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This book presents some of the issues, challenges and initiatives that can help improve our understanding 

of quality in ecotourism. We hope that looking at the spectrum of quality assurance mechanisms currently 

available, presenting the perspectives and viewpoints of a range of stakeholders and the lessons learnt from 

other related areas of the tourism industry (e.g. Fair Trade) we have provided clues and pointers on how to 

convert the potential and promises ecotourism makes into reality.  We feel this book presents a collection 

of previously unheard voices and interesting perspectives on quality in ecotourism that will allow a greater 

understanding of what is required, but also an appreciation of the challenges of delivering quality 

ecotourism.  

 

Gaining a consensus on the principles of ecotourism 
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One of the issues that (re)emerges with regularity is the problems associated with the lack of a definitive 

and universally accepted ‘statement’ on ecotourism (see Chapter 1 in this book).  This issue appears to 

provide not only the genuinely ignorant, but also the genuinely mindful, but deceitful with an excuse or a 

pretext for either distorting ecotourism with green-wash and a thin veneer of environmental and socio-

cultural practices (lite practices), or to dismissing ecotourism as a mythical beast.  This is compounded by 

the mindful (but disillusioned) – who rather than supporting the term ecotourism and the general consensus 

on ecotourism’s key principles abandon it to its fate and instead invent new terms (Fennell, 2001). This 

situation is also compounded by the mindful (but selfish) – who think that repackaging ecotourism with  

subtle variations or points of differences and calling it something new will gain them credence, new 

followers and a greater market share.  Green tourism, endemic tourism, ethical tourism, responsible 

tourism, geotourism, hybrids of ACE (adventure, cultural and ecotourism) and NEAT (nature, ecotourism 

and adventure tourism) , variations go on, and ecotourism gets hurt (Buckley 2000).  The only winners are 

the green-washers and the cynics.  This is not a startling new discovery, but it does have important 

implications in trying to get a handle on quality in ecotourism.  

 

The startling differences that exist in ecotourism definitions and the lack of clear dividing lines 

between ecotourism and other forms of nature-based tourism  is used as an excuse for the lack of 

consistency in ecotourism product.  While understanding there is still debate and surprisingly fierce 

arguments over the exact wording or semantics of the definition of ecotourism, this hiatus is not necessary.  

There is clear consensus on the key principles, the tenets and philosophy of ecotourism – a natural area 

focus, ecological sustainability, provision of interpretation or education, returns to the local environment 

(conservation) and community and cultural sensitivity (see Chapter 1).   The intent of ecotourism is clear – 

to minimize negative effects of tourism whilst maximizing the positive impacts so there is a net positive 

benefit to the physical and social environments.  It is the embodiment of a triple bottom line – a win for the 

environment, a win for the community and a win for economic returns.    
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Notwithstanding the clear consensus on the key principles of ecotourism, the way in which the 

intent of ecotourism is operationalised  varies.  This is inevitable given the spectrum of sectors inherent in 

all tourism product (i.e. accommodation (see Chapter 21), touring, attractions, transport etc.), the location 

(national and regional variations in technology, resources, environmental capacity, legislative framework) 

and stakeholders involved (all with distinct interests, motivations and needs).  It is not surprising, therefore, 

that the actual emphasis, or mix of key ecotourism principles that go to make up an ecotourism product can 

differ.  This leads to the argument that rather than trying to clarify and identify, with precision, the 

individual elements that make up quality ecotourism we look instead at the outcomes. If quality ecotourism 

is simply that there is a net positive benefit to the environment (encompassing here the human social 

dimension as well as the natural environment), the exact way in which this is achieved can, and probably 

should, vary in response to local circumstances and environments.   This suggests that legitimate 

expressions of ecotourism might then appear fundamentally different.   

 

Conundrums: hard versus soft ecotourism  

This logic, however, leads to another conundrum – for if defining quality ecotourism relies on the outputs 

in term of a measurable increase in sustainability performance, the paradox arises whereby a product at the 

hard end of ecotourism spectrum (see Chapter 1 in this book and Orams 2001) should be deemed of lesser 

quality  than a product at the soft end of the ecotourism.  This apparent contradiction occurs because hard 

ecotourism product tends to ‘preach to the converted’ (Beaumont, 1999) and effect small, if any, changes in 

visitor’s environmental ethics.  Hard ecotourism, emphasises direct, personal experiences (and hence small 

groups),   gravitates toward physical challenge and emphasises remote and exotic ‘untouched’ locations. 

This form of ecotourism means the participants are restricted to the fit and the wealthy, with little ability to 

effect significant change for better sustainability because the numbers involved are so small.  

 

In fact, hard ecotourism has been accused of having a tendency to actually pose a significant, if 

unintentional threat to the most precious of environments.  Hard ecotourism has a propensity toward 
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remote, true wilderness and areas of high conservation significance, as well as authentic, rather than staged 

or mediated contact with for example, indigenous cultures. Once the economic juggernaut that tourism 

spawns starts rolling, it is very hard to control - and ecotourism may pave or open the way for mainstream 

tourism, with little emphasis on sustainability and little regard for conservation, to follow.  The good 

intentions of ecotourism may be crushed under the wheels of copycat enterprises without the same ethics or 

principles. 

 

Soft ecotourism, in contrast, may actually have a  greater success in effecting measurable and 

significant increases in environmental  sustainability, because small shifts in tourist behaviour or 

consumption in a large number of participants adds up to a significant shift overall.   This combined with 

the fact that soft ecotourism usually takes place in less pristine, less fragile or sensitive natural and cultural 

environments means there is often actually less potential for significant damage.  The fact that soft 

ecotourism is often  part of a multidimensional trip, of short duration,  mediated by guides or 

intermediaries, less physically challenging (not an immersion experience) and often includes larger groups 

with staged rather than truly authentic experiences,  does minimise the potential for significant damage. 

This paradox creates the absurdity that a product that does not necessary represent the very best in terms of 

a quality ecotourism experience, could be considered better quality ecotourism.  Unfortunately, soft 

ecotourism often becomes so contrived that it metamorphoses into the mainstream  with little emphasis on 

ecotourism principles – loosing the sense of place or empathy with the environment, regard for 

conservation and returns to the community.  In looking at quality in ecotourism how do we come to terms 

with the fact that high quality ecotourism experiences may be elitist and probably ineffectual in generating 

significant increases in sustainability, whereas soft ecotourism may be so superficial that for all intents and 

purposes its ability to generate  passion or drive a significant sustainability change is stifled?    

Unfortunately, this is not the only challenge or issue that exploring quality in ecotourism presented us with.  

 

Measuring quality in ecotourism: some challenges 
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In trying to evaluate and measure quality ecotourism one of the first tasks in developing this book was to 

break down various descriptions and definitions of ecotourism into key principles.   Throughout this book 

we have looked at some of the individual principles and components of ecotourism in greater depth by 

presenting case studies that illustrate how these factors were incorporated into various programs or 

initiatives. However, although close examination of the principles as stand-alone components (see Chapter 

1 in this book) has merits in exploring the ingredients, it soon becomes apparent that quality ecotourism 

does not rely on assembling the “best” of each, but on a special mix of ingredients that best expresses the 

overall intent of ecotourism (win:win:win) in that particular environment.   

 

Despite this dictum, there are many that insist on focusing on one of the ingredients of ecotourism, 

often to the exclusion of others. The quintessential example of this is the general focus on ecotourism 

interpreted as ‘tourism in a green place’; that is tourism is defined by its location, rather than its principles 

or management practices.  As is argued in Chapter 1, and eloquently examined by Weaver (2001) whilst 

ecotourism should be regarded as a subset of nature tourism, not all nature tourism is ecotourism.  Those 

who insist on confusing and interchanging ecotourism (or insist on hybridization) with adventure tourism 

(e.g. skiing, snowboarding, all-terrain vehicles, horse riding, mountain biking, rafting etc) because it also 

predominantly uses natural settings are wrong, even though considerable overlap between these sectors 

does exist (Kutay, 1990; Buckley, 2006).  Adventure tourism takes place in natural settings but is 

distinguished from ecotourism by the focus on providing (perceived) risk and physical challenges, utilizing 

specialized equipment and skills, rather than epitomizing environmental sustainability and providing 

tangible returns to both conservation and local communities.  

 

Perhaps more understandable is the confusion with wildlife tourism, also nature-based,  albeit with 

generally passive (and probably less destructive) access mechanisms and oft -included interpretive 

opportunities.  However, wildlife tourism’s main focus is about nature.  Ecotourism’s firm focus is for 

nature, and quality ecotourism has to address this – whether it’s in a high quality natural environment such 

as a World Heritage Area or a degraded site that is being rehabilitated.  The for nature component does not 

add up to ecotourism unless there is a mix of the other  ingredients is added in.  So, although it can be seen 
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that deconstructing ecotourism leads to some interesting diversions, it does little to help ease the 

identification of quality ecotourism on its own.   

 

Equally problematic is the fact that some of the principles of ecotourism are difficult to measure, 

evaluate, or even consistently deliver.  How do you capture the ‘wow’ factor of  fabulous interpretation, or 

the serendipity of the right mix of clients, nature performing, and a picture- postcard- perfect day that leads 

to tourists leaving with a firm sense of place and empathy for the environment?  Can we really attribute (let 

alone measure) a significant change of behaviour and pro-environmental attitudes solely to an ecotourism 

experience (Ham and Weiler, 2001). Whilst heritage interpreters are often passionate about their subject, 

and there is no doubt intuitively that receiving conservation ideals is likely to increase through inspiring 

interpretive experiences. However, to date it has proved difficult to assess long term behavioural and 

attitudinal changes as a result of an ecotourism experience (Haig, 1997; Beaumont, 1999).  Given that any 

ecotourism product should include interpretation or education, presumably quality ecotourism should excel 

in this area.  However, few  quality assurance mechanisms for ecotourism  incorporate interpretation. This 

may reflect some neglect, or reflect the difficulty in assessing the effectiveness of interpretation.  Still, a 

few certification programs, such as the Australian Eco-Certification Program have attempted to develop 

and incorporate interpretation criteria (see Chapter 22 in this book) but these only prescribe that 

interpretation should be included, and planned, and that guides have appropriate knowledge and skills.  

However, the increasing numbers of quality assurance  mechanisms specifically targeted at guides (see 

Chapters 17, 18 and 19 in this book) suggests there is increasing recognition of the  pivotal role they 

occupy in delivering quality ecotourism, even though there are difficulties in measuring whether they 

actually generate a conservation ethic or not. 

 

These difficulties in evaluating, measuring and monitoring components of ecotourism do constrain 

our ability to accurately delineate quality ecotourism.  The majority of indicators, quality assurance tools 

and overwhelming number of criteria in ecotourism- specific certification  programs (see below) focus on 

specific environmental criteria such as waste and energy management, potable water or minimal impact 

guidelines for specific environments.  This concentration on environmental criteria is (hopefully) not 
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because the other key principles are considered any less important, but because these elements are 

relatively easy to quantify.  Energy consumption and other environmental criteria lend themselves to hard 

science – clear and unambiguous measures of amounts used that can be benchmarked.  There are now an 

increasing range of sophisticated tools, monitoring and evaluation tools that indicate whether or not 

sustainable performance in a small subset of criteria are met. For example Tour Bench which is an on-line 

benchmarking system for measuring environmental consumption (www.tourbench.info) and Earthcheck 

which has developed a system of indicators to allow a wide range of industries to systematically benchmark 

their environmental performance (www.earthcheck.org).  However, the lack of  significant socio-cultural 

criteria in certification programs (Synergy, 2000, Font and Buckley, 2001; WTO, 2002, ) is probably partly 

because there are few clear and unambiguous measures for social and cultural health or sustainability.  

Some may feel that the concentration on environmental issues rather than on socio-cultural components is 

to be expected amongst commercial enterprise. The former provide eco-savings while the socio-cultural 

components tend to demand expenditure such as fair wages and employment conditions and human rights. 

On the other hand this disproportionate focus on environmental issues may reflect the fact that many of the 

quality assurance tools for sustainable tourism have been developed  in Europe  (for instance 78%  of the 

ecolabels according to WTO 2002 report).  This region experiences relatively high economic performance 

coupled with strong labour protection rights, and evident environmental degradation spawns different 

priorities for example to developing countries that are using ecotourism primarily as a poverty alleviation 

tool.  

 

Defining ecotourism quality: moving on from the environment  

Whatever the underlying reason, more attention is now being focused on quality assurance tools to 

encourage, stimulate, address and measure socio-economic sustainability and bring a better  balance to 

quality assurance tools for ecotourism. This trend will hopefully lead to more equitable distribution of 

economic benefits.  This change of focus from environmental performance to ensuring that benefits of 

tourism are more widely distributed is a moral imperative. The ethics are simple - ensuring the people who 

bear the main costs of tourism in terms of environmental impacts and socio-cultural change should reap 
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some of the economic gains (see Chapter 12).  Unfortunately, putting this into practice is not quite as 

simple.  The majority of ecotourism quality assurance tools do incorporate basic demand for returns to local 

communities through prescribing elements such as local employment, use and consumption of local 

products and even occasionally a demand for training, up-skilling and donations. However, tourism 

enterprises run a business, and the realities of obtaining consistent supplies of local goods, price 

differentials and difficulties in obtaining quality, means there can be no concise rule that dictates 

percentages purchased, or number of local people employed. If there is a settlement close by, can you 

obtain the skills you need in the labour force?  If not, can you train them? What is a fair wage? What if the 

local people do not want to be involved? How can you provide appropriate donations to the local 

community?   

 

The circumstances vary, each tourism enterprise is unique and flexibility is needed in what is relevant and 

appropriate in different circumstances.  This very flexibility is often a downfall, for with no prescribed 

standard, the results are often relatively superficial practices that puts a veneer of responsible, ethical 

behaviour over continuing inequalities and inadequate returns to the local community.  The injustices range 

from the inadvertent, those who do not know how to ensure corporate social responsibility to the deliberate, 

and has spawned an advocacy industry that exposes unethical tourism enterprises and practices, for 

example the UK-based NGO Tourism Concern (www.tourismconcern.org.uk).  If simple measures for 

evaluating a principle of quality ecotourism such as the amounts of goods purchased locally, or number of 

local people employed is difficult to apply, the move to incorporate or address more demanding socio-

cultural criteria that include measures to protect the integrity of local communities’ social structures is 

fraught.   How do you prescribe a tool to evaluate components that are important, such as the 

appropriateness of land acquisition or mechanisms to ensure the rights and aspirations of indigenous 

peoples are being met? There are many who would say these are not elements that tourism enterprises have 

control over, or can influence, but sometimes they are, and sometimes they can.  It is in this area that 

ensuring returns to the local communities and social integrity, that ecotourism and ecotourism quality 

assurance mechanisms most clearly display the immaturity of the industry.   
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However, there are some excellent role models and mentors such as Fair Trade in South Africa (see 

Chapter 14 in this book) that has pushed the boundaries to show that non-exploitative labour arrangements 

are feasible and viable.  The increase in tourism standards and certification programs also presents 

opportunities for indigenous communities to redress histories of exploitation and marginalization by the 

tourism industry (see Chapter 13). However, if indigenous involvement is considered desirable, it will be 

necessary to create flexible and customized frameworks and programs, as well as standards and concepts of 

quality to reflect the diversity of communities. The development of programs such as Aboriginal Tourism 

Australia’s Respect Our Culture Certification Program (www.rocprogram.com) demonstrates how to 

address cultural protocols, and interestingly use the quality assurance tool of certification as a business 

development, rather than just an evaluation tool.    

 

There is a  trend towards more people-centred models of tourism development with new terms and 

‘movements’ being promoted such as Community-based tourism, Pro-Poor Tourism, Tourism for Poverty 

Alleviation and Tourism for Peace.  Most of these models have an emphasis on social issues and often 

participatory community development.    There are obvious overlaps between these newer models and 

some of ecotourism’s basic tenets, and in examining quality ecotourism there is a lot to learn from these 

movements.  There is certainly a need to really push the boundaries of ecotourism beyond environmental 

initiatives and gain a better understanding of how to address some of the socio-cultural issues, and perhaps 

have a more balanced or holistic approach.  However, although quality ecotourism is a judicious mix of 

elements that address all of the key principles of ecotourism, the primary focus is on natural areas and 

biodiversity conservation.  

  

Achieving quality in ecotourism: tools in the toolbox 
In Part One of the book the spectrum of quality assurance tools that have been developed and applied in the 

ecotourism industry to address and improve quality were discussed. In Chapter 2 we discussed the toolbox 

of quality assurance mechanisms with a focus on voluntary initiatives currently being used to achieve 

quality ecotourism. We included a spectrum from awards to codes of conduct, to certification and 
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accreditation, as well as some of the evaluation and monitoring mechanisms such as benchmarking, audits 

and indicators.  Chapter 3 focused specifically on awards of excellence and Chapter 4 discussed the 

benefits and challenges of using codes of conduct. Two examples of certification programs that have been 

developed for application at different spatial levels were then reviewed. The Smart Voyager Program based 

in the Galapoaos Islands is an area-specific program (see Chapter 5), whereas Green Globe 21 is a global 

program (see Chapter 6)  The final two chapters on Part One of the book examined indicators as tools to 

benchmark, monitor and potentially promote quality ecotourism (se Chapters 7 and 8). As with any 

spectrum however, there is a merging at the edges between the different initiatives – with awards blurring 

into pseudo-certification at one end, and certification blurring almost into regulation at the other. In the 

future it is likely we will see a stronger shift in this spectrum, with governments more strongly supporting 

voluntary initiatives because of their potential to dictate quality -best practices rather than minimal 

acceptable standards. The ‘carrot’ of  tangible benefits that certification can deliver to ensure sustainable 

practices rather than the ‘stick’ of regulation, fines and penalties may be a  better and possibly more cost-

effective strategy. 

 

 

Stakeholder’s perspectives on quality in ecotourism 

As discussed in Part Two of this book and specifically Chapter 9,, there are many stakeholders involved in 

ecotourism and each have their own interests, motivations and needs. Quality ecotourism can serve many 

purposes including conservation, poverty alleviation, community empowerment and reputation building. 

For national and regional governments ecotourism may offer a more sustainable approach to tourism that 

provides significant  benefits including good foreign exchange earnings, long-term economic stability and 

economic diversification, stemming offshore leakage and encouraging regional growth and 

decentralization.  For many NGOs, ecotourism offers an opportunity to protect and manage natural areas, 

through financing or actively contributing with labor, research or in-kind donations, as well as empowering 

local people to become involved with conservation.   
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The fact that ecotourism promises so much to so many presents significant challenges in meeting 

all the stakeholder’s  expectations.  However, all stakeholders have vested but different interests in ensuring 

that  products and services that promote themselves as ecotourism are fulfilling the key principles.  The 

quest for quality ecotourism assurance sometimes spawns partnerships between different stakeholder 

groups such an education NGO and conservation NGO (see Chapter18), private enterprise and conservation 

NGOs, public land managers and tourism enterprises (see Chapters 15 and 16), and, government and 

indigenous  communities (see Chapters 13 and 14). The challenges, benefits and opportunities for 

partnerships for protected area managers is explored in Chapters 15 and 16. The experiences of one 

protected area manager with certification programs are discussed in Chapter 15 and the case study of PAN 

Parks provides an example of a certification program for European wilderness areas in Chapter 16.  Despite 

the different demands these groups place on ecotourism they all need to ensure that the ecotourism 

experiences are genuine, that the products and operators are ethically sound, the industry is 

environmentally and culturally sensitive and local communities are gaining some benefits and not being 

exploited. 

 

Towards quality in ecotourism: A focus on certification programs 

 
Although we have looked at a spectrum of voluntary tools, many of the chapters have focused on 

certification programs.  This emphasis reflects the increase in number of sustainable tourism or ecotourism-

specific certification programs over the last 10-15 years, and with more coming on line (as of 2006 there 

are 80 programs world-wide). This plethora of sustainable tourism and ecotourism certification programs 

mirrors the growing importance of the use of these initiatives to address quality issues and improve 

industry standards above regulatory minimums mandated by legal frameworks (Fennell, 2003). The growth 

in certification programs suggests increasing societal pressure for environmental and socio-cultural 

sustainability, while avoiding  government regulation.  
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This strong trend for certification programs reflects attempts to provide an assurance, a guarantee 

of quality. In comparison, codes of practice, guidelines and awards serve a valuable function as awareness-

raising instruments, and indicators serve to monitor and provide snapshot information that warns if the 

system is out of balance. Certification involves many stakeholders (see Chapter 9 in this book), and is 

multi-dimensional.  It has the capacity to  add value to ecotourism enterprises and also benefit a number of 

different consumers – both primary and secondary.  Certification programs if well developed and 

implemented may provide some of the following  benefits: 

• Provide tourists with environmentally and socially responsible choices/brands, 

• Provide a benchmark that evaluates environmental, social and economic sustainability and hence 

provides secondary consumers (benefits communities, indigenous people, NGOs, governments, 

protected area managers) with a method to filter and/or choose appropriate tourism, 

• Help raise awareness of responsible business practices for the public, 

• Provide a blueprint or help educate businesses on sustainable practices (benefit industry 

operators), 

• Provide cost reductions through eco-savings for operators, 

• Protection of the environment (for conservationists) and  resource base (benefit operators), 

• Provide an effective alternative to direct legislation by government, 

• Improve public relations,  

• Provide a marketing advantage for certified operators. 

 
This last point is often promoted by certification programs, but current evidence suggests that such an 

advantage is negligible to non existent (see Chapter10 in this book). However, as some of the chapters in 

this book demonstrate, not all certification programs are able to achieve some or all of these benefits.  As 

the case studies of programs demonstrates (see for example Chapters 5, 6, 16 and 22)., there are still some 

significant problems and challenges that certification programs need to overcome if they are going to be 

valuable tools that permeate the ecotourism industry and help redress green washing and ecotourism lite 

with credibility and legitimacy.   
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The diversity in what is measured in ecotourism-specific (rather than just sustainable tourism) certification 

programs can be startling (see Bien, 2004).  Most certification programs, or ecolabels (especially those that 

are more general sustainable certification programs), have a disproportionate emphasis on environmental 

criteria, as previously discussed. Other challenges for these programs are the need to be flexible regarding 

socio-cultural components, and the difficulty in assessing performance in this area.  

 

The popularity of certification programs, expressed by the number of existing programs and the increasing 

numbers of both local and national programs in development (Font and Buckley, 2001; WTO, 2002), is 

partly to blame for the current lack of success of certification programs as a serious mechanism to raise 

quality in ecotourism.This situation needs to be adddressed by a range of stakeholders including funding 

bodies of proposed programs, program managers and the ecotourism industry. As outlined in Chapter 23 

opportunities exist to consolidate programs into regional networks.The challenges of a significant lack of 

consumer recognition and buy-in (especially of their  primary consumers, the tourists), and confusion as to 

what sustainable tourism or ecotourism certification programs mean and measure are serious problems (see 

Chapter 11).  This is compounded by the number of certification programs on the market and the lack of 

consistency between them.  Combined with perceptions of high costs, and the lack of equitable access for 

small, medium and micro enterprises, and for developing countries, means that certification programs are 

not yet a significant force in delivering quality ecotourism. As Chapter 20 demonstrates many ecotourism 

operators view investment in environmental certification as an ineffective use of limited human and/or 

financial resources, and further research is needed to explore the barriers to certification of ecotourism 

businesses.  

 

Certification, like any tool has its limitations and is not the panacea to solve all the problems 

associated with tourism.  Ecotourism or sustainable tourism certification programs cannot substitute for 

good business practices that involve marketing to potential consumers. Clients will not visit  places that are 

inaccessible, too highly priced, unsafe, or unhealthy, no matter how sustainable or ‘eco-friendly’. However, 

to meet the principles of ecotourism, quality ecotourism enterprises should only conduct business in an 

environmentally and socio-culturally sustainable way.  The number of quality assurance tools available to 
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assist the ecotourism industry is a positive development and all of the   tools covered in this book have the 

capacity to encourage the industry to improve their performance.   

 

Concluding remarks 

The book presents the current state of play on quality in ecotourism, including both theoretical and 

practical (industry) points of view. The chapters in this book discuss some of the challenges associated with 

planning and implementing quality ecotourism and provide numerous international case studies from a 

range of authors. The book considers a range of quality control mechanisms or tools including certification 

programs from a variety of ecotourism and sustainable tourism stakeholders. While it could be argued we 

are all ecotourism stakeholders, this book has attempted to include as wide a range of ecotourism 

stakeholders as possible. Most of the chapters in the book look at quality in ecotourism from a variety of 

stakeholders’ perspectives; the tourist/consumer, community, ecotour guide and operator, non-government 

organisation and program manager and protected area managers.  

 
The book considers a range of quality assurance tools including certification programs from a 

range of ecotourism and sustainable tourism stakeholders and  has focussed on some of the issues and 

challenges associated with planning and implementing quality ecotourism.  We hope this book adds to a 

better understanding of ecotourism, with the dimension of quality and associated tools to monitor, measure 

and assure genuine ecotourism to ensure that the potential of ecotourism is realised.  

 
To break the cycles and clichés  of ‘tourism sowing the seeds of its own destruction’ and ‘loving 

areas to death’  it is necessary for quality strategies to be endorsed and embraced, not just by the 

enlightened few but mainstreamed into all of tourism.  Quality ecotourism has a significant role to play in 

mentoring and leading mainstream tourism to achieve more sustainable outcomes.   
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