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ACKNOWLEDGEMENT OF COUNTRY

We acknowledge the Traditional 
Custodians of the lands on which we 
all meet today. We pay our respects 
to their Elders past and present 
of the Indigenous Nations of the 
Wiradjuri. We extend that respect 
to Aboriginal and Torres Strait 
Islander peoples here today.

Victoria is speaking on Gundungurra 
and Darug country and Willhemina 
from Birpai country.  

 



• Within emerging and current 
professionals, how might 
we develop capacities to 
foster a brilliant culture of 
collaboration anywhere they go?

• How can we encourage our graduates 
and professionals to embrace 
uncertainty and disruption, not 
only to spur a practice of life-
long learning, but to also build 
resilience in the face of uncertainty 
within project and the world?

SOME QUESTIONS TO BEGIN...



• Bringing two models together

• Opening up to new ways of 
doing, learning and being

• Getting comfortable being uncomfortable

• Allowing process over production

• Putting more heart to balance out the head

• Building a culture of collaboration

DK + SC = ?

WHAT ARE WE TALKING ABOUT?



WHERE IT ALL BEGAN

• The Creative Citizen Project (CCP) 
is a research study that centres 
on the design of an intensive, 
multidisciplinary workshop program 
that embeds methodologies of design 
alongside multidisciplinary creative 
skills and civics and citizenship 
education. 

• The aim of CCP is to develop pathways 
to build both the confidence 
and capacity of young people to 
participate in civic engagement. 

THE CREATIVE CITIZEN PROJECT
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https://www.designpracticeresearch.org/ccp

https://www.designpracticeresearch.org/ccp


PEDAGOGICAL MODEL

THE CREATIVE CITIZEN PROJECT

• The Creative Citizen model (Wahlin, Paulovich, 
Buhler & Orchard, 2020) offers a truly unique 
framework for delivering opportunities to 
both professionals and students alike:  

• It provides an opportunity for participants 
to engage in a multidisciplinary, project-led 
educational experience that reflects some of 
the toughest challenges facing our industry. 
On the surface, this includes collaborative, 
values-driven problem solving, working through 
a series of multidisciplinary workshops 
that are scaffolded around a modified Design 
Thinking model. 

• It also offers an opportunity to build the 
capacity of every practitioner to play an active 
role in building a culture of collaboration, 
infused with generosity and empathy. It 
also – and importantly - doesn’t shirk from 
the uncertainty and disruption facing the 
communication and creative industries (and the 
world in which they exist). It engages with it, 
names it, and calls on it to drive us to become 
lifelong, resilient learners.



PEDAGOGICAL MODEL

THE CREATIVE CITIZEN PROJECT

Wahlin, Paulovich, Buhler and Orchard, 2020



Charles Sturt

Fast forward to 2020/21

• New subject offering for whole 
of cohort

• Trialled in 2020 perfect timing

• Rolling out in 20201 to 118 
students on 3 campuses and online

The framework was re-mapped 
to support a wider range of 
responses to a project brief.



ADAPTING THE MODEL: 2020 
‘STUDENT HEALTH & WELLBEING’

WHAT DOES IT LOOK LIKE?
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EXPANDING THE MODEL: 2021 
‘CONTEMPORARY AUSTRALIAN ISSUES’

FURTHER ADPATATIONS

Wahlin, Paulovich, Buhler and Orchard, 2020
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• The model is good – strategic 
communication tried and tested

• It’s the approach to using it 
that needs to be challenged as 
educators and as professionals

• Outcomes and outputs are 
important – critical, realistic 
and relevant

• But we need to focus a little 
more energy on the creativity 
process in PR to enable us 
to have all the tools at our 
disposal for complex problem 
solving required of our 
communities, our clients, our 
stakeholders our organisations

• Also to unleash potential – more 
values-driven, human-centred 
communication requires a re-
focus and here is one way we 
are testing these models with 
emerging professionals.

THE CHALLENGE

Jamboard page from ‘In-Betweeners’ group

WE ARE MORE THAN BRAINSTORMING



• Five modules that replicated the design-
thinking methodology

• Experience led by a project brief across 
a broad theme (Contemporary Issues in 
Australian Society)

• Supported by project management principles

• Developed tools from strategic 
communication, design, media production, 
advertising, radio, journalism, theatre 
and performance to support the delivery

• Expert case studies from industry, 
demonstrating multidisciplinary projects

• Collaborative tools for creativity eg 
Design-Thinking bootleg, google jamboards, 
facilitated workshops

HOW DID IT ROLL OUT?

Photos: Ebru Kovan

https://jamboard.google.com/d/1KLtfiAB5XA7sHn
OsIbSC8eFDgjfIu6aYUWaz_yz_Qfs/viewer

https://jamboard.google.com/d/1KLtfiAB5XA7sHnOsIbSC8eFDgjfIu6aYUWaz_yz_Qfs/viewer
https://jamboard.google.com/d/1KLtfiAB5XA7sHnOsIbSC8eFDgjfIu6aYUWaz_yz_Qfs/viewer


• Student feedback: painful but worthwhile

• Emotional growth in working in 
collaborative virtual teams

• Trying new skills, letting go of the fear

• Staying with the process and less focus 
on the output is allowing the students to 
explore their own creative potential

• Assessment is an evaluation of the stages 
of the process 

• Not letting go of professional standards 
but making space for ideation, iteration, 
prototyping and what they are learning 
along the way.

RESULTS SPEAK FOR THEMSELVES



“This project didn’t come with 
instructions which has been 
challenging, but I feel it has 
turned out to be a valuable 
learning experience. It has 
kind of revealed itself bit by 
bit along the way as to what it 
needs, and we have had to rise 
up and meet it. It’s stressful 
at times but also great. I think 
being thrown in the deep end and 
learning as we go has tested all 
of us but we have all met the 
challenge and I think our team is 
awesome!! I can’t wait to see our 
end result. Reflection over. Back 
to the busy home stretch!

 – CCI303 Student
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