -.13 4.66E-02

.140 .708 -.187 397 .852 -6.14E-03 3.29E-02 -7.08E-02 5.85E-02

-.188 275.777 .851 -6.14E-03 3.26E-02 -7.04E-02 5.81E-02

3.758 .053 .972 397 .331 2.14E-02 2.20E-02 -2.19E-02 6.46E-02

.908 225.391 .365 2.14E-02 2.35E-02 -2.50E-02 6.78E-02

.468 .494 -.341 397 .733 -8.92E-03 2.62E-02 -6.04E-02 4.25E-02

-.348 285.715 .728 -8.92E-03 2.56E-02 -5.94E-02 4.16E-02

45.829 .000 3.301 397 .001 7.36E-02 2.23E-02 2.98E-02 .12

2.716 169.655 .007 7.36E-02 2.71E-02 2.01E-02 .13

17.852 .000 -1.989 397 .047 -8.70E-02 4.38E-02 -.17 -1.00E-03

-2.092 309.959 .037 -8.70E-02 4.16E-02 -.17 -5.18E-03

9.498 .002 1.547 397 .123 3.96E-02 2.56E-02 -1.07E-02 9.00E-02

1.417 215.055 .158 3.96E-02 2.80E-02 -1.55E-02 9.48E-02

28.534 .000 2.718 397 .007 9.77E-02 3.60E-02 2.70E-02 .17

2.488 214.469 .014 9.77E-02 3.93E-02 2.03E-02 .18

7.055 .008 1.345 397 .180 4.59E-02 3.41E-02 -2.12E-02 .11

1.277 235.281 .203 4.59E-02 3.59E-02 -2.49E-02 .12

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

69a  lack of finance

69b  lack of community
support

69c lack of support from
spouse

69d lack of confidence

69e lack of child care

69f lack of infrastructure

69g lack of access to
information

69h lack of prior
experience

69i lack of information
and support

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  17 Two independent samples t-test Q70-73 
 

Group Statistics

135 .24 .43 3.71E-02
264 .20 .40 2.47E-02
135 .32 .47 4.02E-02

264 .25 .43 2.66E-02

135 .29 .45 3.92E-02
264 .17 .38 2.34E-02
135 .46 .50 4.30E-02
264 .35 .48 2.95E-02

VAR00001
1.00
2.00
1.00
2.00

1.00
2.00
1.00
2.00

70 any family
entrepreneurs

71 parent start a
business

72 parent work for a
new/small company

73 know anyone who
started a business

N Mean Std. Deviation
Std. Error

Mean
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Independent Samples Test

3.842 .051 1.003 397 .317 4.37E-02 4.36E-02 -4.20E-02 .13

.980 253.570 .328 4.37E-02 4.46E-02 -4.41E-02 .13

8.524 .004 1.539 397 .125 7.23E-02 4.70E-02 -2.01E-02 .16

1.499 251.829 .135 7.23E-02 4.82E-02 -2.27E-02 .17

25.507 .000 2.663 397 .008 .11 4.30E-02 3.00E-02 .20

2.514 231.669 .013 .11 4.56E-02 2.48E-02 .20

10.522 .001 2.081 397 .038 .11 5.14E-02 5.89E-03 .21

2.051 259.816 .041 .11 5.22E-02 4.27E-03 .21

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

70 any family
entrepreneurs

71 parent start a
business

72 parent work for a
new/small company

73 know anyone who
started a business

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  18 Two independent samples t-test Q75a-75cv 

Group Statistics

111 1.73 1.04 9.91E-02
230 1.41 .69 4.52E-02

39 3.26 2.71 .43
71 4.73 2.45 .29

135 .18 .38 3.30E-02
264 .11 .31 1.90E-02
135 1.48E-02 .12 1.04E-02
264 7.58E-02 .27 1.63E-02
135 1.48E-02 .12 1.04E-02
264 2.65E-02 .16 9.91E-03
135 5.19E-02 .22 1.92E-02
264 3.79E-03 6.15E-02 3.79E-03
135 1.48E-02 .12 1.04E-02
264 2.27E-02 .15 9.19E-03

VAR00001
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

75a business is

75b partner's relationship

75c i  close kin or
residence tie

75c ii access to finance

75c iii  access to
business network

75c iv access to
complimentary skills

75c v  tax minimisation

N Mean Std. Deviation
Std. Error

Mean

 

37
4 



  

Independent Samples Test

36.643 .000 3.344 339 .001 .32 9.47E-02 .13 .50

2.907 157.335 .004 .32 .11 .10 .53

1.192 .277 -2.910 108 .004 -1.48 .51 -2.48 -.47

-2.825 71.853 .006 -1.48 .52 -2.52 -.43

15.766 .000 2.019 397 .044 7.17E-02 3.55E-02 1.87E-03 .14

1.883 224.700 .061 7.17E-02 3.81E-02 -3.35E-03 .15

28.735 .000 -2.537 397 .012 -6.09E-02 2.40E-02 -.11 -1.37E-02

-3.146 393.085 .002 -6.09E-02 1.94E-02 -9.90E-02 -2.29E-02

2.240 .135 -.743 397 .458 -1.17E-02 1.57E-02 -4.26E-02 1.92E-02

-.813 342.570 .417 -1.17E-02 1.44E-02 -4.00E-02 1.66E-02

46.291 .000 3.276 397 .001 4.81E-02 1.47E-02 1.92E-02 7.69E-02

2.462 144.573 .015 4.81E-02 1.95E-02 9.47E-03 8.67E-02

1.143 .286 -.532 397 .595 -7.91E-03 1.49E-02 -3.71E-02 2.13E-02

-.569 323.318 .570 -7.91E-03 1.39E-02 -3.53E-02 1.94E-02

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

75a business is

75b partner's relationship

75c i  close kin or
residence tie

75c ii access to finance

75c iii  access to
business network

75c iv access to
complimentary skills

75c v  tax minimisation

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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Table Apx I:  19 Two independent samples t-test Q76-84 
 

Group Statistics

135 .21 .41 3.50E-02
264 .14 .35 2.16E-02
135 .34 .48 4.09E-02

264 .40 .49 3.02E-02

107 2.65 .60 5.80E-02
217 2.59 .87 5.92E-02
135 1.99 4.50 .39
264 1.83 1.68 .10
135 3.50 2.01 .17
263 3.37 1.84 .11
135 3.51 1.94 .17
264 3.28 1.84 .11
134 3.59 2.05 .18
264 3.81 3.17 .19
135 3.59 1.98 .17
264 3.42 1.86 .11
135 3.64 1.99 .17
264 3.50 1.86 .11

VAR00001
1.00
2.00
1.00
2.00

1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00
1.00
2.00

76 uncomfortable around
opposite gender

77 need to employ
opposite gender

78 could your business
be run by a man or
woman79 women should be at
home

80 women are as able as
men to be entrepreneurs

81 women are as able in
any industry

82 girls should be
encouraged to study

83 girls should be
encouraged to enter fields
of male domains84 women should be
encouraged to be
entrepreneurs

N Mean Std. Deviation
Std. Error

Mean

 

37
6 



  

Independent Samples Test

9.977 .002 1.616 397 .107 6.35E-02 3.93E-02 -1.38E-02 .14

1.541 238.195 .125 6.35E-02 4.12E-02 -1.76E-02 .14

6.285 .013 -1.182 397 .238 -6.08E-02 5.14E-02 -.16 4.03E-02

-1.194 277.825 .233 -6.08E-02 5.09E-02 -.16 3.94E-02

13.326 .000 .638 322 .524 5.97E-02 9.37E-02 -.12 .24

.720 288.235 .472 5.97E-02 8.29E-02 -.10 .22

2.371 .124 .499 397 .618 .16 .31 -.46 .77

.389 153.452 .698 .16 .40 -.64 .95

5.570 .019 .690 396 .491 .14 .20 -.26 .53

.671 250.695 .503 .14 .21 -.27 .55

1.752 .186 1.146 397 .252 .23 .20 -.16 .62

1.127 258.326 .261 .23 .20 -.17 .62

.452 .502 -.721 396 .471 -.22 .30 -.81 .38

-.825 373.077 .410 -.22 .26 -.74 .30

2.228 .136 .837 397 .403 .17 .20 -.23 .56

.821 255.682 .413 .17 .21 -.24 .57

2.473 .117 .699 397 .485 .14 .20 -.26 .54

.684 254.237 .495 .14 .21 -.26 .55

Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed
Equal variances
assumed
Equal variances
not assumed

76 uncomfortable around
opposite gender

77 need to employ
opposite gender

78 could your business
be run by a man or
woman

79 women should be at
home

80 women are as able as
men to be entrepreneurs

81 women are as able in
any industry

82 girls should be
encouraged to study

83 girls should be
encouraged to enter fields
of male domains

84 women should be
encouraged to be
entrepreneurs

F Sig.

Levene's Test for
Equality of Variances

t df Sig. (2-tailed)
Mean

Difference
Std. Error
Difference Lower Upper

95% Confidence
Interval of the

Difference

t-test for Equality of Means
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